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ee was = Made 
for J ust One ‘Woman! 


She wasn’t a movie star, or a New York model. She wasn’t an heiress, or the 
first woman to fly around the world in a plane. She wasn’t any one of these 
women, and yet she was all of them. She was Mrs. American Housewife. 


This attractive woman (we won’t call her average mo woman is that) is the 
person leading flour producers think of when they enrich their flour with SNOW 
TOP Precipitated Calcium Carbonate. Their goal? The same as ours to provide 
the finest product at the lowest cost to the American public. Towards that goal, 
thousands of man-hours and dollars have been allocated over the years. 

Today’s nutrition-wise women demand plus-values in everything they buy. 
They look for the calcium bonus in the bread they serve their families. Calcium, 
they know, means strong teeth and sturdy bones. 

Many flour manufacturers call on Industrial Chemical Sales to provide them 
with SNOW TOP USP the precipitated calcium carbonate that’s full of plus- 
values high calcium content, absolute uniformity, unexcelled purity. 

The makers of SNOW TOP USP have Mrs. Housewife uppermost in mind in 
every step of their manufacturing process. To guarantee a top-drawer end- 
product for her, each shipment of SNOW TOP USP is manufactured under 
stringent laboratory control. For full information on SNOW TOP USP, call 
in an Industrial Chemical Sales sales technician. His fund of Precipitated 
Calcium Carbonate knowledge is at your disposal. 


indusirial 


CHEMICAL SALES 


division west virginia pulp and paper company 














35 E WACKER DRIVE 748 PUBLIC LEDGER BLDG 844 LEADER BLOG 
CHICAGO 1, ILLINOIS PHILADELPHIA 6 PA CLEVELAND 14, OHIO 
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ONLY THE TOUGHEST TUBE 
YOU CAN BUY IS GOOD ENOUGH 


aerators it’s blowing plastic bubbles or 
brushing teeth, youngsters have no mercy on 
the collapsible tubes they use! That’s why the makers 
of BUBALOON .. the new liquid plastic balloon 
product .. specified NEW ENGLAND Sheffield 
Process Tubes. 


Manufactured according to an exclusive process, 
these tougher tubes offer more protection than the 
product will ever need. Youngsters (and grown- 
ups, too) can squeeze and bend, and crush until the 
tube gives up its last precious portion without 
danger of messy leaks and waste. If you market 
plastic bubbles or any product which can be packed 
in a tube, call or write our nearest office. You'll get 
the kind of cooperation you need in a jiffy! 





The 
most 
sensational 
novelty 
ever devised 





SHEFFIELD PROCESS . 


TUBES 


NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 S. CANAL ST., CHICAGO 16 © NEW LONDON, CONN. ¢ W.K. SHEFFIELD, V. P.. 500 FIFTH AVE, NEW YORK 18 


T. C. SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 « C 
EXPORT DEPT: 500 FIFTH AVE. NEW YORK 18; CABLE “DENTIFRICE’, NEW YORK 


W. MILLER, 151 COLE ST., SAN FRANCISCO 17 
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STANDARD 
SERVICE 


aboratory tested WHITE OILS 


U. S. P. OILS PETROLATUMS 
Standard’s U. S. P. White Oils are absolutely pure Stanolene (the premium white petrolatum ) 
and unvarying in quality. Stanolind Petrolatum Snow White 
They meet or exceed the requirements of U.S Stanolind Petrolatum Lily White 
Pharmacopoeia XII—Stanolind Liquid Paraffin Stanolind Petrolatum Cream White 
Heavy, Merusol White Mineral Oil, Superla Stanolind Petrolatum Golden Topaz 
White Mineral Oils—Saybolt Universal Viscosities Stanolind Petrolatum Topaz 
ranging from 85 to 345 seconds at 100° F Stanolind Petrolatum Amber 


Stanolind Petrolatum Red Veterinary 


TECHNICAL OILS Stanolind Petrolatum Dark 


Superla White Rose Oil Eureka White Oil 
Extra White Rose Oil White Rose Oil 


Premier White Oil Acme White Oil STANDARD OIL COMPANY 


Saybolt Universal Viscosities ranging from (INDIANA) 
50 to 100 seconds at 100° F 910 South Michigan Avenue, Chicago 80, Illinois 


Also deodorized base oils for insecticide manufacture 
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CERTIFIED COLORS 


Pharmaceutical Laboratories 


National Aniline DIVISION - ALLIED CHEMICAL & DYE CORPORATION 


a> 40 RECTOR ST. NEW YORK 6, N.Y 



































The key to the longest wearing manicure ever known 
to the consumer. 


AN Truly something new and different. 


Write to Durlin for samples and information about this new 


synthetic product. 
Another reason why Durlin is: 
> THE FOREMOST NAME IN BULK NAIL ENAMEL 


DURLIN CO. 
744 Broad Street 
Newark 2, N. J. Cable Address: Durlin Newark Newjersey 











CUS 


QUALITY 


LANOLIN 
for 


BETTER 
CREAMS 


and 
OINTMENTS 


Put that “plus value” in your products by using ROWAG AA...the Lanolin 
that puts QUALITY into your creams and ointments. 9 

ROWAG AA is free from impurities and has a consistently high cholesterol 
content (15% to 16%). It is an exceptionally effective skin softening agent and 
emolient and has clear color and clean odor. As a oer emulsifier and 
emulsion stabilizer ROWAG AA is unsurpassed. — 

Write for full details and learn why ROWAG AA Lanolin is the cae 
Lanolin of many of America’s leading cosmetic ee gelmanstese . | 


Cable Address: “ROWAG” + Plant: MAMARONECK, 
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P.R. DREYER 


EXPANDS! 























Our new Warehousing and Shipping Plant — in Hanover, N. J. — 
to enable us to give you better service, 

and a wider variety of products from the four corners 

of the earth, at lower unit operating cost so that 


we can pass the saving on to you! 


25 YEARS OF UNEXCELLED QUALITY AND SERVICE. 


ewonnas OUS + ADBMATIC CHEMICALS #) 
PERFUME COMPOUNDS * FLAVORS 


* SREYER HER 





119 WEST 19th STREET - NEW YORK 11,N. Y. 


BOSTON . . HAROLD H. BLOOMFIELD THOMPSON-HAYWARD CHEMICAL CO. 
CHICAGO .. . WM. H. SCHUTTE CO. KANSAS C 

CINCINNATI . WM. G. SCHMITHORST 

ae a AND CITIES mmROvENOUT MIDDLEWEST 
LOS ANGELES . . ALBERT ALBEK, Inc. MEXICO. . . . . EMILIO PAGUAGA 
PHILADELPHIA . . . . R. PELTZ CO. PRINCIPAL CITIES IN SOUTH AMERICA 


fae 
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| Chlorinating towers like these 
are important factors in the pro- 
duction of Hooker Chlortoluenes 


PRODUCT 


FORMULA 






When Your Reactions Require Chlortoluene Derivatives 
.«» Choose From These Hooker Compounds 


HERE chlortoluenes are involved in your reactions, you can be sure of high 


purity by selecting them from Hooker chlortoluene compounds and deriva 


tives. Using selected raw materials of high purity and high quality chlorine, 


Hooker is able to offer you chlortoluenes and chlortoluene derivatives ol 


exceptionally high purity. Because Hooker has available a number of different 


chemicals with the same reactive radicals, you are not limited in your choic« 


but can pick the intermediate that best meets your needs from the standpoint 


of chemical activity, purity, ease of handling and costs. 


Listed below are a few of these chlortoluene derivatives—a good source 


for the benzyl, benzal and benzoyl groups as well as others. Technical Data 


Sheets on each and samples are available when requested on your business 


letterhead. Bulletin $20, also available on request, gives some of the reactions 


of Hooker chlortoluenes. 


DESCRIPTION 


REACTIONS 





Monochlortoluene 





Benzyl Chloride 


CH,C,gH,Cl Clear, colorless to straw 


colored liquid. A mixture 
of ortho and para isomers 








CgH;CH,Cl Clear, colorless to light 


yellow liquid. 


Reacts to form chlorbenzyl, chlorbenzal 
chlorbenzenyl, and chlorbenzoyl com 
pounds, 





Source of benzyl group. In Friedel-Crafts 
reactions. For production of mixed ethers, 
esters. Reacts with alcohols, anilines, so 
dium cyanide, sodium sulfhydrate, sodium 
sulfide 





Benzoyl! Chloride 


CgH;COCcl Clear, colorless liquid 


Io introduce benzoyl group into organic 
compounds. Reacts with alcohol to form 
esters. To form ketones in Friedel-Crafts 
reactions. Reacts with ammonia, amines 
and benzene 





Benzoic Acid 


C,H;COOH 


White crystalline solid in 
powdered form 


\s a source of the benzoyl group 





Benzoate of Soda 


CgH;COONa 


White crystalline solid in 
flake or powdered form. 


OTHER HOOKER CHLORTOLUENE DERIVATIVES 


Benzal Chloride 


Benzyl! Alcohol 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


13 Forty-Seventh St., Niagara Falls, N. Y. 
New York, N. Y. Wilmington, Calif. Tacoma, Wash. 


Caustic Soda 


Benzoic Anhydride 


Benzyl Thiocyanate 


Chlorine 


Benzotrichloride 


Paradichlorbenzene 
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HOOKER 
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Muriatiec Acid 


\s a source of the benzoyl group 
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News of Importance to AMERICAN PERFUMERS 
Who Want Success Through Quality 


HENRI ROBERT Inc. 


Distinctive American raw materials for perfume . » « in the French tradition 


39 WEST 60TH ST., NEW YORK 23, N. Y. 


CABLE ADDRESS HENROBERT TELEPHONE: CIRCLE 5-8521 CODES: A.B.c. 5TH & 6TH EDITION 














ANNOUNCES? 


HTe is now the exclusive representative in the Western Hemisphere for: 


LES FILS DE 


JOSEPH ROBERT 
91 RUE DE L’UNIVERSITE 
PARIS VII 


SPECIALISTS IN FLORAL PRODUCIS 


LABORATOIRES SYNAROME FROM GRASSE 
Asnieres (Seine) 

CREATOR OF AMBRAROME, CARDAMINE 

AND OTHER VERY MODERN SPECIALTIES 

USED IN MANY LEADING SUCCESSES DURING 
THE PAST DECADE 


ESSENTIAL OILS AND ABSOLUTES OF 

EXCEPTIONAL QUALITY MANUFACTURED 

FROM THE PRINCIPLES ESTABLISHED 
IN 1890 BY JOSEPH ROBERT 


HENRI L. ROBERT 


CREATEUR DE PARFUMS 


WILL PERSONALLY HELP YOU UTILIZE THESE THREE SOURCES OF OUTSTANDING RAW MATERIAL AND 


ENABLE YOU TO DEVELOP MODERN PERFUMES OF BEST QUALITY AND HIGHEST SALES APPEAL. 
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MW biectue 


for Fixing, Blending, 
and Stabilizing Perfume 


Hibiscone is of equal interest to the perfumer, the cosmetic 
technician, and the soap maker, to all of whom the completeness, 
stability, and the lasting quality of perfume is of prime im- 
portance. Its pleasing, persistent, and diffusive odor recalls that 
of natural Musk and Ambrette Seed. Its breadth of applica- 
bility, together with other advantages, have placed it in a class 


by itself. A unique property is its lack of discoloration. 


Descriptive matter and samples 


will gladly be sent upon request. 


Van Dyk & Company, Inc. 


Belleville 9, New Jersey 


LOS ANGELES 26 1282 SUNSET BOULEVARD 





perfume dreams come true 
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Your ideal CUI I nehieved 


Manufacturers of basic perfume materials 


van AMERINGEN-HAEBLER, Inc. 
315 Fourth Avenue, N. Y. 10 








THE WORLDS FINEST ORANGE OIL 


Made exclusively from oranges from Give it all your tests for quality, uni- 
the Sunkist Groves of California. formity and strength. Then you'll buy 


Exchange Oil of Orange gives you Exchange Brand. 


more real orange flavor, drop for drop 
or pound for pound, than any other 


orange oil. 


Distributed in the United States exclusively by 
DODGE & OLCOTT, INC. 

180 Varick Street, New York 14, N. Y. 
FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 
“Distributors for: 

CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF 
Producing Plant 


The Exchange Orange Products Co., Ontario, Callit. 
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Marte oaist 


The uniform purity and potency of pharmaceutical products . . . their distinctive 
elegance . . . can be assured only by scientific production techniques. Neither men nor machines 
alone can achieve the result. § Strong Cobb & Company, with the cumulative skill of more than a century's experience 
in making finer pharmaceuticals, offers this precision manufacturing . . . a blend of men and machines 
in an organization designed precisely for this job. You can be sure of 
consistent, uniform purity and potency for your product by using the services of Strong Cobb & Company 
for its precision manufacturing. {| Whether you are considering immediate or future production our technical sales 


director will be pleased to talk over your manufacturing problems with you. 


Your Problem ae | Thorough Research Song Cobh Company. nc 


Production Advice 2654 Lisbon Road, Cleveland 4, Ohio 
3. Precision Manufacturing 


Our Services Rigid Laboratory Control 





Economical Production 


The LITTLE things 
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| What's NEW 
at NYQ 










Men 


of Experience 


The men who supervise the production 
of N.Y.Q. products are men of long ex- 
perience in the manufacture of quality 



















MANUFACTURERS OF 





chemicals. 
Ammoniated Mercury lodoform 
Their background, plus the use of Bismuth Subcarbonate Potassium Iodide 
; Bismuth Subgallate (Cryst.-Gran.-Powd.) 
the most modern methods and equip- _ Bismuth Subnitrate Quinidine Sulfate 
. A : Bismuth Subsalicylate Quinine Sulfate 
ment is your guarantee of purity, high and other Bismuth Salts and other Quinine Salts ; 
, 7 . Caffeine Citrated Strychnine Alkaloid | 
quality, and uniformity. Cinchonine Sulfate Strychnine Sulfate . 
Cinchonidine Sulfate Theobromine and Sodium Acetate : 
Specify N. y O. on your orders Iodine Resublimed coer and Sodium Salicylate 
otaquine 









Thymol Iodide 


GENERAL OFFICES 
99-117 North Eleventh St. 
Brooklyn 11, N. Y. 


Sinbol og 7 CRecabity | 


BE CONFIDENT OF HIGHEST QUALITY BY USING N.Y.Q. CHEMICALS 
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$T. LOUIS DEPOT 
915 Market Street 
St. Lovis 1, Mo. 








Or 












UALITY based on 

unceasing research... 
PRODUCTION under the 
most exacting control... 


Every SYNTOMATIC Prod- 





uct a distinctive asset in the 
manufacture of your perfumes 


and cosmetic preparations. 





ESSENTIAL OJTLS 





° ° 
e % 
3 SYNTOMATIC 
¢ WL 

Neate .* PERFUMERS MATERIALS 


- 







+7 SYNTOMATIC CORPORATION 


MURRAY HILL 3-7618 
431 
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UP-TO-DATE FACTS ABOUT 


SONNEBORN 


White Oils, Petrolatums and Specialties 


that will help you in cosmetic product development 








aerliy ARAemathin moaniiactiiroare 
Leading cosmenc manutlacturers 

: pe capt 
have long standardized on SON 


NEBORN White Oils, Petrolatums 









and Fetroleum Specialties ...c BRILLIANTINES 
vineing evidence o! the u ) C2 
Quality, Purity and Stat _ 






passed Quality 
ity of these highly refined ingredi- 









which are shown at the right ail 
1 } -/ aa ad 
The broad research facilities of COLD CREAMS ap commen 
DDN } CLEA UNB 
the SONNEBORN laboratories NSING CREAMS CREAMS AND 115 
d by 65 years of refining ex- C4 





SONNEBORN PRODUCTS FOR 
QUALITY COSMETICS 


WHITE MINERAL OILS 

| CARNATION @ KLEAROL 
KAYDOL —U. S. P. Heavy © ORZOL—U 
Heavy © PROTOL—U. S. P. Heavy ® ERV 
U. S. P. Light © BLANDOL —U. S. P. Liaht 






cs 













PETROLATUMS JU. S. P. 
TYPE I: Medium Consistency — White Protopet 
Yellow Protopet and other colors 
TYPE Il: Soft Consistency — White Fonoline 
Yellow Fonoline 





















TYPE Ill: Medium Consistency with High White O _— 
. } i] and Pet } — ee ae as 
Melting Point — White Perfecta De rolatum Divis = 
Pt. DC ag ion — L. SONNEB 
caemnennnen ‘ Lexington Avenue, New York 16, N ORN SONS, INC. 
SPECIALTIES Gentlemen: Please <a, | . N.Y, 
DEO-BASE - Light hydrocarbon distillate re ~S atest technical data on Sanna} 
*|onnebdorn 


fined to complete freedom from kerosene odor Products 


~ Miustrations for 


for o- 
os ©NG-uses checked (rafter » 
SONO-JELL — Complete series for liquefying . 
cleansing creams, pomades, etc C3 [c«] C5 
TRI-OL - Base for soapless oil shampoos and C7 ca) 
Name 


soap-sensitive skin cleansers 





Key lette 


Y rs): 
oe 


re) 


NAQUOL- Water-miscible white mineral oil — 
for use in hand lIdtions and cleansing creams 
. Company 


Check the coupon (marking appropriate 
key letters) to receive free technical data Address 
on subjects of most immediate interest Cc ‘ 
ity 
to you. “a 2: 
P.O. Zone State 


WHITE OIL AND PETROLATUM DIVISION 


L. SONNEBORN SONS, INC. 


88 LEXINGTON AVENUE, NEW YORK 16, N. Y. 


In the Southwest: Sonneborn Bros., Dallas 1, Texas 
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Refineries: Petrolia and Franklin, Pa. © Branch Offices: Chicago, Baltimore, Philadelphia and Los Angeles © Stocks carried in principal cities. 
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Norda makes good scents. Now Norda makes high-priced, quality scents designed to give ca" ¥ 


big news for you in time for your Christmas further distinction to your “carriage trade per- 
planning fumes,” colognes, lipsticks, sachets and soaps. 


We can’t tell you here all about them. Just this The details are really exciting. Ask Norda for the 
much: these new Norda perfumes are delight- whole story today. Just sign your name below. 
fuily different and original. They are unique . . . 


Norda Essential Oil and Chemical Company, Inc. 


601 West 26th Street, New York 1, N. Y. ° 


CHICAGO @ LOS ANGELES @ ST. PAUL @© MONTREAL @© TORONTO @ HAVANA @ MEXICO CITY @ LONDON 


Please send 


the story of your new scents tu 











Chepeadla had a werd for a 
YYAPHI 


That was her favorite perfume! e If the famous beauty of the Nile 









were alive today, her choice would undoubtedly be a DUVAL perfume. 
Any one of the exquisite creations of Compagnie Duval 
— Rigolo, Exotique, Jasmonique, Sylphide, and Tambourine — would 


have been a worthy foil for Mark Antony ¢ Duval perfumes 







are truly deservi ae of their large following in the perfume and 
cosméctic industry today. They are synonymous 
‘with beauty, quality, and distinction, and meet 


the’exacting needs of the most discriminating clientele. 







3) When you buy Duval! products, 
yothare buying the perfect comple- 
. ) 


ment — 
\ ‘ ~ 


4 Send for samples today. 






a\ Lompague cel aS 
S BBENICKCE NE COMPANY 


50 CHURCH STREET, NEW YORK 7, N. Y. 735 WEST DIVISION STREET, CHICAGO 10, ILL. 
> Telephone, COrtiandt 7-1970 Telephone, MOHaowk 5651 


















Symbols 





> 
*EWERAL CHEMIC 





This is the sixty-first birthday of The Society of the Sigma Xi. Scien- 
tific Research Society of America. Down through the decades. its Greek 
letter-key has become symbolic of the highest ideals of the scientific world. 


Baker & Adamson is equally proud that for a like number of years it, too, 


has been serving American sciences—particularly in the field of chemistry. 
In each generation, BKA Reagents have gained the full confidence of indus 
trial and research chemists alike. 


Today, Baker & Adamson continues to serve , . . and to set the pace in 
chemical purity .. . just as it has since 1882. The B&A “Shield of Quality” 
identifying its products is accepted throughout the chemical world as a sym- 


bol signifying highest quality, purity and uniformity in laboratory chemicals. 


To B&A, such recognition in the past is a responsibility to be upheld 
in the future. 


REAGENTS GENERAL CHEMICAL COMPANY 


BAKER & ADAMSON DIVISION 


———————— 40 RECTOR STREET, NEW YORK 6, N. Y.—- == == === 
Sales 


and Technical S: Offices: Albany e Atlanta © Baltimor 
Buttalo* ° Chicago* ¢ Cleveland* °¢ 


Los Angeles* s © New York* «¢ 


© Birmingham* Boston® ¢ 
Charlotte * ° Denver* ° De IStOFr 
Philadelphia ° 


Seattle ¢ 


Bridgeport 
ouston © Kansas City 

* Muinneapol Putsburgh* ¢ Portland (Ore.) © Providence® 
St. Louis* Wenatchee (Wash.) © Yakima (Wash.) 
al Chemical Wisconsin Corporat 


on, Milwaukee, Wis 
In Canada: The Nichols Chemical Company, Limited * Montreal* * Toronto* * Vancouver* 
SETTING T 
FINE CHEMICALS 


e San Francisco* ¢ 


In Wisconsin: Gener 


HE PACE IN CHEMICAL PURITY p 


SINCE 1882 


*Complete stocks carried here. 





Depth... 
Timbre... 
Character... 


your 
compounds 
with 


VETIVERT ACETATE 


A vibrant note, pulsing with character and distinctiveness, 
for your most modern perfume compositions is 
now obtainable with even higher than 
pre-war quality at an 


especially attractive price. 











s 
¥ 


oe 








Floral creation of unusual intriguing 
odor...suggestive of the subtle charm and 
mystery of the native background 

with an appealing character that lends 


delicate bouquet to toilet waters and perfumes. 


Sa mples upon request 








——— 
we SF 


Sorasynlh isvorirvarss INC. 
CHICAGO 6 * NEW YORK 61 * LOS ANGELES 13 


DALLAS 1 . DETROIT 2 . MEMPHIS 1 . NEW ORLEANS 13 . ST. LOUIS 2 . SAN BERNARDINO © SAN FRANCISCO 11 
Florasynth Labs. (Canada) Ltd. — Montreal © Toronto © Vancouver © Winnipeg Florasynth Laboratories de Mexico $. A. — Mexico City 
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3 igh-quality ZINC STEARATE U.S.P. MERCK again is avail- 
a FV oS CMB fos MB baler) dole) c-telesa Mb alco sba-telesc-le lM oloh fel c- MU E baltic loisbt ate 
from best quality Triple-Pressed Stearic Acid, ZINC STEARATE 


U.S.P. MERCK is an exceptionally smooth, free-flowing, white 


powder, with excellent adhering properties and fine “‘slip.”’ It also is 


free from gritty or harsh particles, and from foreign or rancid odor. 
It complies with the specifications of The U. S. Pharmacopecia. 
p= Velo Cte ME Co MMe) dal-> amb bales d-teb1- at tb ba Mele) o4-(ol Mo) do) ole) aslo) ol MA baloMec-c- bet 
j U.S. P. Merck will give your powder effective covering properties, 


perfect adherence, fineness of texture, and the bulkiness desired. 








5 
; 
az Also Available for Use in Better-Grade Face Powders 
ZINC STEARATE U.S.P. SPECIAL A-1214 
| This premium Zinc Stearate is mado 
from a special high-quality Stearic 


Acid. Marketed only in 50-lb. corru- 
and gated containers 


Quotations and samples furnished 
to manufacturers on request. 
rfumes. ZING STEARATE 


MERCK & CoO.., Inc. Manufacturing Chemis RAHWAY, N. J. 











New York, N.Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. * Chicago, Ill 
Los Angeles, Calif. » In Canada: MERCK & CO., Ltd. Montreal + Toronto + Valleytield 
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_— 47 is a highly-fortified base with delightfully flowery 
characteristics. It is suitable for use in creams, as well as 
in all other types of preparations, and may be used to dis- 
tinct advantage in compounding. 
Jasmin 47 is economical to use in view of its attractive price 
of $20.00 the pound. 
We invite your inquiry for a working sample of Jasmin 47. 
“The Use Test Is The Only Test’ 
~ J ~ 7 7 p >) ~y 
Z y, ,e™ ro 
COMPAGNIE PARENTO 
INCORPORATED 
CROTON +? ON? HUDSON, N E W YORK 
NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO 
TORONTO MONTREAL 
e e 
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393 SEVENTH AVENUE, 
CHICAGO OFFICE, 20 North Wocker Drive 


PHILADELPHIA OFFICE, 1700 Walnut Street 





iimall aa CHEMICAL CORPORATION 


NEW YORK 1, 






HEYDEN chemicals serve the nation’s industries 


PHARMACEUTICALS 


HEYDEN chemicals for pharmaceutical formulations 
and for use as intermediates in drug manufacture have 
long been accepted as standards of quality. 


SALICYLATES - Heyden Salicylates enjoy wide accept- 
ance in a variety of uses, because of their value as 
antiseptics and fungicides, in addition to their anti- 
pyretic and analgesic properties. 


GLYCEROPHOSPHATES - Heyden salts of o-glycero- 
phosphoric acid, in official and nonofficial compounds, 
are recognized for their dependability when used in 
the preparation of many varieties of tonics, elixirs, 
and syrups. 


MEDICINAL CREOSOTES AND GUAIACOLS - Es- 
teemed in the field of expectorants and germicides, 
Heyden Creosotes and Guaiacols find extensive appli- 
cation in cough mixtures, tonics, and syrups. 


OTHER HEYDEN CHEMICALS for the pharmaceutical 
industry include: Benzoates - Bromides + Formalde- 


hyde - Hexamethylenetetramine. Literature will be sent 
on your request. 





Benroldehyde « Benzootes + Benroic Acid + Benzy! Chioride 


Bromides + Chiorinated Aromatics + Medicinal Creosotes 


ee Me ee es ee 


om 


phates + Medicinal Guaiacols + Hexamethylenetetramine 


+ Porotormaldehyde + Parahydroxybenzootes 


enicillin Pentoerythritols Salicylates 








fill them 
with the iragrance 


mage 


of sales 


In developing your perfumes, soaps, cosmetics, and specialty prod- 
ucts, add the fragrance of sales provided by Monsanto synthetics — 
Ethavan,* Methyl! Salicylate, U.S.P. (Synthetic), Benzyl Benzoate and 
Coumarin Monsanto. 

These established Monsanto products lend their true aroma, flavor- 
ing strength and “staying” power to your products—they preserve indi- 
viduality and sales appeal by accenting fragrance, adding intri- 
guing odors or when used as fixatives. 

Try these Monsanto products... Samples will be furnished .. 
Contact the nearest Monsanto District 
Sales Office, or write MONSANTO 
CHEMICAL COMPANY, 1700 South 
Second Street, St. Louis 4, Missouri. PTO RAGE SRE: 
District Sales Offices: New York, Chi- MONSANTO 
cago, Boston, Detroit, Cleveland, 

Charlotte, Birmingham, Los Angeles, CHEMICALS ~ PLASTICS 
San Francisco, Seattle. In Canada: 

Monsanto (Canada) Ltd., Montreal. 

"Reg. U. S. Pat, Off 


SERVING INDUSTRY...WHICH SERVES MANKIND 











NEW YORK 





caper (MBRICAN DISTILLED OILS 











PRODUCED AT OUR BROOKLYN FACTORY 


ROSE ABSOLUTE 


Clove Balsam Peru Opoponax 
Nutmeg Patchouli Pimento 
Orris Liquid, Conc. Celery Olibanum 


Cascarilla Styrax Sandalwood 
also 


Linalool Citral Eugenol Geraniol 


Rhodinol Citronellol 


RESIN LIQUIDS 


Olibanum Orris Balsam Peru 
Labdanum Balsam Tolu 


Opoponax Styrax Tonka 


Essential Oils * Aromatic Chemicals * Perfume Materials « Colors 


GEORGE LUEDERS & CO 


427 WASHINGTON] See Ly EW EOE 1 Bs 





CHICAGO - SAN FRANCISCO + MONTREAL * ST. LOUIS - PHILADELPHIA - LOS ANGELES * TORONTO 


ESTABLISHED 1885 





UG abel cers, — 








5S: 
Wes: ee” 


OF Q@UALITY AND UNIFORMITY 


READILY AVAILABLE 





FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


(REAP SEES TT: es 


TEGIN — Glyceryl Monostearate —Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


TRS 


TEGACIBD -ciycery: Monostearate—Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN Pp_- Propylene Glycol Monostearate — Self 


. emulsifying. For brushless shave creams, greaseless creams, 


lotions, ointments and cosmetic stockings. 


P T E G t N ay F7 — Glyceryl Monostearate — 


Non-emulsifying. 


» Esters of Parahydroxybenzoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPTP BENZYL TEGOSEPT BUTYL TEGOSEPT 


Poctectectactectectectectectectectectectedt So Me MaMa cte Mectactectecte teste tadtactateactectatactec™ 
Coaleelee oe es oe ee ee ee eee: 00,9 0,00, 0 00 0,0 0,0 0,0 00 0,0 0000000100, 00.0000, 0 000 00 00 oe eens 


ORPTION BASES 


; PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 





Cc H E M Cc AL CORPORATION 
153 WAVERLY PLACE, NEW YORK 14, N. Y A 
SALES REPRESENTATIVES -~ 





MONTREA . ANGELES CHICAGO ST. LOUIS TORONTO NI 
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Ate Cut TEKETEUCES- 


We invite you to consult them as to the value 
of our service. 
We like to have those for whom we work bear witness 


to how well we have served them. 


SyallearS: ‘entific Jabor tories, hne _ Mn ticello, NV Y. 


FOUNDED (689 BY ALOIS VON ISAKOVICS 


ATLANTA + DETROIT * HAVANA «+ RIO DE JANIERO + MEXICO, D.F. 


Chicago . Melbourne . Burma . HongKong . Bogota . SanJose . Ciudad Trujillo . Guayaquil . Guatemala City 
Calcutta ° Wellington ; Managua ‘ Panama ‘ Asuncion : Manila : San Salvador , Montevideo 


NEW MENTAL LABORATORY—509 MADISON AVENUE, NEW YORK 22, N. Y.—ELDORADO 5-4757 





CARBOWAX Compounds water = 


Put Water to Work 


a 
7 


TATER solutions of “Carbowax” com- 
W pounds serve as lubricants for house- 
hold and industrial laundry products — as 
cream vehicles for pharmaceutical and cos- 
metic formulations—dispersants for aqueous 
paints and polishes—and as solvents for 
insecticides and dyestuffs. 

These solid polyethylene glycols are bland 
vary in solidity from soft to hard—highly 
water-soluble—do not deteriorate—and range 
in molecular weight from 1,000 to 6,000. 
Different “Carbowax” compounds can be 
blended to permit exacting selection for a 


specific requirement. 


Offices in Principal Cities 


In Canada: 
Carbide and Carbon Chemicals, Limited, Toronto 


“Carbowax” Compounds Successfully Serve As: 


plant 


Vehicle and Binding Agent for: synthetic detergent cakes 
bufling 


hormones— insecticides and herbicides—cosmetic stick perfumes 
compounds—crayons—ink remover sticks—polishes—creams. 
Lubricant for: starch sizing—plastic molding—calendering of paper and 
textile resin coatings—ceramic bodies—metal extrusion. 

Plasticizer and Softener for: polyvinyl alcohol —water-soluble gums — 
rayon finishes. 

starch and oxidized starch. 


Dispersant for: proteins—pigments 


Our product development group will be glad to assist you in working 
out formulations and applications for your product or process. A booklet 
Form 4772 — which includes suggested formulations and detailed infor- 
mation on the uses of “Carbowax” compounds is available on request. 


When writing for your copy, please address Department 


“Carbowax” is a registered trade-mark of C. & C. C. C 












DISTINCTIVE DRESS 


CUSTOM-MOLDED 


@ Containers and covers like these 
fitting backgrounds for the famous 
names they bear. In richness, beauty 
and dignity, they have a “pick-me- 
up-and-take-me-home”™ appeal that 
sells discriminating buyers at Amer- 
ica’s luxury counters. 

Today more and more of the 
customers are men, and Mark Cross 
have handsomely packaged their 
“Cross Country” line of fine toilet- 
ries for men of good taste. These 
Norton containers and caps of rich 


black phenolic plastic are getting 


plenty of male attention. 


You'll probably also recognize 


CAP 


for HER 


these attractive plastic make-up 
cases ... all molded by Norton in 
beautiful, non-fading colors or white 
with rich embossed designs. They 
suggest the versatility as well as the 
quality of our work. 

Norton design engineers are 
ready to advise you competently 
on any question involving plastics 


NORI 


SPECIALISTS IN 


FINE 


for HIM 





packaging. Our large facilities and 
our experience with leading cos- 
mefics houses equip us to handle 
your molding requirements with 
great efficiency. We can deliver in 
quantity ...and with speed. 

W hy not call or write us today? 
Norton Laboratories, Inc., Lockport, 
New York. 


kisi st 






CUSTOM MOLDING 














made to meet your particular requirements 


rs Your exact specifications are our guide 
Whether your need is a standard petroleum product or 


something out-of-the-ordinary in the line of special formulas, 
Penn-Drake is exacting in the manufacture of products which 
fill precisely your specifications. Penn-Drake can provide 
petroleum products with special melting points, colors, speci- 
fied pour points or viscosities, or other qualities to fill your 
needs. Penn-Drake’s specialized service applies to all types 
of petroleum products, whether they differ from standardized 
grades or not. 


Complete line of Petroleum Products 


Penn-Drake manufactures all types of petroleum products in- 
cluding both U.S.P. and Technical grades of White Oils, all 
colors and grades of Petrolatums, deodorized insecticide bases, 
petroleum sulfonates, deodorized and other naphthas, waxes, 
industrial and motor lubricants and greases, and fuel oils. Whether 
your need is one of the standard Penn-Drake products or some 
specialized product, the same standards of purity, dependability 
and uniformity are maintained in its manufacture. 


© Our SKILL and EXPERIENCE are your protection 


For more than three-quarters of a century Penn-Drake has been a 
manufacturer of highest grade petroleum products. And its finest 
tradition is that one which insures dependable purity, exacting 
uniformity and high quality in all of its products. Our skill and 
experience plus the finest grades of Pennsylvania crude oil guarantee 
you a successful finished product. 


enn 
ree 





Refineries: Karns City and 
Titusville, Penna. 


Branches: Cleveland, Ohio; 


Edgewater, NJ. 





Octc 





DEODORANT CREAM... 





Make-up Lotion 
Make-up Cream 
Lipstick 

Hand Lotion 
Hand Cream 
Hormone Cream 
Rouge Cream 
Perfume 


Toilet Water 


f 
DVANCED 
fle da STREET mechs me. 


LONG ISLAND CITY, W. Y. Private Brands 
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Keeping the Secret of 
Your Product’s Elegance... 


ARLACEL EMULSIFIERS 


... along step to color-free perfection 


Your chemist knows an emulsifier’s prime function is 
to effectively bond together the components of your 
cosmetic formula, without intruding its own color or 
odor, without allowing the distinctive secret elements 
of your quality cosmetics to separate on shelf or 
dressing table. 


The six new Arlacel emulsifiers represent the finest 
achievement in the field of cosmetic chemicals by 
Atlas emulsifier specialists. 


Developed especially for cosmetics and pharmaceuti- 
cals, they are almost completely lacking in color and 


odor, giving them the unobtrusiveness so greatly ce- 
sired in emulsifiers by cosmetic formulators. 


The Arlacels are non-ionic, which means they are 
stable to electrolytes and to freezing, giving added 
assurance against emulsion breakdown. They are dis- 





persible in water, soluble in most organic solvents, 


AT i AS compatible with most other surface active agents. 


INDUSTRIAL CHEMICALS DEPARTMENT Cosmetic and pharmaceutical chemists who are 


emilee, anxious to make important improvements in topical 


TSS application formulas are invited to write us for more 





details. 


uv | 
vt ARLACEL: Reg. C.S. Pat. 07 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE « OFFICES IN PRINCIPAL CITIES ¢ CABLE ADDRESS « ATPAWCO 
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. 
H... is a fine odor of Gardenia with all the richness and true- 
ness of the flower itself. GARDENIA FLEUR has exceptional 
tenacity and fragrance. It 


may be used alone or with 






other floral compounds where a 


fresh note is desired. A sample will 


be sent upon request. 








ALDEHYDES Cg — Cio — Cy2 — Ci4 — Cie AND Cig 





be are cordially invited to 
visit our erhibition (booth 
86) at the Pacific Chemical Ex- 
position to be held at the San e ? 
"rancisco Civic Auditorium in aromatics. For your copy, please write us today. 
San Francisco from October 21 
lo 25 inclusive. 


We publish a monthly Market Report of current prices of essential oils and 











Our Research Laboratory Is At Your Service 


DR J ) 4641-43 HOLLYWOOD BOULEVARD, LOS ANGELES 27, CALIF. 
e e 948 HOWARD STREET, SAN FRANCISCO 3, CALIFORNIA 


Affiliated with Ritter & Co., established 1876. Plant: Glendale, Calif. 


ESSENTIAL AROMATICS CORP. 304 EAST 23rd STREET, NEW YORK 10, NEW YORK 


DALLAS «+ NEW ORLEANS «+ SEATTLE + VANCOUVER, B. C. 
® ° 
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CAPRIC 
CAPRYLIC 
LAURIC 
COCONUT 
PEANUT 


CORN 
SOYA 


LINSEED 


OLEIC 
* 
STEARIC ACID 


e 
GLYCERINE HIGH GRAVITY 


GLYCERINE CRUDE 88% 


LIQUID PITCH 
e 
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The 


Maximo A. Kuderli 
Rodriguez Pefia 233 


Buenos Aires, Argentina 


Dr. Karl Peter Klagsbrunn 
Rua Ministro de Viveiros 122 
Apt. 10, Rio de Janeiro, Brasil 
Roberto Rapp 

Caixa Postal 563 

Sao Paulo, Brasil 


Carlos Bobbert 
Casilla 9660 
Santiago, Chile 


Agencia de Papeles y 
Ferreteria, Ltda 
Apartado Aéreo 4608 

Bogota, Colombia 
Apartado Aéreo 899 
Medellin, Colombia 


Juan Gonzilez 
Sitios 355 
Habana, Cuba 


Sahdala & Co., ¢ 
P. O. Box #27 
Santiago de los Caballeros 
Republica Dominicana 


por A 


H. G. Zevallos Menéndez 
Casilla 602 


Guayaquil, Ecuador 


Julio Lépez Martinez 
Apartado 299 


Guatemala, Guatemala 


Alberto Farrés 
Apartado 7233 


México, D. F., México 


Synthetic Aromatic Products and Organic Isolates 


ote gains new distinction... for continued success and 








Manuel J. Riguero & Cia. 
\partado 45 
Managua 


Nicaragua 


La Quimica Suiza, S. A 
Casilla 1837 


Lima, Peri 


J. Oriol Escoda 
Esq. Socarras 52 
Caracas, Venezuela 


Arthur Feith & Company 
501 Latrobe St 


Melbourne C. I., Australia 


Saprie] & Douek 
16 Sheikh Hamza Street 
Cairo, Egypt 


Indiana Chemical Works 
Khurshed Building 
Mahatma Gandhi Road 
Karachi 
11 Bruce Street, Bansilal 
Mansion, Fort Bombay, India 
Chowk Bazar, Kanauj (U. P 
India 

312/13, Linchi Chetty St 
Madras, India 


India 


George Town 


Assem Beyhum 
King Fouad Avenue 


Beirut, Lebanon 


Modern Pharmacal Products C« 
886 Rizal Avenue 
Manila, Phillipines 


I. Spitzglass & Sons (Pty) Ltd 
P. O. Box 3976 
Cape Town, Sout! 
P.O. Box 3997 
Johannesburg. South Atrica 


Africa 





The experiences of war in foreign lands often sweep aside prejudices and chang 
habits. This happened to American fighting men, who came home with a 
new habit once thought to be the mark of a “‘sissy"’ 
To retain their acceptance and hold a permanent place in the industry, the 
lotions and toilet waters must be scented in the authentic masculine 


manner. In this new field, the staff of Albert Verley & Company has done a su 


with Albert Verley & Company’s odors for men’s toiletric 


the use of c 


stantial amount of research and development work. 


Under today's difficult conditions in the procurement of raw materials, 


need to take advantage of these developments in synthetics 


We are prepared to furnish specialties and compositions from which 


you Can create your own distinctive formula, or to collaborate with you in creati 


an original odor for an entire line of men’s toiletries. 


Consult us in confidence. Examine the accompanying list of typical 


materials and write for working samples and prices. 


CUIR DE RUSSIE *‘V"’ 
The 
shading 


Russian Leather note 


NEW-MOWN HAY 


F 


OR 


in a distinctive 


Glorifying the fresh, sweet scent of freshly 


cut fields 
LAVENDER-FOUGERE 
HOMESPUN 


Synthetic Flower Oils and Aromatic Bases 


MEN’S TOILETRIES 


FOUGERE “AV 
An interesting 
Fougere type for powders 

creams, and lotions 


HEATHER “‘A\ 
An unusually fine base for 


the Heather and Moss types 


COLOGNE “V’ 


variation oO! 


Bouquets and Finished Compositions 


smetics 


ymposit i 





Oct 


and 


S toiletrie 


terials, \ 


1 1n Creati 


al 


rositions 





Supply and demand 


come hand in hand 
with this 





MODERN FOOD PROCESSING PLANT 
AVAILABLE NOW AT KANSAS CITY, MISSOURI 


Count these advantages .... 

Here is an industrial plant 
completely equipped for large- 
scale grain handling from un- 
loading and storage, to process- 
ing, grinding, milling, cooking 
and packaging. This plant was 
originally designed for the pro- 
duction of industrial alcohol 
from grain. The approximate 
annual capacity of the plant is 
15,000,000 gallons of alcohol, 
and correspondingly large quan- 
tities of by-products and re- 
siduals. 

And it’s strategically located. 
The plant, at Kansas City, 
Missouri, is close to both its own 
sources of supply and the mar- 
kets it serves. Raw grains for 
seed processing and drying, 
stock food production and other 
milling and distilling operations 
are available in quantity in the 


immediate territory. Markets for 
this plant’s multiple products, 
including agricultural feeds, 
processed foods and distilled 
alcohols, are near at hand. 

The plant is served by three 
olieenl dlieas of the Missouri 
Pacific, Kansas City Southern 
and Milwaukee Railroads. Barge 
transportation is available on the 
Missouri River. 

Eleven modern buildings of 
steel and concrete masonry, on 
14.9 acres of land, are offered 
with a total floor area of about 
96,000 sq. ft. 

Machinery and equipment in- 
cludes, but is not limited to, 
grain handling, storage, milling, 
cooking and fermenting. Stills, 
drying units for the recovery 
of feed products, and packaging 
equipment are also included. 
Laboratory and testing equip- 


/ 


WAR ASSETS ADMINISTRATION ( 


OFFICE OF REAL PROPERTY DISPOSAL 





95TH AND TROOST AVENUE, KANSAS CITY, MISSOURI 1367-T 
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ment, furniture and fixtures, as 
well as necessary machine tools 
and equipment for maintenance 
use. 

Basis of Offering: This facility 
is offered three ways: (1) You 
can buy or lease land, buildings, 
machinery and equipment, in 
place, for continued operation. 
(2) You can buy or lease land 
and buildings, less machinery 
and equipment, for other indus- 
trial uses. (3) You can buy the 
machinery and equipment for re- 
moval and use off-site. 


* 


SEALED BIDS: Your proposals will be 
accepted on Standard Bid Forms until 
2:00 P.M., C.S.T., November 19, 
1947, at War Assets Administration, 
Office of Real Property Disposal, 95th 
and Troost Ave., Kansas City, Mo. 


+ 


WRITE NOW: Descriptive brochures, 
engineering reports and other informa- 
tion are available. Personal inspection 
of this property can be arranged. 

All requests for brochures and bid forms 
should be sent to address shown at left. 
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“ALL FOR THE LOVE OF A LADY...” 


ee DtVOTION TO MADAM CONSUMER with the magic of individualized flavor or odor 
makes the business world go round! Count- personality. 
less competitors vie for milady’s favor . . . and As one of the world’s great suppliers of 
very often the basis of her choice is the superior Essential Oils, Flavoring and Perfuming 
taste or scent-appeal of the product! Materials. MAGNUS. MABEE & REYNARD. INC.. 
So whatever you have to sell her . . . tooth- can be of important service to you. Let us show 
paste or toiletries, lipsticks or hair lacquer, pills you how distinctive odor or flavor can add 
or pest killers . . remember Aer devotion may sales-appeal to your product, old or new. The 
be wooed and won through the medium of facilities of our laboratories and more than 50 
FLAVOR AND PERFUME OILS for this is years of specialized experience are available to 
the alchemy that endows countless products you without obligation. 


Builders of PRODUCT PREFERENCE 


M Ma 4 through QUALITY ESSENTIAL OILS, : 
! AAGN US.. = LABEE & ELEYNARD, ), INC. C. PERFUMING MATERIALS and | 


SAGNUS 

















16 DESBROSSES STREET, NEW YORK 13, N.Y. 221 NORTH LASALLE STREET, wat ous 1, Mt, 
CONCENTRATED FLAVORS 


Since 1895 


esAngeles SroueCorp. © Seattic,P» ‘tend, Spokane: Van Waters? gers.inc. © Sanfrancisce Braun-Knecht-Heimann-Co. © Terente, Can. Richardson Agencies Ltd eT 
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How SHEFFIELD MILK CHEMICALS can help you 


If you make tablets, pills, medicines or baby foods, here 


is what Sheffield—as a century-old name in milk, and the 


latest word in milk chemicals—offers you 


World's largest selection of milk chemicals ¥ ‘'*' »elo 
Highest quality and uniformity 

Research facilities of the National Dairy Products Corp. 
Free consulting service 

Sure supply, year round 


Prompt delivery, world-wide shipment 


We will be glad to send you free samples, technical information and 


prices. Write to Chemurgic Division, Sheffield Farms Company, Inc., 
524 West 57th Street, New York 19, N.Y., or phone COlumbus 5-8400 


Sheffield LACTOSE (MILK 


SUGAR) USP + Sheffield LACTOSE (MILK SUGAR) EDIBLE 


Both pure white powders, identical except that “‘edible’’ is just short 


of meeting USP standards. For any product not requiring USP labeling, 
Sheffield LACTOSE (MILK SUGAR) EDIBLE, at 2c per Ib. less than 
USP, is a splendid buy 


All Sheffield LACTOSE (MILK SUGAR) gives you these advantages: 


1. Non-hygroscopic 2. More food value than other source sugars 


¥%“Edamin"* —tryptic digest of lactalbumin 


“*De-Vitaminized" Casein* 


“N-Z-Amine"* Lactose USP 

Bulk Casein Peptone Lactose impalpable USP 
“N-Z-Case"’* —laboratory casein peptone Lactose Edible 
“N-Z-Tone"’* —laboratory lactalbumin peptone Calcium Lactate USP 
“Hy-Case"* —acid digest of casein Sodium Lactate 


Caseins for various uses 


SHEFFIELD MILK CHEMICALS 


SHEFFIELD FARMS COMPANY, INC. 


CHEMURGIC DIVISION 


WORLD’S MOST COMPLETE LINE 


* Trade-mark of Sheffield Farms 


Ox tober 
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Division of Nationa! Dairy Products Corporation 
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PASADENA, CALIF. 
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objectives 


While we have been manufacturing Private 
Brand Cosmetics longer than most Companies, 
our contention is that it is not the age of a com- 
pany, but the seasoned experience of its mem- 
bers that endows it with dependability, 


Here, at Allied, you will encounter a compact 
organization of specialist-principals with a 
wealth of experience, geared to cog with the 
most modern scientific operations in the toilet- 
ries field. Yet, withal, an organization composed 
. And who like to cook 
up things that aren't in a book...a good test of 
skill and taste. 


of men without poses.. 


Always, we endeavor to incubate and inculcate 


merits that give a product EDGE... Sincerity 








MONTREAL, 
CANADA 


SUFFERN, N.Y. 


and perspectives 


and craftsmanship are the dual ideals which 
have foundationed our organization. When we 
assume the responsibility for manufacturing 
your product for distribution through broad 
trade channels... our reputation, too, is at 
stake. 

Unlimited service to a limited number of cli- 
ents has y ielded excellent results. We have been 
most cautious in avoiding rapid expansion, 
knowing full well, that mushrooming often 
produces toadstools. 

These, in brief, are the objectives and perspec- 
tives to which we tenaciously adhere. And, we 
harbor the notion that your ship will come in 
provided you engage ... the right skipper. 


Ved Podtech INC. 


PRIVATE BRAND SPECIALISTS 


30 ROCKEFELLER PLAZA, NEW YORK 20. N. Y. 
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SEARCHING FOR THAT 


“COME HITHER” NOTE? 
on Ou 


TRY 


[50 AMYL BENZYL ETHER 


++ 


Perfumer — soapmaker — flavorer — you'll all want 


about Iso Amy! Benzy! Ether, intriguing new nuance. 


Its odor suggests Amy] Salicylate with a fruity, mushroomy 
side note. A high boiling ether, it is colorless ... combined 
with para cresol, geraniol, terpineol and their esters, it is ar 


excellent soap base. 


Iso Amy] Benzyl! Ether has been successfully used with 
cananga, oakmoss, sage, bergamot, and anisic aldehyde i: 
the creation of new mown hay, clover, chypre, gardenia 
and fruity bouquets of blackberry and raspberry types. 


Your product may need Iso Amy! Benzyl! Ether. You may 
want technical advice. Whatever the product, whatever the 
fragrance, see Du Pont early! E. I. du Pont de Nemours & Cx 

(Inc.), Organic Chemicals Dept., Aromatics Section, Wilming 
ton 98, Delaware. Branch Offices: Atlanta, Boston, Charlotte 


Chicago, New York, Philadelphia, Providence, San Francisco. 















Like Make-up” Ap Z Me Cli” v 


Lipstick, rouge, powder, nail polish, or henna strength and adaptability the drug and cosmetic 
rinse? Color strongly influences a woman’s industry desires. Always uniformly right, they 
choice—has a direct bearing on counter sales— represent the stuff of which permanent satisfac- 
shapes the destiny of your profits. Like applying _ tion is made. H. Kohnstamm has a complete va- 
“make-up? its creation is a scientific art. For 97 riety of Atlas Certified Colors to meet even your 
solid years the Atlas Certified Colors of H. Kohn- most difficult requirements, including the high- 
stamm have been skilfully blended in a way to est-standard Purified Titanium Dioxide, Puri- 
hold the fancy of color-interested, feminine fied Non-Aniline Colors, and U.S.P. Zine Stear- 
America. Excitingly brilliant, they possess the ate. Write our nearest branch now. 





THE ATLAS LAGEL PROTECTS tee 


FIRST PRODUCERS OF CERTIFIED COLORS 


OHRSTAMM ©¢ COMPANY Enc. 


ESTABLISHED 1851 


89 PARK PLACE, NEW YORK 7 11-13 E. ILLINOIS ST., CHICAGO 11 4735 DISTRICT BLVD., LOS ANGELES 11 
ATLANTA + BALTIMORE + BOSTON + CINCINNATI + CLEVELAND + DALLAS « DETROIT - HOUSTON - INDIANAPOLIS + KANSAS 
CITY, MO + MINNEAPOLIS NEW ORLEANS - OMAHA ~- PHILADELPHIA - PITTSBURGH ~- ST. LOUIS SAN FRANCISCO 
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Let CALCO supply you SULFA DRUGS 
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CALCO, in its great plants at Bound 
Brook, N. J., produces a wider range of 
SULFA DRUGS than any other manu- 
facturer in the world. In these giant- 
capacity plants, rigid inspection from 
laboratories through to finished big-scale 
production assures a uniform high ex- 
cellence of quality and an assured source 
of supply. This is why you will find it 
advantageous to look to CALCO for 
these sulfonamides: 


SULFADIAZINE USP 
‘King of the Sulfonamides” 
Powder...or...Micro Crystal 


Sodium Sulfadiazine Sulfathiazole USP 
USP (powder, crystal, 
Sulfamerazine micro crystal) 
Sodium Sulfamerazine Sodium Sulfathiazole 
Sulfanilamide USP USP 
(powder, crystal, Sulfapyridine USP 
micro crystal) Sodium Sulfapyridine 


Detailed technical bulletins are available on 
all these products and CALCO’S Technical 
Application Department will welcome the 
opportunity to assist you in the development 
of special formulae. 


Represented in Canada by Calco Chemical Division 


North American Cyanamid, Limited 
P. O. Box 10, St. Lambert, Montreal 23, P. Q. 
Royal Bank Bidg., Toronto 1, Ontario 
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Pharmaceuticals 






CALCO’s Bulk 


Sulfadiazine U.S.P. 

(powder and micro crystal) 

... the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P. 
Sulfamerazine U.S.P. 

(powder and micro crystal) 
Sodium Sulfamerazine U.S.P. 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine N.F. 

Sodium Sulfapyridine 
Aminoacetic Acid N. F. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 
Cinchophen N.F. 

(and Sodium Salt) 

Neocinchophen U.S.P. 
Mandelic Acid N.F. 
Calcium Mandelate U.S.P. 
Menadione U.S.P. 

Methylene Bive U.S.P. 

(powder and crystal) 

Nicotinic Acid U.S.P. 
Nicotinamide U.S.P. 
Saligenin 

Thiouracil 
Propylthiouracil 
Phenothiazine N.F. 

(Regular and Drench grades for 

Veterinary use) 

Certified Colors for Pharmaceutical 
and Cosmetic Use 














Pharmaceutical Department 


REG s PaT FF 


CALCO CHEMICAL DIVISION 


AMERICAN CYANAMID COMPANY 


Bound Brook, New Jersey 
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JIMMERMAN LIPSTICKS 
PREFERRED 
IN UNBIASED CONSUMER 
TESTS! 


We take pride in just one of the numerous letters 
which we have received regarding our lipsticks. This 
quotation comes from a very prominent national ad- 
vertiser: 


‘ a Incidentally, you may be interested to learn that in unbiased 
consumer tests of your lipsticks against others, yours was pre- 


ferred as to texture, appearance and results achieved by use. 9 9 


Using Zimmerman lipsticks or any other cosmetic 
product would bring the same kind of letters to you. 
We also manufacture creams, lotions, powders, rouge, 
cologne and perfumes. 





W. F. ZIMMERMAN, INC. 


404 Fourth Avenue 605-635 So. 21st St. QuaALiry 


| Z New York 16,N.Y. #& Irvington, N. J. a=y 

ae —- INTEGRITY 
| - Wlanujactuunr + Packages - \ 
Mexican Representative: Sixto Noreiga R., Apartado 697, Mexico, D. F. 


Buenos Aires Representative: T. O. Mudd, Jr., North American Equipment S.R.L. 
Av. Cordoba 2431, Buenos Aires, Argentina 



















SERVICE 
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Chenene 


An Oakmoss synthetic of outstanding stability and fixative power 
which can be used to replace the absolute either partially or 
completely. 


Resinoid Moussene 


A synthetic Uakmoss, true to the characteristics of the natural 
resinoid. Readily soluble and an excellent fixative. 


Creme de Mousse, Artificial 


This Oakmoss synthetic is an ideal fixing agent for heavy, modern 
odors. Extremely effective, especially for soaps. 


601 West 26th Street, New York 1, New York 
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* Laboratories and plants 


® Sales offices 


The opening of the new Hollywood Kolmar plant gives us five strategically-located 
plants in the United States and one in Canada. The result is a valuable saving of 
time and carrying charges in the delivery of your product... and should one of our 
plants be temporarily incapacitated for any reason, production of your cosmetics 
would immediately be continued at another Kolmar plant. No other one private 
label cosmetic manufacturer can assure you of this speedy, economical, country- 
wide service. 


Each one of our plants affords the most modern production facilities and the 
same high type of technical skill necessary to produce scientifically-tested formulas 
... the kind that has won recognition for Kolmar as the world’s largest exclusive 
producers of private label cosmetics. 





KOLMAR products include Lip Stick, Dry Rouge, Loose 
Face Powder, Cake Make-Up, Foundation Creams, Liquid 
Make-Up, Eye Shadow, Mascara, Lotions, Colognes, Per- 


Games ond eather coemetice. We axe chew hnowa os Ge REPRESENTATIVES: M. C. BOYD, DOUGLAS HAGGERTY, THOMAS LAPRELLE, EMPIRE 
snl: Cinsini nieiieaeen alt indian Mail STATE BUILDING, ROOM 605, NEW YORK, N. Y.; WARREN M. CURRY, 350 NELSON 
_ y ” STREET, S. W., ATLANTA 3, GA.; NORMAN KOLE, 419 MERCHANDISE MART, CHICAGO, ILL; 


J.C. WEILER, K. A. HENRY, 8003 FORSYTHE BLVD. ST. LOUIS 5, MO.; R. F. G. 
BYINGTON, 1260 N. WESTERN AVE. LOS ANGELES, CALIF.; RICHARD F. SPICKER, 419 
WEST FIFTH ST.. CINCINNATI. OHIO 


ABORATORIES 


PRIVATE LABEL COSMETICS EXCLUSIVELY 
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Summit 

reached the top 

in the manufacture ol 
Ammonium Thioglycollate 
the hard way: by letting 
the Quality of its product, 
not Competition, 

set the Price. 


The quality of Ammonium Thioglycollate by 
Summit finds its expression in the purity of the 
product. This means: 


complete freedom from thio diglycollic acid 
(thio ether) andiron.. . 

an exceptionally low content of buffering mate- 
rial, such as dithioglycollic acid, glycollic acid, 
and salts... 

the practical absence of heavy metals. 


All this adds up to cold wave solutions that are: 
uniformly stable... 
that have no objectionable odor... 
and that do not discolor. 


end result ts: 
a tighter curl... 
and a more lasting one. 


Che purity of Ammonium Thioglycollate by Summit is a 
dependably unchanging factor. Unremitting and_ rigid 
scientific control of every batch of product keeps it so. “As 
it was yesterday and is today, so will it be tomorrow.” 


rhe slightly higher price paid by the many satisfied users of 
Ammonium Thioglycollate by Summit is regarded as a very 
modest. premium for assuring the quality of their cold wave 
solutions. 


Ammonium Thioglycollate by Summit is supplied exclusively 
in concentrated form. Summit does not supply ready-to-use 
solutions, either in bulk or otherwise. 


Effective clouding and perfuming material for cold wave solu 
tions has been developed by Summit. Samples of this 
material will be gladly submitted upon request 


Summit Chemical Products Corp. 
Manufacturing Chemists 


Belleville 9, New Jersey 





Ammonium 
Thioglycollat 


by SUMMIT 











Sturge Standard 
Precipitated 
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LIGHT, MEDIUM AND HEAVY GRADES 


Rigid uniformity in the 
specific grade desired 


Depend on STURGE for QUALITY 
and UNIFORMITY 


JOHNG 4. STURGE 
LEA 


tele 
Distributors: H.J. BAKER & BRO. 271 Madison Ave. NewYork 16,N.Y. 
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Mother of the Gods 


Cybele. mother of the gods, was symbolized by the an- 


cients’ most famed meteorite. Carving a likeness of the 


Great Mother. the Phrygians set into the statue a “black 
stone. fallen from the heavens.” For generations the me- 
teorite was thus worshipped. 

When the Romans heard that possession of the stone 
guaranteed prosperity, they forced King Attalus to aban- 
don the sacred image to them. About 204 B.C.. the statue 
and meteorite were taken to Rome and solemnly installed 
on the Palatine 


Diana of the Ephesians and the image of Venus at 


CHICAGO . PHILADELPHIA 
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Cyprus appear to have been inspired by meteorites. One 
of the Moslems’ most sacred relics. dating far earlier than 
the Seventh Century. is said to have fallen from the sky. 

One of the basic constituents of meteorites is iron 
Over 80 compounds of iron bearing the Mallinckrodt 
label are manufactured in the strict tradition of superio1 
chemicals. For iron compounds of uniform depend- 
able purity specify Mallinckrodt Iron Chloride. 
Citrate, lodide, Nitrate, Oxide, Pyrophosphate, Pho-- 
phate, Subsulfate. Iron and Ammonium Citrate 


(brown and green) ete. 


MALLINCKRODT [-=- CHEMICAL WORKS 


80 Years of Service lo Chemical Users 
Mallinckrodt Street, St. Lovis7,Mo. * 72 Gold Street, New York 8, N.Y. 
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“You see? An enrapturing effect!" 


KEEPING 
POSTED 


The Proprietary Assn. and the A.Ph.A. 


THE Proprietary Association, claiming member- 
ship representing eighty per cent of the national 
output of packaged medicines, has denied a charge 
by the American Pharmaceutical Association that 
it has taken steps to prevent passage, or to weaken 
by amendments, attempts by State Pharmaceu- 
tical Associations to “‘strengthen and perfect laws 
regulating the control and sales of dangerous 
drugs.” A resolution censuring the Proprietary 
Association “for such practices’ was adopted by 
the house of delegates of the A.Ph.A. at its annual 
meeting held last month. Proprietary Association 
Executive Vice-president Dr. Frederick J. Cullen 
replied to the charge that his association “has 
never interferred with and has in fact assisted in 
the passage of laws regulating traffic in dangerous 
drugs and narcotics. There must necessarily be a 
parting of the ways between the A.Ph.A. and the 
Proprietary Association,” he added, “on the real 
bone of contention between the two associations.” 
The big issue, he said, is the recent attempt “to 
restrict the sale of proprietary products which 
meet with the requirements of the Federal Food, 
Drug, and Cosmetic Act and which are offered for 
sale to the general public.” Attempts to restrict 


sale of these products to regular retail drug outlets, 
the drug store employing a registered pharmacist, 
have the support of the A.Ph.A., while other 
groups also support State legislation restricting 
their sale through retail drug stores. Such legisla- 
tion would freeze out of the retail drug picture the 
general store located in a rural area and the super- 
market, according to a Proprietary Association 
spokesman, adding that the requirement that a 
retail outlet must qualify for selling proprietary 
medicines by employing a registered pharmacist is 
misleading, because no attempt is being made to 
assure that the registered pharmacist actually 
supervises the sale of packaged medicines. The 
\.Ph.A. atso urged the Proprietary Association to 
register its protests to legislation sponsored by 
State pharmaceutical groups with the “constituted 
officials of State boards or associations” instead of 
trying to defeat or weaken the measures through 
lobbying activities. The Proprietary Association 
replied that despite its willingness to cooperate 
with these groups, rarely, if ever, do State boards 
contact drug industry representatives prior to 
introduction of the amending laws. 


Vitamin B and Bees 


IF ANYONE wants toknow why the queen bee lives 
five years while her hard working subjects live only 
three months, Dr. Thomas S. Gardner has the 
answer—its because of a vitamin B factor, panto- 
thenic acid. Dr. Gardner found that the royal 
jelly upon which the queen bee feeds is a rich 
source of pantothenic acid. He then tried the 
royal bee jelly in feeding fruit flies and found it 
lengthened their lives by 46 per cent. Other 
factors in the royal jelly, biotin, pyridoxin, and 
sodium yeast nucleate, also help to sustain life. 
No experiments have yet been made on human 
beings, but Dr. Gardner said that pentothenic 
acid is plentiful in young growing tissue and in 
milk and other food designed for young animals. 
However, he has given scientific backing to the old 
superstition that people who keep bees and eat 
honey live longer. 


Parke, Davis in Foreign Markets 


PARKE, DAVIS & CO. is reported as watching 
the foreign situation closely due to foreign restric- 
tions on imports. While precise figures are not 
available, the company’s foreign trade in the first 
seven months of this year was substantially above 
that of the same period of 1946. There has been 
no difficulty in obtaining permits to withdraw pay- 
ments or profits from foreign branches. Also import 
licenses have been made available for all goods 
the firm has desired to ship abroad up to this time. 
However, some South American countries have 
hinted that they might tighten restrictions on 
import licenses. Columbia, for example, has sug- 
gested a year’s moratorium on dollar payments for 
goods. But Parke, Davis is banking on the great 
need for drugs abroad as maintaining the trade. 
Also they are relying on the world-wide scope of 
their operations. The company has plants in Eng- 
land, South America, Mexico, Australia, and 
India. If imports from the United States are 
banned, many countries can be supplied from 
these foreign plants. A complete manufacturing 
unit is being added to the Rio and plans are ready 
for other locations when the time is right. 
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Drug and Oil Plant Conference 


THE DRUG and Oil Plant Project of the Cali- 
fornia Polytechnic School is holding its 1947 drug 
and oil plant conference December 2 and 3, in the 
State Building in Los Angeles. In all, twenty-four 
papers are being delivered of which the following 
are on essential oils: Pine Needle Oils, California 
Bay Tree Oil and Thymol, History of the Essential 
Oil Business, Status of the Essential Oil Industry 
in India, Essential oils and Allied Materials De- 
rived from Trees, California Sweet Basil Oil. 
Papers being delivered also include: Condiment 
Plants, Evaluation of Drug and Oil Plants, Castor 
Beans in California, Vitamin P from Citrus Fruits, 
Cactus Alkaloids, Allergies and the Production of 
Allergins, Pharmacy of Cascara Sagrada and 
Yerba Santa, Field Experience with Drug and Oil 
Crops. For those not in attendance at the confer- 
ence, a copy of the proceedings will be available. 
Copies may be obtained from Monroe C. hidder, 
Director, Drug and Oil Plant Conference, 257 
South Spring Street, Los Angeles 12, California. 


A.D.A. Drops Seal on Dentifrices 


THE AMERICAN Dental Association will no 
longer give its seal of approval to dentifrices. For 
seventeen years the A.D.A. has set up requirements 
for “cleansing dentifrices,” but the Council on 
Dental Therapeutics now says that it does “not 
feel that the granting of a Seal of Acceptance 
would continue to have the same value in the field 
of dentifrices that it does in the more important 
fields of local anesthetics and other dental thera- 
peutic agents.” The Council plans to examine 
dentifrices routinely and will publish reports of its 
findings as conditions warrant. The annual report 
on the status of dentifrices will be continued and 
will contain data on the composition of more 
widely used cleansing dentifrices and comments on 
the claims made for them. 


Pneumonia Vaccine 


SQUIBB is now offering a pneumonia vaccine 
which will immunize people for a period of from 
six to twelve months. The vaccine is made of the 
sugary coats, or polysaccharides which surrounds 
the pneumonia germs. There are 75 known types 
of pneumonia germs, but most of the pneumonia 
is caused by a dozen strains. Consequently the 
vaccine is made from this dozen. However, since 
children are often attacked by a different sector 
of pneumonia germs than adults, a special vaccine, 
differing from that for adults, is prepared for 
children. The vaccine, which has been proven on 
about 100,000 cases, is not effective against virus 
penumonia. In the Army Air Forces experiment, 
where 8,000 men were vaccinated, the pneumonia 
carriers—persons not sick but carrying pneumonia 
germs in large quantities, were greatly reduced. 
Pneumonia itself was practically eliminated. 


New Bayer Aspirin Plant 


450 


THE Bayer Company Division, Sterling Drug, 
Inc., is now operating its new $2,500,000 plant in 
Trenton, N. J. devoted exclusively to the produc- 
tion of aspirin. The company states that this plant 
is capable of producing sixty per cent of the current 
United States consumption of packaged aspirin 
tablets. The plant, at which the aspirin itself is 
first manufactured from the raw materials, and 
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then tableted and packaged for sale to the publi 

has an overall length of 340 feet, and ranges in 
depth from 170 feet to more than 200 feet. Re- 
ceiving and shipping departments and a 280-foot 
warehouse extend along the full length of a 300- 
foot loading deck. The building is of steel frame 
construction faced on the exterior with buff face 
brick and continuous bands of sash and glass block 


Armour to Build New Plant 


ARMOUR & COMPANY have purchased a 351 
tract acre at Aurora, IIl.; on which will be erected 
a plant for manufacturing vitamin preparations 
and other discoveries in the pharmaceutical field. 
The plant will consist of a group of brick and stee! 
buildings in which will be employed at least 500 
technicians and other trained staff members. 


Streptomycin Exports Increased 


SEPTEMBER export quota of streptomycin for 
September was raised by the Department of Com- 
merce to 400,000 grams, from 300,000 grams for 
August. The September export quota represents 
almost half of August production of 873,449 grams, 
whereas the August export quota represented only 
thirty per cent of the July record production of 
1,000,753 grams. 


Lyons Tooth Paste—New Ingredients 


LYONS Tooth Paste is now being launched by the 
R. L. Watkins Division of Sterling Drug, makers 
of Dr. Lyons Tooth Powder. The paste is based 
on an “entirely new formula which contains 
neither soap or chalk but includes a compound 
entirely new to the dentifrice field (aluminum 
hydroxide).” 
the Sterling-Winthrop Research Institute, at which 
institution the formula was developed, describes 
the patented compound as “a novel application of 
microchemistry.”” He declares that it “polishes 
teeth 244 to 54% times brighter and four times 
faster than other known tooth pastes.”” Approxi- 
mately 75,000 retailers, mostly drug stores, are re- 
ceiving gift packages with three tubes in cartons 
attached a selling counter display—a sampling 
distribution, at a cost of $70,000, to assure com- 
plete national distribution when advertising starts. 
The paste is being marketed in three sizes at retail 
fair trade prices of 10 cents, 23 cents, and 43 cents. 
Orders are being accepted of $12 on Lyons Tooth 
Paste alone, any size in regular shipping cartons. 
The ten cent size of 85 cents a dozen, are packed 
for shipping in four, six, and twelve dozen lots. 
The 25 cent size at list price of $2 per dozen, comes 
in shelf containers holding two, four, and six dozen, 
while the 50 cent size, at $4 a dozen, comes in one, 
3, and 6 dozen packages. To make comparative 
studies of the polishing action of dentifrices, an 
electronic apparatus was set up at the Sterling- 
Winthrop Research Institute. It was an adaption 
and refinement of the apparatus devised by the 
American Society of Testing Materials, to test the 
specular gloss of surface finishes. It comprises an 
intense light source, a lens system, a specimen 
holder, a phototube with amplifying circuit and 
meter. With the new polishing agent, described as 
“made up of particles of submicroscopic size, 
barely visible through a microscope,” is combined 
a “soapless detergent” that cleans efficiently in 
hard water. 
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Dr. Maurice L. Tainer, director of 
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Now Winthrop-Stearns 


WINTHROP Chemical Company exists no more 
since the parent company Sterling Drug, Inc. has 
merged its two subsidiaries Winthrop and Frederick 
Stearns & Co. into Winthrop-Stearns Inc. as “a 
new subsidiary to integrate the major pharmaceu- 
tical interests in the United States of the parent 
company.” 


Chemical Exposition Sold Out 


THE CHEMICAL Exposition, scheduled for 
Grand Central Palace. New York, December 1 to 
6, has sold out every foot of space on the four 
floors of the Palace to 350 exhibitors. 


Admits Confusion 


WE ADMIRE the frankness of Dr. Carle M. 
Bigelow, Caleo Chemical Division, American 
Cyanamid Company, in his opening remarks at 
the Round Table Discussion at the recent annual 
meeting of the Drug, Chemical and Allied Trades 
Section of the New York Board of Trade: “Any 
individual who can say with certainty that he has a 
clear concept of American, or the general world 
economic conditions, today, is fortunate. Person- 
ally, | am completely confused by the plethora of 
pros and cons expressed on practically every phase 
of the economic situation.” After admitting his 
own lack of understanding, Dr. Bigelow continued: 

“Certainly we cannot look to the pronounce- 
ments of our own government as being irrefutable. 
Immediately, after the war, the Federal govern- 
ment insisted that there was going to be a marked 
rise in unemployment, which could only be offset 
by an increase in wages. We all know that the sub- 
sequent period was one of the highest employment 
in our business history and, taking advantage of 
a definite shortage of labor, wages were driven 
higher than was warranted by the rate of produc- 
tion, which was drastically lower than our prewar 
standards. This has resulted in marked price in- 
crease, but the administration tells us that this is 
all the fault of poor business management, and 
throws its influence toward an even higher wage 


scale.” 


Domestic Quicksilver 


BEFORE a_ Congressional subcommittee last 
month, S. H. Williston, vice-president and general 
manager of the Codero Mining Co., Nevada quick- 
silver producer testified that the Italian-Spanish 
cartel, controlling most of the foreign mercury 
production, was dumping the metal on the domes- 
tic market at New York prices below domestic 
cost. Other witnesses told the committee that 
marginal zinc, copper, and lead mines were closing 
because of the pocket veto by President Truman 
of a bill to prolong the government's wartime 
premium price plan for marginal producers of 
strategic minerals. Mr. Williston said that he and 
others, including Herbert Witt of Oregon and 
Idaho, and Worthen Bradley and Gordon Gould 
of California, comprised 98 per cent of the opera- 
tors of the nation’s quicksilver mines. 

It has long been the history of quicksilver that 
when prices start rising and climb to $100 or more 
per flask, the marginal producers in this country 
start operations. It has been the history of quick- 


silver that when prices start declining and descend 
to about $81 dollars or less per flask—which is the 
market today—these producers cease operations. 
Those interested in quicksilver probably want some 
legislation or some Governmental action by which 
they can continue to produce quicksilver and 
make a profit no matter how low the foreign 
declines. Those interested in zine, copper, and 
lead in this country probably want similar action 
taken with regard to their markets. 

We have been reading quite a lot of articles to 
the effect that this country has long been becom- 
ing a “have-not” nation with regard to strategic 
metals, minerals, and oil. We have also been told 
on many occasions that this country is due for a 
serious depression when dollar credits run out 
abroad. We have often expressed the opinion that 
our metals, minerals, and oil could be conserved, 
and dollar credits abroad built up to aid our export 
by importing metals, minerals, and oil from foreign 
countries. We have also, on many occasions 
pointed the stumbling block to this easy way—the 
opposition of the owners of metal, mineral, and oil 
deposits in this country who would not be able to 
profit—except in a time of national emergency if 
such a course were pursued. 


Sanitation Causes Epidemics? 


THE theory that certain countries suffer seasonal 
epidemics of infantile paralysis because of a lack 
of early-life exposure to the virus due to modern 
sanitary conditions, and that certain others escape 
epidemics because of primitive sanitation, was 
advanced by Dr. Robert Ward to a conference of 
poliomyelitis experts meeting at the Georgia Warm 
Springs Foundation. Stating that the virus of the 
disease has been found in human waste products, 
in sewage, and in flies, Dr. Ward declared: 

“In countries with primitive sanitation (like 
Palestine, Egypt and Japan) virus is widely dis- 
seminated and the infant comes into repeated con- 
tact with it at an early age... But... immunity 
develops early in life in a majority of individuals. 
In areas where modern sanitary conditions prevail, 
early repeated exposure to virus is not the rule, 
and populations arise susceptible to disease in 
epidemic form.” 

He said on indication of this is the fact that in 
Palestine and Egypt, poliomyelitis largely is a 
disease of infancy, whereas in countries like the 
United States, Scandinavia and Australia, older 
people are attacked as well. 

“Although poliomyelitis is world wide in its dis- 
tribution,” he said, “epidemics have been largely 
limited to certain countries—such as Scandinavia, 
Holland, United States, Canada, Australia, and 
New Zealand, and these have arisen within the 
last sixty to seventy years. In certain other parts 
of the world (Middle East) there may be almost as 
much poliomyelitis, but large seasonal epidemics 
seldom occur to attract attention.” 

While Dr. Ward may be correct in his hypothesis, 
he poses a question as to whether or not children 
should be exposed to contagious diseases of child- 
hood. There are many doctors who advise throw- 
ing children together after one child has con- 
tracted the measles or some other childhood 
disease. However, we are of the firm opinion that 
still higher orders of sanitation are the answer, 
with serums and vaccines to wipe out any pos- 
sibility of epidemics of these diseases. 
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Fire-Fighter Jim 


JAMES J. McINNES 
Jr., Commercial So I- 
vents Corporation, and 


the Salesmen’s Associa- 
tion of the American 
Chemical Industry, will 
receive new honors on 
November 6 when he 
will be inducted as 
president of the 
Southern New York 
Volunteer Firemen’s 
Association. This asso- 
ciation includes the 
volunteer fireman 
groups of the following nine counties: Suffolk, and 
Nassau (Long Island), Kings (Brooklyn), Queens, 
New York (Manhattan), Bronx, Richmond (Staten 
Island), Westchester, and Putnam. Since kings, 
Queens, New York, Bronx, and Richmond counties 
comprise the City of New York which has not al- 
lowed volunteer firemen to fight fires for many long 
years, only four of the nine counties actually have 
active volunteer firemen. However, the five coun- 
ties of New York City have very strong and in- 
fluential organizations of former volunteer fire 
fighters, and they comprise an important part of 
the political workings of the Southern New York 
organization as well as of the State organization. 





Jim is an old vamp from Syosset, “Nassau 
County, Long Island. By hard work and excellent 
attendance at the fires which occurred when he 
was not selling alcohol or working in the interests 
of the Salesmen’s Association, he rose to chief of 
his local fire company. Later on, he was elected 
a fire commissioner for his district. Years ago, 
when Jim was somewhat younger and working his 
way up in fire-fighting circles, we published a 
story relating how Jim told that when the fire 
engine slowed down to sixty miles an hour, he 
would jump off with the hose to attach it to the 
hydrant. Jim denied this story, stating that he 
never jumped off at sixty miles an hour, but 
waited until the engine slowed down to forty miles 
an hour. However, Jim now feels that forty is a 
little fast for him at his age, so still to get excite- 
ment and hard work out of his hobby, he is now 
active in the political angles of the fire-fighting 
game. 

Incidently the induction services for Jim will be 
held from 8:30 P.M. to about 6 A. VM. at a semi- 
snooty joint called Sunrise Village, on Sunrise 
Highway, Bellmore, Long Island. 


Decline in Vitamins 


WE HEAR that the business in vitamins is showing 
a real decline. We are told that sales of synthetic 
vitamins by at least some producers have declined 
at least thirty per cent within recent months. Why 
this should be so, we do not know, but numerous 
explanations are given. But the explanation which 
seems most reasonable to us is the fact that prac- 
tically all of the sellers of vitamin preparations 
who advertised to the public via radio, magazines, 
newspapers, and other media, have abandoned the 
field and left the business up to the ethical drug 
manufacturers who advertise only to the medical, 
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last year’s president of 


dental, and pharmacy professions. Not that the 
people who advertised to the public had any great 
share of the business. When they started to quit, 
it was estimated that the seven largest of them 
together had only twelve and one-half per cent of 
the business, while it was estimated that one 
ethical manufacturer alone had twenty-five pet 
cent of the business. But the advertising done by 
those who advertised to the public apparettly 
built up public demand for vitamins, and the people 
in whom the demand was built up apparently 
bought mainly from the ethical manufacturers. 
Now without this public demand being built up by 
direct advertising to the public, the sale of vitamin 
preparations is suffering and the ethical manu- 
facturers are now feeling this decline. Other ex- 
planations given include the possibility of working 
down inventories of finished preparations by 
manufacturers, wholesalers, and retailers, as well 
as the working down of inventories of the synthetic 
vitamins themselves by the manufacturers. 


Vending Machine for Vitamins 


SIX cities are reported ready to test a new com- 
pact “Vitamin Vendor.”” The machine will hold 
200 capsules in a cellophane strip of One-A-Day 
vitamin preparations made by Miles Laboratories. 
One capsule is dispensed for a nickel. 


Taxation and Research 
EXCESSIVE taxation is damming the stream of 


investment capital necessary to support research 
in industrial and university laboratories, American 
Cyanamid Chemical President William B. Bell 
told the Medicinal Chemical Section of the Amer- 
ican Chemical Society last month. In two or three 
years it will be virtually impossible for industry 
to obtain the funds needed to develop new and 
improved products, he said. Other thoughts of 
Mr. Bell are: Personal incomes below $10,000 can- 
not be relied upon to provide venture capital for 
new enterprises because it has been shown that 
eighty per cent of these incomes are spent for cur- 
rent needs. Excessive taxes on the higher income 
brackets have made unavailable the only potential 
source of fresh private capital, and high corpora- 
tion taxes have made it difficult for industry to use 
its own profits for expansion and development. 
The net effect is to throw research into government 
and military laboratories, which have not yet 
demonstrated that they can handle the work 
efficiently. Development of atomic energy, usually 
credited to the government and military, was in 
reality largely accomplished by scientists from 
universities with the help of industrial organiza- 
tions. There are some who think that research 
should be government controlled, but these are 
chiefly men who have little faith in private enter- 
prise. Their point of view is not sustained by the 
enviable record of industry, which has sponsored so 
many products which have contributed to the wel- 
fare of the human race. “We must not kill the 
goose that lays the golden eggs,” concluded Mr. 
Bell, asserting that industry and individuals must 
be allowed to retain enough surplus capital to 
support research projects and to endow colleges 
and universities so that the next generation of 
scientists may receive ample training. 
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Denta! Technicians Meet 


NEW developments in dental laboratory tech- 
niques were presented to more than 3,000 dental 
technicians from all sections of the United States 
and Canada at the National Education Congress 
sponsored by the Dental Laboratory Association 
of the State of New York October 11 to 13 at the 
Park Central Hotel, New York. 

Leonard Darvin, executive secretary of the 
association pointed out that the congress provided 
the first opportunity for many dental technicians 
to take complete courses in various phases of 
denture construction. 


They Should Complain? 


MANY manufacturers of cosmetics today are 
complaining about conditions in their industry. 
They feel that the bottom has dropped out of 
everything and that they are doomed. We ask 
these people to glance at the chart of Sales of Cos- 
metics which appears in every issue of this maga- 
zine. It is true that the sales of cosmetics leveled 
off at the beginning of this year and have shown a 
very slight dip below the high point registered 
during the latter months of 1946. However, we 
ask these people who are complaining about the 
decline in their business volume, did they ever 
expect to do so well as they did in the several years 
which preceded this leveling off? In all fairness 
we ask these complainers to compare the volume 
of cosmetic sales today with the volume of these 
sales before the war and then answer truthfully 
whether or not they are well off. Our chart shows 
that since 1939, the volume of sales of cosmetics at 
retail has more than doubled, in fact it has been 
multiplied by 2.6. How in heaven’s name can any- 
one truthfully complain about his business with 
such a growth as this? Anyone who expects such a 
sharp growth to continue indefinitely year after 
year must not have the slightest knowledge of past 
history. There is no reason why sales of cosmetics 
should not increase to still greater heights than 
were recorded last year, but a leveling off between 
the years of growth is not uncommon in any in- 
dustry and is more or less to be expected. 


“From Sandalwood to Ant Eggs"’ 


“FROM Sandalwood to Ant Eggs” is the title of 
an article written about S. B. Penick & Co., by 
J. D. Ratcliff in the Saturday Evening Post of 
October 11. The wide variety of botanicals im- 
ported, exported, and cultivated by the company 
is described together with the need for scouts in all 
parts of the world to keep the firm abreast of de- 
velopments which may materially affect market 
conditions. Also the great need for secrecy in this 
particular business is given. Penick’s place in 
gums, insecticides, essential oils and perfume com- 
pounds is related. Although the company is pri- 
vately owned and publishes no annual report, Mr. 
Ratcliff says: “The best guesses place assets values 
at $10,000,000 and annual business far above this 
figure. The company has five manufacturing 
plants, a research laboratory with thirty workers, 
and a total of 700 employees.” 

“To survive and grow in this business... one 
needs a special kind of business acumen,” says Mr. 
Ratcliff, ““The successful man has to be a razor- 


keen trader. He has to maintain a steady flow of 
information on world requirements and supplies of 
hundreds of drugs. He must keep abreast of 
medical advances which will destroy the demand 
for one drug and skyrocket demand for another. 

“Sydnor Barksdale Penick probably comes closer 
to fulfilling these requirements than any other 
individual. He is a middle-sized, rather courtly 
man of sixty-five. He wears well-cut suits of con- 
servative fabric—usually black or dark brown. As 
a rule, he wears stiff collars. He has a formal, cor- 
rect business manner more often associated with 
the nineteenth century than the twentieth. His 
office is furnished with solid, leather furniture and 
has a grandfather's clock.” 

“For anyone wanting to go into the perfume 
business,” says Mr. Ratcliff, “Penick can supply 
more than 2,000 perfume formulas, and can also 
supply the ingredients.” 


Alcohol Production Off 


ALCOHOL production during the fiscal year 
ended June 30 totaled 248,897,421 gallons, which 
was 24.5 per cent below the production of the 
previous year. Output of methanol for the same 
period totaled 268,278,000 pounds, compared with 
226,427,000 pounds in the previous year. Produc- 
tion of synthetic methanol during the first six 
months of 1947 was 18 per cent above the figure for 
the same period of 1946, and exports were down 
12 per cent. 


Fluorine Lessens Tooth Decay 


ADDITION of fluorine to the water supply of 
Newburgh, \. Y. has resulted in a marked de- 
crease in the susceptibility to tooth decay, accord- 
ing to a report of an experiment being conducted 
by the New York State Board of Health. Results 
of the experiment, which is still continuing, were 
given by Dr. Sydney B. Finn and Dr. David B. 
Ast, of the Department's Division of Maternal and 
Child Health. The experiment is being made in 
Kingston, \. Y. as well as in Newburgh since both 
cities are about the same size with populations of 
about 30,000. The cities are thirty miles apart. 
Fluorine was added to the Newburgh water supply, 
but Kingston was left unchanged to give a basis for 
comparison. In Newburgh, sodium fluoride was 
introduced into Washington Lake, the source of 
the city’s water supply, at the rate of one part to 
1,000,000 parts of water. Individual lactobacillus 
counts were made on random samples of the New- 
burgh school population in 1944 and again in 1947. 
Similarly, the Kingston children were tested in 
1946 and 1947. For the purpose of the test it was 
agreed that a count of 20,000 germs per cubic 
centimeter or more was the danger point for 
tooth decay, while a count of less than 100 meant 
immunity. In Newburgh, at the outset of the 
experiment, the sampling showed that 63.5 per 
cent had counts of 20,000 or more and 11.9 per 
cent were negative. A similar analysis early in 
1946, or roughly a year later, showed that the per- 
centages stood at 55.2 and 15.4 respectively. A 
similar analysis this year showed that 47.3 per 
cent had high counts and 20 per cent registered 
negatively. Similar tests of Kingston children over 
a similar period showed no appreciable change. 
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1 production line in the new baby products plant of Johnson & Johnson at Cranford, N. J. 


Cosmetics Are Big Business 


yo an industry doubles and redoubles its sales, 
there can not be much doubt about the popular 
acceptance of its product. However, to be of real 
value to the nation’s economic life an industry must 
give more than just its product. It must make a con- 
tribution to the well-being of every one of its citizens. 
It must give as well as take. 

What is the contribution that the cosmetics and toilet 
goods industry is making in support of the national 
economy? What does it return for the $850,000,000 
which the American nation has spent during the last 
year on its cosmetics and toilet goods counters? 

Because more recent figures are not obtainable the 
answer must largely be an estimate. But, even an 
estimate made upon the basis of incomplete and sub- 
ject-to-later-verification figures brings ample proof of 
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the substantial size of the industry’s contribution to 
national income and broad economic activity. 

\ population of 143,311,000 Americans paid 66.6 
cents each in cosmetic excise taxes during the business 
year ending June 1947, $95,542,308 in all. This is just 
a few thousands dollars less than the year before but a 
tidy sum giving joy, no doubt, to Commissioner George 
J. Schoeneman of the Bureau of Internal Revenue 
and supplying the evidence that Americans think well 
of their cosmetic industry to pay so much for the 
privilege of giving it its patronage. 

But to get at the roots of this question of this inter- 
locking relationship of the cosmetics and toilet goods 
industry with the remainder of the nation’s economu 
structure we must turn back to the years before the war. 

In 1939, the last year for which detailed fgures are 
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available, the cosmetic industry employed 10,363 wage 
earvers. This placed it rather low in ranking among 
the employers of labor; unjustifiably, though, because 
of its considerable effect upon general employment 
among other groups of producers and distributors, as 
will be shown in a short while. Even so, it is interesting 
to note that the cosmetic industry as an employer ranks 
along-side such industrial employers as the house 
furnishing industries, the producers of children’s dresses, 
makers of costume jewelry and similar ones. 

To manufacture the $356,700,000 volume of toilet 
goods and cosmetics which were sold at retail in 1939, 
the industry bought raw materials costing $58,509,926. 
Its total annual production amounted to $147,465,685. 
To place these figures within the frame of the total na- 
tional economy it is interesting to note, that the material 
purchases of the cosmetic manufacturers equalled prac- 
tically those of the American electrical appliance indus- 
try and were only slightly below those of the women’s 
and children’s underwear industry. Indicative of the 
already then established importance of the cosmetic 
industry as an industrial producer, certainly, is the fact 
that its factory sales were just only slightly lower than 
those of electrical appliances. 

If the importance of an industry for the national 
economy can be measured by the manner in which it 
uses the products of its sister industries, its competitors 
for the consumer's dollars can hardly complain. The 
average per worker consumption of bought materials 
for use in production was $4077 in 1939 for all American 
industries: the cosmetic industry utilized materials 
valued at $5,646 for each of its workers. Moreover, 
while the average value of production for each American 
worker amounted to $7,208, the cosmetic industry 
turned in the very satisfactory figure of $14,230. The 
retail value of one worker's production reached $34,420. 

Of course, the cosmetic industry is one of those 
groups of industries which, by the nature of their pro- 
duction, are adding heavily to the value of the raw ma- 
terial during the process of industrial refinement. One 
hundred and fifty-two per cent were added to the value 
of the bought materials between their entrance into the 
factory and the finished product. The one dollar, spent 
for materials, produced $6.09 as the product sold at 
retail over the nation’s toilet goods counters. The profits 
of distribution and retailing above the factory price of 
the finished cosmetics amounted to 142 per cent. 

It is difficult to make a comparison of these figures 
with those of other industries, primarily because few 
industrial groups present such a clear picture for an 
analysis as does the cosmetic industry. However, the 
following figures for men’s and boys’ suits and clothing 


‘ 


will serve probably as well as any other. The “spread” 
between the cost of the materials and the finished prod- 
uct of this industry amounted to 63 per cent plus, in 
1939. that between the cost of materials and the retail 
price was 431 per cent. 

To apply 1939 conditions to those of today, in an 
attempt to reach some conclusion as to the present 
economic relationship of the cosmetic industry to the 


all-over economic structure of the nation, may not be 
the best way to arrive at the facts. It is the only one 
available, however, right now and must remain so until 
a new census of industrial production becomes possible. 
At any rate, the result can not be so far wrong as to 
preclude making it the basis of at least a more general 
appraisal. 

Employing the same statistical proportions as those 
found during 1939 to last year’s annual sales of cos- 
metics of $850,000,000, this would imply that the cos- 
metic industry gives work today to approximately 


25,000 persons. The industry's expenditure for 
materials should be about $140,000,000; the value of its 
product at wholesale price $355,000,000. It is quite 


possible that these figures require adjustment. Labor 
in the cosmetic industry is more productive today than 
it was eight years ago. This may either indicate a 
lower employment rate than the one statistically arrived 
at, or a higher product value. Raw material prices 
have not risen equally for all materials purchased by the 
industry. However, the average will be fairly near the 
calculated figure. Worthy of mention, however, is 
the fact that, while the value of industrial pro- 
duction of consumer goods for all of the United States 
has risen 62 per cent since 1939, that of the cosmetic 
industry rose 141 per cent approximately; on the basis 
of its retail sales. The cosmetic industry expanded more 
than twice as fast as did all the industrial activity of 
the nation. 

Allowing for an approximate wage expenditure of 20 
per cent of the factory product-value of the cosmetic 
industry (although this figure may be too high in some 
instances and possibly lower in a great many others) 
wage payments by cosmetic plants should have reached 
approximately $71,000,000 in 1946. Besides these, the 
cosmetic manufacturers should have earned near 
$28,000,000 in wage payments for the workers of other 
industries from which it purchases its materials and 
supplies. 

The average payment of salaries to the employees of 
the retail stores selling cosmetics was 5.L per cent to 
sales, according to the analysis of the N. R. D. G. 
Association’s Controller's Congress, in 1946. On the 
basis of retail sales of cosmetics of $850,000,000 during 
this year this gives sales salaries of $43,000,000 paid to 
toilet goods counter personnel in department stores 
alone, as another contribution to wage income by the 
cosmetic industry. Thus a total of earnings of 
$142,000,000 from just these three sources 

Nevertheless, these earnings are large enough to keep 
over 35,000 families at the comfortable income level of 
$4,000 a year, but supports, most probably, directly or 
indirectly more than three times this number. Roughly 
speaking, three out of every one thousand American 
families are benefited by the growing prosperity of the 
cosmetic industry in one manner or another. 

Turning from these more general aspects of this 
give-and-take relationship between the cosmetic indus- 
try and the all-over economic life of the nation to the 
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By GEORGE P. LARRICK* 


A FEW WEEKS ago we received a report of an inyesti- 
gation which is interesting because it illustrates 
what unusual problems may arise in the regulation of 
medicines offered for injection. A Food and Drug in- 
spection station on the West Coast received a complaint 
from a physician who asserted that his patients had 
been injured by a medicine intended for the treatment 
of arthritis. 

It appeared from the preliminary investigation that 
a number of different detail men were selling the prod- 
uct because different physicians reported that in- 
dividuals of different names had sold the injection to 
them. Their patients complained of severe pain, fever, 
and temporary paralysis. Analysis showed that the 
product was an alkaline, polysulfide solution, quite 
unsuited for injection, and that it was not sterile. 

We began an extensive investigation and learned 
that it had been sold in six western states. Although a 
variety of names were used by the salesman, in each 
instance he was described as a very fat, bald man, who 
wheezed and puffed when he talked. 

It thus became evident that only one salesman, but 
one who employed a number of aliases, was involved. 
The packages of the medicine bore addresses in Cali- 
fornia and in Chicago. These were fictitious. 

Warning notices were inserted in various medical 
journals. This did not, however, stop the promoter. 
Some weeks later one physician notified us that the man 
had called at his office that day. The inspector who 
immediately proceeded to the city involved found that 
the salesman had called upon a large number of doctors 
in that vicinity during the past few days and had sold 
several hundred dollars worth of the injection. 

He was still not easy to find. He apparently had no 
hotel address in the immediate vicinity. The inspector, 
who had to guess whether the man had gone North or 
South, followed his trail by calling on doctors and in- 
quiring whether or not a salesman of the description 
involved had visited them. He found many physicians 
whose offices had been visited in recent days or weeks. 

In one small community, for example, six physicians 
had purchased from $9.00 to $180.00 worth of the 
product. One physician had been offered a_ special 
bargain. The detail man asserted that because of his 
urgent need for funds he would sell the doctor 100 
bottles for $150. The physician welcomed the bargain 
and gave the salesman his personal check. The check 
was cashed but no medicine was delivered. 

This evidence was promptly communicated to the 
competent local district attorney who swore out a 
warrant on the charge of obtaining money under false 
pretenses. 

The Food and Drug inspector learned from a physi- 
cian’s office girl in a nearby town that she had seen the 
salesman sitting in the lobby of a small hotel. Investi- 
gation showed that the man had stayed there under an 
assumed name but that he had left. The trail led to 
another hotel in another city. The inspector and a de- 


*Assistant Commissioner, Food and Drug. Delivered before the Parenteral 
Drug Assn 
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tective from the local police department found the 
salesman. In his room were bottles, stoppers of the 
type used as closures for parenteral medication, pack- 
ages of labels, and the chemicals from which the drug 
could be made. It become clear that this salesman 
traveled from place to place, bought his raw materials 
at corner drug stores, and proceeded to manufacture 
the medicine for intramuscular injection, using the tap 
water in his various hotel rooms. 

At the moment it does not appear likely that inter- 
state commerce can be established, but we have every 
reason to believe that the capable local prosecuting 
attorney in the county where the salesman is now 
languishing in jail will put this man out of circulation. 

Fortunately for the legitimate parenteral drug trade 


and for the Food and Drug Administration incidents of 


this character are rare. Obviously, it is to the advan- 
tage not only of the general public but of the industry as 
well to have such unscrupulous and highly dangerous 
merchandising stopped. 

The plan of the Food and Drug Administration in its 
program of enforcing those sections of the Act which 
deal with parenteral drugs is based on the systematic 
inspection of parenteral drug firms and a systematic 
sampling of the products shipped in interstate com- 
merce. More and more emphasis is being laid upon the 
manufacturer's plant controls. The program has been 
deliberately designed to exert pressure to bring about 
the installation of modern control systems which will be 
administered by competent personnel in those drug 
manufacturing establishments that lack these facilities 
in any degree. 

Some years ago cases brought in the courts on charges 
that drugs were not of the identity, strength, quality, or 
purity required were usually considered to be of much 
or little seriousness depending upon just what relation- 
ship there was between the variation and the physio- 
logical effect of the drug. In other words, if the product 
vas dangerous or if it was substantially lacking in some 
important therapeutic ingredient, the case was re- 
garded as serious by the courts. On the other hand, if 
the variation did not cause the product to fall in one of 
these classes, the offense might be regarded as technical 
and perhaps as trivial. The trend in recent years has 
been to evaluate the case not only on the basis of the 
harm likely to result from public consumption of the 
article involved but more particularly as one yardstick 
to appraise whether or not the producer has surrounded 
his operations with safeguards in keeping with modern 
knowledge. 

In our enforcement operations we undertake to 
advise the United States attorneys, and through them 
the Federal courts, of the significance of individual 
violations in terms of the controls exercised by the 
manufacturer. 

In a number of jurisdictions the courts have adopted 
the view of one Federal judge who asserted that, “public 
policy casts upon those who introduce * * * drugs 
*** into interstate commerce the duty of rigid inspec- 
tion. They are charged with absolute responsibility for 
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proper handling of their products. Public safety de- 
mands of them not only extreme care but definite 
assurance of the quality of their products.” 

It is obvious that of all products subject to the terms 
of the Act drugs for parenteral administration require 
the highest degree of technical control and by the same 
token it is the obligation of the Food and Drug Ad- 
ministration to subject the manufacturing and labora- 
tory controls to the closest scrutiny. Our plan of opera- 
tion provides for systematic coverage of all firms en- 
gaged in this business. 

We have sought to staff our inspection force with in- 
dividuals who have the necessary background to become 
expert in appraising the over-all effectiveness of control 
procedures utilized in individual plants. We are glad to 
report that the trend in recent years has very decidedly 
been in the direction of much better controls, but we 
still receive reports of flaws in control systems and of 
errors in manufacture which cscape detection because of 
these flaws. It is our view that the disposition of drug 
firms generally to pool technical information involving 
improvements in control systems should bring about 
progressive advances and thus continually lessen the 
likelihood of serious errors in manufacturing, packaging 
and laboring. 

We have observed wide differences in the extent of 
controls exercised by different firms. Some invariably 
obtain guarantees under the Food, Drug, and Cosmetic 
Act for each raw material which they purchase. They 
are not, however, content to rely upon these guarantees 
but supplement them by a careful, planned, well-or- 
ganized analysis of each raw material. Some few firms 
obtain guarantees upon a haphazard basis and may or 
may not subject the raw materials to competent 
analysis. 

I recall a recent case where a well-known firm had 
been systematically analyzing a particular raw material 
for some years. It had never found any fault with the 
material. On one occasion when the laboratory was 
overburdened with work, a lot was not analyzed. It 


just so happened that this lot was faulty and that a 


shipment of the finished product was sampled by a Food 
and Drug inspector. 

The saving effected by failure to analyze the raw 
material was certainly more than outweighed by the 
financial and other loss occasioned by the removal of 
large stocks from the market. 

Some firms meticulously review their control systems 
at periodic intervals. They give particular attention to 
the question of whether or not the types and kinds of 
analytical procedures employed are keeping pace with 
the latest developments in the field of science involved. 
In a number of instances serious errors have occurred 
because obsolete, perhaps rapid, analytical methods 
were used when more accurate methods were available 
but were not employed by the control chemists. 

From time to time violations of the law have occurred 
because in the analysis of the finished products not all 
of the drug ingredients were accurately determined in 


(Continued on page 559) 
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AMBERGRIS IN PERFUME EXTR 


By VICTOR HASSLAUER* 





The laboratory assistant at the right ts 
holding a piece of ambergris that is 
valued at more than $8,000, while the 
chemist in the picture below is shown 


carefully measuring oul a rare perfume. 
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F WE WILL observe and remember we will find that at 
| present certain perfume extracts sold to the trade 
have no longer, in many cases, the qualities of finesse, 
originality and distinction they had in the past. 

Fifty years ago, to create an extract consisted in re- 
working the set of natural products one possessed and 
to mix all these elements in a new way letting some of 
the elements dominate in order to obtain a new note. 
Tinctures, vanilla, tonka, civet, castoreum, musk, 
ambergris were largely used and in this manner a real 
polish was obtained which caused the other constit- 
vents of the extract to adhere to the skin or the 
material worn. 

Later on chemists produced synthetically certain 
constituants of natural essences which were discreetly 
introduced in the preparations. Then starting from 
definite compounds existing in the essences, other 
preparations have been made having a new note. For 
example: lonone has been introduced in perfumes hav- 
ing a note of violet. lonone has given a great strength 
and a new tonality which is not far distant from the 


violet perfume. 


At present, laboratories have become factories of 


synthetic products, research has been done methodi- 
cally and new products have been created unceasingly. 
Competition is getting eager and the price of these 
products has been reduced leaving a very small margin 
of profit. In order to make a living and pay for the often 
long and fruitless scientific researches, the manufactur- 
ers have retained as much as possible the secret of the 
new products found in their laboratories. These prod- 
ucts have been mixed with others which were chosen in 
such a manner as to render the identity difficult and are 
sold as new essences. Some manufacturers have also 
created synthetic floral perfumes in whole or in part. 
Some have even gone further and they have created 
concentrated extracts which can be simply dissolved in 
alcohol to obtain a liquid ready for sale. 

The perfumer who is anxious to create products 
within an original and distinguished note has found 
himself in a new position. In one way, his palette has 
been enlarged by new elements, the combinations of 
which have been innumerable. Business becoming 
more and more difficult, the solution to the problems 
set before the perfumers can no longer be solved without 
the manufacture of beautiful products. The creator 
must exercise his talents so as to present agreeable, dis- 
tinguished, original and tenacious products. He is, 
therefore, reduced to use again the notebooks of his 
predecessors and to inspire himself with the tendencies 
of the moment. Unavoidably he will return also to the 
use of tinctures and he will use tinctures of vegetable 
products as well as tinctures of animal products. 
Amongst the latter, the outstanding ones are musk, 
civet, castoreum and ambergris. As far as musk is 
concerned, everyone knows that the pod is quite 
vulnerable and that the Chinese have acquired the art 
of opening the pods and modifying the contents. 


*Director, Gerard J. Danco, Inc New York, Translated by M. Van Den 
Bergh, Secretary Gerard J. Danco, Inc 
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Ambergris, however—although because of its value 
it has often tempted adulterators—as a general rule is 
a product which least of all is subjected to adulteration. 
This is because the exterior aspect of ambergris, as well 
as the formation of it, is very peculiar. It is, therefore, 
extremely difficult to sophisticate or falsify ambergris 
without fear of discovery by the practiced eye. Besides, 
it is very easy to ascertain the purity of the product by 
burning a small part of ambergris on a hot plate! The 
odor is very distinctive and no product can replace the 
perfume which it discharges when burning. 

On the other hand, the different lots available on the 
market are so varied in quality that the difficulty lies in 
the search for interesting lots. In order to assist the 
perfumer in this task, we are giving a few indications 
concerning the origin and the properties of ambergris. 
This, in order to show what can be expected from 
tinctures, what price should be paid for a good product 
and the quantities that should be used to obtain an 
extract which will have the beneficial properties of this 
wonderful fixative. Ambergris is a product of animal 
origin. It comes from a marine monster, the sperm- 
whale. The sperm-whale generally lives in small groups. 
He travels great distances in the ocean, searching for 
food, often consisting of a school of fish which he pur- 
sues and devours entirely. His favorite meal consists of 
certain shell fish, octopuses, squid, etc. which can ob- 
tain great dimensions. These are all armed with 
tentacles and suckers. When the whale and the octopus 
of great size meet a battle starts. If the bottom of the 
sea is low, the octopus grabs his prey, covers it com- 
pletely with its tentacles, sucks its blood by hundreds 
of suckers and the whale exhausted by great loss of 
blood and also probably doped by the secretion of the 
suckers, finally dies. On the contrary if the sea is not 
deep, as soon as the octopus attaches itself to the whale, 
the whale drops to the bottom and its weight crushes 
his gelatinous adversary. The octopus is immediately 
devoured but after that, it has to be digested. Very 
little is known about the circumstances in’ which 
ambergris forms. It is, however, noted that the musk 
odor which it discharges also exists in the octopus; it 
would therefore seem that a certain part of the octopus 
escapes digestion. Such a large mass of animal sub- 
stance has to be painfully digested; the liver must work 
excessively and becomes deformed, consequently stones 
appear. On the other hand, whales also devour other 
types of sea life such as cuttlefish which have a horny 
beak. This hard portion of the fish resists the acids of 
the stomach. It is known that in the animals for which 
regular nourishment is not assured the large intestines 
chew the food without releasing the product of the 
digestion in order to permit the absorption of the very 
last assimilable portion. In the pit of the colon and of 
the coecum, the mixing takes place and an amalgama- 
tion is formed which consists of the crystalline part of 
the hepatic calculus and the paste deriving from the non- 
digestible part of the octopuses and the solid matters 
which have not been touched. In normal times the ster- 
coraceous matters carry away the entire insoluble mass 
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but in the case of frequent disease, hard kidneys are 
formed which are inclined to thicken by a process of 
adhesion. These kidneys can weigh from a few grams 
to a hundred kilos. These masses are expelled irregu- 
larly and float on the sea, they can then rapidly be 
driven to the coast or sometimes float during a more or 
less lengthy time before being found by navigators and 
fishermen who cover the seas with the intention of 
capturing the whales. 

On land those seeking ambergris have found ample 
supply on the Asiatic coast of the Pacific, the Persian 
gulf and the Arabian coast. They have sometimes 
found stones thrown up by the sea a very long time 
ago, maybe even centuries ago, and time has changed 
these stones into a white friable matter having a per- 
fume of exquisite finesse which is considered as the 
most perfect type of white ambergris: this is the (ambre 
blanc) or fossil ambergris. It literally falls apart in dust 
but its odor is extremely fine. This kind of ambergris is 
very much sought after as an aphrodisiac by orientals 
who highly value it. It is also said to be used in hot 
coffee. Ambergris is also highly esteemed in the Indies 
and in the Moslem countries where a current legend 
claims that ambergris has the power to extend the span 
of life. Some maharajahs possess a treasure in amber- 
gris and use it for their personal consumption as an 
aphrodisiac or to make perfume. In Egypt some manu- 
facturers of cigarettes use it in their tobacco. In almost 
all countries of the world which are bordered by the 
oceans, it is possible to find ambergris for the whale is a 
migrating animal which travels enormous distances in 
its search for food. 

The size of a stone found in the intestines of a whale 
varies from a few kilos to several hundreds of kilos. In 
1912 we ourselves had the opportunity to examine a 
stone in one single piece weighing 160 kilos which was 
sold by us at that time to a London firm. In 1937, we 
received a stone weighing 300 kilos. In 1898 one of our 
correspondents had in his possession a lot of 190 kilos. 
However, these lots are exceptional. Generally, the 
stone or stones found in the animal have a more or less 
spherical shape, others are in the shape of a cone, 
according to the part of the intestines or the stomach 
in which the stone forms. The stone, or stones, is gen- 
erally composed of encircling layers, sometimes very 
tight and other times with a slight interval between 
these layers. In this last case, the spaces are generally 
filled with a black soft paste and in the center of these 
layers, one nearly always finds a kernel in the heart. 

The stones are sometimes numerous and vary in 
size from that of a chicken egg to that of a large ostrich 
egg. Other times also, only a single stone is found but 
this stone is formed by an agglomeration of several 
kernels which tends to show that this formation repre- 
sents the soldering of several stones. The exterior of a 
stone generally varies in color from deep black or golden 
yellow to a dark or light gray. The inside is generally 
lighter than the exterior crust. 

In former years, Ambergris was considered by the 
maharajahs as precious as gold and pearls. It was kept 
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as a reserve treasure in large caskets. It has been pos- 
sible to obtain ambergris from this origin which the long 
period of conservation had refined. 

The buyer who wishes to acquire lots of ambergris 
should know that the qualities are extremely variable. 
Due to the fact that it is influenced by various factors 
such as the dimension of the whale, its diet, its more or 
less morbid state, the time taken by the calculus for its 
formation, the time elapsed since its evacuation and the 
conditions in which it has been formed. With a little 
experience it is possible to reeognize between ten dilfer- 
ent stones, the one that will have the strongest tincture 
possessing a fresh and agreeable note. 

In principle, you can find in the odor of ambergris 
four elements which constitute the essential of this 
product: first of all, a slight odor of the tide recalling 
the marine mustiness which can be smelled on high 
seas and which is not the same as the odor at the costs. 
Secondly, an indolent note recalling the infectious smell 
of stercoraeous matters. Thirdly, a finer note which can 
be compared to the odor of tobacco especially that of cer- 
tain cigars and to that of the interior of a church: a 
mixture of incense and moisture. Finally the most 
important part is a sort of rusk mustiness which is 
evidently derived from the octopuses or mollusks of the 
same type in which this odor already existed. To view 
the principal qualities which are generally offered, we 
find that in black ambergris the musty odor predom- 
inates. This is because it is still close to the excrement 
and has not been refined. The color is darker, the 
tincture is very colored and the perfume is coarse but 
strong. Certain varieties of light color and ambergris 
are more or less odorous. This ambergris is less interest- 
ing because the tinctures are weak and not tenacious. 
In principle, it is best to choose the qualities in which 
the odor is not too indolent. The marine mustiness 
must be present without being too acute. A small note 
recalling the odor of tobacco can be present and, finally, 
the musk animal note recalling that of the sea-urchin 
can be favorably accepted. This is approximately what 
is found in ambergris which has been floating and also 
in the stones which have been for a long time in the 
Asiatic caskets. 

To make a test of a lot of ambergris, it is sufficient 
to take a small quantity of the various stones to break 
up very finely these pieces and to dissolve one gram in 
14 ce. of alcohol at 96°. After two or three days, the 
tincture can be examined. A blotter is dipped in the 
tincture and should be allowed to dry. The odor should 
not to be feculent after 12 hours. The perfume of the 
ambergris should be in full development and it should 
persist for several days. To prepare the tincture, the 
ambergris should be crushed, then it is pulverized with 
a mortar. If the ambergris cannot be pulverized be- 
cause it is sticky, it is necessary to use a hard object to 
divide it. In principle, the tincture is made in the pro- 
portion of 25 grams of ambergris to one liter of alcohol. 
For example: to treat 1,000 grams of pulverized amber- 
gris, the powder is placed in a container with a large 

(Continued on page 5.3.) 
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OME MANUFACTURERS of drugs and cosmetics have 

’ arrived at the point of view that this industry is 
going to grow in all directions. That is, they are of the 
firm opinion that the demand for both drugs and cos- 
metics is going to rise to still greater heights, with pos- 
sible temporary set-backs which mean nothing in the 
general direction upward. Some of these people see 
continued upward trends in all divisions of the industry, 
although others only see gains in certain branches. In 
previous articles we have explained the reasons for the 
predictions that demand for drug products will con- 
tinue to grow. These have to do with the greatly in- 
creased number of specifics which are now available 
and, therefore, with the greatly increased number of 
diseases treated by physicians with drugs. Also it has 
to do with the great increase in the use of vitamin 
preparations over the years—which is now said to be 
receding—and with the future of amino acid prepara- 
tions and other products which are expected to be de- 
veloped into very wide-selling and widely-used products. 
It appears that the great growth in the drug branch 

of this industry will continue to be in the ethical divi- 
sion rather than in the division of products advertised 
to the public. This for the reason that the new products 
being constantly introduced to the market are in the 
very large majority preparations which are the result of 
intense research by manufacturers into the treatment 
of specific diseases. Also the new preparations being de- 
veloped through this research must all be supported by 
real clinical data carried on by the medical profession in 
hospitals. Work of this kind is essential if the manu- 
facturer is to be allowed by the Food and Drug Ad- 
ministration to introduce his new product to the market. 
With the results of this research in hand, the natural 
place to use it to promote a new product is to detail the 
doctor with it. Certainly, data of this kind cannot 
mean much to the general public, and it does not lend 
itself very well to the creation of advertising copy 
which would appeal to the public. Perhaps certain of 
these preparations could be advertised to the public 
at a later date when the public, to a large extent, had 
become acquainted with the product through wide- 
spread recommendation of it by the medical profession. 
But in such cases the preparation would have to be one 
which is used in the treatment of widespread conditions 
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which lend themselves to self-medication. And the very 
large majority of products being introduced by the 
manufacturers as the result of this research are for 
specific conditions which must be, or generally are, 
treated by doctors. For these and other reasons, it 
appears certain that the rate of growth in the ethical 
division of the drug manufacturing industry will con- 
tinue to be much greater than the rate of growth in the 
proprietary division. 

The cosmetic branch of the industry is expected to 
reach new heights for the reason that the gains recorded 
by the industry during recent years have been soundly 
based. That is, these gains have, for the most part, 
come about through a wide extension in the numbers 
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BLACK STAR 


By R. E. HORSEY and R. F. BACON* 





USE OF COMPOUND G-4 


|- ACH year vast sums of money and effort are spew 
~ in keeping livestock healthy. And one of the most 
annoying enemies of the peaceful and fruitful lives 
of cattle, and frequently horses and other livestock, is 
an infectious skin disease known as a dermatomycosis. 
caused by tinea tonsurans and similar species of fungi. 
This disease, commonly called bovine ringworm or 
barn itch, is most aggravating to livestock owners, due 
to its erratic occurrence, contagiousness, and slow re- 
sponse to different types of treatment. 

The disease may be caused by the fungus or derma- 
tophyte, frichophyton album, and its diagnosis is made 
from the appearance of round, well circumscribed, gray, 
dry, scabby lesions on the skin of the cattle, especially 
in the vicinity of the eyes, ears, and neck. However, it 
may occur anywhere on the body of the animal. 

Since the disease is caused by a fungus, calves and 
yearlings kept in dark, damp, humid stables during the 
fall and winter are most susceptible to it, as fungi thrive 
under these conditions. Referring to the contrariness 
of the disease, however, it may not develop under the 
above conditions of season and stabling, but may 
harass the livestock owner by occurring in animals 
housed under ideal circumstances, even in pastured 
stock during the summer. And although the disease is 
most prevalent in young cattle, it may spread through 
a whole herd, or to the other livestock. 

It is believed that the disease frequently travels 
throughout a herd because the fungus has spores which 
can live for as long as eighteen months in a barn ot 
elsewhere. It is not uncommon to have the fungus 
spread from infected animals to healthy ones by the 
agent of a curry comb or brush, or by rubbing on a 
contaminated fence post. Everything with which the 
ringworm-infected cattle has been in contact must be 
disinfected. 

To make matters worse, bovine ringworm frequently 
spreads from stock to the persons who try to treat the 
disease. 

If the what, where, and when of bovine ringworm is 
unpredictable, so is its therapy; the response to various 
treatments is uncertain and often disappointing. Veter- 
inarians may change from one therapeutic agent to 
another in order to get results. The list of chemical rec- 
ommended for its treatment has grown very long. 
Phenolic substances, iodine, sulfur, mercurials, sodium 
thiosulfate, dyes, and organic acids have been used. 
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FOR BOVINE RINGWORM 








And it is evident that if so many chemicals have to be 
resorted to, no one of them really has as yet succeeded 
in providing a cure for this erratic disease. 

The well-known fungicidal chemical, Compound G-4, 
bis (5-chloro-2-hydroxyphenyl) methane, a mildewcide 
in the treatment of textiles, paper, leather and other 
materials, had attracted the attention of physicians on 
account of its great bacteriostatic and fungistatic action. 

Dr. H. J. Udinsky and others have observed the use 
of an ointment containing 2 per cent of Compound G-4 
in the treatment of over one hundred cases of tinea and 
tineal eczemas in both their private practice and in 
clinics. It was reported by Dr. Udinsky that “results 
in all cases were superior to those obtained by other 
forms of treatment.” 

The effectiveness of G-4 in the treatment of derma- 
tomycoses in humans induced Dr. J. C. Sweatman to 
try the chemical on cattle. In an article entitled, 
“Clinical Manifestations and Treatment of Bovine 
Ringworm, “appearing in the January 1947 issue of 
The Cornell Veterinarian, Dr. Sweatman has made a 
report of his experience in treating 250 cases of bovine 
ringworm with a two per cent ointment of the following 
composition : 


Compound G-4 2 Parts 


*Isopropyl myristate and palmitate in 
Cetyl alcohol . Eee 
Lanolin U.S. P. . = 
Petrolatum album...... wer > as 


The two hundred and fifty cases were divided into 
live groups of fifty each and five different chemicals 
were used for treatments: tincture of iodine: alcoholic 
mercuric bichloride (2%) ; suspension of sulfur in linseed 
oil; sulfur-iodine in oil; and Compound G-4 ointment 
27). The first four chemicals were applied by means of 
a small varnish brush; preliminary scrubbing of the 
lesions with soft soap and warm water and the use of a 
stiff bristle brush for removal of the crusts was re- 
quired when tincture of iodine or mercuric bichloride 
were used. In applying the Compound G-4 ointment, 
however, less effort was involved as it was spread on 
lightly with a wooden tongue depressor, using only 
slight friction. In all cases treatments were repeated 


a 
wr 
‘Compound G-4 is manufactured and sold by Givaudan-Delawanna, Inc, 
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every other day as long as necessary to arrest extension 
of the lesions and invasion of new areas. 

Neither tincture of iodine nor alcoholic mercuric 
bichloride solutions appear to be practical because they 
can not be used on lesions around the eyes on account 
of the possible irritating effects and because the neces- 
sary removal of the crusts by scrubbing requires too 
much time. 

The sulfur and sulfur-iodine preparations, while being 
effective, are somewhat disagreeable to prepare and use. 

Comparing these five methods of treatment, Dr. 
Sweatman concluded: “I am convinced that Compound 
G-4 ointment, used in group 5, is a superior preparation 
having the following advantages: (1) it is efficient in 
arresting the spread and allowing the healing of ring- 
worm lesions; (2) it is easy to apply and penetrates well; 

3) it is nonirritating, nonstaining, nonodorous, and 
apparently nontoxic; (4) it can be easily removed from 
the skin; and (5) it is comparatively inexpensive.” 

The successful use by veterinarians of Compound 
G-4 in treating ringworm and other fungous infections 
has not been limited to cattle. Private communications 
have been received regarding its successful application 
in treating ringworm infections and chronic ear infections 
of dogs. Either the formula of Compound G-4 ointment 
listed above was employed, or a nonstaining cream of 
the following composition: 


Compound G-4 1-4.0 Parts 


*Isopropyl myristate and palmitate 15.0 * 
Stearic Acid 18.0 * 
Triethanolamine 26 « 
Propylene Glycol 6.6. * 
Tergitol No. 7 5 * 
Water 50.5-53.5 ** 


It will be interesting to watch to what other use this 
powerful fungicidal chemical, Compound G-4, is put by 
physicians, veterinarians, or industrialists. 
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The detail man is the one real link that the ethical manufacturers have with the doctors, and the 


doctors are the only one upon whom these manufacturers rely to promote sales of their goods. The 


lithograph above, *‘Family Doctor’ was the last work of the American artist, Grant Wood. It 
shows the hands of his physician and friend, A. 


reproduced here through the courtesy of 
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W. Bennett, M.D., of Iowa City, Towa. It is 


Laboratories by whom it was commissioned. 


 aomemens up our discussion of detail men appearing 
in our September issue, we wish to report on some more 
of the problems facing both manufacturers and doctors 
in the proper handling of these important factors in the 
field of marketing ethical drug products. After all, the 
detail man is the one real link that the ethical manu- 
facturers have with the doctors, and the doctors are 
the only one upon whom these manufacturers rely to 
promote sales of their goods. It is true that the ethical 
manufacturers also detail the druggists, the hospitals, 
and other related professions, but this detailing is only 
to make certain that those allied in serving the doctor 
will be acquainted with the products of the manufac- 
turers when the doctors order them. 

As we have previously stated, different manufacturers 
have different methods of training their men. This 
depends partly on the breadth of the line which the 
men are to detail, as well as upon other factors such as 
the size of the detail staff and the extent to which the 
manufacturer in question plans to cover the medical 
profession. The larger manufacturers with a rather 
broad line of products, including many specialties 
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used in widely divergent fields of medicine, as well as 
produ ts used by all types of physicians, give their 
men a much broader training than the manufacturers 
with a limited number of products. The manufacturer 
with relatively few specialties generally has a small 
detail staff, and it is therefore necessary for these men 
to detail, first, at least, the specialists in the field of 
medicine in which each new specialty is to be used. 
After these specialists have been thoroughly covered, 
these men can detail doctors of lesser importance in the 
particular fields of the specialties being introduced. 

Various manufacturers have different educational 
requirements for the men whom they engage to do 
detail work. Some manufacturers require as an essen- 
tial a degree in pharmacy. Others like men with chemi- 
cal degrees. Others will take men with almost any 
college degree. And still others have different require- 
ments. The educational requirements of the men en- 
gaged is generally tied in with the type of training which 
these men are to receive from the company which en- 
gages them. If the training is highly technical in char- 
acter, a degree in pharmacy or chemistry is essential, 
although a pre-medical course and, perhaps, part of a 
medical course will prove equally acceptable. Require- 
ments as to age vary to a marked extent among com- 
panies, and many companies give quite a wide spread 
in the age of the men whom they engage. Married men 
are generally preferred, and it is a requirement of many 
manufacturers that the man is carrying a certain mini- 
mum amount of life insurance aside from any GI in- 
surance or company group insurance. In other words 
this amount of insurance he must have taken out him- 
self and he must be paying the premiums on it himself. 
The manufacturers, therefore, want men of responsi- 
bility who will take their work seriously and, therefore, 
will be absolutely reliable. 

Manufacturers feel that they have a heavy invest- 
ment in detail during the first year at least. One manu- 
facturer estimates that with training, salary, and other 
factors, the company invests at least $5,000 in a new 
man in the first year before he is ready to produce. At 
this rate, he says, one cannot afford many mistakes in 
the men whom he chooses. [t is for this reason that the 
various requirements for these men are set up. Other 
things such as appearance, personality, and so forth, are 
evaluated by personal interview. Naturally all manu- 
facturers are on the alert for good men, and when one 
comes along many manufacturers will generally grab 
him even though at the moment they are not certain 
where they will place him. 

As in any other field of promotion or selling, a great 
deal depends upon the nature of the detail man himself. 
His personality, his ability to impress the large majority 
of those upon whom he calls, his ability to gain the confi- 
dence of the doctors, his ability to get the doctors to 
prescribe the products which he is offering, —these are 
factors that must be heavily weighed after the detail 
man is sent into the field. After all the detail man’s 
first consideration, aside from that of his employer, is 
the doctor upon whom he calls. And even though he is 
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trained in a certain manner, when he realizes that the 
story and tactics taught him by his employer do not 
sit well with any cf his doctors, he must be able to 
change so as to hold this doctor’s respect and confi- 
dence. Naturally a detail man, either from the point of 
view of his own welfare, or the welfare of his employer, 
cannot try to force something not believed by a doctor 
who has utmost confidence in the detail man and the 
house for which he works. 

The doctor is a highly educated man who is daily 
watching at first hand the results of the use of a long 
line of drug perparations. He is quite certain that he 
knows what he is doing and what he is talking about 
from first hand experience. To gain the confidence and 
respect of a doctor—and to keep it—a detail man must 
display a great deal of diplomacy. He must always 
give the doctor the feeling that he is superior in the 
knowledge of medicine—which he is—and the detail 
man must not give opinions as his own, but he must 
merely refer to the findings of other doctors—men 
whom the doctor to whom he is talking will respect. A 
doctor has been taught through long training not to 
accept the observations of laymen, even though he may 
appear willing to listen to laymen. He only listens to 
laymen to learn from the laymen the work that other 
doctors are doing and to gain knowledge through the 
experience of these other doctors to whom he has not had 
the opportunity to talk. 

The detail man is, in effect, nothing else but a sales- 
man for the company employing him. And some manu- 
facturers refer to them as salesmen on practically all 
occasions for the reason that they want continually to 
impress these men with the fact they are employed to 
see that the goods of the company sell. This is one 
thing that the manufacturers do not want the detail 
men to forget. It is all very well to give these men 
cards bearing the title “medical representative,” or 
some equally impressive title, but these men must keep 
their eyes on the extent to which their activities move 
more goods for their companies. 

It is an unwritten law among the very large majority 
of pharmaceutical manufacturers that one manufacturer 
must not engage a detail man who, at the time of appli- 
cation for a position, is working for another pharmaceu- 
tical manufacturer in a similar position. This makes it 
necessary for a detail man to resign his position before 
he can apply for another position. This sort of thing 
is quite necessary due to the nature of detail men and 
the work that they do. It stops them from moving 
around the industry too much and inspires them to try 
and perform a better job for the manufacturer who is 
employing them at the time. Furthermore, it is quite 
apt to protect each manufacturer's rather large invest- 
ment in his detail men. Naturally, although this re- 
quirement is apt to act as a deterrent upon detail men 
changing their jobs, and causes them to overlook un- 
favorable conditions in the company in which they are 
working to some degree, it does not stop detail men from 
resigning their positions and getting new jobs when 


(Continued on page 557) 
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“BEDLAM” by WILLIAM GROPPER * William Gropper, contemporary American arlisl, is 


represented in many of the leading museums throughoul 


the country. He is a member of Associaled American 


Artists through whose courtesy this photograph is reproduced. 
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PEPTIC ULCER 


\ ~most everybody knows somebody who has a 
A peptic ulcer. Considered the most frequent diges- 
tive disease, peptic ulcer is a condition that cannot be 
ignored. Pain is its most prominent sympton and relief 
of pain demands prompt attention. Properly diagnosed 
and treated, an ulcer can often be cured or controlled. 
If neglected, it can result in a fatal hemorrhage or can 
so weaken its victim that he becomes an easy target 
for an infection. 

Peptic ulcer, which includes both gastric and duo- 
denal ulcers, is of importance because, among the 
chronic diseases, it ranks tenth as a cause of death and 
twelfth as a cause of days lost from work. It has been 
estimated that from 5 to 12 per cent of the people in 
the United States become afilicted with peptic ulcer 
during their lifetime.t. Many workers? place the occur- 
rence of peptic ulcer at about 10 per cent of the popula- 
tion. Taking the more conservative figure of 5 per 
cent, this means that at least 6,500,000 persons suffer 
from peptic ulcer in this country. 

Although it is predominently a disease of the young 
adult and middle aged person, peptic ulcer may occur 
at any age. The condition is more common in older 
people than is generally realized. One study® revealed 
that 10.5 per cent of cases occurred in persons above 
the age of 60. Conversely, there are many reports®*’ of 
cases of peptic ulcer in children and infants; some not 
more than a few weeks old. Quite often, unless there 
are complications like vomiting or hemorrhage, peptic 
ulcer in children goes unrecognized. 

In the United States there is a preponderence of 
duodenal ulcer over gastric ulcer and a greater fre- 
quency of male sufferers than female patients. An 
analysis of the lesions of 15,567 patients studied in a 
five-year period showed a ratio of one gastric ulcer to 
12.5 duodenal ulcers. On the basis of distribution ac- 
cording to sex, both gastric and duodenal ulcers pre- 
dominated in men; the ratio of women to men being 
1:4.3 for gastric ulcer and 1:3.6 for duodenal ulcer.* 

The cause of peptic ulcer has not been determined. 
\s remarked by Driscoll and Aaron,® the best definition 
is that for some unknown reason a portion of the lining 
mucosa cf the stomach or duodenum loses its its power 
to resist the digestive action of the peptic acid gastric 
Juice. 


October "47: 61, 4 


By M. A. LESSER 


Of course many theories have been advanced to ex- 
plain the etiology of peptic ulcer,’ but none have 
proved completely satisfactory. The best known 
theories have been listed without discussion by Ivy,! 
as follows: (a) the acid-peptic; (b) the vascular: in- 
fraction, spasm, tugging on the vessels; (c) the gastri- 
tic: specific streptococcus, nonspecific inflammation 
from acid or rough and irritating foods; (d) the neuro- 
genic: vascular spasm, hypermotility and secretion; (e) 
the allergenic; (f) the nutritional; (g) the unknown con- 
stitutional, and (h) the unknown metabolic or endo- 
crine. However, several factors which predispose to 
chronicity have been established. They are: (a) acid; 
(b) rough food; (c) gastric retention; (d) poor nutri- 
tion, and (e) mucosal gradient of susceptibility to acid. 

Undoubtedly, the acid-peptic theory is the one 
which has received the widest acceptance. On the basis 
of experimental and clinical evidence, the important 
role played by the chemical and digestive properties of 
the gastric juice is generally conceded.’ There is gen- 
eral agreement that the stomach of a patient with 
peptic ulcer has lost its ability to resist the digestive 
action of the acid pepsin secretion. It is well estab- 
lished that the presence of free hydrochloric acid is 
necessary for ulcer production." 

As explained by Palmer,"* acid gastric juice is re- 
sponsible for the formation of the ulcer itself and for the 
inflammation present; this inflammation being of a 
chemical nature. Such inflammation lowers the pain 
threshold of the nerves in the stomach so that they 
become sensitive. They then may be stimulated to 
the point of pain by the irritation of the acid. Under 
such circumstances, pain may also be invoked by 
motility, by spasm or by pressure. With continued 
neutralization of the acid the imflammation subsides, 
the pain threshold rises, the lesion is no longer painful 
and the ulcer heals. 

During recent years there has been considerable 
emphasis on the emotional factors and psychoso natic 
elements in the production of peptic ulcer. Significant 
in this connection is the definite increase in the number 
of acute ulcer cases in England during the air-raid 
years; this being attributed to emotional stress and 
strain.* Disturbances of gastro-intestinal motility, 
tonus and secretion, all conducive to ulcer develop- 
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ment, are attributable to neuropsychic causes. In the 
considered judgment of Eusterman,* this present-day 
psychosomatic concept of the disease in the general run 
of ulcer cases, especially duodenal ulcers, has more to 
support it than any other theory. Emery? similarly 
believes that nervous or emotional tension is the most 
frequent activating influence. 

This view is strengthened by the successful results 
obtained in many cases by sectioning of the vogus 
nerve.’ Also important is the work done by Wolf and 
Wolff,” who observes the mucosa directly in a patient 
with a gastrostomy. They noted that varying states of 
emotional tension, such as resentment, hostility, and 
aggressiveness caused changes in the gastric mucosa. 

While it has long been recognized that peptic ulcer 
is very often associated with energetic people and 
worriers, there are many workers who feel that undue 
emphasis is placed on the emotional factors. For 
example, Gainsborough and Slater'* have pointed out 
that while the play of psychogenic factors alone seems 
unlikely to effect the initial occurrence of peptic ulcer, 
nevertheless the role of such factors in the continuance 
of the condition and in relapses cannot be ignored. 

Noting that it is very difficult to evaluate the role of 
emotional factors in peptic ulcer, Palmer'* emphasizes 
that ulcer occurs in all races, all countries and in 
people of all occupations. It is not just a disease of 
doctors, bankers and lawyers, but appears in all types 
of laborers, both white and colored. It occurs at all 
ages, from intrauterine life to senility. 

Pain is the most typical symptom of peptic ulcer. 
It may be dull, aching, gnawing or burning. In many 
cases there is a certain regularity or rhythm in the time 
when the pain occurs; this depending on the location 
of the ulcer. In the case of gastric ulcer, the epigastric 
pain generally comes on shortly after meals, while in 
duodenal ulcer patients the pain appears some hours 
after food is taken.'* This is explained by the fact that 
while food is in the stomach or duodenum, it protects 
the lesion against the gastric juices. When, however, 
the food continues on its way it leaves the raw area 
exposed to the acid peptic action. The duodenum, being 
further along the digestive tract and being narrower 
than the stomach, takes longer to permit the passage of 
food; hence pain is somewhat delayed. 

These and other symptoms are so typical in the 
average case, that attention is promptly drawn to the 
possibility of peptic ulcer. Positive diagnosis of the 
condition is aided not only by laboratory determina- 
tions of free hydrochloric acid in the gastric juice, but 
also by careful X-ray examination to learn the size and 
location of the ulcer crater. The growing use of the 
gastroscope has increased diagnostic accuracy. This 
instrument permits direct inspection of the gastric 
mucosa and often leads to the detection of small lesions 
not visible by X-rays. The gastroscope is also a valu- 
able aid for appraising the effect of treatments on the 
healing of gastric ulcers.* 

Medical treatment of peptic ulcer is aimed primarily 
at providing conditions most favorable to healing. 
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Healing is considered complete only when the lesion is 
closed and covered with normal mucosa. The principles 
of the medical treatment of uncomplicated peptic ulcer 
is satisfactory and well-established.! Indeed, Gill'® has 
said that there are few cases of peptic ulcer which, when 
properly handled and treated, will not respond very 
well to therapy, with loss of pain in a short number of 
days. 

However, medical men recognize that it is much easier 
to bring about healing of an ulcer than to prevent its 
recurrence. As a matter of fact the ulcers often heal 
spontaneously.2° Because of this tendency to recur, 
many physicians regard peptic ulcer as a chronic 
disease in a class with diabetes, rheumatic heart 
disease or arthritis. According to Winkelstein,?' only 
a small per cent of ulcers are “‘cured” medically. A 
fair proportion go through life with mild symptoms, 
but the remainder (perhaps 25 per cent) are refractory 
and require intensive therapy. As noted by Hinton, 
gastric ulcers respond more readily to medical manage- 
ment than do duodenal ulcers. 

As part of the medical treatment of peptic ulcers, it is 
essential to eliminate, as far as possible, certain harm- 
ful influences. These include emotional tension, 
physical fatigue, focal infection, inadequate sleep, alco- 
hol, tobacco, beverages and condiments with a marked 
secretogogue effect, coarse foods and hurried mastica- 
tion.® 

Rest, both physical and mental, is a major factor in 
peptic ulcer therapy, and if possible it should be 
secured in the form of a vacation or a change. Some- 
times sedatives are indicated as aids to secure emotional 
relaxation and relief from anxiety.22 In Parson's’ 
opinion the tense, nervous, apprehensive patient should 
receive some form of bromide or barbiturate. 

Antispasmodie drugs, like belladonna and atropine, 
are often of marked value in ulcer treatment because 
they relax smooth muscles and curtail gastric secre- 
tion.2"2526 In his recent report, Douthwaite?* stressed 
the usefulness of belladonna and cited its value for re- 
ducing gastric and duodenal spasm and for speeding 
the emptying rate of the stomach. 

Sometimes combinations of an antispasmodic and 
a sedative give satisfactory effects. Belladonna and 
phenobarbital are often used conjunctively. These may 
be combined either in a capsule containing 15 mg. (14 
grain) of extract of belladonna and 15 mg. (14 grain) 
of phenobarbital, or in a mixture consisting of 0.5 ce. 
of tincture of belladonna in 5 ce. of elixir of phenobar- 
bital.2¢ Similar combinations are available commer- 
cially.24 


Diet is a very important factor in the treatment of 


peptic ulcer. This entails frequent small feedings of 
bland foods, such a diet being free of stimulating, 
irritating and rough foods. Milk is usually the basis of 
such a diet because it is effective in small bulk, helps to 
neutralize gastric acidity, has a high protein value and 
contains some essential vitamins.'® Vitamins supple- 
ments are frequently prescribed. Because of the limita- 
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PREDICTING 
CONSUMER ACCEPTANCE 


A NEW AND foolproof method for predicting whether 
a new cosmetic package will sell made an impres- 
sive showing as results of its first major test were un- 
veiled in Chicago late last month. The method also 
gives basic reasons why some old packages don’t move 
off the shelves and even can predict whether advertising 
copy will stimulate purchases. 

Professor W. Lloyd Warner and Dr. William E. 
Henry cited their score of 87% per cent accuracy as 
proof that the new method now being used by Social 
Research, Inc., holds tremendous possibilities in the 
fields of cosmetic product design and advertising copy. 

In the original exploratory researches conducted for 
Gartner and Bender, Inc., nationally known Chicago 
greeting card publishers, Warner and Henry specified 
in advance which of a long list of cards would be 
acceptable, and which would be unacceptable to female 
purchasers. The latest report extends the original re- 
search, and applies the principles to the many fields in 
which illustrations, designs and symbols are used to 
influence female consumers. It also reports results of 
the greeting card study. 

Controlled tests by a selected jury of 871 female 
purchasers showed that the cards designated as accept- 
able by Warner and Henry were chosen in a ratio of 
seven to one over those listed as unacceptable, a propor- 
tion greatly exceeding that of pure chance. 

Unlike many analytic methods now being used, the 
new system does not employ a check list of appeals. It 
is, rather, a psychological study of pictures, colors and 
forms favored by any selected group of persons. 

Given the basic facts concerning the kind of consum- 
ers a manufacturer wants to reach, the researchers de- 
clare that they can predict whether cosmetic packages, 
advertisements, window displays or consumer products 
will appeal to this given group of persons. 

W. Lloyd Warner, a professor of anthropology and 
sociology, is the author of many sociological and 
anthropological studies, one of the most recent being 
“The Status System of a Modern Community,” with 
P. S. Lunt, published in the Yankee City Series of Yale 
University Press. A monograph by Dr. Henry on the 
subject of “The Thematic Apperception Technique in 
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the Study of Culture-Personality Relations” recently 
appeared in “Genetic Psychology Monographs.” 

The report shows that the researchers determined all 
the salient facts about the product which they were 
studying. For instance, in this case, they determined 
that greeting cards are used “‘as a means of social com- 
munication and enjoy greatest usage among the mem- 
bers of the Common Man group in our society.” Also 
it was determined that “the greeting card, as now used 
in the Common Man group, expresses in its text and 
design the commonly held views, ideas and moral values 
of the Common Man group.” A third tenet is that: 
“Greeting cards, as used in our society, comprise a 
system of symbols that has public meanings commonly 
accepted by all, and additional meanings that are pri- 
vate and that depend upon the personality of the 
individual perceiving the card.” 

From their studies, both men have adapted a tech- 
nique which they now feel satisfactorily applies social 
and psychological research principles to the problems of 
package, design and copy appeal. 

It had been found in previous psychological studies 
that underlying feelings are often symbolized in pre- 
dictable ways. As the study points out, “it was pre- 
dicted that women in the main would select cards in 
warm colors, cards with people in friendly, neighborly 
situations, forms which were enclosing and shapes with 
smooth, rounded edges. These all symbolize warmth 
and friendliness. The overwhelming choice of the 
female judges for specific symbols covering these feel- 
ings and constructed to meet the specific stereotyped 
ideas involved was gratifying. For the small minority 
of women who longed for increased status and social 
prestige, it was predicted that they would choose the 
cooler colors, the less floral and more simple designs, 
shapes that were more elongated and irregular than 
round and enclosing, pictured situations that were im- 
personal. Here too the judges’ choices corroborated the 
predictions. 

“The pattern of stereotyped attitudes attributed to 
Mother and predicted as most acceptable were sym- 
bolized by warm colors largely in blues and pinks and 
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Dab-Ette -—the smart modern way 


to apply perfume — uses a 
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The Dab-Ette is molded for the Container Specialty Company, 
Cleveland, Ohio, by Atlantic Plastic & Metal Parts Co., Cleveland 


This new cosmetic item is getting quick, large-scale This is another example of how versatile Plaskon plastics 
—— pee of its many practical features—and are serving the design and utilitarian needs of America’s 
t beautiful, -arrestin @ earance. : 

its beautiful, eye & abP drug and cosmetic manufacturers. Both Plaskon urea- 


Plaskon Molded Color makes possible these distinctive formaldehyde and melamine-formaldehyde molding com- ) 
pounds are completely impervious to the effects of alco- i 


Dab-Ette advantages: 


1. Three colors: red, blue and black, to permit the identifica- hol, acetone or other common organic solvents. They 
tion of various perfumes used by the wearer. are not affected by oils, fats or greases. 


2. The Plaskon container is not affected by perfume oils, nor 

is the perfume in any way affected by the Plaskon material. Write for free illustrated book showing many uses of 
3. No metal to tarnish, scratch, or mar contents of purse. Plaskon* urea-formaldehyde and melamine-formaldehyde 
4. Light weight; does not break, leak or spill. molding compounds in manufacturing and merchandising. 





*Reg. U.S. Pat. Off 
PLASKON DIVISION LIBBEY + OWENS + FORD GLASS CO. 2110 Syiven Ave., Toledo, Ohio 
in Canada: Canadian industries, Ltd., Montreal, P. Q. 


TRADE MAME REGISTERED 


MOLDED COLOR 
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PACKAGING and SELLING 


COSMETIC EXCISE TAX 


PPARENTLY the cosmetic industry 

can expect some mental acrobatics 
from the Treasury Department in an 
effort to maintain the 20 per cent tax on 
the products of this industry. 

It was our understanding when these 
heavy war-time taxes were imposed that 
cosmetics were included with jewelry, furs 
and luggage as luxury products which 
could well afford to take it on the chin with 
a heavy consumer tax in support of the 
war effort. Last year members of the in- 
dustry in appearing before Congressional 
committees to appeal for the elimination 
of this war-time tax, stressed the fact that 
cosmetics were largely a necessity and 
should not, therefore, become so high a 
burden to the American public. 

Now the Treasury in a report to Con- 
gress on the present 20 per cent tax on the 
retail sales for furs, luggage and ladies’ 
handbags, articles of jewelry, including 
watches, and toilet preparations makes 
the rather astounding assertion that furs, 
luggage and jewelry are luxuries on which 
the 20 per cent tax may have a definitely 
unfavorable effect on sales, but that toilet 
preparations are more nearly a necessity 
and that the high taxes, therefore, are not 
apt to cut back the sales of these articles. 
In other words, it would seem that the 


Treasury now takes the stand that a high 
tax should not be imposed upon luxuries, 
because with this greater increased price 
many people will be unable to purchase 
them, but that a necessity can continue to 
carry this heavy tax, because somehow, 
even though they go without lunch, Amer- 
ican women will desperately strive to con- 
tinue the use of cosmetics. 

Perhaps in the long run it is just as well 
to see the Treasury commit itself to a be- 
lief that cosmetics are a necessity. We 
have pointed out here many times that a 
summary of dozens of authentic, scientific 
surveys prove conclusively that over 80 
per cent of the women in this country, 
including housewives, factory and office 
workers, and women on farms use most 
cosmetics, including creams, face powders, 
lipsticks, ete. 
which is demanded by 80 per cent of 


Certainly any cosmetic 


American women and in constant use by 
them must be termed a necessity, and it 
would seem that no further argument on 
that score was needed. 

Early next year it will be interesting to 
see whether Congress will adopt this new 
and rather startling theory of taxation, 
that luxuries should be favored with a tax 
reduction, but that a necessity can still be 
used to impose upon American women a 
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Retail sales of cosmetics for the twelve months ended with July 1947 amounted to $833,- 
550,000. This compares with a total of $842,967,000 for the twelve months ended with 
June 1947 and with $841,091,000 for the twelve months ended with July 1946. 
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discriminatory and unfair additional price. 

These studies by the Treasury are un- 
doubtedly based upon the study of receipts 
from the excise taxes from each of these 
industries during the Spring of 1947, be- 
cause this was the first crucial postwar 
test of sales for each of these industries. 
Although we do not have available reports 
of the excise tax payments for furs, jewelry 
or luggage, we do assume that sales drop- 
ped substantially in these industries, and 
that as a result tax receipts from these in- 
dustries substantially decreased indicating 
to the Treasury that the additional added 
price, caused by the excise tax, had put 
these products beyond the reach of many 
consumers. We certainly agree that this 
was undoubtedly a sound conclusion, al- 
though it should be added that in a recent 
analysis of the costume jewelry industry 
the Wall Street Journal reports a recent 
turn in this industry and states that it is 
now working at peak capacity with very 
active business. Maybe the Treasury will 
now reverse its stand and decide also that 
costume jewelry is a necessity which must 
continue to bear this emergency war- 
time tax. 

So far as cosmetics go, the manufactur- 
ing industry, whose sales almost univer- 
sally fell abruptly and substantially with 
the turn of the year, have for several 
months been observing with wonder the 
money returned to the Treasury each 
month by retailers on the sale of cosmetics 

According to excise tax figures, cosmetic 
sales decreased an average of only 2 per 
cent for each month during the Spring, 
then there was quite an abrupt drop of 14 
per cent for one month which brought the 
average decline in sales during a 7 month 
period to a fraction over 5 per cent 

The industry has explained this wide 
variation between their own sales to retail 
ers and the sales by retailers to the public 
in various ways. They knew thatthe retail- 
er was heavily overstocked with war-time 
merchandise, much of which would never 
again appear on their shelves, and has been 
dumping this widely over the counter in 
many promotions which offered the con- 
sumer excellent bargains. They believe 
also that there has been some trading done. 
It must certainly seem that the Treasury, 
from a superficial examination of tax figures 
and certainly not from a detailed exam- 
ination of business conditions within the 
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Store Store 

Atlanta +1 +7 
Baltimore -10 -10 
Birmingham —4 —4 
Boston +7 +1 
Chicago +16 +3 
Cincinnati +7 0 
Cleveland +8 —4 
Dallas -12 -8 
Denver X +3 
Detroit +7 +11 
Indianapolis +6 -7 





Department of Commerce Monthly Retail Trade Report 


Retail sales of all kinds in drug and department stores showing the increase for 
the month of July 1947 as compared with the same period in 1946. 
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Milwaukee +6 0 
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Providence +2 ~2 
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San Francisco -1 +6 
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industry, so far as we have been able to 
ascertain, has jumped to a thoroughly 
unwarranted conclusion regarding the 
effect of excise taxes on industry sales. 
Since each branch of the industry is an in- 
tegral and central part of the cosmetic 
picture—that is the products sold in the 
variety store, the mass distributed, medi- 
um priced products of the drug store, and 
the class or prestige products of the trade, 
primarily found in the department store 
each of these divisions of products appeal 
to and satisfy a distinct economic group 
in the United States. Who can say that 
one part is more entitled to live and to 
prosper than the other part. Yet we be- 
lieve that if the Treasury had made a fair 
investigation of conditions within the in- 
dustry, they would have found that, even 
though cosmetics are a necessity to the 
American women, this heavy additional 
imposed price increase is seriously affect- 
ing the purchase of many articles within 
the cosmetic industry. 

We quote below a detailed report which 
appeared in the Wall Street Journal of 
October 6 on this Treasury report as it 
affects toilet preparations. This complete 
report would make interesting if not amus- 
ing reading to many in the industry. The 
pontifical observations of the Treasury in 
regard to the economic life of these select 
industries will at times require a rather 
strong digestive system to take in this 
solemn reasoning. 

“Toilet Preparations: The demand 
for toilet preparations arised primarily 
from the desire to increase personal at- 
tractiveness and the effect of the excise 
tax on sales ‘was much less apparent than 
in the case of other retail excises.’ There 
are no indications that the industry has 
expanded output beyond the level of de- 
mand. Under high employment and in- 
come conditions the 20 per cent tax on 
toilet articles “is not expected to have a 
serious effect on the profits of the industry. 
The proportion of family income spent on 
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toilet preparations is about the same for all 
income groups under $5,000 annually. 

“Retail sales of toilet goods are highly 
seasonal, about 30 per cent of the sales 
coming in November and December. Any 
tax reduction should be made consider- 
ably before or following this peak season. 

“From 1932 to 1941, a tax on toilet 
preparations was levied at the manufac- 
turers’ level; since then, at the retail level. 
The Treasury notes that administrative 
problems under the retail tax are less seri- 
ous than the tax at the manufacturers’ 
level. 

“About 150,000 returns under this tax 
were filed during the 1946-47 fiscal year, 
bringing in about $95.5 million.” 


Chain Druggists See Profit Rates Shrink 


Stating that chain druggists throughout 
the country are facing a shrinking net 
profit percentage, Harry S. Sylk, president 
of Sun Ray Drug Company, Philadelphia, 
believes that future business will go to the 
manufacturers who recognize in their 
pricing the services rendered them by 
chains. 

Mr. Sylk asserts that the warehousing 
services performed by chains affords manu- 
facturers a lower cost of distribution than 
through wholesale distributors, yet the 
prices of merchandise to the drug chains 
have been considerably higher than prices 
to wholesalers. 

Aside from saving the manufacturer 
expense of many extra sales calls, billing 
and drop deliveries, the chain includes in 
its service not only warehousing but also 
effective cooperative advertising, close 
watch over stocks, payment of premiums 
to move slow goods and full participation 
in the manufacturers’ sales drives. The 
warehouse service alone, Mr. Sylk claims, 
costs the chain 5 to 7 per cent of retail 
sales, which taken from the gross profit 
of some 30 per cent, leaves too little to the 
chain. 
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Local Cosmetic Shows 

The toilet goods shows of 1947 are 
now history, but a great debate is being 
waged by salesmen and sales executives 
as to their future place in the cosmetic 
industry. 

These shows were started during the 
war largely on the basis that gasoline 
rationing and uncertain traveling facili- 
ties made it difficult for the salesman to 
get to the buyer, but that it would be 
relatively easy for the buyer to come to 
the salesman. Shows sprang up all over 
the United States and were a sort of 
instantaneous combustion whenever a 
group of salesmen got together. 

These shows have been entirely con- 
trolled by local salesmen who have 
formed an organization in their ter- 
ritory to conduct the show on rules 
which they themselves have laid down 
according to local feelings and require- 
ments. They have been conspicuously 
well run, and during the war brought 
large attendance and real enthusiasm 
from retail buyers and salesmen, as well 
as most sales management. 

To a large extent the local salesmen's 
organizations have excluded as exhibi- 
tors companies which had no represen- 
tation in their territory, or in some 
cases, companies which had not em- 
ployed a local territory salesmen for 
the space of one year. This was an 
effort on the part of salesmen of leading 
houses, whose names supplied a primary 
drawing-card to attract numerous buy- 
ers, to prevent companies which made 
no effort to sell in that territory, from 
contacting the trade through this show 
in an inexpensive way with no future 
investment in territory development. 

On the other hand a few of the top 
manufacturers in the industry who 
maintain expensive show-rooms, large 
sales organizations and whose products 
are a must in most retail stores have 
largely ignored these shows. 

During the war and even this year 
there was a strong tendency to over-do 
the show idea and to play it to its limit. 
Instead of being satisfied with a major 
show in a territorial center, smaller 
groups of salesmen, even in some cases 
only eight or ten company representa- 
tives have gotten together in smaller 
cities to run a little private show. These 
shows again served a certain purpose 
during the war years, but the experience 
of 1947 seems to indicate very clearly 
that the industry cannot support an 
unlimited number of shows. 

The attendance at the smaller shows 
this year, as well as the buying, did not 
compare favorably with the major 
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ERE PROUD 


OF THESE TUBES 





We're proud of these tubes because they 
stood up under all the punishment we could 
devise. They went right from the production 
line to the Alcoa Packaging Laboratory. 
Here we crushed, bent, twisted and squeezed 
them; did everything that could happen to 
them in use, and more. 
Make this test yourself with some Alcoa 
Aluminum Tubes. Then inspect them care- 
fully. Notice how the flexible decorative coating withstands 





repeated bending; observe the absence of chipping and 
cracking. Alcoa Aluminum Tubes stand up because they 
are tested under accelerated service conditions in the Alcoa 
Packaging Laboratory. 

If you want to know what type of aluminum tube is best 
for your product, send samples of your product to us for 
testing. We will supply the information without cost or 
obligation to you. Then, you can change over quickly to 
more economical packaging with Aleoa Aluminum Tubes. 
Write to Atuminum Company or America, 1913 Gulf 
Building, Pittsburgh 19, Pennsylvania. 


MORE people want MORE aluminum for MORE uses than ever 
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The individuality gained by using an 
Armstrong’s Artmold Cap emphasizes the 
quality of your product and makes a lasting 
impression on the customer's memory. And a 
distinctive package is a step toward greater 
sales. The three Armstrong’s Artmold Cap 
designs shown above may suggest ways to en- 


hance the appearance of your package and 


ARMSTRONGS SAt-lnmold DY 





Jndividualize your package 
wilh a Prwate ‘Desiqn Cap 





give it an air of quality that can be achieved 
in no other way. Once selected, your Artmold 
cap is exclusively yours. For design and color 
suggestions, cost estimates, including mold 
costs, send us a sample or drawing of your 
package. Armstrong Cork Company. 


Glass and Closure Division, 1910 





Prince Street. Lancaster. Penna. 
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shows. Many salesmen were inclined 
to agree that the smaller city show has 
served its purpose, including a number 
of salesmen whose territory did not 
include the territory of a major city. 

Manufacturers in many cases are 
becoming seriously concerned with the 
expansion of the toilet goods show idea, 
largely based on the very logical reason- 
ing that a salesman cannot perform his 
proper function simply by sitting in a 
hotel room and selling buyers. Such a 
display and sales contact is logical 
enough for a week or ten days. However, 
the primary job of the salesman is to go 
to the retail store, contact the buyers 
and sales executives in their own store 
and in their own city and to make some 
effort to get acquainted with the de- 
partment salesgirls; in other words to 
establish personal contact and do a 
merchandising job and not just to sell 
the buyer in a hotel room in another 
city. 

There was also some discussion about 
the date of the various shows. This 
year they have been bunched together 
so closely that sales executives from the 
home office were not able to attend 
some of the important shows. A num- 
ber of sales executives feel there is a 
great deal of value in a few days contact 
in these major territories as an over-all 
picture of business conditions in the 
territory. 

The Chicago show, held the second 
week of September at the Palmer 
House, was one of the more successful 
shows this year. There was a great deal 
more cheerfulness than most people 
expected. The attendance was good 
and the buying, although the individual 
orders were small, was excellent. In a 
large percentage of the cases, buyers 
stated that current orders were largely 
for inventory replacement and not so 
much for Christmas business. They 
stated that Christmas business would 
be placed at intervals with moderate 
orders and that buying would continue 
until late in the season. This policy, 
which seems general in the retail trade 
and is formulated far above the buyer's 
head and in many cases strongly in- 
fluenced by the banking interests, may 
cut substantially into the cosmetic 
volume for the Fall season. If with the 
return of cool weather and the develop- 
ment of a real Christmas spirit, and 
with buying anywhere comparable to 
our national income, manufacturers 
will certainly be unable to deliver 
sufficient Christmas merchandise to the 
Stores at a late date. 


The goods may not be manufactured 
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or packaged because the manufacturer 
has his own inventory problems. The 
manufacturer has his own inventory 
problems. The railroads will very 
likely be unable to handle or deliver in 
time late November and December 
orders, and the retailer himself is 
notoriously slow in transferring goods 
from the receiving department to the 
retail counter. 


M dre Cooperative Advertising 

Cosmetic manufacturers are really 
beginning to feel the pressure for co- 
operative advertising for this fall 
Many of the chains and a number of the 
larger department stores now  believ 
they have an opportunity to equal the 
big sales of last year in the cosmetic 
department, if they can only blow in 
enough fall advertising money. 

This pressure is particularly severe 
from the chains, and especially those 
few chains where during the war cos 
metics became the center of executive 
interest and consequently of substan- 
tially increased space in the store and 
Whelan Drug Com- 
pany, New York, unquestionably was 


increased sales. 


the most alert and far-visioned cos 
metic merchandiser in the chain field 
Their store modernization program 
featured the cosmetic department, their 
personnel training program, and their 
coordinated execution of manufacturers 
promotions gave them a front-plac 
position in cosmetic merchandising 
The result was a several hundred pet 
cent increase in cosmetic sales during 
the war period. 

Last year Whelan was reported to 
have spent over three hundred thousand 
dollars in cooperative cosmetic adver 
tising, with Walgreen spending sub- 
stantially more. The new aggressive 
cosmetic-conscious policy of leading 
chains have made them an increasingly 
important factor in cosmetic distribu- 
tion. It is probable that chain drug 
stores will now do nearly one-third of 
the retail cosmetic business, excluding 
variety store merchandise. The fact is 
that a single unit can often provide 
really enormous volume to a manu- 
facturer. This is a potent position in 
bargaining for cooperative advertising. 
It is possible that this retail pressure for 
cooperative advertising, based upon the 
determination of many leading retailers 
to make the Fall season compensate for 
the slack period of the first six months, 
will force many manufacturers to de- 
vote an increasingly large slice of their 
advertising appropriation to local co- 


operative, newspaper advertisi.:g. 
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Vatural Blush, pink-toned face powder 
shade is the newest addition to Guerlain’s 
Shalimar-scented face powders. A new 
French formula is now being used for all 
Guerlain powders with the result of finer 


lerture and greater stay-on quality. 








From Lucien Lelong comes a new perfume 
in the romantic tempo called Tempest, a 
warm, delightful fragrance which comes in 


a gleaming crystal, prismatic bottle 





Closely following the debut of Dark Bril- 
liance lipstick, Lentheric introduces five 
new Dark Brilliance perfume accessories. 
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P-4 5 ---q new 


stock bottle in line 
with Swindell’s 
tradition of quality 


It’s ready now! Swindell’s new stock bottle, 
designed along classic lines that hold special in- 
terest for the perfume and cosmetic trade! 

Available for immediate delivery in Ye ounce, % 


ounce, '/ ounce, 1, 2, 3, 4, 6, 8, and 16 ounce sizes. 


SWINDELL BROS., BALTIMORE, MD. 
200 FIFTH AVENUE, NEW YORK + ROBERTO ORTIZ—HAVANA, CUBA 


When you think of Cottles think of 


6) 


Drug and Cosmetic Industry October ’47: 61, 4 





Bre 
I 
Cre 
wa 
em] 
non 
tral 
Wh 
of 
mou 
ad 
thu 
bre I 
cavi 
F 
trol 
pres 
easi 
gern 
wale 
are 
day 
Si 
Yor 
licen 
Brez 
Jess 
Dud 
presi 
vice 
has | 
verti 














Breath Insurance 

Breath-o-lator, developed by Bing 
Crosby ’s Research Foundation in Holly- 
wood to combat unpleasant breath, 
employs the vapor of a non-medicated, 
non-toxic compound Neutragen to neu- 
tralize unpleasant breath at the source. 
When breath needs freshening, the cap 
of the Breath-o-lator is lifted, the 
mouthpiece inserted in the mouth, and 
a deep inhale is taken. The vapor is 
thus drawn through the mouth into the 
bronchial tract as well as into the oral 
cavity. 

Finished in chrome, the breath con- 
trol device contains a small wafer im- 
pregnated with Neutragen, which is 
easily replaceable. Packed in a neat 
germ-proof package with two extra 
wafers, it retails for $1.00. The wafers 
are effective from two weeks to thirty 
days. 

Sigma Products Corporation, New 
York, has been granted the exclusive 
license to manufacture and distribute 
Breath-o-lator. 
Jess W. Sweetser, the famous golfer. 


Sigma’s president is 


Dudley P. Felt, who formerly was vice 
president of Yardley, Inc. is executive 
vice president. Howard M. Fillebrown 
has been named merchandising and ad- 
vertising director. 


Packaging Show 

The American Management Associa- 
tion’s 17th Packaging Exposition has 
been scheduled for April 26-30, 1948. 
It will be held in the Public Auditorium, 
Cleveland. 


Peace Offering 

For the past year a series of ads have 
been appearing in Forlune and Esquire 
magazines boosting the Saint and Sinner 
perfume of Adrian. The theory being 
that men buy more perfume than 
women. Hence the advertisements are 
directed to the male audience of the 
magazines. 

Each advertisement offers advice on 
how to make time with the wife, mother- 
in-law, secretary, daughter, girl friend or 
somebody else’s wife, as the case may 
be. The ads ask a list of questions con- 
cerning the thoughtful little gestures 
that women like from men, such as 
holding a chair for them as they sit at a 
table in a restaurant, remembering their 
birthday with flowers, or on other occa- 
sions giving them a gift that will make 
them feel attractive and feminine. The 
gift, of course, as the copy brings out 


should be Saint and Sinner. 





Making possible a more detailed 
recheck of the per capita consump- 
tion figures of cosmetics the recently 


the Bureau of the Census disclose a 
series of important trends in the 
toilet goods markets of considerable 
interests to manufactwe’s. At a 
population strength of 143,311,000 
by April 1947 per capita toilet goods 
consumption can be calculated at 
$5.90 on the basis of the annual con- 
sumption rate of cosmetics of $845,- 
771,000 established by this magazine. 
This is 17 cents lower than the aver- 
age figure for 1946 but 15 cents 
higher than the 1945 figure. Allow- 
ing for price and time differences in 
the calculation of these figures it is 
probable that cosmetic consumption 
has not changed materially during 
the last twelve months and that the 
remaining part of the year can make 
up fully for present discrepancies. 
There is the consideration, though, 
that if consumers managed to buy 
cosmetics at the per capita rate of 





The Cosmetic Trend 


published population estimates of 


$6.07 during last year there are no 
valid reasons why they should not 
buy as much this year or at least 
can be made to reach the 1946 level 
if the industry cares to make the 
effort. 

That there is plenty of room for 
improvement is shown by the other 
fact brought out by the new popula 
tion figures of the Census Bureau. 
The effect of the growing birth rate 
makes itself noticed and calls for 
attention. Where the cosmetic in- 
dustry was dealing with a 10,520,000 
market of juniors below 5 years in 
1940 it has now 14,307,000 potential 
customers in this age group, with 
families with a substantially higher 
income than during the computation 
of the last census. 

Cosmetic merchandisers will also 
please note that the urban popula- 
tion has grown 12.7 per cent since 
1940. The rural non-farming popu- 
lation rose at the rate of 14.3 per 
cent, while the rural farm population 
shows a drop of 9.6 per cent. 
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International Advertising Awards 

\ panel of four leading art directors 
gave advertising awards for advertise- 
ments in the international editions of 
the Reader's Digest to Revlon Products 
Corporation and Lambert Pharmacal 
Corporation. 

The prize-winning Revlon advertise- 
ment was selected by the panel from a 
group of advertisements published in 
the Spanish language edition of Reader's 
Digest in 1946, as the third of five ad- 
vertisements which made the most 
effective use of space. 

Lambert Pharmacal was presented 
with an art certificate for honorable 
mention among the five advertisements 
chosen. 


Gift Sets 


Perhaps the biggest slump in the 
cosmetic industry is in the production of 
Christmas sets. Both retailers and 
manufacturers emerged from the last 
Christmas season with a very sour 
taste in their mouths for the Christmas 
set. 

Almost every manufacturer who has a 
Christmas set is assembling it from 
stock merchandise which entails min- 
imum headaches on returned goods, and 
those who are bringing out new sets are 
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Vaurice Rentner presents his jewel lip- 
stick in six fashion-right shades. This 
handsome case is easily refillable. 





Ciro has introduced its sachel in a com- 
pletely different and attractive crackled 
blue bud vase 


gracious addition to any dressing table. 


a handsome gift and a 





Lurury in the bathroom is the purpose of 

the Marvanity which is being introduced 

by the Marvanity Co. Made of chromium 

steel and white plastic, it serves as a vanity 
while bathing. 
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either setting a rigid retail quota, as is 
the case with Revlon, or they are warn- 
ing retailers not to over-buy the sets 
and stating that they will be very tough 
with returned goods. 

The buyers’ reaction to sets at the 
cosmetics shows was a crossed finger 
attitude. All were very cautious and 
some took the attitude of one prominent 
buyer when he said, “I do not care if I 
never see another Christmas set in my 
life." This attitude strikes us as a very 
natural reaction of anyone who has had 
his fingers burnt before. 

We think, however, that the Christ- 
mas set is an essential part of the cos- 
metic business, necessary for its volume, 
both for manufacturer and retailer, and 
definitely wanted by the consumer. 
The perfume and cosmetic set makes a 
thoroughly desirable present which has 
always run high in public esteem. Be- 
cause of the variety and the beauty of 
these sets and their universal appeal to 
every type and age woman and to men, 
they give the cosmetic industry and the 
cosmetic retailer a favorable opportun- 
ity to compete with many other indus- 
tries in the gift market. It is very likely 
that both manufacturers and retailers 
have seriously underestimated the pub- 
lic’s desire for gift sets this year, and we 
prophesy that next year the gift set will 
return with full fledged vigor as an 
important and essential part of the 


industry. 


Repackaged “Sir Ready For 
Christmas 

Completely redressed in striking new 
package designs, Ferd. Mulhens’ “Sir” 
line of toiletries for men this year now 
offers a popular selection of gifts for the 
Christmas trade. 

Using maroon and white as central 
colors, the new “Sir” packaging theme is 
designed not only to reflect the mascu- 
line character of the products them- 
selves but also to catch the eye readily 
in retail displays. All items feature a 
rich, maroon label with bold white let- 
tering above and below the familiar 
“47LL" crest. Black and gold borders 
add a further note of color. 

In addition all fluid items in the line 
boast a new frosted bottle with heavy 
wooden cap done in mahogany grain 
finish. Gift sets, pairing any two of the 
After-Shave Lotion, Eau de Cologne or 
Hair Dressing are available. Each of the 
items is offered also in individual acetate 
gift carton. 

Also available now in a special gift 
box is “Sir” bath soap, and rounding out 
the line is the well-known shave stick. 
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Peggy Sage offers a novel package holding 
lipstick and nail polish. The cardboard 
box looks and opens like a book. 





The scent of Desert Flower perfume by 

Leigh is now available in body sachet and 

dusting powder. The sachet bottle is dec- 
orated with flowers etched on glass 





Ferd. Mulhens, Inc. is featuring its 

newly designed Sir men’s line, which 

includes 4711 Sir soap, eau de cologne, 

after shave lotion, hair dressing and a 
shaving stick. 
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These Exquisite HAND-BLOWN MINIATURES Help Sell Your Perfumes 





BOUQUET FLORAL 
STOPPERS (Patented | 


fade of tiny hand- 


WV hat woman can resist these delicate, jewel-like miniatures? Exquisitely 
wrought by master glassblowers, enchantingly decorated with hand-done 


pointed shells as shown 
in beautiful pastel shades. 
t any style bottle. 


floral designs and floral bouquet stoppers made of tiny colored shells, they 


have a luxury appeal that increases your perfume sales. 





| INTERCHANGEABLE You can obtain G.I.1. miniature bottles and vials in many designs and deco- 
SCREW STOPPERS rative styles. Sizes range from a few drops to 1 oz. Exclusive designs can 


¥ sizes available. Th , ne eas 
palates be created and produced on special order. Give your perfumes true distine- 


pur patented, exclusive , 

hepa roof, air-tight tion, eye appeal and memory value! Write today for the G.L.1. catalogue. 
fopper-applicator. They 

on be had in assorted PATENTED SCREW STOPPER b <> 

dlors, also “metalized” All vials and miniatures feature our exclusive : 


ih gold or silver finish patented leak-proof, air-tight stopper-applicator 
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10 West 33rd Street New York I, N. Y. 
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Are your closures 
as good as your product? 


If you're proud of your product, pro- 


vide positive sealing with non-rusting, 
easy-to-open Alseco aluminum caps. 
ee 











4 ALUMINUM SEAL COMPANY 
RICHMOND, INDIANA 
SUBSIDIARY OF ALUMINUM COMPANY OF AMERICA 
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OUR ENGINEERS SOLVED FUEL PROBLEMS 
TO KEEP UP YOUR GLASS SUPPLY 


Maintaining a steady flow of containers to meet our 
customers’ schedules is often more than a question of ob- 
taining raw materials. During a recent fuel shortage. one 
of our glass plants faced a 50° curtailment of natural 
gas . . . the chief fuel for operating furnaces, feeders, 
ovens, and lehrs. A major production crisis developed 
and deliveries were threatened. We called on our Engi- 
neering Department for help, and they quickly installed 
fuel oil equipment on one furnace and put into operation 
a standby gas producer for another. Then a coal shortage 
developed which cut out the gas producer, and our engi- 
neers installed oil equipment on the second furnace. We 
thought we had the problem licked. Just about that time. 
the gas company ordered a 90% fuel curtailment, and 
with that allotment we could operate only 75% of our 
feeders and lehrs. 

Then one of the engineers on the job disappeared. He 
hadn't deserted ship, for several days later he showed up 


t2e7? 


with the answer to our problem. He had located and 
bought several oil gasifiers. We installed them promptly 
to furnish heat for the lehrs. feeders, and ovens, and as 
a result our service to customers was re-established on a 
normal basis. 

When it comes to glass and closure problems, our 
large staff of technically trained men are resourceful 
above all. If you have a glass container problem, don’t 
hesitate to ask for help. Engineers, designers, and chem- 
ists will gladly pitch in and provide you with the best 
answer experience and modern science can provide, For 
further information on any of Armstrong's glass or clo- 
sures, contact your Armstrong representative or 
write direct to Armstrong Cork Co., Glass and 





Closure Division. 3810 Prince St.. Lancaster, Pa. 




















Bottle No. 7314 is the ideal hand lotion bottle— 


ie 4 
ine Empre J ¢ ‘Te, a dé rat U Ali OUCH 


IT PROTECTS AND BEAUTIFIES... 


the container that’s exactly right for your product ! 





' 

The ideal package combines product protection different bottles for you to choose from... all 
with sales-attracting beauty and convenience. are reliable protectors, as well as being lustrous 
It’s functionally suited to your product in every backgrounds for a distinctive label. 
respect—the right size, the right shape, the right After you've selected the container that hills 
closure, the right look. your needs, choose an O-I closure, either plastic 

We suggest you look for this “exactly right” — or metal—in businesslike black or brown, or a 
container in the stock Duraglas drug, chemical dressy pastel. It will complete a package that 
and toiletry line. There are more than 1400 __ protects, beautifies and sells your product. 








OWENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 
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| SCROLL SHEAR 


























































































































THE STRIP PRESS 
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Se safeguard your product’s quality and to improve your plant’s operation, 
National Can Corporation does not stop at the air testing of the cans described 
in Number 8 of this series. The part of the can to be used last — the can-end 
for the can’s top — is given the same care and handling as the can body receives. 





Smoother work with fewer rejects at your double seamers is made possible 
by the extremely close tolerances maintained during National Can’s end form- 
ing operations at scroll shears and presses. And the way National carries out 
compound lining and drying helps assure tight closing. 





There’s easier stacking at your double seamers, too, because of the way top 
ends are packed and shipped by National Can. This makes use of specially- 
wound tubular cartons which prevent can-ends from getting loose and damag- 
ing each other in transit. 


NATIONAL CAN 


- oe eee 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
ties SMES OFICES AND PLANTS Ole a scessneien: ce MASPETH, N. Y. CANONSBURG, PA. ST. LOUIS, MO. 


—— 
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--- by CARR-LOWREY 


| marketed by many of the most honored 


names in the cosmetic and drug industries are packaged 
in glass containers... by CARR-LOWREY. 
Our close association with these fields is traditional. 
For more than 58 years this organization 
has devoted its entire facilities 
to supplying packagers with glass containers 


made to the most exacting standards. 





CARR-LOWREY 
GLASS CO. 





Factory and Main Office: BALTIMORE 3, MD. «© New York Office: 500 FIFTH AVENUE (18) 


OPAL JARS e HANDMADE GLASS BOTTLES ®© MACHINE MADE FLINT GLASS BOTTLES 
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Chicago Office: 1502 MERCHANDISE MART (54) 
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who app reciate the 


women bei 
touch of luxury 


re created for 
daily bath a 


to the 
experzence. 


Fuller Bath Salts we 


. ete They bring 
» things in life. They . 
finer thing pleasurable 


that makes it 4 more 





















Distributed by the Fuller Brush 
Company through its famous field 
organization, the attractive Fuller 
Bath Salts package is dependably 
sealed with a Crown Screw Cap. 
Here is an instance in which the 
closure is a definite aid to success- 
ful selling. It is attractively litho- 
graphed in color to blend with the 
label and form a highly attractive 
package. Precision accuracy of cap 
shells, correct liner material and 


[a2 


ter <«. 
oul 


uniform liner thick- 






ness assure depend- 









ap able protection for 
‘ heat the contents of each 

f container. Fuller Brush 
Ss /; Company is another of 
® the many manufacturers 
who find that Crown Screw Caps 


are unsurpassed as a closure for fine 





cosmetic products. Crown Cork & 
Seal Co., Baltimore 3, Md. World's 
Largest Makers of Metal Closures. 
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Vow berfectin “i 


Increase CONFIDENCE in Your Product 


The smart appearance and unfailing operation of New 
Perfection dropping parts will increase public con- 
fidence in your carefully compounded product. The 
unmatched dependability and cleanliness of these 
dropping parts assure complete customer convenience 
and satisfaction with your preparation. 

New Perfection dropping parts are carefully made of 
the highest quality materials. They can be supplied in 
a wide variety of styles and sizes. Modernistic style 
bottles in Amber, Blue, Green, or Clear glass are avail- 
able in 2 cc, 1/8, 1/4, 1/2, 1 and 2 oz. sizes. 


(3) 


New Perfection Dropper Glasses Reece eee or a 
blunt glass. 
may be CALIBRATED in COLOR 


New Perfection dropper glasses can 
‘ be provided with calibrations for any 
A\ \ specified dosages. The glasses are 
\ \ marked in color at levels which you 
‘ indicate, making it easy and conven- 
\ ient for your customers if your prod- 
‘ uct is to be administered in specific 
doses. 
) 
AMEKINE Non-Swelling 
Synthetic Rubber Parts 
If your preparation has an oil base, we recommend rubber parts manu- 
factured from our Amekine synthetic rubber. This rubber substitute, 
developed by Pennsylvania Glass Products, does not swell after long 















(1) 


Non-rolling, extra-depth, 

Bakelite Cap; thick 

flange rubber part; 
Saftee ball glass. 














exposure to oil (as natural rubber does) which means that Amekine 


(2) parts will continue to function properly for an indefinite time when 
used with oil products. 
Metal cap; thin flange S'mg'e shell metal cap; 
rubber part; special bent nuu-swelling Amekine 
glass. synthetic rubber part 
° M ° ithout st dor; 
Write for Samples and Quotations nets lee 


PENNSYLVANIA GLASS PRODUCTS CO. INC. 


“GLASS GOODS OF THE BETTER KIND” 
428-432 NORTH CRAIG STREET ‘ ° : PITTSBURGH (13), PA., U.S.A. 
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ON IN A JIFFY... 








the ¥, turn Anchor AMERSEAL Cap 


* Speedy, low cost application 
* Wo thread matching required 


* Airtight, leakproof Protection 
* Starts at any point 


* 1/4 turn seal 


* /g turn removal 


* /g turn reseal 


pe » 


OU’VE never seen anything like 

the Anchor Amerseal Cap for 
speed and ease of application. There 
are two reasons why . 


First, the Amerseal Cap starts at 
any point on the container finish— 
there’s no time wasted matching or 
adjusting threads. 

Second, all it takes to effect the seal 
is a fast, simple 4% turn by hand, hand 
chuck or machine. 

In application, the equally spaced 
Amerseal lugs engage the underside 


of the glass threads, draw the cap 
down and compress the liner in a 
tight, even, airtight, leakproof con- 
tact around the full 360° of the con- 
tainer finish. 


In the housewife’s hands removal 
is as fast and easy...a simple % turn 
—a flick of the wrist—and the Amer- 
seal Cap is off. And it reseals as tight- 
ly and effectively the hundredth time 
as the first... a great advantage for 
products which are used often—a 
little at a time--and requiring many 
effective reseals. 






PRODUCTS OF 
PX tele) mu lele di. cmc} ) 
feel igo) 7 ile), | 
LANCASTER, OHIO 


Tune in“ Crime Photographer” 
every Thursday evening, entire 
Coast-to-Coast Network, CBS 


*Reg. U.S. Pat. Off. 








If cartons of COATED 
LITHWITE* are that good 


we ought to look into them!”’ 


IT’S CLAY-COATED PLUS! That's why Coated Lithwite is so 
white, bright, prints so brilliantly... puts extra eye-and-buy 
appeal into cartons. That's why it's rub-resisting, fade-resisting, 
too .. . makes positive seals . . . folds and scores without flaking 
or shattering. 


“That's the ad 


I was telling 
you about... 


CARTONS OF COATED LiTHWiITE 


* C6AY. CoartO~piys 





fh 


THIS PLUS begins with the high quality base stock which 
reflects Gardner-Richardson'’s 89 years of papermaking experi- 
ence. It's exactingly level; uniform in caliper. On this base 
stock the clay coating is evenly filmed by a precision process, 
pioneered by Gardner-Richardson—proved and improved by 
8 years of carefully controlled production 


INCREASED PRODUCTION of COATED LITHWITE now enables 
us to handle additional orders for COATED LITHWITE cartons 
You will find it worth your while to investigate and see for 
yourself all the advantages of this clay-coated PLUS Board, in 
packaging your product. Write today. 


More eyes reach for your product in cartons of Coated Lithwite 


The GARDNER-RICHARDSON Company 


MANUFACTURERS OF FOLDING CARTONS AND BOXBOARD, MIDDLETOWN, OHIO 


Sales Representatives in Boston * Chicago * Detroit « New York ¢ Philadelphia © Pittsburgh © St. Louis 
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HOW TO MARKET YOUR 
PRODUCTS WITH CLEAN, 
SMOOTH, UNTORN LABELS 


yor one best insurance toward an always 
clean, appealing package . . one that liter- 
ally shouts aloud—““BUY ME, I'M BETTER” — 
is to entrust your label adhesive needs to 
PAISLEY. The swing in modern retail mer- 
chandising is toward self-service . . towards 
on-the-spot impulse buying. How necessary it 
is, then, to make certain that YOUR labeled 
packages look factory-fresh in the stores, with 
clean, smooth, untorn labels. 
PAISLEY Labeling Adhesives are playing an 
increasingly important part in bringing pro- 
ducts to market in perfect condition. If you want 
the ONE best labeling adhesive for a SPECIFIC 
operation, submit the facts to Paisley. Their 
skilled adhesive chemists will subject them to 
scientific laboratory analysis, then send you 
recommendations. This valuable service doesn’t 
cost you a penny, nor does it obligate you to buy! 


Here are some of the types of finer, field-tested 
adhesives developed by our scientific staff: 


Bit) Pe. ~ a 1. CARTON SEALING GLUES 
¥ 2. AMPULE AND 
GLASS VIAL 
LABEL GLUES 
. BOTTLE LABEL GLUES 
. MOISTURE-RESISTANT LABEL CEMENT 
. GRIP-TIGHT LABEL PASTE 
. SHIPPING CASE GLUES 


ows @ 


\y 


Free Consulting Service for All Adhesive Users! 


SEND FOR THIS | 


DATA SHEET NOW! wee OO 
There's a laboratory- —— = 


developed, tested and 
controlled PAISLEY 
scientifically designed 
Adhesive for practi- 
cally every fabricating, 
manufacturing, prod- 
uct labeling and sealing 
operation. Buy adhe- 
sives the scientific way. 
Send for an Adhesive j 

Operation Data Sheet. | 

Fill in and return it to j 

our laboratory for anal- 

ysis and recommendations. Get 

the ONE best adhesive for the 
SPECIFIC operation. Write today. There's 
no obligation. 





WRITE FOR FREE 8-PAGE ADHESIVE - | 
FOLDER-“The SURE.. The MODERN 
Way to Buy Adhesives!” | 






LEY TS hn A hh at eT 


Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products 


Louis : 770 CANALPORT AVE.. CHICAGO 16. ILL. PHONE CANAL 222 63 Ww Ist ST... NEW YORK > N.Y. PHONE COLUMBUS 286 
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BRIDGEPORT 


Metal Cosmetic Containers 
Caps ano Closures 





Perfume and cosmetic manufacturers for more than a quarter of a century have 
recognized the precision craftsmanship of Bridgeport Metal Cosmetic Containers. 


The consistent uniformity and beauty of our products has resulted in many leading 
manufacturers remaining as consistent users of Bridgeport Metal Containers. 


When you are again planning a product that requires an original design be sure 
to examine the fine precision and decorative beauty of Bridgeport Products. 


Bridgeport Produces 


Vanities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Lipstick Containers—Swivel, Slide, Auto- Drawn Tale Containers 
matic Miscellaneous Make-up Cases and Other 
Dry and Paste Rouge Cases Metal Specialties 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established in ]909 
BRIDGEPORT, CONN. 
PHONE BRIDGEPORT 3-3125 


@eeeeeeoeeaceaoeaoe eeoeeeeeaeeeeeeeeeeeeeeeeeeeeeeeeee © 
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RIDGEL 


RIDGEL 
* 


RIDGELC 


REPRES 
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| BOXBOARDS 





One of the finest boxboards 
no experimenting — quality assured! 


For years carton makers have used 

Ridgelo Clay Coated for their best work. 

The time-testing is over. 

Producers know that it comes to them ready for one 
special job. 


It is made by specifications for 


2K the process, the inks and design. 











It is available for varnish and in litefast colors. 

In a word Ridgelo is *‘custom-made"’. 

Folding box users see the result in bright, smooth cartons. 
At very small extra cost they are first in winning 

attention and approval. 

Keep up with the leaders— 

buy cartons of Ridgelo Clay Coated. 


MADE AT RIDGEFIELD, N. J., BY LOWE PAPER COMPANY 


RIDGELO CLAY COATED BOXBOARD *custom- — FOR THE INDIVIDUAL PROCESS, INKS, DESIGNS, COLORS AND FINISH. 


Eerit 






RIDGELO CLAY COATED BOxBOARD *cuStO! 4NS, COLORS AND FINISH. 
* + * * * * 


RIDGELO CLAY COATED BOxBOARD *custom- <ORS AND FINISH. 
* * - * * + *x 
; ; f F d(x L f F F f 


RIDGELO CLAY COATED BOxBOARD *custom-made << THE INDIVIDUAL PROCESS, INKS, DESIGNS, COLORS AND FINISH. 





REPRESENTATIVES: 
|e H. B. Royce, Detroit * Norman A. Buist, Los Angeles * A. E. Kellogg, St. Lovis * Philip Rudolph & Sons, Inc., Philadelphia 
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No. 500 
4375 cup 


Aas hug. Lib Y vied 


THE U LT £ oe CE in Jouattry 


De Luxe polished Rich Low brass — baked 
lacquer finish 


Free wheeling mechanism — It is impossi- 
ble for the filler to swivel up while the cap 


amela 
e ‘'Click-Tite’’ closure* 


PHONE, WIRE OR WRITE FOR SAMPLES 


BRODER INDUSTRIES 


N Cpe rf @eaA TT € GS 
167 WEST 64th STREET, NEW YORK 23, N.Y. © TRafalgar 7-0092 
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TO INCREASE PROFITS... 


reduce packaging costs with 





HE adage “A penny saved is a 


penny earned” is a most timely 
one to consider when analyzing your 
packaging costs. The production ad- 
vantages of Anchorglass standard 
containers on your lines can mean a 
great many pennies saved and more 
profitable operations for you. Here’s 
how: 

Standard shapes speed production 
—handle faster than odd-shaped con- 
tainers. You'll get long production 
tans with minimum downtime for 
changeovers...at the same time 
simplifying your glass container 





© Speed production 

© Easy, fast filling 

© Fast labeling 

© Simplify inventories 
© Reduce shipping costs 
© Lightweight —strong 


© Cost less than 
non-standard shapes 


inventory problem. And standard, 
rounded shapes mean simplified, 
fast label application. 

Shipping costs are reduced because 
Anchorglass standard containers are 
lightweight. There’s economy in car- 
tons, too, because standard shapes 
waste no space—permit the use of 
smaller cartons. And naturally, 
Anchorglass standard containers 
cost less than non-standard shapes. 

It’s a fact that if you can keep costs 
down, profits will go up. And you 
can do just that with Anchorglass 
standard containers. 


ANCHORGLASS 


Standard Containers 


PRODUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 





Tune in “Crime Photographer 
every Thursday evening, entire 
Coast-to-Coast Network, CBS. 











Fabricated by: 
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For eye-catching, salesmaking displays—as well as individual “showcase” packages — 
look to transparent, rigid Vuepak. 


This versatile Monsanto packaging material fabricates readily and economically by the fastest 
mass-production methods. It combines with a wide variety of other materials. 

With a touch of imagination, you can have a display every bit as attractive and buy-appealing 
as this one by John Fredericks. 


And you can.be sure of a warm retailer reception for displays of Monsanto Vuepak. They earn 


e 
MONSANTO 


spotlight counter positions because they are light weight, easy to 
handle, ond protect and preserve their contents. 





When it's sales you're after, through a package or a display, get the 









facts about Vuepak first. See your box supplier . . . or write direct: 

MONSANTO CHEMICAL COMPANY, Plastics Division, Springfield 2, Mass. - 
— sii CHEMICALS ~ PLASTICS 

In Canada, Monsanto (Canada) Limited, Montreal. Vuepak: Reg. U.S. Pat. Off. 

SERVING INDUSTRY...WHICH SERVES MANKIND & 4 
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If You Want to Stretch 
Your Packaging Dollar 


There are several ways in which LUSTEROID vials and tubes make 

your packaging dollars go farther. 

@ Their feather-light weight cuts shipping costs. 

@ Their great strength eliminates the need for special partitic 
and protective packing. 

@ Their printability saves on labeling because your message can be 
printed as an integral part of the package 


On top of these substantial savings, LUSTEROID provides product 
visibility with complete product protection, wide color selections 
to meet today’s merchandising requirements, and standard sizes from 
V4" to 114” in diameter and lengths up to 6”. Cork, slip-on 


screw-cap closures. 


Write for details. 


aaa - 
LUSTEROID CONTAINER CO., Inc. 


pany 


erly Lusteroid Division of Sillcocks-Miller Com 


Form 


Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 
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SCIENCE...GUARDIAN OF QUALITY* 








BerRNARDIN 
CbWleial Copdited 


In making Bernardin Closures, we employ not 
only countless precautions taught us by 66 years 
of experience, but utilize every known efficiency 
afforded by modern science and invention... 
All to justify the confidence of a distinguished 
E bate Mesdoh, phate Mod bt-batc-J(- Meat taket-1-- Mb cate} <-ME- bale MB aates a 
millions of Bernardin Closures each year. 
Bernardin Bottle Cap Company, Evansville, Ind. 


*Pictured — The balance scale shown is so 
sensitive that it will weigh an eyelash. The 
Viscosimeter (at right) gives accurate viscosity 
determinations. Both instruments are vital to 
Bernardin laboratory and factory control work. 


Since 1881—America’s First Manufacturer of Metal Closures 
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TURN FIRST TO / PFIZER 





For the Fine 


Chemicals 
You Need 







¢ Pharmaceutical manufacturers, and users of fine 
chemicals for other industrial purposes turn first to Pfizer. 
With many, the deciding factor is their own experience 
with the consistently high quality of Pfizer products. 


(Ferrie) 


een OTe A) With others, in addition to consistently high quality, it is 


Oxalate (Fert 


Sodiu™ 2 one . 
; the Pfizer ability for almost one hundred years to combine 


high quality with large scale production. 
Chas. Pfizer & Co., Inc., 81 Maiden Lane, New York 7. N. Y.: 
444 West Grand Avenue, Chicago 10, Illinois; 


605 Third Street, San Francisco 7, Calif. 


\l 
Gr 
~jrrate 2 
mo Cm moni cin - 
<< Ammonia 3 
jron 2 


Manufacturing Chemists Since 1849 
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Dr. Lulek Heads Heyden Ammonia 
Division 

Dr. Ralph N. Lulek has been named 
manager of the ammonia division of the 
Heyden Chemical Corp. He has been 
research manager of Heyden since 1946 
and last summer was in charge of the 





DR. R. N. LULEK 


organization and rehabilitation of the 
Morgantown Ordnance Works to pro- 
duce ammonia for the fertilizer program. 
In addition to these duties, Dr. Lulek 


also has been for some time manager of 


the antibiotic division of the company. 

The holder of more than 50 patents 
in the field of dyes and intermediates, 
Dr. Lulek was born in Austria and ob- 
tained his Ph.D. degree from the 
University of Graz in 1924 coming to 
this country in 1925. 

He was employed for 18 years by 
E. I. du Pont de Nemours & Co., in the 
research department of organic chem- 
icals. Befor joining Heyden he was 
named manager of alcohol and solvents 
plants for Publicker Industries, Phila. 


Towle Named to New Spot 

Edward C. Towle has been named 
pharmaceutical production manager of 
Sharp & Dohme, Inc. 

Mr. Towle formerly was with Lever 
Brothers Company, where he served as 
coordinator of pharmaceutical manu- 
facturing operations until Lever discon- 
tinued its pharmaceutical division. He 
then served in the quality control de- 
partment of the general manufacturing 
division. 
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Before his connection with Lever, 
Mr. Towle was a research chemist for 
the Rexall Drug Company. He is a 
graduate of the University of New 
Hampshire where he received his M.S. 
in Chemistry in 1927. 


Lehman Elected Vice President of 
TGA 


H. J. Lehman, president of the Wild- 
root Co., Inc., Buffalo, has been elected 
vice president of the Toilet Goods 
Association, succeeding William M. 
Bristol, Jr., vice president of Bristol- 
Myers Company. 


Mackner Upped By Merrell 

Nelson Gampfer, vice president and 
general sales manager of the Wm. S. 
Merrell Company, has announced the 
appointment of Arnold F. Mackner as 
central division manager. Mr. Mackner 
succeeds Fred C. Schuler, who in 1946 
became assistant sales manager in 
charge of distribution. 

Mr. Mackner, a graduate of the 
University of Minnesota, College of 
Pharmacy in 1932, joined the Merrell 
organization in 1940 as a representa- 
tive in the Fort Wayne area. 





Philip C. Sayres, executive vice president of 

Bristol-Myers Co., and Dr. Amel R. Menotti, 

director of research of Bristol Laboratories 

Inc., before they sailed on the Queen Mary 

for a two month's trip to Europe where they 

will meet various leaders in pharmaceutical 
research 


Drug and Cosmetic Industry 


DCAT Elects Officers 

The Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade at its 57th annual meeting 
elected a new executive committee to 
serve for the next fiscal year. Officers 
are: Chairman, Fred J. Stock, vice 
president of Chas. Pfizer & Co., Inc.; 
Vice president, Robert B. Magnus, 
Magnus, Mabee & Reynard, Inc.; 
Treasurer, Hugh S. Crosson, McKesson 
& Robbins, Inc.; Secretary, Helen L. 
Booth. Carl M. Anderson, asst. to 
president, Merck & Co., Inc., was re- 
appointed counsel. 

The personnel of the new executive 
committee exclusive of the officers are: 





FRED J. STOCK 


William T. Allen, Topics Publishing 
Company; Stanley I. Clark, Sterling 
Drug Inc.; James DeCesare, White 
Laboratories, Inc.; F. 8. Dietrich, Men- 
nen Company ; James G. Flanagan, S. B. 
Penick & Company; Dr. Russel J. Fos- 
binder, The Maltbie Chemical Com- 
pany; Harold C. Green, L. Sonneborn 
Sons, Inc.; Robert L. Hutchins, Com- 
mercial Solvents Corp.; Charles M. 
Macauley, Pro-phy-lac-tic Brush Co.; 
John P. Remensnyder, Heyden Chem- 
ical Corp.; Clark, Rogers, Owens-Illinois 
Glass Co.; E. L. Shattuck, Abbott 
Laboratories; Fred J. Singer, E. I. 
duPont de Nemours & Co., Inc.; Gerald 
L. Smith, American Home Products 
Corp.; Lloyd I. Volckening, The Ivers- 
Lee Company; Charles P. Walker, Jr., 
Citro Chemical Company. 

Harold M. Altshul, president of the 
Ketchum & Co., Inc., was elected sec- 
tion representative to the Board of 
Directors of the New York Board of 


Trade. 


Sobell Leaves Rubinstein 

Otto H. Sobell has announced that he 
has left Helena Rubinstein, Inc., and 
H. R. Laboratories, Inc. 


489 
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again!” 
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Women are critical. They just don’t like products 
that “‘settle out’ or have a watery or curdled appear- 
ance. Give yours an even and l\asting distribution 3} 

of color and body with Kraystay 
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[Dre' underestimate the value of a good 
stabilizer. If it stops separation. cur- 
dling or “settling out,” it may be as impor- 
tant as the most costly ingredient. 

Many alert manufacturers are now im- 
proving their products with Kraystay. This 
remarkable vegetable stabilizer gives many 
products an even and Jasting distribution 
of color and body. 

Used in varying proportions, Kraystay 
has unusual stabilizing. emulsifying, thick- 
ening, suspending and gelling properties. 
It is adaptable for use in cream lotions, 
hand lotions, toothpaste, cosmetics, phar- 
maceuticals, foods, and many other prod- 


ucts of medium or low acidity. 





Find out more about Kraystay. Call or 
write today stating the nature of your prod- 
uct. Or, if you wish to submit your formula. 
Kraft technicians will be glad to assist you 
in the application of Kraystay to it. Kraft 
Foods Company, Dept. Y-20, 500 Peshtigo 


Court, Chicago 90, Illinois. 


FROM TINY FRONDS OF CARRAGEEN (edible 
Irish moss) gathered from the cold ocean floor. 
Kraft extracts a clear, pure 
vegetable gelose for use in the 
manufacture of Kraystay. 
Modern scientific laboratory 
control insures the uniform 
high quality of this consist- 


ently efficient stabilizer. 


KRAYSTAY 


MADE BY KRAFT 
A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 


{ 
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Winans in Colgate Post 

Clifford Winans has joined the Col- 
gate Palmolive-Peet Company to work 
with ©. D. Pearce in the Company's 
syndicate store sales department 





et Ge 


CLIFFORD WINANS 


Mr Winans joined F. W. Woolworth 
Compary in 1924 as a clerk and later 
become associated with S. H. Kress & 
Company as assistant buyer in the toilet 
articles department. He was advanced 
to the position of head buyer in 1938, 
when he left to join the Don Juan Com- 
pany, Inc., as director of syndicate store 


sales 


Metalsalts New President 
Robert J. 
the new president of Metalsalts Cor- 


McEwen has been named 
poration, Hawthorne, N. J., succeeding 
William Vi. Sticeh, who has formed the 
William M. Sticeh & Co., to handle 
sales and distribution of industrial and 


agricultural chemicals. 


Medal Committee Announced by 
Society of Cosmetic Chemists 

Recognizing that cosmetic chemists 
vet little recognition for their achieve- 
ments, President Emil G. Klarmann of 
the Society of Cosmetic Chemists, an- 
nounced the formation of a “Medal 
Committee” whose duty it shall be to 
designate that member of the Society 
who, in the committee’s opinion, has 
made the most outstanding contribution 
to cosmetic chemistry, technology or re- 
lated discipline. The award is to be 
made annually at the December meet- 
ing. 

Dr. Curt P. 
pharmacy and cosmetic teacher, is chair- 
man of the Medal Committee rhe 
other members will be the three leading 


Wimmer, well-known 


trade journals of the cosmetic industry 
and a scientific representative of The 
Toilet Goods Association. Representing 
Drug Trade News is Dr. D. F. Chiches- 
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ter: Drug and Cosmetic Industry is 
represented by Mr. T. R. Farrell; The 
American Perfumer is represented by 
ML. G. de Navarre; and The Toilet Goods 
Association is represented by H. Goul- 
den. 

In making the appointments, Dr. 
Klarmann requested the committee to 
have ready for presentation a suitable 
design for the medal at the next meeting 
of the Society which will be held at the 
Biltmore Hotel on Wednesday, Decem- 
ber 3rd, in New York City. 


Kaness Named Special 
Representative For Knox 

R. R. Underwood has announced the 
appointment of H. L. Kaness as special 
representative for Knox Glass Asso- 
ciates, Inc. His duties in the new posi- 
tion include customer contact along 
with sales co-ordination. 

Mir. Kaness was formerly associated 
with Knox prescription sales in the 
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H. L. KANESS 


Chicago territory and for the past five 


vears has been director of central 


purchases. 


Dr. Wetterhahn With Gaylord- 
Shelton 

Dr. Julius Wetterhahn, 
with Associated Distributors has joined 


Gaylord-Shelton, manufacturers of hair 


formerly 


preparations, in Chicago. 


Hooker Adds to Sales Staff 

John M. Glaze has been transferred 
to the New York sales office of the 
Hooker Electrochemical Company. Dur- 
ing the past year he was associated with 
the sales department of the Niagara 
Falls office. 

\ graduate chemist of Dartmouth, 
Mr. Glaze joined Hooker in 1942 as a 
research process foreman and has been 
also associated with the purchasing 


department. 
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A. C. Meyer Honored by St. Louis 
Drug Assn. 


The Drug, Allied 


Trades Association of St. Louis has in- 


Chemical and 


stalled the following new officers: Hor- 
ton H. Oliver of the Tilden Co., presi- 
dent; R. Sidney Herman, The Dr. J. H. 
McLean Medicine Co., second vice 
president; and Robert R. Rosenthal, 
Superior Folding Box Co., secretary- 
treasurer. Richard T. Dunn, Dick 
Dunn Drug Products Co., is chairman 
of the board. 

The Association also honored A. C, 
Meyer, vice president of Meyer Bros., 
Drug Co., who recently celebrated his 
75th birthday as well as 56 years in the 


drug business. 


Another Member in Fritzsche 
Quarter Century Club 

On September 9 Miss Anna Venice 
became the sixth member this year to 
join the Fritzsche Brothers, Inc., Quarter 
of a century Club. Twenty-two persons 
including club members and directors of 
the firm feted and dined Miss Venice at 
the New York Athletic club. 

Miss Venice received a gold wrist 
watch from her fellow employees and 
a Government bond from the board 
of directors presented by president F. H. 
Leonhardt. 


McNitt Advanced by Bristol Labs. 
James D. MeNitt, plant manager of 

Bristol 

elected assistant vice-president of the 


Laboratories Inc., has been 


Company. 

MeNitt, who joined Bristol Labora- 
tories in March, 1944, as a chemical 
engineer, is a graduate of Antioch Col- 
lege and received his M.A. from M.LT. 





J). D. MecNITT 


in 1941. From 1940 to 1944 he was an 
assistant professor at M.1.T. and was 
head of Bangor Station of the M.LT. 
School of Chemical Engineering Prac- 


tice. 
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Moser, Gen. Manager of Ayer 

John P. Moser, formerly a member of 
the technical staff of Lever Brothers 
Company, has been named _ general 
manager of Harriet Hubbard Ayer, Inc. 


JOHN P. MOSER 


For the past twenty-two years, Mr. 
Moser has been associated with Lever 
Brothers in a wide variety of adminis- 
trative tasks, ranging from product 
development to packaging. He is a 
graduate of Tufts College. 


Neimeth Heads Philanthropic Drive 
Edward Neimeth, president of the 
National Magnesia Company, Inc., and 
of the newly formed Maimonides Hos- 
pital of Brooklyn, has been named 
associate chairman of the Federation of 
Philanthropies of New York, Victor S. 
Riesenfeld, general campaign chairman 
announced early this month. 


Malmstrom Moves to New Chicago 
Office 

N. I. Malmstrom and Company have 
increased the facilities of the Chicago 
office by moving to new and larger 
quarters at 444 West Grand Ave., 
Chicago 10. Mr. Stephen T. Goode will 
continue to be in charge of Malmstrom’s 
Chicago office. 


Two Advanced By Monsanto 

R. L. Bauer and R. E. Lentz have 
been appointed assistant managers of 
the process section of the Monsanto 
Chemical Company's general engineer- 
ing departmerit. Mr. Bauer will be the 
senior assistant. He is a native of St. 
Louis, and started with Monsanto in 
1937. For a while he was in charge of 
production for the W. G. Shelton Com- 
pany and for the National Compound- 
ing and Chemical Company. He re- 
joined Monsanto in 1945 as a member 
of the general development department 
and was transferred to the process sec- 
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tion of the general engineering depart- 
ment in 1947. 

Mr. Lentz is also a native of St. 
Louis and graduated from Washington 
University in 1940, he was employed by 
Monsanto that year as a research chem- 
ical engineer at Anniston, Ala., and was 
transferred to Dayton, Ohio, in 1942 


where he worked on the development of 


composite rocket propellants. 


Heads Factor's N. ¥. Buying Office 
Julius Weinstein has been appointed 

manager of the New York buying office 

of Max Factor & Company, located at 


730 5 Ave. 


Lewis Resigns From Norwich 

Joseph T. Lewis has resigned as 
president and a director of the Norwich 
Pharmacal Company, Ltd. of Canada. 
Mr. Lewis had been with the company 
since 1928 and first worked in the com- 
pany’s West Central division in Chicago. 
Following assignment to various posi- 
tions in that branch he came to the 
Norwich home office in the fall of 1938. 
He was subsequently made a vice presi- 
dent of the parent company and in 1947 
became president of the Canadian 
subsidiary. 

Operation of the Canadian Company 


will be under the direct charge of 


George M. Channing of Toronto, vice 
president of the subsidiary. 


Parsons Shifted to Mid-West 

The New Jersey Machine Corpora- 
tion announces the transfer of James F. 
Parsons, Jr., sales engineer from its 
Hoboken office, to the middle west to 


fy 


JAMES J. PARSONS 


cover the Missouri and southern Illinois 
territory. 

Mr. Parsons will make his headquar- 
ters in the Chicago office at 325 W. 
Huron St. 


L. |. Corp. in New Location 

Chemo Puro Mfg. Corp., Long Island 
City, has moved to a new location at 
26-32 Skillman Ave., L.I.C. The move 
incorporates plant, office, shipping and 
packing facilities under one roof. Tele- 
remains the 


phone number same, 


[ronsides 6-7036. 


Officers end executive committee of the Triple E Club of New York, comprised of men in- 


terested in the export of ethical medicinal products. 


Seated from left to right are: John 


F. Gallaway, export manager, Wm. S. Merrell Co.; John W. Hart, vice president, Winthrop 
Chemical Co.; Oliver Shaw, foreign sales manager, The Maltine Company; Robert F. Volen- 
tine, ass't foreign sales manager, Schering Corp. Standing: E. M. Saravia, Export advertising 


manager, Sharp & Dohme, Inc.; 


Franz Euler, export manager, Merck & Company; Robert 


Bogen, export manager, Lederle Labs.; and Richard T. Turner, editor, Pharmacy International 
and El Farmaceutico. 
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Srnicillin by Beaker 


READY FOR YOUR LABEL 


4 TYPES NOW AVAILABLE 


Crystalline Penicillin G Sodium in vials — 
100,000, 200,000, and 500,000 units. 

in bulk containers —50 million and 100 
million units. 


Penicillin in Oil and Wax (Calcium Amer- 


Amorphous 

100,000, 200,000, and 500,000 units. 
Amorphous Penicillin Calcium in bulk con- 
tainers—10 million, 50 million, and 100 
million units. : 


For tablet manufacturers Baker of- 
fers both Amorphous Penicillin 
Calcium and Crystalline Penicillin 
Sodium in bulk. 


Inquiries are invited by drug and 
pharmaceutical companies who want 
a dependable source of supply. 

For further facts write J.T. Baker 


Chemical Co., Executive Offices, 
Phillipsburg, New Jersey. 





se Baker’s Chemicals iss 
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TRACE MARE BEC. U. 5. PAT. OFF. 





¢ Uniform size and brilliant 
sparkle in each crystal 


e Readily absorbs dyes 
¢ Takes perfume easily 


© Softens water promptly and 
effectively 


© Dissolves instantly 


e Attractive package 
appearance 


e Will not change physically 
or chemically in the package 


° ne and non-irritating to the 
skin 


¢ Special detergent properties 


help soap work 


° Free-fiowing—ideal for fill- 
ing machines 


* Low cost, 


Souvay SNOWFLAKE 









Give your bath-crystals package a bead start on the market 
with Solvay SNOWFLAKE CRYSTALS! These beautiful true 
crystals have a glisten and sparkle . . . a breath-taking eye 
appeal that creates immediate consumer acceptance. 

But this eye appeal—important as it is in producing 
sales—is not the whole story. Your product will maintain 
its leadership when you use Solvay SNOWFLAKE CRYSTALS 
because of the plus factors that you get along with 
the beauty. Check the complete list of advantages that 
SNOWFLAKE CRYSTALS offers you . . . then picture your 
label on a package of these perfectly performing bath crystals. 


LES CORPORATION 

ts Manufactured by The Solvay Process Company 
New York 6, N. Y. 

SALES OFFICES: 


ota —. /aE@p> 
Cincinnati - Cleveland - Detroit - Houston / 
iphia + Piusburgh + St. Louis + Syracuse 





*Trade Mark Reg. U. 8. Pat. O@. 
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Sharp & Dohme Elections 

John >. Zinsser has been elected 
chairman of the board, and William L. 
Dempsey elected president of Sharp & 
Dohme Inc., succeeding Mr. Zinsser. 


4 Sag rie 





WILLIAM L. DEMPSEY 


Dr. William A. Feirer was elected 
executive vice president succeeding Mr. 
Dempsey. Dr. Feirer, formerly vice 
president in charge of medical research, 
was also elected a director of the Com- 
pany. Mr. Zinsser will remain as in the 
past, chief executive officer of Sharp & 
Dohme. 

Mr. Dempsey graduated from Prince- 
ton University in 1917 and spent two 
years in the Army Air Corps during 
World War I. In 1929, he became asso- 
ciated with Merck & Company, and 
joined Sharp and Dohme in 1936. For 
the first year he served in an advisory 
capacity, then as assistant to the pres- 
ident. In 1938 he was elected execu- 
tive vice president in which capacity he 
served until his election to the presi- 
dency. 

Dr. Feirer got his medical degree 
from the Johns Hopkins University 





DR. W. A. FEIRER 


School of Medicine in 1930. He joined 
Sharp & Dohme research staff in that 
year and, except for two years, 1932-34, 
when he was recalled to Johns Hopkins 
to do special work, has been with the 
company ever since. 
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In 1936, Dr. Feirer was appointed 
director of the company’s biological 
laboratories and the following year was 
named medical director. He was ap- 
pointed director of the medical research 
division in 1940 and was elected vice 
president in charge of medical research 
in 1942. 


Alexander Resigns From Carlova 
and Lander 

A. Alexander has resigned from all 
offices held in Carlova, Inc., and Lander 
Co., Inc., where he was connected in 
technical and manufacturing opera- 


tions for almost 24 years. 


Schimmel Appoints Consultant 
Schimmel & Co., Inc., announce the 
appointment of Roy J. Huttleston, to 
the staff of its perfumery laboratory 
and, at the same time, to its sales staff, 





ROY HUTTLESTON 


where his specific assignment will be to 
provide technical advice and assistance 
to customers. 

Mr. Huttleston comes to Schimmel 
from Cincinnati, where he was a per- 
fume chemist with Proctor & Gamble 
for many years, before this he was with 
the Palmolive Company in a similar 
capacity. 


Allen Leaves Package Machinery 
Sales 

M. N. Allen of the Package 
Machinery Company's Chicago office, 
has resigned. He plans to make his 
temporary residence in Saginaw, Mich. 

The Chicago office will be handled by 
Ernie Hjelm, formerly in charge of the 
Atlanta office, and Ed. Wagner, who 
has been transferred from Springfield 
to Chicago. 

George Woody, is replacing Mr. 
Hjelm and has taken charge of the 
Company’s Atlanta office. 
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Straka Rejoins Colgate 

J. A. Straka bas rejoined Colgate- 
Palmolive-Peet Company as vice presi- 
dent and general manager of the toilet 
articles department. He had _ been 





Oe yf 


J. A. STRAKA 


executive vice president with Yardley of 
London, Inc. 

Mr. Straka first joined the company 
23 years ago. In 1931 he was assigned 
to the Colgate foreign department and 
served as general manager in Poland. 
At the outbreak of the war he returned 
to this country and was appointed gen- 
eral manager of the Kirkman division. 


Foster-Forbes New Catalog 

The Foster-Forbes Glass Company, 
Marion, Ind., have put out its first post- 
war catalog, illustrating and describing 
the company’s new lines of bottle 
styles for cosmetic and toilet prepara- 
Ons. 


Ullyot Heads ACS Division 
Dr. Glenn E. Ullyot of Philadelphia, 
has been elected vice chairman of the 





DR. G. E. ULLYOT 


division of medicinal chemistry of the 
American Chemical Society. 

Dr. Ullyot is head of organic research 
at Smith, Kline & French Laboratories. 
He received his doctor's degree from the 
University of Illinois in 1938. 
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One of the chemicals that makes the modern 
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perfume industry possible is alcohol—the volatile 
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agent that carries the odor. Alcohols for perfumes 


‘se 
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are products of CSC’s Rossville Division, which this 


- 


year observes its 100th anniversary of making 
alcohols so fine that they are the almost exclusive 


choice of the quality perfumers. 


C S C alcohol works less glamorously but no less 
profitably in industry, medicine, agriculture, and in 
the anti-freeze that protects your car in winter. Ir is 


one of more than 200 chemicals produced by C S ¢ 


COMMERCIAL SOLVENTS CORPORATION, 17 EAST 42ND STREET, NEW YORK 17, N. Y. 
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Watson Joins Fleuroma 

Rupert C. Watson has joined Fleu- 
roma, Inc., New York as sales manager, 
Walter Lengsfelder, president of the 
company, has announced. 





ALTER LENGSFELDER 


Mr. Watson has more than twenty 
years of sales administration and adver- 
tising experience in the essential oil and 
allied industries. Beginning his career 
in 1924 with the “Drug and Chemical 
Markets” trade journal, Mr. Watson 
was successively with the “Oil, Paint 





RUPERT WATSON 


and Drug Reporter,” Ungerer and Com- 
pany and for the past twelve years as 
American resident partner and manag- 
ing director of Firmenich and Company. 


Perfumers Society Adopts 
Constitution 

In an active and interesting meeting, 
the American Society of Perfumers 
adopted a constitution and by-laws 
which formally establishes this organiza- 
tion as a new, scientific, professional 
society in America. 

This organization which met at the 
Advertising Club of New York will meet 
once a month at this location. 

The purpose of the organization, as 
stated in a preamble to the constitution, 


is “to advance the art and science of per- 


October "47: 61, j 


fumery in the United States and to 
encourage and promote good fellowship 
and professional discourse among its 
members.” The society will have as 
members: active, apprentices and honor- 
ary membership. 

The officers of the American Society 
of Perfumers, elected at a_ previous 
meeting, are W. H. Dunney, Sr. of 
Ungerer & Company, President; A. 
Frascotti of Firmenich & Co., Inc., Vice- 
President; Wm. H. Barlow of Orbis 
Products Corp., Secretary and R. E. 
Hauck of Dodge & Olcott, Inc., Treas. 

The guest speaker at this meeting 
was L. Shelley of Shelley-Marks Co., 
specialists in antique perfume bottles 
for the trade. A talk and an exhibition 
of perfume bottles was of exceptional 
interest to the meeting. 


Owen-lllinois Promotions 

Eugene Hildreth, sales manager to 
the food industries of the glass container 
division of Owens-Illinois Glass Company 
has been appointed sales promotion 
manager succeeding Kenneth C. White. 
Mr. White's new sales responsibilities 
will take him to the West Coast. 

Sidney Davis, Chicago branch man- 
ager, has been selected to succeed Mr. 
Hildreth as sales manager to the food 
industries. 

E. F. Schafer, Philadelphia branch 
manager, has been named to the newly 
created post of general branch manager 
with headquarters in Toledo. Mr. 
Schafer is being succeeded in Philadel- 
phia by Wesley Adams. 


Johnstone On Board of Merck Ltd. 

Henry W. Johnstone, vice president 
and director of Merck & Co., Inc. has 
been elected to the board of directors of 
the Canadian subsidiary, Merck & Co., 
Ltd. He has been with Merck since 1930 
and has been vice president in charge of 
personnel and plant operations of the 
company since 1936. 


BIMS Golf Results 

The final golf tournament of the 
BIMS of New York took place Novem- 
ber 9 at the Plandome Country Club, 
L. 1. where the forerunners of the 
BIMS met for informal golf several 
years before the organization was 
formed eleven years ago, 

Prizes presented by Martin F. 
Schultes, chairman, were awarded to 
the following: Grand Prize, Louis 
Bezard, Parfums Schiaparelli; Low 
gross, Paul Miller, Golden Fleece Corp; 
Low net, Wallace Nuckols, Swindell 
srothers, Inc.; Second low gross, Ralph 
Stevenson, Givaudan-Delawanna, Inc.; 
Second low net, Walter Jamieson, 
Wallace Paper Box Co.; Low net for 
guests, J. B. Sims, Kimble Glass Co. 

Other prize winners were: R. R. 
Powell, Plexo Preparations, Inc.; 
Everett Proops, Proops Vianagement, 
Inc.: Frank Fanning, George Uhe, 
George Uhe Co.; W. Kyle Sheffield, 
New England Collapsible Tube Co.; 
S. L. Mayham, Toilet Goods Associa- 
tion; William Zimmerman, W. F. Zim- 
merman, Inc.; Fred Webster, van 
Ameringen-Haebler, Inc.: and John 
Carpenter, Stanley Sapery Company. 





View of the new Rexall Drug Company’s building in Los Angeles. Beltbuckle appearance of 
structure is caused by the incorporation of four patios which provide light for inside offices. 
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Slater Named Asst. Gen. Sales 
Manager 

Ralph A. Clark, vice president of the 
J. T. Baker Chemical Co., has an- 
nounced the promotion of C. H. Slater 


aD 
Pad mr 
C. H. SLATER 


to the position of assistant general sales 
manager. Previous to that he was 
sales manager, fine chemical division. 
In addition to his new duties, Mr. 
Slater will continue to devote a major 
portion of his time to the management 
of the fine chemical division. 


Northam Warren Sells Air Radio 
Northam Warren has sold his entire 
holdings in Air Radio, Inc., to J. B. 
Cobrain, former treasurer of the 
Northam Warren 
Radio, Inc., is a company started by 
Mr. Warren at the outbreak of the war, 
specializing in the manufacture of radio 


Corporation. Air 


and radar equipment. During the war 
years, it became one of the largest sup- 
pliers of radar equipment to the Navy. 


ADMANames Convention Committee 

Robert B. Magnus, Mangus, Mabee 
& Reynard, has been named chairman 
of the entertainment committee for 
the 1948 annual meeting of the American 
Drug Manufacturers Association. The 
meeting is to be held June 7 to 10 at the 
Mount Washington Hotel, Bretton 
Woods, N. H. Members of the com- 
mittee serving with Mr. Magnus are: 
M. N. DeNoylles, Chas. Pfizer & Co., 
vice-chairman; A. A. Wasserscheid, 
Mallinckrodt Chemical Works, honor- 
ary chairman; W. D. Barry, Mallin- 
ckrodt Chemical Works; Herman J. 
Dietel and Gerald S. Furman, Merck & 
Co.; Joseph A. Huisking, Fritzsche 
Brothers; R. P. Neptun and S. B. Penick 
Jr., S. B. Penick & Co.; F. J. Reid, New 
York Quinine & Chemical Works; J. P. 
Remensnyder, Heyden Chemical Cor- 
poration; Clayton S. Shoemaker, the 
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Dow Chemical Company; Charles P. 
Walker Jr., Citro Chemical Company; 
Victor E. Williams, Monsanto Chem- 
ical Company. 


Smith-Dorsey Research Grant 

A research grant for the study of 
rutin has been made to the University 
of Nebraska by the Smith-Dorsey Com- 
pany, according to a statement by the 
company’s director of pharmaceutical 
research, Dr. F. 8. Bukey. The work 
will be under the direction of Dr. Harry 
Miller, 
chemurgy 
College of Agriculture. 


director of the University’s 


project, a division of the 


Pat Henning Joins Central Pharm. Co. 

F. L. (Pat) Henning has joined the 
Central Pharmacal Co., as vice presi- 
dent in charge of West Coast sales. 
Mr. Henning was formerly executive 
vice president and general manager of 
the Nion Company of Los Angeles. 

This latest appointment to the staff 
of the Central Pharmaceutical marks 
another step in the company’s current 
expansion program. The company will 
shortly open an office and warehouse in 
Los Angeles. 


Jensen Named to Research Job 
Dr. F. S. Bukey, head of the research 
department of the Smith-Dorsey Com- 
pany, has announced the addition of 
Howard P. Jensen to the research staff. 
Mr. Jensen will devote his full time to 


work on organic compounds. He is a 


wth 


HOWARD P. JENSEN 


graduate of the University of Nebraska, 
College of Pharmacy, and served four 
years in the Navy. 

Mr. Jensen was awarded the Lehn and 
Fink medal for the highest four-year 
average in his graduating pharmacy 
class and also received the American 
Pharmaceutical Association Fellowship 
for graduate work. 
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Halfpenny in Advertising Post 

Appointment of Arthur G. Half- 
penny as general advertising manager 
of Northam Warren Corporation has 
been announced. 


ARTHUR G. HALFPENNY 


Associated with Northam Warren for 
seven years, Mr. Halfpenny was at the 
time of his appointment, assistant to 
Northam Warren Jr., general manager 
of the Corporation. Previously he had 
served in both sales and advertising 
divisions. 

Prior to his association with Northam 
Warren, Mr. Halfpenny, was, for thir- 
teen years, with Ritchie and Janvier, 
cosmetic and drug sales representatives. 


Burroughs, Wellcome Moves 
Movement of the offices of the Dis- 
tribution and Finance Divisions of 
Burroughs Wellcome from New York to 
Tuckahoe, where the Production and 
Research Divisions has long been 
located, has been completed, according 
to Wm. N. 
company. The move to Tuckahoe was 
“simplify 


Creasy, president of the 


decided upon in order to 
routine business procedures.” It is 
anticipated better service and closer 
inter-departmental teamwork will re- 
sult. The New York offices will only 
utilize one floor of the Burroughs Well- 
come buildings on 41st St. President 
Creasy will be located in New York. 


Scientist Honored 

Firmenich & Co., celebrated the six- 
tieth birthday of their scientific col- 
laborator, Professor L. Ruzicka, winner 
of the Nobel Prize for chemistry in 1939. 

The scientist was presented with a 
hitherto unpublished scientific works 
printed in his honor, by Dr. Hartmann, 
managing director of Ciba, on behalf of 
the Swiss Chemical Society. The event 
took place on August 29 at the Hotel 
des Bergues, Geneva. 
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U.S.1. Exhibits In 
W est Coast Show 


The exhibit of U. S. Industrial Chemicals, 
Inc. for the Pacific Chemical Exposition, held 
on Oct. 21-25 in the Civic Auditorium in San 
Francisco, features a wide range of U.S.I. 
chemicals, including industrial alcohols, sol- 
vents and synthetic and natural resins. On a 
six-foot center panel of the firm’s exhibit at 
Booth 64, a map of the United States in color 
shows the various production points, sales of- 
fices, and warehouse locations of U.S.L., all of 
which are illuminated by flashing lights. 
Samples of U.S.I.’s major products are dis- 
played and are available for inspection. 





Methionine Nomenclature 
Altered by ACS Committee 


The amino acid di-methionine will 
hereafter be written pi-methionine in 
accordance with a new naming system 
adopted recently by the Nomenclature 
Committee of the American Chemical 
Society. 

The alteration in methionine notation 
is an application of the new ACS rule 
which states that “the optically inactive 
mixture or racemic compound of the 
stereoisomers is designated by the pre- 
fix DL- in small capital letters.” The 
report continues, “Although the use of 
small capital letters is desirable in 
printed material mainly for esthetic 
reasons, typewritten material will of ne- 
cessity employ ordinary capital letters. 
In a manuscript prepared for a printer, 
a double underlined DL- indicates that 
the symbol is to be set with small capital 
letters.” 

Methionine. one of the ten amino 
acids considered essential for the growth 
and repair of animal tissue, is in in- 
creasing demand for pharmaceuticals 
and feedstuffs. It is now employed wide- 
ly in the treatment of liver damage and 
the fortification of oral and intravenous 
protein hydrolysates. Recent papers in- 
dicate that it may also be used in the 
therapies for arteriosclerosis, anemia. 
and benzene poisoning. To meet heavy 
requirements for this vital amino acid. 
U.S.L is continuing to accelerate its 
production schedules. 











Pure Lubricant Additives 


Made With Aid of Alcohol 


Barium salts of alkylphenol sulfides can 
now be prepared pure enough to be used in 
the manufacture of heavy-duty. anti-sludge, 
anti-corrosion lubricating oils, according to a 
patent issued recently. Outstanding feature 
of the process is the use of barium sulfide in 
place of the customary barium oxide or 


barium hydroxide. Specifically, ‘2,4-dibutyl-, 
or -diamyl-, or t-octyl-phenol monosulfide is 
heated in alcohol with an amount of barium 
sulfide sufficient for neutralization. After evo- 
lution of hydrogen sulfide has ceased, the 
solvent is evaporated. 





| 
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Swing To Tung Oil Varnishes 


Foreseen In Paint Industry 


Trend Spurred By Current Availability of Tung Oil — 


Price Is Now Lower Than Linseed or Dehydrated Castor 


The American paint industry is now expanding its production of oleo-resinous 
varnishes and vehicles for use in surface coatings, according to a reputable source. 
This trend is due largely to the free availability of tung oil (China wood oil) 
after a lapse of many years, at a current price much lower than either linseed or 





U.S. 
Fischer-Tropsch Chemicals 
Meets Favorable Reception 


Announcement on 


The announcement made by U. S. 
Industrial Chemicals in September con 
cerning the signing of a long-term con- 
tract between the company and Stanolind 
Oil & Gas Company for the sale of all 
water-soluble oxygenated chemicals pro- 
duced from the first two Fischer-Tropsch 
plants has met with a highly favorable 
reception. The large quantities of alco- 
hols, ketones, acids, aldehydes, and esters 
made available by this process will bene- 
fit all industry—and members of the coat- 
ings, pharmaceutical, and related fields 
went on record last month in commenda- 
tion of U.S.I.’s newest activity. Approxi- 
mately 300,000,000 pounds of chemicals 
are expected to be marketed annually 
from this new synthetic source. 





Tropical Butter 


Butter which melts at 105 degrees Fahren- 
heit and keeps for long periods without re- 
frigeration is one of the newest developments 
in the food industry. Spreadable as conven- 
tional butter at room temperatures, it con- 
tains diacetyl, hydrogenated peanut oil, skim 
milk powder, and other products. Secret be- 
hind it is a special process carried out in 
stainless steel equipment. 








| years have had little occasion 


| dehydrated castor oil—the only two oils 
|now on the market which can be favorably 


compared with tung oil. For many purposes, 
however, both these cils are considerably in- 
ferior to tung in performance. Fish oil and 
soya-bean oil, at the moment, are lower in 
price than tung oil, but are not generally 
regarded as belonging in the same class as 
tung. Soya-bean oil, by itself, for example, 
is not usable as a varnish oil, and fish oil 
has definite color and drying limitations. 


Tung Oil Techniques ‘Rediscovered’ 

Despite the fact that tung oil has been 
freely available for many months—frequently 
at attractive price levels as compared to 
other oils—the paint industry has been slow 
in returning to any major use of this mate- 
rial. There are many reasons for this. The 
processing of tung oil, for example, is not 
easy and has, in many instances, almost become 
a “lost art.” Tung oil has the unique property 
of changing from a liquid oil to a solid gell 
within a matter of minutes at elevated tem- 
peratures, and unless suitable preeautions 
are taken in the processing or cooking of a 
varnish employing tung, a gelled or spoiled 
batch is likely to result. If extreme caution 
is taken to prevent this by under-cooking the 
oil, then a condition described as lack of “gas 
proofness” occurs. This condition results when 
tung oil is under-cooked, and the varnish will 
dry with a hazy, frosted or “alligator” effect, 
instead of to a clear, uniform film. 

During World War If and most of the pre- 
vious Sino-Japanese War, tung oil was en- 
tirely unavailable for civilian use. Varnish 
chemists who have been in 
the industry for less than ten 





re 
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Once again pure phenolics, such as U.S.!.'s Arofene 700 (heat reactive) and Arofene 775 (non- 


| heat reactive) are being utilized with tung oil in the preparation of highest quality spar varnishes. 
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New Trade Mark Law 
Trouble ' You? Read This 


A site 3 is now available from a 
national association explaining the new 
Federal Trade Mark Law now in effect. 
The primary purpose of the pamphlet is 
to point out some important aspects of 
the new law and to call attention to 
some pertinent principles applying to 
selection and protection of trade marks. 














CONTINUED Swing To 


Tung Oil Varnishes 


to utilize it in formulations. Many are un- 
familiar with the procedures necessary for 
proper handling of this unique oil. As these 
techniques are again being discovered, the 
use by the industry of this favorable raw 
material is being increased. 

Special Resins Unnecessary 

The fact that phthalic anhydride and, 
therefore, alkyd resins, promise to continue 
on the scarce list for many months to come, 
is an additional factor accelerating the re- 
turn to hard resin-tung oil varnish formula- 
tions. During the scarcity of alkyd resins 
and tung oil, it was necessary to use linseed 
or dehydrated castor as the best oils for the 
production of varnishes or paint vehicles. 
Both of these oils are relatively slow in 
bodying and drying properties and produce 
relatively soft films. It was, therefore, neces- 
sary to fortify these oils with specially de- 
veloped modified phenolic resins of the 
Arochem 365 or 335 types to secure reason- 
able drying speed, hardness, and chemical 
resistance. Modified non-phenolic types such 
as Arochem 603 and 607 were also developed 
to furnish similar drying speed and hard- 
ness, but superior color properties. 

With the return of tung oil as a major 
factor in varnish formulation, it is no longer 
necessary to depend upon these special resins 
to furnish desirable characteristics, since 
tung oil, in itself, imparts the desired fast 
bodying, fast drying, and high resistance 
properties. It is desirable, if not necessary, 
to use less reactive types of resins than those 
mentioned above to assist in controlling the 
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Pasteurization Test Can 
Now Be Used On Almost 


Every Dairy Product 


A modified phosphatase test, originally de 
veloped and perfected for use on cheddar 
cheese to determine whether the milk used 
in making the cheese had been pasteurized 
or not, has now been developed so that it 
can be applied to practically all dairy prod- 
ucts, according to a government bulletin. 

The improved test depends on the fact that 
all raw milk contains a phosphatase enzyme, 
and that this enzyme is destroyed by heat- 
ing at a temperature a few degrees higher 
than that required to destroy the most re- 
sistant of the pathogenic or disease-producing 
organisms that may occur in milk. The test 
provides an accurate, quantitative measure 
of the phosphatase activity in milk or in 
products made from it. It is consequently a 
reliable index of the adequacy of pasteuri 
zation. 

With the improved test, it is possible to 
detect a decrease of as little as a single de- 
gree Fahrenheit in the pasteurizing tempera- 
ture, government scientists claim. The test 
is stated to be so sensitive that it will de- 
tect, for example, the presence of one pound 
of raw milk in 2,000 pounds of properly 
pasteurized milk, whether the test is applied 
to the milk or to products made from it. 
Since the enzyme is more concentrated in 
cream, the test is said to be capable of de- 
tecting one pound of raw cream in 5,000 
pounds of pasteurized cream. 


extremely rapid bodying of tung oil. 

Modified phenolic resins of the Arochem 
90, 95 and 115 types, which were used with 
tung oil in large amounts before the war, are 
again being used in large volume for this 
purpose. Also pure phenolics, such as Aro- 
fene 700 (heat reactive) and Arofene 775 
(non-heat reactive), are again being widely 
utilized with tung oil in the preparation of 
highest quality spar varnishes and chemical 
resistant finishes. 

Certain ester gums, such as U.S.I. Ester 
Gum “B,” or ‘polymerized variants, such as 
Arochem 345 or 349, also provide superior | 
drying, bodying, and resistance qualities 
when formulated with tung oil. 
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Further information on these items 
may be obtained by writing to U.S.1. 
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| A new-type respirator, said to be the first of 
kind, is claimed to incorporate 
dust filter for protecting industrial w 
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Canaday Predicts Bright Outlook For 
Cosmetics 

Expressing optimism on the outlook 
for the perfume and cosmetic industry 
for the balance of this year, W. D. 


W. D. CANADAY 


Canaday, vice president in charge of 


sales and advertising for Lentheric, 
Inc.. is on a coast-to-coast tour of 
major markets in the country. 

He announced that a large-scale pro- 
motion is planned for the company’s 
Christmas gift presentations “which are 
the most attractive we have ever 
offered.” 


strengthened its production, research, 


Lentheric has substantially 
design and merchandising operations 
during the year. And the company has 
re-established its markets in over 54 
countries of the world. 


Thomas Leaves Pedlar & Ryan 

Harold B. Thomas has resigned from 
his position with the advertising firm of 
Pedlar & Ryan to return to the drug 
business, with which he has long been 
Richard 


Diebold in the acquisition and develop- 


identified. He is joining A. 


ment of drug products. 


Sellmer Made Sales Mgr. 


Barlow-Maney Laboratories, Inc., 
Cedar Rapids, has appointed Edward R. 
Sellmer as sales manager. 

A graduate of the University of Iowa 
with a B.S. degree in Pharmacy, Mr. 
Sellmer spent eight years as a special 
representative for a well-known phar- 
maceutical house. In 1943 he joined the 
Navy with the rank of Lieutenant, j.g. 
and was discharged in 1946 as a Lieu- 
tenant Commander. 


Roberts Named Plant Manager For 
Glyco 

William H. Roberts, Jr., formerly 
manager of penicillin and streptomycin 
production for E. R. Squibb & Sons, has 
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been named general plant manager of 


the Natrium, W. Va., plant of Glyco 
Products Company, Inc., which was 
leased from the Government last winter. 

Holder of Master degrees in chemical 
engineering from M.1.T. and business 
administration from Harvard, Mr. Rob- 
Calco 
Chemical Division of American Cyana- 


erts was first associated with 
amid Company, and for seven years 
was senior project manager of plant 
design and construction for the Hooker 
Electrochemical Company. For some 
time he was a resident engineer for this 
firm acting as consultant in the design, 
construction and operation of the 
$15,000,000 chlorine and caustic soda 
plant at Las Vegas, Nevada, one of the 
largest in the world. 


Son Born to Alexanders 
Paul 


sentative for Drug & Cosmetic Industry 


Alexander, advertising repre- 
became the father of an eight pound 
boy, William 


October 7. 


Warner Alexander on 


Larrick Addresses Drug Assn. 

George P. Larrick, assistant commis- 
sioner of Food and Drugs of the FDA, 
was guest speaker of the Parenteral 
Drug Association at its dinner October 
10 in the Hotel New Yorker. 

He discussed “Enforcement of the 
Federal Food, Drug and Cosmetic Act” 
as it effects the Drug 
Industry. 


Parenteral 





S.K.F. Labs. Names Moore 

Smith, Kline & French Laboratories, 
has appointed Maurice L. Moore, Ph.D., 
as director of research laboratories, suc- 
ceeding the late Dr. Walter G. Karr. 





DR. MAURICE | 


MOORE 


Dr. Moore joins SKF from Frederick 
Stearns & 
assistant director of research. 
1934, Dr. 
important 


Company, where he was 


Since Moore has made 
several discoveries in the 
sulfonamide field. He graduated from 
the University of Florida in 1930 and 
received his Ph.D. in 1934 from North- 


western University. 


Djer-Kiss Names Bland 
V. Vivaudou, Ince., 


Djer-Kiss and Mavis cosmetics, have 


manufacturers of 


appointed the Lee C. Bland Corpora- 


tion as representative 


DCAT gold trophy awarded to Charles H. Slater (center), J. T. Baker Chemical Co., by 
Fred J. Stock (right), Chas. Pfizer & Co. Harold C. Green, L. Sonneborn Sons, Inc., golf 


chairman, looks on. 
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SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


| ROUGE 
LIPSTICKS COMPACTS | rAKEUP 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 
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Whitehall Elects Four VP's 

Four newly named officers of White- 
hall Pharmacal Company have been 
announced; Richard G. Rettig, vice- 
president in charge of advertising; i . 
Bernegger, vice president in charge of 
retail and wholesale sales; Ira D. Joel, 
vice president in charge of chain store 
sales and Dr. Robert P. Herwick, vice 
preside nt in charge of medical research, 


control and development. 


Pfizer Acquires Citro Chemical Co. 
Negotiations have been completed by 
Chas. Pfizer & Co., Inc., with Emerson 


Drug Company for the acquisition of 


Citro Chemical Company, an Emerson 
subsidiary. 

Citro was established in 1903, as a 
manufacturer of acetanilid. Charles P. 
Walker, Jr., president of Citro and his 
present staff will continue to operate 
the company as a separate unit. 


Hasslauer Elected Director 
Victor Hasslauer of Paris has been 
elected a director of Gerard J. Danco, 


Inc. Mr. Hasslauer is considered one of 


the greatest experts on musk, civet and 
ambergris and considered the dean of the 
essential oil industry in Paris. 


Polak & Schwarz's Postwar 
Conference 
The director and officers of Polak & 
Schwarz all over the world assembled in 
Zaandam, Holland in September for the 
company’s first postwar conference. 
The Holland headquarters of the 


organization had, of course been iso- 
lated during the war and it was thought 
necessary to call the officers with a view 
to discussing the circumstances resulting 
from the war. 

The main object of the conference 
was to effect the necessary decisions 
raising the efficiency of the organization 
to and beyond its prewar level. The 
members attending the meeting felt that 
this was achieved. 


New Children's Medicine 

Children’s Aide Brand, a new line of 
pleasant tasting medicine for children, 
is now being placed on the market by 
Medicine For Children, Inc., San Fran- 
cisco. It will be sold only through drug 
stores 

Officers of the firm include Howard 
Lubarsky, 
Groner, vice president and director of 
research 


president; and Seymour 
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Brown Passes Quarter Century 

David R. Brown has rounded out 25 
years of service with Merck & Co., 
Inc., Rahway, N. J. 


cosmetic materials in the medicinal 


He is supervisor of 


D. R. BROWN 


sales department, and has been inducted 
in the Merck Quarter Century Club and 
presented with a service and gold watch. 


Daughter of Luis de Hoyos Wed 


Mr. and Mrs. Luis de Hoyos have an- 
nounced the marriage of their daughter 
Rose Marie to Frederick Anthony 
Dormer. Mr. de Hoyos is the president 
of Synfleur Scientific Laboratories, Inc., 
and for twelve years served as Mayor of 


Monticello, \. Y. 


Warning on Bruno Court Products 
M. E. 


Court, 


Bouge, general manager of 
Bruno Grasse, France has 
heard products of his company have 
been offered to American consumers 
through channels other than Naugatuck 
Aromatics. He states that Naugatuck 
Aromatics Division of United States 
Rubber Company, New York, with its 
branches in Chicago and Los Angeles 
are the sole distributors in the U. S., 
and Canada, and anyone else offering 
Bruno Court products do so without 
Bruno Court’s knowledge and permis- 


sion. 


Dedricks Take Golf Honors 


Alec J. Dedrick, vice president of van 
Ameringen-Haebler, Inc., with Mrs. 
Dedrick won first low net prize in the 
Westchester County Golf Association's 
Husband and Wife Tournament Septem- 
ber 19. At the Leeweed Country Club 
the Dedricks finished the alternate shot 
match with an 84 minus 13, net 71 score 


Forms Chemical Sales Co. 


William M. Stieh, former president of 


Metalsalts Corp., has organized a new 


chemical sales group, William M. 


Drug and Cosmetic Industry 


Stieh & Co., with temporary offices at 
20 Vesey s.. N. Y¥. 

Until recently Mr. Stieh was presi- 
dent and director of the Metalsalts 
Laboratories, Metal- 
Mercurials. 


Corp., Darsyn 


organics, and American 
Prior to his founding these companies 
he was vice president and director of 
F. W. Berk & Co. 


J. S. Stokes 

J. Stogdell Stokes, died September 26 
of pneumonia at the Abington Memorial 
Hospital. He was seventy-seven years 
old. 

Mir. Stokes established the firm of 
Stokes and Smith, which under his 
direction became a leader in the manu- 
facture of paper box and packaging 
machinery. He was also president of 
Durite Plastics and vice president of the 
Y arnall-W aring Co., makers of engineer- 


ing specialties. 


James Burns 

James Burns, president of Pharma- 
ceutical Organics, Inc., New York, and 
a founder of the International Vitamin 
Corporation and the U. S. Vitamin 
Corporation, died September 23 of 
heart disease at his home in New York. 
He was fifty-three years old. 


Paul Mayer 

Paul M. E. Myer, president of Mem 
Company, died at the age of sixty- 
three in Geneva, where he had been on 
a business trip inspecting the Mem soap 
factory and two retail stores in Vienna. 

Mr. Mayer was a native of Vienna, 
where the Mem Company was formed 
in 1852 by his grandfather. He joined 
the organization in 1912 and came to 
this country in 1940. 


Dr. Veador Leonard 


Dr. Veador Leonard, discoverer of 
the antiseptic, hexylresorcinol, died 
September 11, at the Johns Hopkins 
Hospital, after an illness of three weeks 
He was 59 years old. 

Dr. Leonard was well known for his 
discovery of hexylresorcinol, developed 
by him in 1925 while he was working 
in the Johns Hopkins School. At that 
time it was made known that the 
scientist recognized the need for the 
new drug to replace carbolic acid which 
he had seen used during his service 
during the first World War. 

Born in Wahpeton, N. D., De. 
Leonard received a degree from Yale 
in 1907 and his M.D. from Johns Hop- 
kins medical school in 1911. He is sur- 


vived by his wife. 
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Nomenclature: bis (5-chloro-2-hydroxypheny!) 
methane; Dihydroxydichlorodiphenylmethane. 


Melting point: 172 to 175° C. 

Color: White to slightly pink. 

Odor: Faintly phenolic. 

Bactericidal properties: 
F.D.A. phenol coefficient 90 at 37.5° C. 
against Staphylococcus aureus. 


F.D.A. phenol coefficient 110 at 20.0° C. 
against Eberthella typhosa. 


against Trichophyton interdigitale. 
Solubility: Soluble in alcohols, ketones, propylene 


Now available 
for the drug and cosmetic industries 


COMPOUND G-4 


cuticco: BACTERICIDE AND FUNGICIDE ‘ocusr weicr 269 


glycol, vegetable oils, fixed alkalies. Insoluble in 
water. 
Toxicity: Non-toxic and non-irritating. 


Suggested uses: Compound G-4 can be used as the 


A.O.A.C. phenol coefficient 50 at 20.0° C. 


“BUY WISELY—BUY GIVAUDAN” 


Industrial Products Division - 330 West 42nd Street, New York 18, N. Y. 








active ingredient in athlete’s foot prepara- 
tions, including powders, lotions and oint- 
ments, and in veterinary remedies for the 
treatment of ringworm infections; it can 
be utilized as a topical antiseptic for super- 
ficial wounds and in such cosmetic prod- 
ucts as deodorant colognes and powders; 
and as a fungicide, it will prevent mold 
growth and act as a preservative in hair 
wave sets, lotions, cold creams, ointments 
and many other cosmetics. 




















The Sophisticated Package 


Lustrously black jars, 
ceramically trans- 
formed out of 
standard flint jars by 
our Glass-Crafters 
shop! The jet black 
is permanently fired- 
in and is really 
swank! Available 
from stock in |, 2, 4, 


8, and 16 oz. 


another * STOPPER 
‘SHOPPER row 


w.BRAUN co. 


Glass Containers and Closures 


304 N. CANAL ST. e CHICAGO 6, ILL. 














347 FIFTH AVE. © NEW YORK 16, N. Y. 


THE ADDED TOUCH 
1 Deeals 


’ A delicate filmy handkerchief, with the haunting scent 


of her distinctive pertume That's an added touch 
that can endear a woman to a man 

For the added touch that will lend distinction to your 
cosmetic pac kage, use delicately beautiful PALM FECH- 
TELER ENGRADEL DECALS. Sturdy and long last 


ing, the V blend with and add to the beauty ot any pe a! 


Sample s and estimates on request 


PALM.FECHTELER & Co. 


220 WEST 42nd STREET NEW YORK 
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MULTIPLE SPOUT 


= VACUUM 
BOTTLE 
FILLER 






EASILY ADJUSTED NO DRIP SPOUTS 
ALLOWS OPERATOR USE OF BOTH HANDS 


TOTALLY ENCLOSED MOTOR UNITS 


The Ertel ESA, in the low price field, is especially 
designed for filling small bottles—speed 50 to 80 
per minute. Constructed from cast sections for sturdi- 
ness and durability, the ESA can be an integral part 
of any modern production line. 


TWO Zuakty 


VACUUM 


BOTTLE FILLERS 


FULLY DESCRIBED IN CATALOG-I5 
SENT ON REQUEST 


"“Pucamo-Vae™ 
VACUUM BOTTLE FILLER 


FILLING SPEED 
MEASURED IN QUARTS—: 
50 BOTTLES PER MINUTE 









j The “Pneumo-Vac” is operated by a balanced foot valve which 
allows the operator full use of both hands and reduces physical 
effort to a minimum. Drippage is positively prevented while unit 

is in operation. Liquid filling heights, for 3” to 13” bottles, can | 
be quickly regulated. Illustrated “Pneumo-Vac“ bulletin gives 
full information. Write for your copy. 





ERTEL ENGINEERING 


CORPORATION 


NEW YORK CITY SALES OFFICE AND SHOWROOM 
40 WEST 48th STREET, NEW YORK 19.N.Y 
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U. S. ROTARY 
VACUUM FILLERS 


Fully Automatic 


=. 
- 





In Five Machine Sizes. 
Capacities up to 300 per Minute 


Handle Ounces to Gallons. 


Where the highest type of filling performance is re- 
quired, this machine stands supreme. It is un- 
approached for efficiency and hairline accuracy—and 
fills so clean that, when desired, labelling may be 
done before filling! Handles any liquids or semi- 
liquids.. Available with 15, 16, 22, 30 and 33 


filling tubes for specific filling operations. 


Notable advancements are described in the new 
edition of the free ‘Bottling Engineer Handbook.” 
Write also for “Rotary Filler Details.” 


OTHER U. S. FILLING UNITS: The popular new Semi-Automatic 
Model B-2 Vacuum Filler available with interchangeable filling stems 
for handling AGST or ordinary neck opening containers up to 4” 
diameter. A rapid filler for most any type liquid or semi-liquid. In- 
valuable to small plants; an essential “stand-by” for large plants. 
Portable. Write for bulletin 











U. S. BOTTLERS 





Machinery Ca. 

PUMPS 

4013 NORTH ROCKWELL STREET CAPPERS 

CHICAGO 18, ILLINOIS pon 
CONVEYORS 
WASHERS & DRYERS 
WASHERS 
ANUFACTURERS OF CORKERS 
FILLERS 
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STOKES 


TABLET MACHINES 


FOR 
SMALL SCALE OPERATION 
OR 
EXPERIMENTAL TABLETTING 





Eureka 

single-punch 

bench model 
Tablet 
Machine 


Whatever your tabletting needs— whether for 
small production or experimental and research 
work, or for high speed, large scale production — 
there is a Stokes Tablet Machine to meet them. 

For over 50 years Stokes has designed and built 
machines for compressing pharmaceutical and other 
tablets — machines which, today, are standard 
equipment throughout the world. 

These machines embody many unique features. 
Typical are the Automatic Excess Pressure Release 
on rotary and larger single-punch models; Anti- 
Capping Devices; and means of producing ball- 
shaped and perforated tablets. 






"*BB-2"’ 
Rotary 
Tablet 

Machine 


HIGH SPEED 
QUANTITY PRODUCTION 
UP TO 1500 TABLETS 
PER MINUTE 


Write for Catalog No. 480-T describing Stokes 
Tablet Machines, auxiliary equipment, and technical 
and laboratory facilities available. 


F. J. STOKES MACHINE COMPANY 
5932 Tabor Road, Philadelphia 20, Pa. 


TABLET MACHINES 


MACEUTICAL EQUIPMENT 








502 


Drug and Cosmetic Industry 


October ’47: 61, 4 








Ale 
L 
the 
I di 
wro 
of E 
ville 
the 
Ben 
righ 
Ingl 
prey 
cism 
Whe 
Ingl; 
bet | 
back 
No { 
back 
Subs 


then 


Octol 








Production Forum 





By Francis Chilson 


Industrial Consultant 


Alas Poor Yorick! 

Last month I related to you how I found a skull in 
the burial yard of the Temple Court Church in London. 
I didn’t know when I found the skull, or even when I 
wrote the article that I had stumbled on the skull of one 
of England’s most famous knights—Geoffrey de Mande- 
ville, the first Earl of Essex. The next day, after finding 
the skull I had lunch with my good friends T. R. G. 
Bennett, head of the Wellcome Foundation, and his 
right-hand men, Dr. Dennis Wheeler, and Barclay 
Inglis. When I related my experience of the night 
previous, the story was received with impolite skepti- 
cism. Bennett bluntly said I must have been drunk. 
Wheeler said it sounded to him like skull-duggery. And 
Inglis accused me of being a “bloody ghoul.” I offered to 
bet five dollars all round if they would accompany me 
back to the churchyard the skull would still be there. 
No one would take the bet so that afternoon I went 
back myself and discovered that the skull was still there. 
Subsequently I went off to Paris and Switzerland and 
then back to the States. About a week after my return I 
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received a letter from Dennis Wheeler, enclosing the 
following clipping from the London Daily Telegraph 
He said he knew I was up to skull-duggery and accused 
me of having pinched the skull anyway. I have no 
scruples about admitting that if I had known whose 
skull I held in my hand, I would have swiped it. But 
the fact is, I didn’t. Dammit. 

The following is a Clipping From the “DAILY 
TELEGRAPH” LONDON, ENGLAND August 28, 
1947. 

“Middle Temple lawyers, after further researches yes- 
terday into the rifling of coffins in the Church of the 
Knights Templars in the Middle Temple, discovered 
that the skull of the first Earl of Essex was missing 
from its casket. 

“The casket, made from tulip wood grown in the 
Temple Gardens, was found smashed on the floor of the 
vaults. Four coffins were found to have been opened in 
the vaults. No other relics were found to be missing, but 
the riflers had scattered the skeletons on the stone floor. 

“Last night, with police on guard, the last bricks seal- 
ing the two entrances to the vaults were put in place. 
The skeletons of the knights had been restored to their 
coffins. 

“Rifling of the vaults occurred during the week-end, 
when entrance was made through an outside grave 
having an aperture 18 in. wide by 3 ft. in length and a 
sliding drop of 9 ft. into the vault, which extends out- 
side the east end of the church. 

“Officials of the Middle Temple have three theories 
about the desecration: 

That the thief is a ‘cranky collector; 

That he was someone under the impression that jewels 
had been buried with the Knights Templars; 

That the disturbance was made by mischievous youths. 

““Whoever made the entry must have used some form 
of artificial light. The skull taken is of considerable in- 
terest to anthropologists. The Earl began his career 
as Geoffrey de Mandeville. He was fatally wounded in 
the head while marching in rebellion against King 
Stephen in 1144. 

“He died excommunicate for his desecration and plun- 
der of church property, and his corpse was carried by 
some Templars to the Old Temple in Holborn, where it 
remained unburied for nearly 20 years. 

“In 1163, his son having made restitution, the Pope 
granted absolution, and the Earl’s remains were buried 
in the porch of the New Temple. During this century 
his skull was unearthed and removed to the Middle 
Temple Library, where it remained for some years until 
it was placed, in 1930, in the vaults.” 


Future Sales Potential 

The recession in the drug industry during the first 
half of this year has apparently frightened a good many 
of manufacturers. Their fright has been manifested by 
curtailing or abandoning expansion plans, by suspend- 
ing modernization and construction programs. In some 
quarters there is apparently some fear that the drug 
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industry reached its maximum volume before the war. 
When the war ended, many manufacturers felt there 
would be an immediate slump, part way back at least 
to pre-war levels. Many manufacturers felt that the 
piled up war surpluses in government warehouse would 
cause a recession until these supplies had been consumed. 
These fears seem to have been without foundation. 
1946 was probably the biggest year in the history of the 
industry and 1947 will probably match it. Although 
there are some firms which were badly hit by the re- 
cession of the first and second quarters, there are others 
who are well ahead of last year. 

Let’s have a look ahead at the next fifty years. | 
maintain that every company director should take a 
fifty year view. After all, fifty years is not a great time 
in the life of a successful company. Schieffelin and Com- 
pany is one hundred and fifty years old and still going 
strong. William S. Merrill and the Tilden Company are 
well over a hundred years old and are still in there 
pitching. Sharp and Dohme, Abbott, Parke Davis, 
Lilly and a lot of the other big outfits are over fifty 
years old and are still growing. 

When you build a new plant, the life of the building 
is fifty years and it is reasonable to assay the factors 


which provide for normal growth over such a period of 


time. What are the factors which lead to the belief that 
the drug industry will probably quadruple its present 
volume in the next fifty years? First, government hos- 
pitals are jammed full of veterans, and civilians, taking 
advantage of group medicine plans, are crowding civil- 
ian hospitals. After the last war the industry did a large 
volume of business with the Veterans Administration 
even though it was done at a relatively short profit. 
Hundreds of thousands of veterans from World War 
I are still receiving medical treatment and their number 
has been increased by still more hundreds of thousands 
from the recent war. 

A great variety of insurance plans are causing in- 
creasing numbers of people to take extensive medical 
treatment simply because it is becoming relatively in- 
expensive to individuals. 

Next, we have an aging population. At the Shawnee 
meeting of the DCAT Ivor Griffith pointed out that 
whereas the span of life in 1900, according to the in- 
surance tables was forty-five years, it is now sixty-three, 
and by 1980 it is expected to be seventy-five. As Ivor 
pointed out, old people need more medical attention 
than young ones so that as the population ages, the 
consumption of medicines of all kinds will increase. 

This consumption will be accentuated by the fact 
from now on increasing numbers of people over sixty- 
five will be on pensions from private sources. When 
men and women live on pensions, they have little to 
occupy their minds excepting their ailments and are 
more apt to see their doctors than they would if they 
were still punching time clocks. 

The increase in industrial medicine is phenomenal. 
A great many companies are not only providing com- 
plete medical care for their employees, but also are ex- 
tending that care to their employees’ families. This is 
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more pronounced abroad than it is here, but the trend 
is definitely that way. 

A very substantial percentage of our populating, 
probably as much as 20°%—especially among the ex- 
tremely poor classes such as the hillbillies, the negroes 
and the slum population—have never received reason- 
ably adequate medical care. They are still not receiving 
it. That they will receive it through some form of 
socialized medicine, there can be no doubt. We can no 
longer afford to have such a large part of our population 
without reasonable medical care. 

Next, there is the normal population growth which, 
since the termination of the war, has had a sharp up- 
ward swing, and according to statisticians this upward 
swing will continue probably for fifteen years. It is 
expected in some quarters that the population of this 
country will reach 180,000,000 people within thirty 
years. 

There undoubtedly will be a tremendous increase in 
foreign business. The nations of the world are indus- 
trializing which, as it increases their standard of living, 
will increase their demand for medical care. I[ndus- 
trialization in new countries always takes the form of 
the establishment of heavy industries. These backward 
countries will first try to establish their own 
building material and textile industries before they get 
around to the lighter industries such as the drug and 
cosmetic industry. Therefore, it probably will be a 
century before these backward nations all have self- 
sufficient drug and cosmetic industries. In the mean- 
time, at the rate American plants are being established 
abroad, a good part of this foreign business will be in 
American hands, operating through foreign subsidiaries. 
Right now the export business of the industry is very 
high and is increasing. It will continue to increase until 
the German and German sponsored companies in Swit- 
zerland and other countries are able again to fight with 
their old vigor in the international markets. 

Preventive medicine will continue to increase the 
total volume of drug business. A good part of our 
vitamin business is being used for this purpose. Amino 
acids have been introduced and various other types of 
special nutritional foods or nutritional supplements 
will continue to increase this part of the drug volume. 

There has been a phenomenal increase in the con- 
sumption of veterinary products. As farmers become 
more educated to the need for preventive medicine in 
this field, as well as educated to the use of various types 
of remedies, the volume of veterinary business will 
continue to increase. Likewise, as people have more lei- 
sure time, they will devote more attention to pets. In 
the last ten years there has been a striking increase 
in the sale of pet remedies and in the number of dog and 
cat hospitals. In New York City there is at least one 
dentist who specializes in animals’ teeth. These things 
are signs of the trend. 

Better dental care is increasing the demand for den- 
tal products. 


Finally, as working hours decrease, free time accidents 
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abeling without glue 
sounds fantastic! 





Gut-Fuce! No glue to prepare; no con- 
tinual adding of glue or water; no time-loss for 
cleaning; but full production every hour of 
every day. Fifty and more labels per minute 
applied with perfect register by the same de- 
pendable vacuum method of label handling 
that won such wide recognition for precision 
and low operating cost over a nine year 


period for the famous Pony Labelrite. 





( We'll be glad to give you details... 





NEW JERSEY 
MACHINE 
Corporation 


1550 WILLOW AVE. « HOBOKEN, N. J. 
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Export Division « 44 Whitehall Street ¢ New York City, N. Y. 
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increase also. Automobile accidents, hunting accidents, 
fishing accidents, sporting accidents of all sorts. 

With all due respect to research, which is being in- 
tensified all along the line, it does not appear likely that 
within the next century anyone will discover a cure-all 
for all diseases. For a short time it looked as if the wide- 
spread use of penicillin might make a hole in the drug 
business. But the use of penicillin has been concomi- 
tant with a steady increase in drug volume. A lot of 
other new products will be introduced from time to 
time. The chances are that they too will increase rather 
than decrease total drug consumption. New revolu- 
tionary products like penicillin and streptomycin will 
surely outmode other products in certain fields and the 
research obsolescence factor will sharply increase as 
time goes On. 

The manufacturer, in assaying his place in the in- 
dustry in the long view, must consider his position from 
two viewpoints: he must, as | have tried to do in the 
foregoing summary, assay as carefully as possible the 
potential growth of the entire industry. When he has 
satisfied himself on that score he then must consider 
the potential of his own organization in relation to the 
potential of the industry as a whole. 

This is indeed a matter of serious individual concern. 
During the past fifty years it could be said of the drug 
industry that once a firm became established in the 
manufacturing end of the business, that is to say, once 
it had survived for five years and had reached a volume 
in excess of a quarter of a million dollars annually, it 
could be expected to hang on. The majority of firms in 
the trade have never reached a million dollars in total 
volume and yet some of them are forty and fifty years 
old or older. 

Time was when research or product development 
consisted in finding out the latest item in Parke Davis’ 
catalog and then copying it. The day of the “bumper” 
is past. As research with its concomitant research ob- 
solescence becomes more and more intensified, the 
chances are that in a few years a good many of the sleepy 
old firms with whom we have lived peacefully for so 
many years will no longer be in business. 

It seems to me if you are going to stay in the drug 
business you are going to have to stay on your toes. 
This does not mean that the odds will be hopelessly 
weighted against the small manufacturer. On the con- 
trary, the big manufacturers with all their resources, 
have never and never will be able to commandeer all 
the brains in the industry, and, moreover it is a histori- 
cal fact that a small, aggressive manufacturer with a 
good idea and a good product can step into the arena 
and carve himself a nice chunk of the total business. 
Condider the records of Lakeside Laboratories and G, 
D. Searle and Company. They have done a remarkably 
fine job in the past ten years. Yet twenty years ago one 
was not in existence and the other was an obscure little 
physicians’ supply house. Both firms, incidentally, 
came up by the same route—through research support- 
ed by intelligent management and aggressive market- 


ing. 
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So, brother, if you are going to stay in this great and 
growing drug business for the next fifty years keep your 
eyes open, roll up your sleeves and spit in your fists. 


Cost Reduction 

All of us, in every department of every business, are 
going to have to spend a lot more time devising ways 
of reducing costs. [| don’t mean that we should stop 
spending money. Too often bookkeepers in high places 
feel that the way to reduce costs is to stop spending 
money. So blindly they curtail advertising expenses, 
selling expenses, research expenses: they prevent ex- 
penditures for modernization and necessary new plant 
construction. More often than not, costs can be reduced 
by spending money constructively. It is a pity, how- 
ever, that so few men in the upper echelons of manage- 
ment know how to spend money constructively. It 
takes vision to do that and bookkeeping minded people 
rarely have any vision. 

Cost reduction takes two forms—constructive ex- 
penditure or investment of money, and the elimination 
and prevention of waste. All of us are operating at a 
much higher cost level than we ever had to contend 
with before and this state of affairs will undoubtedly 
continue for a good many years into the future. Twenty 
years ago we could have built a good factory for $2 or 
$3. a square foot, while the same factory today would 
cost us three times as much. This means higher fixed 
overhead, higher insurance, higher taxes, higher de- 
preciation—higher fixed charges all along the line. We 
have higher salaries and wages to contend with and 
higher material costs. Even though by comparison the 
margins of the drug and cosmetic industry are much 
wider between cost of doing business and selling price 
than those of other industries, we also have higher sell- 
ing distribution and research costs on a smaller volume. 
We cannot and probably never will be able to speak of 
our output in tons as many other consumer goods in- 
dustries do. So it behooves us all to sharpen our wits, 
our eyes and our pencils. 

Many firms in the trade have unwisely blinded them- 
selves by stopping necessary expenditures for modern- 
ization and new construction. This was done in many 
instances in the futile hope that costs for equipment 
and construction will go down radically in the near 
future. Undoubtedly there will be some minor reduc- 
tions but the net saving on such reductions are mean- 
ingless. We are confronted now with a situation in 
which the investment in our business is and will continue 
to be higher than it has been hitherto. Money is still 
cheap and the cost of carrying and depreciating an in- 
vestment is not great by comparison with savings that 
can be made through wise modernization or new con- 
struction. 

1 know of one case where the consolidation of a plant 
will save a half million dollars a year in payroll, trucking 
expenses and general overhead. The new construction 
program which would make this economy possible has 
been suspended for at least a year. It will take one 
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The makers of the products illustrated, old-timers in the powder-packing field, 


What's more, with the MH Bond a single operator can fill up to 40 containers per 


Model MH “BOND” 
Semi-Automatic 


TWIN STATION powders of any kind in any type of container, it will pay you to get in touch with US. 


FILLING MACHINE 






we have the Owning and Operating 
and engi- 


NATIONAL PACKAGING MACHINERY CO. @ CARTONING MACHINERY CORP. 








18 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


Branch Offices: NEW YORK CLEVELAND CHICAGO 
LOS ANGELES (KRUGH EQUIPMENT & SUPPLY CO.) 
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chose the Model MH Bond Semi-Automatic Twin Station Filling Machine several years 
ago. Today they are still enthused with its versatility in handling varying-sized 
containers and widely different materials, with its speed and accuracy in filling cans, 
jars, cartons and shallow boxes. It is the ideal machine to volume-fill, gross-weigh or 
pack talcum powder, face powder and other types of cosmetic powders, as well as dry 


pharmaceuticals, ground spices, cocoa, flour and other fine powdered materials. 


minute with the closest accuracy. If you package cosmetics, drugs, chemicals, in fact 


Automatic ox Machinery Co. Tue. 
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helluva reduction in construction costs to save the half 
million dollars which is being wasted by waiting. And 
the wait of a year defers the advantageous competitive 
position the company would gain by a new plant with 
consolidated facilities. In the meantime, sales are being 
lost through a lack of capacity and inability to give more 
prompt service. 

In another instance, a modernization program is 
being deferred because it would represent an investment 
of $200,000.00 and the company hopes there will be a 
reduction in the cost of equipment and more prompt de- 
livery. In the meantime, the old plant is being operated 
even though the production and engineering people 
realize that somewhere between $50,000.00 and 
$75,000.00 can be knocked off operating costs through 
the use of proper equipment properly laid out. Since 
money is so plentiful and so cheap, and since modern- 
ization and construction programs can be undertaken 
without impairment of working capital in the least de- 
gree, it seems unwise and foolish to defer expansion 
programs which are badly needed in the hope that a 
miracle is going to occur in the next few years. 

The addition of a substantial sum to invested capital 
presents no problem. Throughout the entire industry 
there always has been between competitive firms a 
difference in the ratio between invested capital and 
volume of business done. Some firms still operate old 
mill type structures which were completely depreciated 
twenty-five years ago. Other firms operate modern air- 
conditioned plants that represent an investment much 
greater than that of old-line competitors. But there has 
never been a single instance in the history of the indus- 
try where a firm operating a fine, modern, weil equipped 
plant ever suffered a competitive disadvantage or ever 
went broke because it had too much money invested in 
plant and equipment. 

Some of the very firms I am speaking of have had no 
hesitancy in the past to fritter away vast sums of money 
in ill-digested advertising campaigns. One in particular, 
with which | am very familiar has steadily increased its 
advertising appropriation blindly, even though the 
ratio of advertising expenditure to sales income has 
steadily increased. Obviously, something is wrong there. 
When unwise sales, advertising or research expenditures 
are made, they reduce profits accordingly. Expenditures 
made for improved plant and equipment, however, are 
additions to investment and the increased operating 
cost entailed by depreciation and interest charges on 
this investment can always be more than offset by de- 
creases in operatiug cost. Even if the industry goes into 
a prolonged decline, which is utterly improbable if not 
impossible in my judgment, a firm with a modernized 
or new plant will be much better able to endure the 
vicissitudes of that decline than the firm of firms which 
are stuck with inadequate, badly equipped plants. 
There is more need for modernization in times of de- 
pression than there is in times of expansion, actually. 

In respect to watching costs a lot of plant managers 
throughout the industry have had a fairly easy time of 
it during the period of easy money. Many wasteful, 
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slothful practices have crept in and have been tolerated. 
Plant managements have grown soft. Instead of think- 
ing in terms of pennies they have grown accustomed to 
thinking in terms of dollars. No matter how well any 
job is done in any plant, it can still be done better if 
enough attention is given to it. Plant people should 
learn to think in terms of the cost per man second, not 
per man hour. Careless, wasteful practices are fre- 
quently tolerated simply because the individual prac- 
tices only “cost a few hundred dollars a year.” But 
when a lot of individual practices are added up, a whale 
of a total is often reached. There is never any excuse for 
waste, not even the waste of a penny in the operation of 
a plant. In order to provide more funds for research 
and distribution, it is the job of every plant manager to 
make certain he is not spending an unnecessary penny 
for anything in the operation of his plant. 

Throughout the industry, without violating the 
Claydon Act there could be a lot more cooperation be- 
tween firms. I have seen competitive firms located in 
the same town who could have saved a lot of money in 
freight and trucking expenses by pooling shipments. 
Neither could be persuaded to join in such a venture 
because each was afraid the other would find out how 
much he was selling. And the fact is, generally, that 
each knows what the other is selling anyway within a 
reasonable percentage. Some firms won't cooperate 
even when, through Neilson and other reports, they 
know exactly what competitors are selling. Even closely 
held companies generally have enough incidental out- 
side stock so that it is easy for competitors to find out 
the volume of business they are doing and what profit 
they are making from it. 

Competitive firms could save a lot of money by oper- 
ating jointly owned branches, but again this is hearsay. 

Sometime ago I proposed that the industry subsidize 
certification laboratories to eliminate the competitive 
control work which every conscientious firm feels 
obliged to go through. When you consider the fact that 
a single batch of a chemical made by Dow, Monsanto, 
Mallinckrodt or Merck is likely to be split up among 
twenty or thirty customers, all of whom will go through 
the same control routine, the amount of waste involved 
in duplication of effort is apparent. 

There are a lot of ways in which the smaller and 
medium sized firms could cooperate to mutual advan- 
tage, but they still shy away from it. Firms do cooperate 
in establishing control standards and through their 
associations, they cooperate in legal matters affecting 
the operation of their business. But cooperation could 
be extended into many activities which now are con- 
sidered by every firm sacrosanct. What's wrong, for 
example, with cooperative purchasing? The department 
stores have done it for decades. Cooperative research 
would not only save a lot of money by elimination of 
duplicated effort, but it would stimulate research activ 
ities. 

It is quite all right to be highly individualistic in 


sales efforts because here you've got to out-think, out- 
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smart, then out-fright the enemy—your competitors. 
But in the ordinary routines of business, operating 
figures should be as free as air and there should be a 
great deal more cooperative effort in reducing the cost 
of routine procedures that are common to all. 


Correction 

I wish to correct a serious printer's error in the Sep- 
tember issue of Production Forum relating to Schup- 
bach and Company in Burgdorf. “The article states 
that they can roll foil down to “fifteen thousandths” 
this should have read 1.5 thousandths. Anybody can 
roll foil down to fifteen thousandths but it takes a really 
good operator to roll foil down to a point where it is 
thinner than tissue paper, and Schupbach is really a 


good outfit.” 


The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for whal they are worth. 
Presentation of such notice in this department is not to be 
taken as endorsement of the claims or of the equipment. 


New Lyon Bulletin 

A new bulletin has been issued describing and illus- 
trating Lyon-Raymond’s general line of material han- 
dling equipment including hydraulically-operated lift 
trucks, pallet trucks, elevating tables, high lift trucks 
and feeding equipment. Write for bulletin 201, Lyon- 
Raymond Corporation, 3591 Madison Ave., Greene, 


ms Be 


Shovel-Dump Truck 

The laborious and rather limited wheelbarrow has 
been superseded by a scoop-dump electric truck de- 
veloped by the Yale and Towne Manufacturing Co. 

In the case illustrated, the self loading scoop of the 
truck transports from storage locations to hoppers and 





then discharges onto conveyors which carry the mate- 
rials to mixing machine. In this manner the truck is 
useful in batching processes since a dump mechanism 


makes it possible to tilt the scoop at a wide range of 


angles, regulating the rate of discharge. Otherwise the 
truck embodies the same features of maneuverability, 
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speed and simplicity of operation as the more coven- 
tional fork truck. 

For information write to Yale & Towne Mfg. Co.. 
Philadelphia Div., Philadelphia 24. 


Pack-Rite Conveyor 
Pack-Rite has developed a conveyor that can be 
synchronized to operate with its Speedsealer as shown 





in cut at 100 inches per minute, or with the Rotary 
sealer at 30 inches per minute. 

Allowance for a 10-inch belt: take-up is incorporated 
in the positive take-up at feed-in end of the conveyor. 
The conveyor can be made right or left hand feed direc- 
tion. It is obtainable in three lengths, 8 feet, 6 feet, and 
t feet. Operating mechanism consists of motor with y- 
belt drive. Write to Pack-Rite Machines, 714 W. Wis- 
consin Ave., Milwaukee 1. 


Tri-Clover Pump 

Designed to exceed sanitary code requirements, Tri- 
Clover Machine Co., Kenosha, Wis., announces the 
new “Champion” series sanitary pumps, for diary, food 
processing and beverage industries use, and wherever 
corrosion-resistant pumps are required. 

The pump is said to incorporate numerous exclusive 
features, including completely demountable head and 
working parts for rapid, thorough cleaning, patented 
carbon-faced neoprene seals, and improved impeller and 
case design to provide non-agitating action on liquids or 


semi-solids. 


Bottling Handbook 

A new edition of the “Bottling Engineer Handbook” 
is now available to companies requesting it. The book 
is prepared by the engineering department of the U. 5. 
Bottlers’ Machinery Co., Division F, 4015 N. Rockwell 
St., Chicago, 18. 

The handbook is to familiarize manufacturers of 
liquid and semi-liquid products with the economic ad- 
vantages of various types and designs of machines de- 
veloped by the U.S. Bottlers’ Company. It covers the 
uses of hand operated, semi-automatic and completely 
automatic machines for washing, air-drying and filling. 
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Completely automatic, 


csi: Me Karl Kiefer Machine Co. 


bottles, tins, collapsible 


tubes. CINCINNATI, OHIO, U. S. A. 


; NEW YORK e BOSTON e CHICAGO e BALTIMORE « SAN FRANCISCO e SEATTLE 
Filters Pumps LOS ANGELES e¢ LONDON, ENGLAND 





KIMBLE’S 
New 
(ue ed LD) 


Neutraglas 
AMPULS 


FEATURES 


NO CHIPS 
Handier Sealing 


Easy Entry of Needle 


Steady Racking 


— 


—— 


KIMBLE (*) GLASS 


The Visible Guarantee of Invisible Quality 
ie) (-t-(o @LiTTo) 


DIVISION OF OWENS-ILLINOIS GLASS COMPANY 














Ross cartoning machines can and do work ’round tne 
clock—without the profit-eating penalty of excessive 
downtime while converting from one size cartoning 
operation to another. 

For in the Ross design there are no parts to remove 
and replace when making a changeover. It’s done by 
adjusting movable units that are permanently built into 
the machine bed. Adjustments for carton size are made 
against numbered scales guided by calibration charts 
supplied with each machine. Any semi-skilled operator 
can make the changeover in a few minutes time. The 
convenience, simplicity and flexibility of the Ross dial 
control method means money to you. It is an exclusive, 
patented feature. 


Now’s the time to get acquainted with the Ross way 
... the new and better way to mechanically handle all 
cartoning operations. Use the coupon. 


Operator demonstrates the 
ease of effecting a change- 
over by simply resetting the 
position of dial controlled 
Ross cartoning machines are made in both units on the machine bed. 





ROSS CARTONING 
MACHINE 


semi-automatic and fully automatic types. 


Std tua coupon Today / 


A. H. ROSS COMPANY, INC. A-2 


Box 998, Dayton 1, Ohio 


A. H. ROSS COMPANY, Inc. 


PACKAGING MACHINERY 


Subsidiary of Rockwell Manufacturing Company 


P. O. Box 998 - Dayton |, Ohio 


Gentlemen: 
Please send me without obligation your catalog and complete engineering 


and performance data on Ross cartoning machines 
COMPANY 


STREET 
CITY ZONE STATE 


YOUR NAME ——— . — 
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ING GC pee 
MS can be Solved 


[-TANK 


§ can with 
JNLESS STEEL 










Regardless of what your chemical storage or mixing problem is, a San-l-Tank can sim- 


plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 
Constructed throughout of 18-8 Stainless with all welds ground smooth and polished. 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let our engineers give you recommendations on your tank 


problems. 


MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tell Us Your Requirements. 








We carry a complete line of stock sizes in San-!|-Tanks. !f we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
to design and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 


DISTRICT 420 Lexington Ave. 140 Walker Road 605 Washington Blvd. 
OFFICES: NewYork 17,N.Y. Atlanta, Georgia Chicago, Illinois 





175 Thirteenth St. 3236 Union Pacific Ave. 
San Francisco, Calif. Los Angeles 23, Calif. 


























for Immediate Delivery 


VACUUM FILLERS—8-10-12-SPOUTS 
WILL FILL FROM 1 OUNCE TO 1 GALLON JARS OR 
BOTTLES — 45 to 60 PER MINUTE 
STAINLESS STEEL SYPHON FILLERS 
CHEM & PRO SLOW and HI-SPEED AGITATORS 
CHEM & PRO POWDER MIXERS—up to 2000 Ibs. 
STAINLESS STEEL KETTLES up to 200 gallons 
STAINLESS STEEL TANKS up to 500 gallons 
'CONVEYORS BUILT TO YOUR SPECIFICATIONS 


Guaranteed Rebuilt Equipment 


1—Colton No. 60 tube filler, crimper and closing machine, 
motor driven. 
1—Weeks back and front automatic labeler. 
10—Powder mixers, new and used, from 100 Ibs. to 2000 Ibs. 
3—Pony — 8 gallon, 20 gallon and 40 gallon. 
2—Stokes tube filling machines 
2—Stokes, Colton, na and Crimpers. 
1—Practically new, Ayres Tablet Counting Machine. 
10—Stainless Steel clad kettles from 20 gallons to 100 gallons 
15—World, Ermold, semi-automatic labelers. 
2—Rotex sifters 20” x 48” and 60” x 84”. 


WHAT HAVE YOU FOR SALE? 


Chemical & Process Machinery Corp. 


146 GRAND ST. WOrth 4-8130 NEW YORK 13, N. 




















POTDEVIN ia 


LABEL PASTERS 

4 you babel 

GLASS 
CONTAINERS 





6” - 814" -12 
AND 18” 
WIDTHS 


WRITE TODAY FOR FREE CATALOGUE LP-10 


POTDEVIN MACHINE CO. 


POTDEVIN Paper Bag Machines, Aniline and Oil Ink 
Printing Presses, Waxing and Gluing Machines 


1257-38TH STREET BROOKLYN 18,N. Y. 
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ALSOP Mereved FILTERS-FILTER SHEETS. 

























for a uniform, brilliantly polished product 


compact, portable, completely sealed 


You can give your products a decided advantage in appearance 
and acceptance, plus uniform clarity and protection against 
undesirable impurities by using an Alsop “Sealed-Dise” Filter in 
your plant. 

All Standard units capacities from 1 g.p.m. to thousands of g.p.h. 
are compact, portable, completely sealed against leaxage and 
even evaporation. Available in Stainless Steel, Monel, and Nickel 
plated Brass and Bronze, they are easy to operate and maintain 
and provide long, efficient and reliable service 

One of the eight different grades of neutral asbestos filter sheets 
available for use in our “Sealed-Disc”’ Filter, is sure to give your 
product the required degree of fineness of filtration constantly. 


Complete information sent immediately on request. 


The Alsop Engineering Corporation 
210 Cass Street 


ALSOP ENGINEERING CORPORATION 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 


Milldale, Connecticut 











ED] years of label experience 
in these ERY pages... 











Yours for the asking 


A new slant! A new approach, featuring 
TESTED labels, compiled in one book 
from the records of the largest label 
manufacturer in the world. serving over 
50.000 customers a year — for 32 years! 
Send for your FREE copy and see why 
Ever Ready is your logical label source. 


EVER READY Labe/ CORP. 


141-155 East 25th Street - New York 10, N. Y. 
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All Coby Ampoules 


are 


"VACUUM FREE" 
Before Snipping 















Special process breaks vocuum im 
ampoule before snipping, to mini- 
mize the foreign particles and glass 
dust that moy be sucked in when 
ampoule end is cut off. 


Extensive line stocks all common 
sizes in both straight and con- 
stricted neck ampoules. 


EXPERT GLASS BLOWERS SPE- 
CIALIZE IN COMPLETING ODD 
SIZES AND STYLES TO CUS- 
TOMER’S SPECIFICATIONS. 





THE COBY GLASS PRODUCTS COMPANY 


ATTLEBORO, MASSACHUSETTS ® U.S.A 
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(Left) Illustration 
shows Model HGS4 
Automatic Duplex 


Filling Machine. 







(Right) The 
Durkee family 
of spices, blue 
ribbon winner 
at the 11th Nat- 
ional Pack» cing 
Show. 


Recently, at the llth National Packaging Show, 
Durkee Famous Foods received the blue ribbon award 
for their entire family of spices. No fewer than eleven 


individual packages were included in the award. 


Naturally, Stokes & Smith is proud to have played a 
part in this happy event, as the prize-winning packages 
were all filled by Stokes & Smith equipment. Leading 
firms have long recognized the superiority of S&S filling, 
packaging and wrapping machines—machines at speeds 


to suit your needs. 






STOK EXRSYMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


4912 SUMMERDALE AVE., PHILADELPHIA 24, U.S.A. 
FILLING » PACKAGING - WRAPPING MACHINES 


PR; 
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Design, Construction and 
the Complete Equipping of 


Laboratories, Biological, 





Chemical, Cosmetic, Drug [ 
and Food Plants. P 


A List of Nationally-known REPEAT Clients | - 
will be mailed you on request 


WIGTON-ABBOTT CORPORATION 
PLAINFIELD, NEW JERSEY 
Telephone: Plainfield 6-8100 
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) HORM ASBESTOS rigi 
HORM FILTERS "eR A obabs rig 












Horm Filters for filtration, clarification, polishing, are de- op 
signed so that no liquid can by-pass the filter element. They par 
are unsurpassed for drug, chemical and cosmetic preparations. spe 
-No rubber washers used cut 
~Adaptable to all types 
of filter mediums for 
-Rapid change of filter 
R pads 0 
-Construction Stainless 
lon ae EM e-eeeek. Stee! or Bronze (nicke! glas 
= plated . 
—Suitable for coarse and agit 
fine filtration, including ity 
germproof andultra-fine : 
HORM ASBESTOS FILTER sani 





PADS FOR EFFECTIVE 
FILTRATION ash 


TRADE MARKS REG. U.S. PAT. OFF 








F. R. HORMANN G&G CoO., Inc. 


Plant: 30 Sea Cliff Ave., Glen Cove, L. I. 





186 JORALEMAN ST., BROOKLYN 2, NEW YORK | 





Drug and Cosmetic Industry October '47: 61, 4 Octob 












IMMEDIATE DELIVERY 


“Common Sense’ 


DISC FILTER ee 


@ Designed for filtering water, —— 
chemicals, pharmaceuticals, oils, 
ac ids, alcohols. 

@ Operated with either filter 
paper, asbestos pads or filter 
cloth. 

@ Capacity for fairly clear water 
at 25 Ibs. pressure is more than 
300 gallons for the first hour. 
@Equipped with or without 
pumping units. 
@ Easily cleaned. 











Stainless Steel 
STORAGE 


and 


MIXING TANKS 


@ Sizes: 30 gallon to 1000 gallon 
capacities. 

@Fabricated of 18-8 stainless 
steel. 

@ 100° drainage. 

@Side or bottom agitators or 
combination of both. 

e@Special tanks designed and 
fabricated. 


FILTER PAPER 


*ANALYTICAL 
PAPERS 
*QUALITATIVE: 
PAPERS 
*INDUSTRIAL 
PAPERS 
*FOLDED 
PAPERS 
Features: M an u- 
factured from the 
finest materials 
available under 
rigid specifications 
for accuracy and 
dependability 
papers in light and heavy weights, with slow and fast filtering 











speeds ... large stock maintained for immediate delivery . . . 
cut to any size and pattern . . . samples furnished upon request 


for experimental purposes. 


Other FILPACO (formerly “‘Filco’’) Products: filter presses, 
| glass-lined storage and mixing tanks, filling machines, portable 
agitators, sanitary fittings, tygon tubing, hose, “easy-ride”’ grav- 
ity wheel conveyors, solid roller conveyors, booster conveyors, 
sanitary and industrial pumps, filter cloth and bags, filter felt, 
asbestos pads, activated carbons, filter aids. 














Ses ragy 


"LE FILTER PAPER Co. 
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EPPENBACH HOMO-MIXER 
MAKES DISPERSIONS 
WITHOUT 


INCORPORATING“| 






















in 







bottom of tank starts 
@ conv hori- 
zental flow which 
carries sedimentary 

inte close- 
fitting roter vanes. 










2. inflewing “slurry” 
is violently agitated 
at high velocity and 










6. No surface boll 







projected upward 

tow surface. «++ MO vortex... 
NO AIR DRAWN IN. 

=. A submerged 

baffle-plate defects 





the rising current 
horizontally toward 
sides of tank, thence 
flow downward 
tow bottom. 


4. Rapid down -fow 
it 
submerges wets 











out floating D 
including additives 
being fed into the 
mix. 

























I... Eppenbach HOMO-MIXER is built on an 
entirely new principle. Whereas ordinary mixers 
create a vortex in the material that pulls in air, the 
HOMO-MIXER draws only from the bottom of 
the tank. Entrapped air tends to cause separation 
and splitting, and frequently oxidizes the product. 


Furthermore, the HOMO-MIXER does not require 
a high head of liquid to give efficient mixing ac- 
tion. It is possible to process material in a tank at 
a depth just great enough to cover the mixing 
head. Fits tanks of all types and shapes . . . no 


clamps required ...no special angle of installation. 


Write for complete details of this mixer—‘“the 
only one of its kind.” Ask for Catalog No. 402. 


Eppenbach HOMO-MIXERS are available in a complete range 


of sizes for laboratories and production plants. Capacities range 
from 2 to 2,000 gallon batches from ‘4 to 25 H. P. 


EPPENBACH, INC. 
45-10 Vernon Blvd., Long Island City 1, N. Y. 


EPPENBACH.... 


ng Equipment for Over 30 Years 








Compound More Accurately - 
Package More Profitably. 


with these Specialized Units.. 


EXACT WEIGHT Shadograph—a revo- 
[lutionary new principle in precision 
weighing, substituting a light ray for 
mechanical indication. Electrically 
operated, noiseless in use, high 
speed operation, extremely high 
accuracy. Ideal unit for fine 
compounding of exacting 
formulae. Excellent equip- 
ment for high speed pro- 
duction line checkweigh- 
ing. Unit can be supplied 
with scoop or platter as 
ordered. Capacity and vis- 
ible accuracy to specifica- 
tions of the operation. 
















EXACT WEIGHT Scale Model No. 
109B is expressly designed and built 
for tablet and capsule counting by 
weight. The operation is generally 
handled by actually counting the 
sample number of tablets or capsules 
wanted and placing them 
in the left scoop. The right 
scoop is used for counting, 
operation after operation. 
Nickel Silver Scoops in 
three sizes: A—5’ X 9"; B 

514° X11"; C—6%" X 13”. 


Standard capacity of scale 
3 Ibs. Other weights to 
specifications 


| EXACT WEIGHT Indicating At- 


be 
: |; tachment Model No. 4016 for regu- 

/ yD i lar platform scales. Ideal equipment 
i for large compounding operations. 


These attachments substitute visi- 
ble weight control for guess- 
work beam balancing, save 
in overweight, eliminate 
underweight, materially 
8 up your work. Actually 
this simple devise trans- 
forms an ordinary scale into 
a precision model at low cost. 
Users report savings in time 
and product from two to ten 
times the cost of the attach- 
ment. Fits any heavy duty 
scale regardless of capacity 








THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 12, Ohio 
Dept AK, 783 Yonge St.. Toronto 5, Canada 











Cutting Machines” or write for 
complete catalog to: Diagraph- 
, Bradley, Dept. C, 3745 Forest 
; Park Blvd., St. Louis 8, Mo. 
World’s oldest and largest 
i stencil machine manufacturer. 


Cuts marking costs 25 to 50 percent. Prevents 
waste from ink evaporation and spillage. 
Eliminates dipping into an ink pot. 
stenciling easy, fast, right. All-aluminum con- 
struction with leak-proof side button. One of 
many quality D.-B. items for better shipping. 
See your telephone book under “Stencil 


Makes 
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Here's what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 





e Moderately 
priced 


e Eliminates 
spilling 


10 Platt Street 
Est. 1849 








e Convenient sizes 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


New York, N. Y. 


e Durable e Simple to operate 


e Light construction 
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A NEW COLTON ROTARY TABLET PRESS 
SERIES 200-25 ROTARY TABLET PRESS 


The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 
mination of years of experience in building tablet 
machines. This compact machine incorporates 
refinements that provide an entirely new standard 
of performance for this type of equipment. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Established 1884 Detroit, 7, Mich. 
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By packeting 

dry free flowing 

materials — drugs, 

powders, pills, granules, 

and crystals — Brown Auto- 

matic Packet Filling Equipment 

has opened new markets and devel- 

oped profitable sales volume for a host of 
manufacturers in the drug field. Brown 
Bag machines fill packets quickly, econom- 
ically and uniformly, and keep down filling 
losses. Ask for details of this sales- 
stimulating method of merchandising 


your product. 
FITCHBURG, MASSACHUSETTS 


BROWN "cnn 


Peter D. Bowley G Assoc., 369 Fifth St., San Francisco, Cal 


BAG FILLING MACHINE CO., INC. 
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PUT YOUR GLASS 
PACKED PRODUCTS ... 








ON A BEE-LINE 


FOR BETTER LABELING 


World's Bee-Line Labeler turns out trim, smooth, firm, pre- 
cisely labeled containers, one-a-second or two-a-second, day 
in and day out. 

The Model 65 Single Station BEE-LINE and the Model 120 
Twin Station BEE-LINE meet any production requirement 
using the most efficient labeling speed. They are interchange- 
able as to container sizes, parts and attachments. They apply 
front or front-and-back labels, and neck labels if desired, to a 
wide range of container shapes and sizes, including gallon 
bottles or jugs. 

You owe it to your glass packed products to see the BEE- 
LINE in operation, watch it martialing even the most delicate 
containers gently but firmly down a bee-line without traffic 
jams, detours, or collisions, and leading them out into the 
world as well dressed as finest quality products deserve. 

Send us samples of your labeled containers and tell us your 
production quotas so we can give you recommendations and 
estimates. 


«you GET rue 
erst LaseLers 

” 
im THE wonto 











ECISIONS in trade-mark cases still 
keep coming thick and fast and 
sometimes confusing. 
A recent decision of the Commissioner 
of Patents is concerned with the ques- 
tion of actual use and amount of use of 


a trade-mark. 

I am constantly being asked ques- 
tions of kind of use, amount of use and 
so on. The answer is difficult. It turns 
mostly upon intent of the trade-mark 
owner. It is quite usual to make the 
first sale of goods bearing a newly 
adopted trade-mark by selling across 
the state’s lines to individuals but there- 
after in many cases actual use ceases for 
a long time. Yet actual continued use 
must take place to preserve your trade- 
mark. 

Circumstances of delay between that 
first sale and actual placing of the goods 
on the retail market are obvious and 
would no doubt be resolved in the trade- 
mark owner's favor, as long as diligence 
was practiced. 


Under the present Trade-Mark Act of 


1946, use has been somewhat defined. 
Non-use for two consecutive years has 
been set up as one possible abandon- 
ment of the mark. Intent to abandon, 
however, is also mentioned; hence my 
mention of the real intent of the trade- 
mark owner. 

Certainly, after the first sales for 
trade-mark application purposes, it is 
not satisfactory to just forget all about 
using the mark, but the amount of use 
has not been defined. 

In this decision I referred to, Assistant 
Commissioner Frazer helped somewhat 
in clarifying use. 

The cause of action was an opposition 
Com- 


by American Pharmaceutical 


pany, Inc. to the trade-mark applica- 
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YOUR 
TRADE-MARK 
RECORD 


By JOHN H. GRAHAM 


International Trade-Mark Consultant 


tion of Vitamin Corporation of America 
for registration of the notation “VCA” 
arranged upon a map and in connection 
with a grotesque figure, the dominant 
feature of the mark being held to be the 
letters “VCA.” The opposer had 
adopted these same initials VCA for the 
same type of goods (vitamin products) 
much prior to the date of use claimed in 
the application, namely 1936 against 
1942, but presumably had never regis- 
tered same. The opposition was upheld 
despite the fact that the evidence indi- 
cated use of the mark by the opposer, 
American Pharmaceutical, more or less 
continuous but not extensive from 1936, 
which use was principally, at least, in 
intrastate use. This was held as 
sufficient bar to prevent registration of 
a confusingly similar mark. 

Here then is a case where a trade- 
mark user who had not registered his 
mark, as so many people failed to do 
under the old 1905 Act, was successfully 
in proving prior rights by an intrastate 
use which was not extensive. 

Thus, use in every case becomes a 
matter of fact and of purpose. Protec- 
tive marks, registered but not used, and 
simply taken out to bar others are not 
permitted in this country. But any 
bona-fide user of a trade-mark can be 
protected even with limited or sporadic 
use if he can prove his honest intentions. 
Under the terms of the new Act, after 
five years proof of use of a registered 
trade-mark will have to be filed, under 
penalty of cancellation in the sixth year. 
However, if use is not proven, a regis- 
trant may submit plausible reasons for 
such non-use with a statement that he 
has no intention of abandoning the 
mark and thus he may be allowed to 


Drug and Cosmetic Industry 


preserve the mark under some condi- 
tions of non-use. 

This choice of five years was because 
many trade-marks fail to be used after 
such a period of life and if they go be- 
yond the period they usually will con- 
tinue to thrive. 

Thus, under the old Act, a mark may 
still be on the register barring another 
potential user thereof even though 
abandoned. Proof of such abandon- 
ment could, of course, be produced in 
order to clear the way for the newcomer 
but such proof is hard to obtain. 

In another recent decision rendered by 
Mr. Frazer he stated that although the 
petitioner had attempted to prove that 
the trade-mark owner had in fact 
abandoned the mark, he had failed to 
prove the point, for although he sent 
investigators to a number of stores, who 
reported that they were unable to find 
for sale any product bearing the trade- 
mark in contest, nevertheless, their 
search was not sufficiently exhaustive 
even to indicate that the mark is not 
extensively used, much less to prove its 
abandonment. 

Summing up these decisions, there- 
fore, you can keep your trade-mark 
position strong by making sure that you 
keep a continued sale of goods even if 
this is in part intrastate. If you keep 
good records of these sales and if you 
maintain a genuine effort to avoid 
technical abandonment, it will be hard 
for anyone to prove you have aban- 
doned and easy for you to support your 
trade-marks in any controversy. 

The degree and kind of use can only 
depend on the goods concerned. But 
within these commercial factors you 
owe it to yourself to make secure your 
vaiuable trade-mark rights 
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COSMETIC RAW MATERIA! 
WATER SOLUBLE GUMS ESSENTIAL OILS OLEO RESINS 
FOOD COLORS FRUIT FLAVORS STEARIC ACID 








ORBIS “AQUASPRAY” PERFUME 
OILS are recommended for the prepa- 
ration of sprays for deodorizing and pu- 
rifying foul air in homes, institutions, 
hospitals, theatres, etc. They require 
no alcohol. 


By merely mixing 3 ounces of Aqua- 


PERFUME OILS 


(REQUIRE NO ALCOHOL) 


spray Perfume Oil and 3 ounces of 
Formaldehyde Solution U.S.P. with 
sufficient water to make 1 gallon, a 
spray in a permanent milky emulsion 
form is obtained at a finished cost of 
less than 38 cents per gallon.* This 


is a real profit producer. 





* Based on the gallon price of ““Aquaspray.” 


ODORS AVAILABLE 


Apple Blossom Gardenia 
Bouquet Kashmiri Honeysuckle 
Bouquet #550 Jasmin 
Carnation Lavender 
Cedar Lilac 


Locust Blossom 


Mint Pineneedle 
Narcisse Rose 

New Mown Hay Syringa 
Orange Blossom Violet 


Oriental Spice Wintergreen 


Persian Bouquet 


PRICE: $2.00 per pint, $14.00 per gallon 


A request on your letterhead will bring further details 


and sufficient sample for 1 quart of finished spray. 





PERFUME BASES QUINCE SEED 





PHILADELPHIA MEXICO, D.F. 





BOSTON 






LOS ANGELES 












AROMATICS 


MEMPHIS, TENN. 
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Home of 
CYANAMID’S 
New Modern 
AERO BRAND 
STEARATES 
Plant 














TO MEET THE GROWING INDUSTRIAL DEMAND... 


AERO BRAND 
STEARATES 


CALCIUM ... ZINC... ALUMINUM... MAGNESIUM 


CYANAMID’s large-capacity, rigidly controlled manufacturing facilities offer excep- 
tional advantages as your .ource of supply. Thorough inspection and meticulous 
control at each step from the acid to the final packaged product bearing the AERO* 
BRAND Seal make certain that your stearates will be fine and fluffy . . . with clean, 
smooth dusting lube qualities . .. and possessing the many other superior diversi- 
fied processing characteristics inherent in each type. For product quality . . . for 
service... for all-around dependability . .. it’s CYANAMID AERO BRAND STEARATES. 
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Division COMPANY © 
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CYANAMID'S MODERN 
FACILITIES BECOME 
YOUR DEPENDABLE 
SOURCE OF SUPPLY 
WHEN YOU SPECIFY... 
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Foreign Briefnotes 


Finland 

A recent decree in Finland extends to 
citizens of the United States reciprocal 
privileges with those of our Boykin Bill 
which means that you can still file a 
patent application in Finland even if 
your U. S. or other patent has issued. 


British Trade-Marks 

The President of the United States 
has issued a that 
British Trade-Marks which were due for 


decree owners of 


renewal in the war years and thus have 


expired can be renewed up to July 17, 
1948, 


Swiss Trade-Marks 

The same situation arises as given 
above in Great Britain except that the 
date is June 30, 1948. 


U.S. A. Owned Trade-Marks 


You, as a U. S. owner of a British or 


Swiss trade-mark which should have 
been renewed after September 3, 1939 
and before June 30, 1947, can still 
renew the mark up to the 1948 dates 


given in the above notes. 








The Trade-Marks listed here are dated June 4, 1947 
to July 22, 1947 inclusive. 


sANOPLUS—VI 











FAIRY TALE RED—VI—CE—510,757 
Avon Products, Inc., New York, N. Y. 
Ser. Oct. 12, 1946 D. U. Sept. 19, 1946 

FIGARO—IV—I—508,715 


Violet Clayson (Figaro Mfg. Co.), Grand Rapids, Mich 


Ser. Sept. 9, 1946 D. U. Aug. 15, 1946 

FLEURS DE CHERIGAN—VI—BC 
Parfumes Habana, S. A. Habana, Cuba 
Ser. July 7, 1945 D. U. 1935 


FOREVER AMBER (with des.)—VI—B 


Kay Daumit, assignor to Kathryn, Inc., Chicago, II. 


Ser. Oct. 10, 1945 D. U. Mar. 30, 1945 
FRU-FRU—VI—B—481,432 


Saenz, Brionea & Cia., Buenos Aires, Argentina 


Ser. Mar. 28, 1945 D. U. Sept. 14, 1942 
FURIOUS—VI—BC—508,416 


Kay Daumit, assignor to Kathryn, Inc., Chicago, Ill 


Ser. Sept. 3, 1946 D. U. July 24, 1945 


GAMMATONE—VI—T—511,063 


California Spray-Chemical Corp., Wilmington, Del 


Ser. Oct. 18, 1946 D. U. Sept. 18, 1946 
GAMTONE—VI—T—511,062 

California Spray-Chemical Corp., 

Ser. Oct. 18, 1946 D. U. Sept. 18. 1946 
GENTLEMEN’S AGREEMENT—VI 


Ser. Nov. 16, 1946 D. U. Oct. 15, 1946 
GLIM—IV—M—501,731 


General Aniline & Film Corp., New York, N. Y. 


Ser. May 9, 1946 D. U. Apr. 2, 1946 
GREEVER’S—VI—I—493, 187 
Greever’s Inc., Chilhowie, Va. 
Ser. Dec. 13, 1945 D. U. Sept. 1, 
Reg. 431,069 July 1, 1947 
GUNG HO—VI—BCH—501,789 


1945 


Thomas Ung (United China Trading Co.), Los Angeles, Calif. 


Ser. May 9, 1946 D. U. Apr. 2, 1946 


York, N. Y. 
HIDDEN TREASURE—IV—AM—504,058 Ser. Nov. 14, 1945 D. U 
Heber N. Miller (Miller Manufacturing Co. . Morton, lil. Reg 


Ser. June 17, 1946 D. U. Mar. 26, 1940 
HIDE-X—VI—M—501,579 
Lehman Bros., Cleveland, Ohio 
Ser. May 7, 1946 D. U. Apr. 27, 1946 
Reg. 431,073 July 1, 1947 
HIGH COMMAND—YVI—I1—499,276 
Purex Products, Inc., Baltimore, Md. 
Ser. Mar. 29, 1946 D. U. June 6, 1945 


JEROME—VI—B—502,645 
Les Parfums Verchere 
Ser. May 23, 1946 D. U. Mar. 20, 1945 


KENROSA—VI—ABCHI—497, 184 
Kenrosa Limited, London, England 
Ser. Feb. 25, 1946 D. U. 1917 

KRANIO—VI—H—509,517 
John H. Keares, Ephrata, Pa. 
Ser Sept. 21, 1946 D. U. Sept. 9, 


KWITZ—VI—M—503.578 


1946 
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485,541 


489,716 


Wilmington, Del. 


C—512,744 
Lehn & Fink Products Corp., Bloomfield, N. J. 


S.A.R.L., Paris, Fr 


Parfums Jerome), 


Ser. Oct. 5, 


_ 


AAUXIDE—VI 


— 


Ser. May 31, 


LELANI—VI 


ATTLE DOGII 
M. C. Wentz 


_ 


JUSTRE EASE 


I. F. Lauks, Inc., 
Ser. Sept. 22, 1945 D. U. Jan 
AVA SOAP—I\ 
The Procter & Gamble Co.. 
1946 D. U. 
.E DEBUT—VI—BCD 
Richard Hudnut, New York, N. Y. 
Ser. Dec. 20, 1945 D. U 
ABCDEH 
Associated Products, Inc., Chicago, Ill. 
Ser. July 13, 1946 D. U 
<—V 
M. C. Wentz Co.), Pasadena, Calif. 


A-RAY—VI—AH 
Kurt R. Peterson 
Ser. July 25, 1946 D. U 


Ser. Sept. 14, 1946 D. U 
AUMIERE DE PARIS—VI—BC 
Perfums Verlayne, 
Ser. Sept. 5, 1946 D. U. Nov. 29, 1945 


IV 


A 


Special Re U. S. Trade-Marks 


In case you are wondering where and 
have re- 
registered or re-published under the 
Lanham Act, that the 
Patent Office states there are now about 
13,000 cases under consideration filed 
under terms of the old laws and these 
will all have to be cleared up before any 
of the cases under the 1946 Law are 
Therefore, no cases under 


when as to the marks you 


please note 


considered. 
the new Law can be expected until well 
into 1948 unless conditions alter very 


much. 


Kolar Labs, Inc., Chicago, Il. 
Ser. June 10, 1946 D. U. June 1, 1946 


ABC 
Lanolin Plus Cosmetics, Inec., Chicago, III. 

1946 D. U. Aug. 12, 1942 

506,261 

La-Ray Products), Elgin, Ill. 


510,323 


Mar. 25, 1946 
188 859 


Seattle, Wash 


19, 1945 
503,130 

Cincinnati, Ohio 
1893 

$93, 598 


May 29, 1945 
505,546 

June 20, 1946 

I—I—509,113 


Aug. 26, 1946 
505,545 


S. A. R. L., Paris, France 


‘ 


M—503,355 


Andrew Decapio, (Globe Cleaning Co.), Mansfield, Ohio 


MALMAISON 


Saenz, Briones & Cia., 
Ser. Mar. 28, 1945 D. I 


I—AT 


VI 


MEADOWBROOK 
Avon Products, Ine., New York, N. Y. 
Ser. Aug. 29, 1946 D. U. Apr. 17, 1946 


MIGHTY FOAM (with des. IV—M 
A. Arthur Jaffe 
Ser. Sept. 3, 1946 D. U. July 10, 1946 

MILK-TONE—VI 


Ser. June 6, 1946 D. U. Nov. 1, 1945 


M (with des. V 
Midland Labs., Dubuque, Iowa 
Ser. Mar. 15, 1946 D. U. May 1, 1945 


198,298 


BC—481,433 

Buenos Aires, Argentina 
Oct. 9, 1943 

VI—CDI1—508,205 


508,428 


Mighty Foam Co.), Scranton, Pa. 


Tone Labs., Inc., a 


M. T 


Ser. June 10, 1946 D. I 


C 
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ssignor to Helena Rubenstein, Inc., New 


Oct. 31, 1945 


$31,129 July 8, 1947 
MINT LIPS—VI—C 


Strommen, Arcadia, Calif 


503,615 


Mar. 10, 1930 


Reg. 431,147 July 8, 1947 


NIBLIC—VI—I 


Colgate Palmolive-Peet Co., 


1946 D. | Nov 


Ser. Dec. 13, 


NOVADYE—VI 


Nova Chemical Corp., 
1946 D. U. Jan. 9, 1946 


Ser. Jan. 25, 


514,182 


M 


Jersey City, N. J. 
22, 1946 

195,402 

New York, N. Y. 


Reg. 431,133 July 8, 1947 


NUIT DE DECEMBRE—VI—BC 


508,473 


Rosaria Maria Catherine Foscolo, Paris, France 


Ser. Sept + 


1946 D 


OAKEN BUCKET 
Sherman Perr, Newark, N. J. 
Ser. Aug. 24, 1946, D. U. June 29, 1946 
Continued on page 543) 
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WDD IP Ws 


GERARD J. DANCO, ENG. 


44th STREET 


Telephone: VAnderbilt 6-0981 


NEW YORK 
Cable Address: CODAN, N. ¥ 


FINE ESSENTIAL AND FLORAL OILS 
AROMATIC CHEMICALS 


AMBERGRIS 


DIRECT CONNECTION WITH THE 
BELGIAN CONGO SINCE 


“Quality Merchandise Guaranteed by Reputation” 


PPP PP DPV POP PVD DOV PP DOE DDO POPOV OOOO ONL 


DPE PV DPV DV DDD LDL LPL DOLD OLDPOOLPOLDPOLDPELP OLD LDP POLED OLPOLP OLD OLDPOLDP LP OLPOLP OLD OLD LP OLP LP OP OLDS 








\_ReG. us. pat. \ ee Be 


so leutral Soilp 





PLENTY OF FOAM 


Modern production methods and close selling margins make it possible for you to buy 
standardized, air-floated POWCO BRAND Pulverized Neutral Soap to suit your needs of better 


quality at a saving. Write today for your generous sample stating the use for which intended. 


John Powell & Co., INC. one PARK AVE., NEW YORK 16, N. Y. 


NO TASTE NO ODOR 
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Have you looked at your alcohol costs recently? 
y 7 , 


PETROHOL, a high-quality isopropyl alcohol ... noted for 

purity and uniformity ...has an unusually wide range of 

uses. If you haven’t already evaluated it, you may be over- 

looking a good bet. Only limited quantities are available at 

the moment, but this will change when supply and demand 
| get closer together. 





Ask about PETROHOL for general solvent and diluent pur- 
poses, ethical and proprietary preparations, antiseptics, 
bactericides, liniments, ointments, reagents, stains, vitamin 
preparations, sterilizing solutions, etc. Your request will start 
a sample and further information on their way by return mail. 











ENJAY COMPANY, INC., (rormercy stanpard aLcoHoL Company ) 


“The Original Synthetic Solvent Manufacturers” 


15 W. 5ist Street New York 19, N. Y. 
Midwest Division: 221 North LaSalle Street, Chicago 1, Ill. 
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aL SPECIALTIES 


TY ACID ESTERS 


REFINED and TECHNICAL 


GLYCERYL PROPYLENE BUTYL 
MONO GLYCOL MONO STEARATE 
STEARATE STEARATE REFINED 
ALL GRADES NON-TOXIC, EDIBLE WATERWHITE 
FOR USE AS 
CARRIERS » SOLVENTS* DETERGENTS * EMULSIFIERS 
IN 


_ COSMETICS - EAR MACEUNICMS - ALLIED TRADES 





KESSLER CHEMICAL CO., INC. 


ESTABLISHED 1921 


TATE ROAD and COTTMAN AVE., PHILADELPHIA 35, PA. 
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Patent Nhoughts and Trends 


By THOMAS CIFELLI, Jr., Patent Attorney 


Patents and Football 

By the time this article reaches the 
reader the college football season will 
be well under way. Doubtless, by this 
time many of the teams which gave 
much promise, prior to and during the 
early stages of the season, will have 
fallen by the wayside or be on the way 
out as contenders for any of the numer- 
ous titles in the football firmament. 

It is not at all improbable that among 
the leaders will be found some teams 
who are more or less habitually on top 
of the list. Some of the leaders will 
likely be newcomers to such airy foot- 


ball heights. Most of the teams out of 


the running will be those who are at 
home in such a position. 

There are probably those who study 
such statistics assiduously and analyze 
them carefully in order to attempt to 
ferret out the secret of success of cer- 
tain teams and—equally important to 
those who take their football seriously 
and are not rewarded by an all-winning 
team—to find why some teams are 
failures. 

One does not have to be an expert in 
such matters to know that there are 
many factors which enter the picture 
and that among them are the calibre of 
the coach and his players, and the 
amount of “emphasis” placed upon such 
matters by the school authorities. But 
why is it that, even after making due 
allowances for differences in personnel 
and emphasis, some schools possess 
materially better records over a period 
of years? 

Perhaps the answer may be found in 
the fact that all the winning football 
teams spend a lot of time and effort in 
mastering the “fundamentals” of the 
game, things like 
blocking, tackling, mental drills, ete. 


unexciting — little 


As there are winning football teams 
there are also “winning patent teams,” 
i.e., organizations and individuals who 
are prolific patentees. Also, as in the 
case of football teams, there are a num- 
ber of factors that enter into the patent 
picture. Some organizations and indi- 
viduals do not “emphasize” patents. 
Some individuals and organizations do 


520 


not deal in matters likely to result in 
patents. Nevertheless, some studies 
made in recent years show a definite 
patent propensity on the part of cer- 
tain organizations and _ individuals. 
Why should that be the case? 

Perhaps the answer is the same as in 
the case of the winning football teams. 
Perhaps it is because the winning patent 
teams also have spent a lot of time and 
effort in mastering certain “*fundamen- 
tals” of the patent game. I do not refer 
here to the legal side of patents, which 
of course is the field of the patent attor- 
ney. I do refer to the many things in- 
ventors can do to help their own cause, 
unexciting little things like keeping 
proper records, obtaining sufficient in- 
formation relative to the invention so 
that it can be promptly and adequately 
protected, cooperating with the patent 
attorney prior to and during the prose- 
cution of the patent application, etc. 

When one considers that a fairly 
good measure of the ability and compe- 
tence of research individuals and organ- 
izations can be obtained by studying 
their patent activity, it appears that 
those who want to be on a winning 
patent team might well take a leaf out 
of the football peoples’ book and do 
some hard work on fundamentals. 

Several patents of interest in the 
medicinal field were issued recently. A 
few have been selected for detailed 
consideration here. 


Tuberculosis Preparations 

Numerous workers have found, to 
their disappointment, that though they 
succeeded in developing compounds 
which have the desired properties, often 
the compounds because of certain inher- 
ent undesirable physical or chemical 
properties could not be used for the 
purpose in mind. 

In the field of therapeutics, for ex- 
ample, a number of nitrogen-containing 
compounds possess certain desired ther- 
apeutic properties. Some of these com- 
pounds are bases, which are undesirable 
either because they are generally oily 
liquids or low melting solids, or be- 
cause they are practically insoluble 
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in water and are somewhat unstable, 
coloring upon standing. Furthermore, 
the decomposition products may be 
toxic and deleterious or the acid salts 
of the bases may be too acid for in- 
jection purposes. 

Friedman and Braitberg apparently 
ran across this problem and recently 
obtained two patents (U. S. 2,426,011 
and 2,426,012) on their solution of the 
problem. The patents are assigned on 
their face to Pyridium Corporation, of 
Yonkers, N. Y. 

The bases Friedman and Braitberg 
worked with are 2-alkoxy 5-amino 
pyridines. The inventors solved their 
problem by converting these bases to 
the corresponding glucose bisulfite com- 
pounds (U. S. 2,426,011) or to the glu- 
cosidamino compounds of the alkoxy 
pyridines (U.S. 2,426,012). 

According to the patentees their com- 
pounds highly therapeutic 
values over those of their correspond- 


“possess 


ing basic compounds.” 

The patentees further state: 

“These therapeutic compounds of 
our invention are stable preparations 
and hence they can be administered in 
combination with food, in capsules, in 
tablet form, or parenterally injected 
in the form of a solution, and they, 
therefore, possess highly valuable phys- 
ical, stable and administrative proper- 
ties over their corresponding basic com- 
pounds. 

“We have found further, that these 
therapeutic compounds of our invention 
are particularly valuable in their effec- 
tiveness against Mycobacterium tuber- 
culosis, although their usefulness is not 
limited to that particular disease, and 
that this effectiveness in the treatment 
of disease is greater than that possessed 
by the corresponding basic compounds. 

“We have found, further, that these 
therapeutic compounds of our invention 
are less toxic than the corresponding 
basic compounds, and that they also 
possess the additional unexpected pro- 
perty of being practically unaffected 
in their anti-bacterial action in the 
presence of such biological inhibitory 


substances as p-aminobenzoic acid, 
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peptones, serum, pus, etc., which are 
present in living organisms, which sub- 
stances seriously reduce the effective- 
ness of other compounds. 

“This action of these therapeutic 
compounds of our invention against 
Mycobacterium tuberculosis is particular- 
ly unexpected and remarkable as they 
are relatively without effect against 
other pathogenic organisms such as 
E. coli, Staphylococcus aureus and Strep- 
tococcus pyogenes. 

“Further, substances which were 
hitherto known to have activity against 
Mycobacterium tuberculosis, such as 
certain sulfonamide and related com- 
pounds, are greatly, if not completely, 
inhibited in the presence of biological 
inhibitory substances, which is known 
to account for the lack of sufficient 
tuberculosis activity of those prev iously 
known compounds. 

“Some of the inhibitory substances 
which are present in the human organ- 
ism include paraaminobenzoic acid, 
serum, peptones, pus and other protein 
degradation products which have high 
content of inhibitory substances. Some 
of these inhibitory substances in the 
lesions of tuberculosis and other diseases, 
which produce large amounts of tissue 
break-down, play a very important 
role in the inhibition of sulfonamide 
and sulfone compounds, and as a result 
of this inhibitory mechanism, therapeu- 
tic trials on the whole failed. 

“The activity of therapeutic com- 
pounds of our invention against Myco- 
bacterium tuberculosis is not diminished 
when p-aminobenzoic acid, peptones, 
serum, pus, etc., are present. We have 
found that these compounds of our in- 
vention inhibit the growth of various 
strains of tuberculosis organisms in 
various dilutions, some diluted as high 
as one part to 25 million, depending 
upon the medium and strain of tuber- 
culosis organism used. 

“As these inhibitory substances are 
present in the tubercular host, it is im- 
possible to produce the desired thera- 
peutic effect with sulfonamide and sul- 
fone compounds, and hence any com- 
pounds which would practically retain 
their bacteriostatic properties irrespec- 
tive of the inhibitory substances present 
would be of the highest value. 

“This property of the therapeutic 
compounds included within our inven- 
tion of being practically uninhibited in 
bacteriostatic effectiveness, and espe- 
cially in bacteriostatic effect against 
Mycobacterium tuberculosis, is entirely 
unexpected and cannot be predicated 
upon any prior knowledge relative to 
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previously known bacteriostatic com- 
pounds, and is of the greatest impor- 
tance and value in the treatment of in- 
fection. 

“By ‘inhibitory substances’ in our 
specification and claims, we mean those 
substances which prevent the bacteri- 
ostatic action normally manifested by 
compounds in their absence, but which 
do not inhibit the bacteriostatic activi- 
ties of the therapeutic compounds of 
our invention. 

“We have found that when adequate 
precautions are taken to administer 
our compounds in such a manner and 
with such frequency as to insure a de- 
sired concentration of the respective 
compounds in the blood stream, they 
are effective in the treatment of tuber- 
culosis. 

“Another advantage of the com- 
pounds of our invention is that follow- 
ing administration by whatever route 
chosen, concentration of the respective 
compounds in the blood of the recipient 
animals are higher and can be main- 
tained with greater safety than is poss- 
ible with the corresponding basic com- 
pounds.” 

The new compounds are prepared by 
reacting the free amine with an aqueous 
solution of glucose and an alkali metal 
bisulfite (U.S. 2,426,011) or by reacting 
the free amine with glucose in an abso- 
lute alcohol in the presence of a small 
quantity of ammonium chloride (U. S. 
2,426,012). 

Data regarding the activity of some 
of the compounds against Mycobac- 
lerium tuberculosis, is given below: 

U. S. 2,426,011 
Highest dilu- 
tion showing 
Name of compound bacteriostasis 
2-ethoxy, 5-aminopyridine sodium 

glucose bisulfite 1/3,125 

2-butoxy, 5-aminopyridine sodium 


glucose bisulfite 
2-hexyloxy, 5-aminopyridine sodium 


1 /800,000 


glucose bisulfite 1/1.600,000 
2-isoamyloxy, 5-aminopyridine so- 
dium glucose bisulfite 1/50,000 


2-allyloxy, 5-aminopyridine sodium 


glucose bisulfite 1/1,600,000 
2-methoxyethoxy, 5-aminopyridine 

sodium glucose bisulfide ; 1/25,000 
2-phenyloxy, 5-aminopyridine so- 

dium glucose bisulfite 1/1,563 


U. S. 2,426,012 
Highest dilu- 
tion showing 


Name of compound bacteriostasis 


2-ethoxy, 5-glucosidaminopyridine 1/25,000 
2-butoxy, 5-glucosidaminopyri- 

dine 1/1,600,000 
2-hexyloxy, 5-glucosidaminopyri- 

dine 1/1,600.000 
2-isoamyloxy, 5-glucosidamino- 

pyridine 1/100,000 
2-allyloxy, 5-glucosidaminopy- 

ridine 1/200,000 
2-methoxyethoxy, 5-glucosid- 

aminopyridine 1/50,000 


lodine-Containing Fungicide 
Preparations said to be suitable for 
the treatment of fungus infections of the 
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scalp and of the skin, such as tinea 
tonsuraus, ringworm of the groin and 
“athlete's foot’ are protected by U.S. 
Patent 2,425,285, assigned to The 
Hersch-Razel Research Foundation, 
Phildaelphia. 

According to the patent, though the 
fungistatic and fungicidal properties of 
iodine against ringworm fungi were 
known no wholly satisfactory provisions 
had previously been made for utilizing 
the iodine in an effective manner without 
irritation or injury of the skin and body 
tissues. 

Strickler, the inventor, proposes to 
use chlorophyll as a catalyst and photo- 
sensitizer. As a source of oxygen and 
iron red blood cells (human or animal) 
are used. Preferably, an additional 
source of oxygen is employed and for 
this purpose magnesium peroxide is 
said to be satisfactory. Since the action 
is photodynamic a source of energy is 
necessary, a quartz-mercury are being 
found suitable in this connection. 

The scope of protection appears rather 
broad, claim 1 reading as follows: 

A therapeutic agent for topical ap- 
plication comprising iodine activated by 
ultra-violet light in the presence of 
chlorophyll, heme as a source of iron, 
and a material continuously evolving 
oxygen. 


Other Patents 

U.S. 2,423,108—(Sharp & Dohme)— 
N*-Carboxyacyl Metanilamides. 

U. S. 2,423,252—(Helene Curtis)— 
Hair dressing and drying apparatus. 
U. S. 2,423,517—(Roche Organon)— 
3-Keto-20,21-Dihydroxy Saturated 
Pregnanes. 

U. S. 2,424,007—(Abbott Labs.)— 
Intermediates for biotin. 2-Omega- 
Carbalkoxy Alkyl-3-Oxo-4-Carbal- 
koxy Tetrahydrothiophene. 

U. S. 2,424,061—(Eli_ Lilly)—Anti- 
malarials. 9%-Amino-Alkyl-Amino- 
Substituted Acridines. 

U. S 2,424,664—(duPont)—N-Beta- 
Cyanoethylalkane-Sulfonamides. 
U. S. 2,424,221—3-(May & Baker)— 
Production of Amidine Salts. 

U. S. 2,425,326—(U p j o h n)—2- 
p-Aminobenzene Sulfoamido)-4 
Hydroxy -5,6,7,8-Tetrahydroquina- 
zoline. 

LU. S. 2,425,721-3—(University of 
Michigan Regents)—Thiophene 
compounds. Therapeutics. 

U. S. 2,425,730—(Ciba)—N-S u b - 
stituted Th y m ox y-Acetamidines. 
Anticholinergic and Atropine-l i k e 
activity. 
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9 "BEEKMAN ‘STREET 
NEWYORK, N.Y. U.S. A. 





M.W. PARSONS 






POWDER BASE NO. 7 


the introduction of this new face powder material 
of it have constantly increased because the use of 
‘actually represeats a development in fine face powders. 
= Its exceptional silky. soft. smoothness, the complete ab- 
gence of odor and the extremely fine particle size of it. 

plus its extraordinary adhesiveness actually improves a 

face powder in which it is used. As little as 5°%/, added to 

Ps your formula will bring about this result although it is 
‘ being used in some face powder to the extent of 15% and 
a formula is offered showing its use in this percentage. 

Samples are at your disposal and we believe that this 

is one of the Plymouth products which warrants a serious 
investigation by every face powder manufacturer be- 

cause it has real merit and will improve your product. 


Imports AND TELEPHONE: BEEKMAN 3-3162 — 3163 — sie 
PLYMOUTH ORGANIC LABORATORIES, Inc. caste: anparss. parsonoms. new YORK] 
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ALOES, Venezuelan 

ANISE SEED, Star, Chinese 
BOLDO LEAVES 

BORRAGE FLOWERS 
BUCHU LEAVES 

CELERY SEED 
CHAULMOOGRA OIL 
CLOVES, Zanzibar 
COCILLANA BARK 
COLOCYNTH PULP 
CORIANDER OIL AND SEED 
CUMIN SEED 

ERGOT OF RYE 

FENNEL SEED, Indian, Argentine 
FOENUGREEK SEED 
GRAINS OF PARADISE 
GUM GAMBAGE 

GUM KARAYA 








Available From Stock 


@ Other Imports Arriving Daily. 
@ ALL ORDERS AND INQUIRIES GIVEN IMMEDIATE ATTENTION 








RHUBARB ROOT. Chinese 
Powdered and Whole 


ROSEMARY LEAVES 


HELLEBORE ROOT WHITE 
HERBA HERNIARIAE 
HERBE MENTHE 
HOREHOUND HERB 


Cyprus 
IRISH MOSS ype 
JUNIPER BERRIES, Italian SARSAPARILLA ROOT 
SAVORY 


KAMALA POWDER 

KOLA NUTS 

LAUREL LEAVES 
LAVENDER FLOWERS 
LICORICE ROOT 

LINDEN FLOWERS, with Leaves 


SESAME SEED, Hulled and Natural 
STRAMONIUM LEAVES 

THYME LEAVES & OIL 

UVA URSA LEAVES 
VALERIAN ROOT 


MAHUANG, Chinese tJ 

MARJORAM LEAVES AMINOPHYLLINE 

OAK MOSS 

ORANGE OIL, Florida and Brazilian EHPEDRINE SALTS 

ORRIS ROOT GUM CAMPHOR, Japanese and 


Domestic 
ICHTHAMMOL, N.F. 
VITAMIN PRODUCTS 


PARSLEY SEED 
PSYLLIUM SEED AND HUSKS 


@ We Offer a Complete Line of Pharmaceutical Pills, Tablets, Liquids and Ointments. 


SAGE LEAVES, Dalmatian, Spanish, 














KACHURIN DRUG COMPANY 


Vanufacturers 


DRUGS - 


Telephones: BRyvant 9-7400-1-2 


CHEMICALS =.- 


525 West 


-3-4 @ Cable Address: Kachurin, 


Exporters Distributors 


OILS 
New York, N. Y. 


New York @ Codes: A. B.C. 


e Importers . 


i3rd Street, 
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Sth & 6th Edition and Bentley’ 


BOTANICALS 





Ueto 








scilinas 
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Musk INE 








CHEMICALS 


Pharmaceutical — Industrial 





DRUGS, OILS, VITAMINS, etc. 
Import & Export Merchants 


Buying Agents For Leading Foreign Houses 
Selling Agents For American Producers 














CAMPHOR USP Du Pont, Powder — Tablets 
MENTHOL CRYSTALS USP 

HYOSCINE HYDROBROMIDE USP 
ARECOLINE HYDROBROMIDE, NF. 

SULFUR PRECIP., USP, Sylvania Brand 
THEOBROMINE SODIUM SALYCILATE NF. 
OIL CAMPHOR WHITE SYNTHETIC 


SULFA ORUGS BEESWAX USP 
iuUM US yellow leached 
oo . LANOLIN USP 
SPERMACETI USP P Pry rts | rae 
HAARLEM OIL 
CHLOROPHYLL 
QUINCE SEED COPPER SULFATE 


IRRADIATED ERGOSTEROL 
SPANISH SAFFRON THEOBROMINE ALKALOID, Pure 
CITRIC ACID USP, Granular CAFFEINE ALKALOID USP 
SUGAR OF MILK USP, Powder CAFFEINE CITRATE USP 


Crystals or Powder 










HAS. L. HUISKING & CO., INC. 


155 VARICK STREET, NEW YORK 13, N. Y. 


Chicege Office Ceble A 
561 E. Hlimols St. HMUISKING, NEW YORK 


LONDON AGENTS 
> Wheeler & Huwking, Utd., 26 Great Tower St, London, E.C 3, Engiond 








SINCE 1872 





PEDER DEVOLD 


PURE NORWEGIAN 


COD LIVER OIL USP 


“The Choice of Careful Bottlers Everywhere” 
Standardized Vitamin Tested - Oils of All Potencies 
FROM CAN TO CARLOAD QUANTITIES 
HANDY, ATTRACTIVELY-LITHOGRAPHED CANS 
The oll packed in these 1 and 5 gallon cans is the finest 
tresnest, most palatable Medicinal Norwegian Cod Liver Ol! 
available. The name Peter Devold has stood for these 
Qualities for decades. 
Vitamine Brand Oils ( Fortified Poultry Cod Liver Oils 
Devold Vitamin A & D Feeding Oils 
Vitamin A & D Concentrates 
Irradiated Ergosterol (Vitamin D2 
Chlorophyll 
Pure Wheat Germ Oil 


IMPORT —_ 











DIVISION OF CHAS. t. RUISKING B&B CO.. Ing. 
155 Varick St. * New York 13, N. Y. 
Cable Address: VITAMINE, New York — All Standard Codes 











ST E Wire 
MEETING REQUIREMENTS OF INTERNATIONA. PHARMACOPOEIAS 
ALKALOIDS of AMERICAN MANUFACTURE 
SANTONINE COMPANY OF AMERICA 


1Visionm OF CHAS t wUISKiNgG &@ CO... Ime 














0 
155 VARICK STREET. NEW YORK 13, WN. — Cable Address SANTONICUS, W. Y. 
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EXCLUSIVE witn HOPKINS 
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ct Emulsions of Fixed 
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Write for formulas. 


HOPKINS’ PINEALCO 


Syrup of 
For Dependable 
White Pine Compour F.) 


lor, 
. ble. Uniform in co 4 
eutically relia concentrated, 
po ap flavor. So highly Con ately 2 
a single 
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HOPKINS’ FIJIOLINE 


For P 
Meche auiting @ Reliable 
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A natural v — 
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HOPKINS’ NE 
UTRAL 
POWDERED WHITE soap 


Extensive 
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ol, water 


Plicated 
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9 tempera. 

n non- 


product “Quality is remembered 


long after price is forgotten” 


BASIC INGREDIENTS OF TOP QUALITY 


FOR TOILETRIES * COSMETICS * PROPRIETARIES 


Full information, samples and quotations on request 
Please indicate uses intended so that we may offer our best suggestions. 
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Compounders Corner 


New Approach to Cake Make-up 
Production 

The existance of the patent for the 
original cake make-up, says R. Presslie 
(S. P. C. 20:665, 1947) has induced 
many cosmetic workers to experiment 
with cake make-up formulation in at- 
tempts to avoid conflicting with the 
specifications and claims of the patent. 
That some have succeeded is evident 
from the fact that there are now at 
least half a dozen different products of 
this type on the market. And, since 
these new cake make-ups are promoted 
by firms of world-wide repute who could 
not afford to sponsor an inferior product, 
much less to infringe existing patent 
rights, it is obvious that today’s cos- 
metic chemists are capable of consider- 
able ingenuity. Presslie’s approach to 
this problem is essentially one of manu- 
facture (as against one of choice of in- 
gredients); resulting in a molded, non- 
compressed type of cake. 

The standard method of manufac- 
ture is, essentially, to prepare a liquid 
cream, add the fillers and pigments, 
dry the mixture, pulverize it and com- 
press it into molds. After considering 
the various ingredients and their pro- 
portions, as given in the patent, Press- 
lie suggests that the obstacles can be 
overcome by the following approach to 
formulation: 


Diethylene glycol stearate 25 per cent 


Sa m@¢ « 
Titanium dioxide........ 20° * 
Sulphonated castor oil... 15“ * 
a a Spare gs“ « 
Color.... = = 


While there is nothing new about the 
components, the method of preparing 
the cake differs entirely from that out- 
lined in the patent. Instead of making 
an emulsion with the oil, wax and water, 
then adding the dry ingredients and de- 
hydrating the mixture, this make-up is 
never hydrated. The diethylene glycol 
stearate is melted, at a temperature 
just above melting point to prevent dis- 
coloring; the powders are mixed with 
the sulphonated oil and milled for pref- 
erence, then this paste is added to the 
melted wax and thoroughly admixed. 
The product is poured into suitable 
molds and allowed to cool. When cool, 
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the make-up sets to a firm cake, and, 
owing to contraction, is easily removed. 
The new surface exposed is not like the 
proprietary cake, which is matt, but is 
shiny and smooth. One advantage of 
this feature is that if the mold is em- 
bossed with a design it comes up clearly 
on the cake. There is also a great saving 
in time and equipment; the steps of 
emulsification, drying, pulverizing 
and compressing being entirely elimi- 
nated. If a matt surface is desired, it is 
suggested that the molds be dusted 
before filling; using a powder consisting 
of zinc oxide, titanium dioxide, tale 
and color as previously employed, 
thus ensuring that the surface will have 
the same shade as the rest of the cake. 

According to Presslie, cake make-up 
prepared by this method becomes an 
oil-in-water emulsion containing sus- 
pended pigments, when wetted in the 
manner of normal usage; the large per- 
centage of titanium dioxide offsets any 
tendency to waxiness. “Take-off” is 
very good, spreading on the skin homo- 
geneous, and ability to hold a coating 
of face powder satisfactory. 


Booklet on Phenyl Mercurics 

Data on the formation, properties and 
uses of phenyl mercuric compounds as 
effective germicides and fungicides are 
given in a recently published booklet. 
Tables of molecular weight, melting 
point and solubility of the various com- 
pounds, as well as brief descriptions of 
methods of use in various industries, 
including drug and cosmetic products, 
are presented. A comprehensive bibliog- 
raphy enchances the usefulness of the 
publication. The booklet, **Phenyl Mer- 
curics,”’ is available on request from The 
Edwal Laboratories, Inc., 732 Federal 
Street, Chicago 5, Ill. or to Metalsalts, 
Inc., 200 Wagaraw Road, Hawthorne, 
N. J. 


Neutral Compatible Vehicle 

A neutral vehicle and digestive, said 
to be particularly useful for carrying 
nauseant drugs, is being suggested to 
physicians by the Joint Committee on 
Professional Relations of the Medical 
Society of New Jersey and the New 
Jersey Pharmaceutical Association. The 
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formula for this “Elixir Papain and 
Diastase,” as cited in the Journal of the 


American ‘Pharmaceutical Association, 
Practical Pharmacy Edition (8:286, 
1947) is as follows: 

Papain.... 1.8 Gm. 
Diastase. . | ie 
Glycerin........ 36.0 ce. 
Alcohol. . 21.6 * 


Water, to make 120.0 * 


It is flavored with compound spirit of 
orange and colored with solution ama- 
ranth. The preparation produces no in- 
compatibilities with carbonate or other 
alkaline salts and is compatible with 
most other drugs. 


Ammonium Salts vs Dental Caries 
According to the findings of R. G. 
Kesel, J. F. O'Donnell, E. R. Kirch and 
E.C. Wach (Am. J. Orthodont. & Oral 
Surg. (33:80, 1947), ammonium salts 
may be useful for controlling dental 
caries. In their studies of the saliva of 
caries-free individuals for a _ factor 
which inhibited the growth of Lacto- 
bacillus acidophilus (present when dental 
caries are formed), ammonia seemed lo be 
an end product in all the filtrates. Am- 
monium carbonate added to sterile broth 
as a culture medium was found to inhibit 
the growth of L. acidophilus fo an extent 
parallel to salivary culture filtrates with 
similar ammonia nitrogen concentrations. 
Further tests indicated that it was am- 
monia, and nol the alkalinily imparted by 
the ammonia, which was responsible for 
the effect. A mouth rinse and a tooth 
powder, each containing 5 per cent of 
dibasic ammonium phosphate, were pre- 
pared. A control group of 10 patients and 
an experimental group of 45 patients were 
selected. The patients in the experimental 
group were instructed to use the powder 
and rinse upon arising and before retiring 
each day. The control group was given a 
rinse and a powder of the same formula, 
but without dibasic ammonium phos- 
phate, for use in the same manner. Both 
groups were told lo report at regular inter- 
vals for bacterial counts. In all but one of 
the experimental group, the L. acidophilus 
count was markedly reduced afler one 


year of such treatment, whereas there was 
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14 Pw note... that last touch of refinement .. . us on your company letterhead and we will 
ol, » P ; > i i n. 
that extra dash of crispness in your own blends. send you samples and complete informatio 


Aromatics 
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PERFUME BASES 
of Highest Quality 


CONSULT US 


RourE-DUvupPonrt, INC 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
10 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


oe 





SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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no appret able change in the count wi the 
saliva of the control group. The one 
ercepl proved lo be an unco operative 
pal ent 

Pre ous worr by other invest alors 
had shou that urea (carbamide 5 
eller readucthgq the rie dence of den- 


tal caries. On the hasis of these findir as, 


2 ner cent of urea was neorporated nlo 


the rinse and powder used un the previous 
erperiment(s and minor changes were 
made the other inaredients to better 
mask the urea laste. The formulas for the 


fwo preparal ons were as ft llows: 


Rinse 
Dibasic ammonium phos- 
phate 50.0 Gm. 
Urea 30.0 * 


Glycerine 100.0 ce. 
Aleohol 10.0 ** 
Saccharin sodium 1.0 Gm. 
Menthol * ae 
Amaranth solution, U.S.P. 2.0 * 
Sodium benzoate 1.0 Gm. 
Distilled water, to make. 1000.00 cc. 


Powder 


Dibasic ammonium phos- 

phate 50.0 Gm. 
Urea 30.0 * 
50.0 * 


Bentonite 
Pptd. calcium carbonate 866.0 


Saccharin | 
Menthol 38 * 
Peppermint oil 2.0 ce. 
Cinnamon oil * Bw 
Methyl salicylate 6.0 ** 


**Duponal” 10.0 Gm. 


Experiments under way indicate that 
the combination of urea and dibasic am- 
monium phosphate is more effective as an 
antibacterial and antacid than either alone. 


Lotion Containing Lanolin 

Experiments were conducted by H. L. 
Kendall and H. G. Dekay (J. Am. 
Pharm. Assoc., Pract. Pharm. Ed. 
8:415, 1947) to formulate a satisfactory 
hand and face lotion containing lanolin 
and having the following properties: 
(1) not greasy, (2) not sticky, (3) mod- 
erately thick, (4) rub into skin com- 
pletely, (5) soothing and protective, (6) 
pleasing appearance, (7) suitable odor, 
and (8) inexpensive to make. 

After trying a number of preparations 
the sample selected as most suitable had 
all of the desirable properties listed 
above. It was of a creamy white appear- 
ance. After 300 days’ storage at 35°F. 
there was no change observable in ex rk Tr, 
appearance or properties. At 94° F. the 
preparation gradually darkened in color 
up to 110 days, after which there seemed 
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to be no further darkening The final 
color was a cream shade rather than 
pure white, but was not objectionabl 
At room temperature there was no 
observable change for 190 days. At 300 
days there was very slight darkening in 
color. 

The formula of the selected samph 
is as follows: 


Glyceryl monostearate 





self-emulsifying 35 Gm 
Stearic acid Ss « 
Propylene glyco! 50 ec. 
Anhydrous lanolin 10 Gm. 
Alcoho! 50 ee. 
lriethanolamine Ww * 
Perfume ; = 
Distilled water, to make 1000 ** 


1. Melt and bring to 90°C. the 
glyceryl monostearate, stearic acid, 
propylene glycol, anhydrous lanolin, and 
100 ce. of distilled water. 

2. Place the triethanolamine and 50 
cc. of distilled water in a beaker and 
heat to 90° C 

3. Add (2) to (1) in a slow stream 
while stirring (by hand). 

1. Add gradually, while stirring (by 
hand) enough distilled water to make 
919 cc 

5. Dissolve the per fume in the 
alcohol. 

6. Add (5) to (4 when (4 is cool. 


Foot Dusting Powder 

In the Practitioner (No. 949, 47, 
1947), J. Ingram points out that the 
character of sweating in hot weather lends 
lo activate a latent ringworm infection of 
the toes. The following dusting powder is 
lo be used as a routine toilet measure 
Sodium hexametaphosphate 5 parts 
Salicylic acid 3 ©« 
Zine mead | 
Tale 
Boric acid! 

The feet should be carefully washed, 


soaked in a solution of potassium per 


to 100 parts 


manganate (1 in 4000), and thoroughly 
dried before the powde ris applied. 


Booklet on Aluminum Hydroxide 
Gel 

Aluminum hydroxide gel, well estab- 
lished in the treatment of peptic ulcer, 
has also found important uses in con- 
junction with the oral administration of 
penicillin. Considerable valuable in- 
formation on this material is available 
in the booklet, “Aluminum Hydroxide 
Gels,” issued by the Reheis Company, 
Inc., 88 Shipman St., Newark 2, N. J. 
Data is also given on concentrated com- 
pressed aluminum hydroxide gel, useful 
for making aluminum hydroxide gel, 
U. S. P. XII, aluminum hydroxide, 
mineral oil emulsions, and other prod- 
ucts. 
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Non-Smearing Lipstick Patent 

\ecording to the claims of M. Kilmist, 
n British pater { 2d, 537. a liquid lipstick 
which will nol smear when u comes in 
contact with articles of clothing, cigaretles, 
ele., can be prepared with the following 
ngrediet Is 


by Weight 


Volatile organic solvent 65-95 
Plasticizer 3-15 
Cellulose ester 1-12 
Coloring matter 0.05-3 


This lipstick, when applied to the lips, is 
said lo form a moisture- proof and smear- 
proof coating. 

The preferred cellulose ester is ethyl 
ct llulose . and ‘ thy l ale ohol, alone or mitre d 
with acetone, has been found very satis 
factory as 1 latile solvent The plastic tzer 
must depend on the solvent. It should be 
of organic character and soluble in the 
solvent used. Glycerine, methyl abietate, 
castor oil, and particularly hydrogenated 
methvl abielate are suggested To elimi- 
nale a stinging sensation which has been 
experienced when this preparation was 
applied to the lips, a volatile hydrocarbon 
such as mineral spirils or petroleum ether 
can be added. This is particularly suc- 
cessful if first saturated by agitation with 
water Perfumes, preservatives, anti- 


oridants, etc., may also be added. 


Cleansing Powder for Instruments 
According to a note in the Bulletin 
of The American Sociely of Hospital 


26, 1917) a powder, 


Pharmacists (4:2 
which, when dissolved in water, makes a 
solution for cleaning surgical instru- 
ments and glassware, has the following 


‘ om position: 


Disodium phosph., heptahydrate 59.2 
Soda ash 27.8 
Sulfonated organic detergent 5.5 
Sodium sulfate. .. : 7.5 


Such a product is also available com- 


mercially 


Concise Data on Synthetic Organic 
Chemicals 

1 new and revised edition of the book- 
lel, “Physical Properties of Synthetic 
Organic Chemicals,” has just been issued 
by Carbide and Carbon Chemicals Cor- 
poration, a Unit of Union Carbide and 
Carbon Corporation. This 12-page book 
let has been designed as a condensed guide 
for users «f organic chemicals. It contains 
data on applications and physical proper- 
lies for more than 175 synthetic organic 
chemicals. The material is presented in 
tabular form for ready and easy reference. 
Copies may be obtained without charge by 
writing to Carbide and Carbon Chemicals 
Corporation, 30 East 42nd Street, New 
York 17, N. Y. Ask for Form 6136. 
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PENICh 





RELEASED — FOR ALL GENERAL USE... 





On August 21, 1947 the Office of Materials Distribution, (United States 
Department of Commerce) announced that applications through primary distributors for 
Quinine will be considered for all general use. 


Until now all supplies have been limited to straight Quinine dosage 


use only. 


Reasonable amounts of Quinine will be made available for the manu 
facture of proprietary, industrial and other products — 


Send us your orders for prompt shipment from our warehouse stocks. 












lowing Cinchona Alkaloids— 


CINCHONIDINE—Alkaloid 
CINCHONIDINE SULFATE NF. 
CINCHONINE—Alkaloid 
CINCHONINE SULFATE NF. 





~wwevrvevvrervleet?T 


S. B. Penick & Company are primary manufacturers of the fol- 


QUININE HYDROCHLORIDE U.S.P. 

QUININE SULFATE U.S.P. 

QUINIDINE SULFATE U.S.P. 

TOTAQUINE U.S.P. (Improved) 
TOTAQUINE SULFATE 

TOTAQUINE HYDROCHLORIDE 


Quinine now released for all general use — + 


The World’s Largest Botanical Drug House 


2. B. PENICh 


90 CHURCH STREET, NEW YORK 7 
Telephone, COrtilandt 7-1970 


)& COMPANY 


735 WEST DIVISION STREET. CHICAGO 10 iL 
Telephone, MOHaowk 5651 
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ADVANCING THERAPY 


Radar Therapy 

The use of microwaves for heat- 
ing living tissue may soon be prac- 
ticable, according to the observa- 
tions made by F. H. Krusen and his 
associates (Proc. Staff. Meet. Mayo 
Clin. 22:209, 1917). They found that 
radar waves can be directed in a 
beam and focused accurately on 
any surface of the body. A movable 
director permits 
tissues in a variety of patterns and 
allows the patient to move about 
unencumbered by pads or the like. 


Streptomycin in Otitis Media 

In order to determine its efficacy 
J. B. Holt and F. B. Snell (Arch. Oto- 
laryngol, 45:169, 1947) used strepto- 
mycin in 20 cases of suppurative otitis 
media representing 26 ears infected with 
gram-negative organisms. Two Gm. of 
streptomycin was given daily for five 
days. The 2 Gm. of the drug was dis- 
solved in 24 cc. of sterile water and given 
in 2 cc. doses intramuscularly every two 
hours day and night. The ears were 
dried daily, and streptomycin drops 
were instilled into the external canals 
hourly throughout the waking hours. 
Complete drying of all discharge oc- 
curred in 50 per cent of the infected 
ears. Improvement was noted in 31 per 
cent. Nineteen per cent showed no 
improvement. Tests with the infecting 
organisms for sensitivity to strepto- 
mycin suggests that there is a rapid 
development of resistance to the anti- 
biotic. 


Injection of Vitamin D 
Experimental work on rats was 
carried out by H. Vollmer and B. L. 
Oser (J. Pediatrics 30:446, 1947) to 
determine the comparative thera- 
peutic and prophylactic effect of a 
single massive dose of vitamin D, 
administered orally in oil, intra- 
muscularly in oil and intramuscu- 
larly in oil-ether 
superiority of the oil-ether injection 


solution. The 


and the oil injection over the oral 
doses was statistically significant. 
The superiority of the parenteral 
vitamin D, administration in an 
oil-ether vehicle in the therapeutic 
as well as the prophylactic experi- 
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the heating of 


ments seems to indicate quick 
absorption and satisfactory reten- 
tion of the vitamin administered by 
this method. The inferiority of the 
parenteral administration of vita- 
min D, in oil in the therapeutic ex- 
periments may be ascribed to a de- 
layed vitamin D absorption from the 
oily deposit in the tissues. The 
inferiority of the oral administra- 
tion of vitamin D, in oil in the 
prophylactic experiments may be 
explained by incomplete absorption 
of massive doses from the gastro- 
intestinal tract and loss of vitamin 
D with the feces. If observations in 
animals are applicable to infants 
and children, say these workers, one 
may expect that intramuscular in- 
jection of a single massive dose of 
vitamin D, in an oil-ether vehicle 
will cure rickets at least as promptly 
as other methods of administration 
and is at least equivalent to the 
other methods in its prophylactic 
effect, giving complete protection 
against rickets for at least three 
months. 


Aerosol Penicillin 

The results of studies made by S. J. 
Prigal, T. H. MceGavack, F. D. Speer 
and R. Harris (J.A.M.A. 134:932, 1947) 
show that the inhalation of penicillin 
aerosols produces a concentration of the 
drug sufficient to make it effective, 
not only in the treatment of broncho- 
pulmonary disease, but also in the 
therapy of injections of other systems 
of organs where this antibiotic is in- 
dicated. A combined steam generator 
and aerosolizer was employed to pro- 
duce the medicated aerosals. It was 
found that penicillin in aqueous solu- 
tion did not form a stable aerosol. This 
difficulty was overcome by dissolving 
the penicillin in propylene glycol. It 
was noted that the glycol not only pro- 
duces a stable aerosol, but that it con- 
tributed to the antibiotic properties of 
the blood as well. The stability of the 
aerosol was further enhanced when 5 
per cent of glycerine was added to the 
solution of penicillin and propylene 
glycol. 

These workers found that unusually 
high and prolonged levels of penicillin 
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were obtained in the blood when this 
penicillin-propylene glycol aerosol was 
inhaled within a tent or from a breath- 
ing box. They feel that the tent method 
should be ideal for the treatment of 
infants and children, or whenever con- 
tinuous treatment with penicillin is in- 
dicated. It is believed that the use of 
mixed aerosols, which is feasible with 
the new aerosolizer, opens up the pos- 
sibility of applying these aerosols when 
the infection is of a mixed type and is 
not responsive to a single agent. Sul- 
fonamide drugs, penicillin, streptomycin 
and other antibiotics can possibly be 


used in various combinations. 


Soluble Phenolphthalein Laxative 

A solubilized phenolphthalein 
laxative of low toxicity, the beta 
diglucoside derivative, has been 
studied and compared with U.S.P. 
phenolphthalein by M. Rosenthal, 
S. E. Cairncross and M. G. Gray 
(Am. J. Digest. Dis. 14:143, 1947). 
They point out that, as far as is 
known, phenolphthalein beta di- 
glucoside is the only colorless, odor- 
less, tasteless, water-soluble sub- 
stance possessing laxative proper- 
ties. While stable in solution, it is 
hydrolyzed in the intestine to liber- 
ate free phenolphthalein. Its aper- 
ient action is mild, yet thorough, 
and the persistence of such action 
for several days enables many 
patients accustomed to daily medi- 
cation to reduce their requirements. 
The derivative has a distinct ad- 
vantage in that it may be uniformly 
distributed in solid or liquid form, 
thus permitting exact dosages. Cal- 
culated on the basis of active prin- 
ciple, the effective dose of the di- 
glucoside is about half that of phe- 
nolphthalein. 

The range of effective dose was 
determined in seven clinical studies, 
covering all age groups. In five of 
these groups the diglucoside was 
compared with phenolphthalein 
and in two groups an elixir formu- 
lation was studied. The elixir, for 
oral administration, is a paltable 
and safe preparation consisting of 
9 per cent of true fruit raspberry 
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flavor. 38 per cent sugar, and 1.62 


per cent of phenolphthalein beta 


deglucoside, with small amounts of 


supplementary flavoring. It is com- 
pounded to supply one grain per 
teaspoonful of the laxative prin- 


ciple. Ihe active ingredient re- 


, . : 
mains stable on ageing. Because of 


its form, the elixir enables rapid 
and complete absorption and great- 
er uniformity of response, hence 


permitting smaller dosage. 


Gelatin Solution for Shock 

The value of gelatin solutions in the 
shock has 
been investigated by S. O. Levinson, 
M. Janota, F. Arimoto and H. Necheles 
Surg Gynec. & Obstet. 88:925, 1947): 


In their studies various brands of gela- 


treatment of hemorrhagi 


tin. gelatins with different degrees of 
hydrolysis and various concentrations of 
gelatin solutions were tried. On the 
basis of their experien es on dogs they 
recommend gelatin solution for use on 
patients. Gelatin cannot replace whole 
blood, nor is it a substitute for plasma, 
but it has value as an inexpensive, easily 
available agent to combat shock due to 
plasma loss. Experience with the use of 
gelatin solution on patients has been 


favorable. 


Potassium Thiocyanate for 
Potassium thiocyanate has long 
been used in the treatment of hy- 
pertension but there is considerable 
disagreement as to its value. G, 
Watkinson and G. Evans (Brit, 
Med. J. 1:595, 1947) think that the 
differences of opinion regarding the 
value of potassium thiocyanate are 
due to the narrow margin that 
exists on occasion between the 
therapeutic and the toxic dose of 
the drug, as also to the fact that a 
toxic rash may appear when the 
drug concentration in the blood is 
at a low level, and to the fact that 
the coincidental arteriosclerotic 
disease is not as yet either recog- 
nized or understood. They review 
observations on 60 patients with 
persistent hypertension. They place 
the patient at rest in bed for the 
first fortnight or three weeks with 
After the 


effect of this treatment on general 


symptomatic treatment. 


well-being and blood pressure has 
been noted, potassium thiocyanate 
is given for from four to ten days 
if indications for its use are still 
present. At the end of one week’s 
treatment the serum thiocyanate 
concentration is estimated. The 
quantity of potassium thiocyanate 
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administered should be based on 
serum estimations. Blood pressure 
readings are no criterion of dosage. 
A scheme of dosage is given together 
treatment. 


with indications for 


Symptomatic relief and a significant 





fall in blood pressure were observed 
in roughly 60 per cent of the cases. 
The further 
patients show that the effect of 


observations of 42 


thiocyanate therapy can be cor- 
related with the phases of the 
arteriosclerotic process, and that 
whereas symptomatic relief is given 
and blood pressure reduction is 
maintained in approximately 40 per 
cent of the cases, the continued 
administration of potassium thio- 
cyanate does not prevent the con- 
tinued progress of arteriosclerotic 


disease. 


Vitamin C and Procaine Toxicity 

In their report in Anesthesia and 
\nalgesia (26:22, 1947), R. kK. Richards 
and hk. hueter state that depletion of 
vitamin C results in a rapid and marked 
increase in sensitivity to the convulsive 
action of procaine in guinea pigs. This 
finding parallels the prolongation of the 
hypnotic effect of certain barbiturates 
in vitamin C deficiency previously re- 
ported by the authors. Starvation like- 
wise lowers the resistance to the toxic 
action of procaine, Possible patho- 
physiologic reasons for these conditions 
The re- 


sults of these experiments suggest that 


and treatment are discussed. 


liberal administration of dextrose and 
vitamin C prior to the use of large doses 
of procaine may increase the resistance 
against toxic side effects of this drug, 
particularly in patients in a poor nutri- 


tional condition. 


Improved Preparation for Motion 
Sickness 

The increasing volume of travel 
in this country particularly the 
growth of air travel, has made 
motion sickness and its relief a 
matter of growing importance. 
According to F. Damrau (Med. Rec. 
106: 408, 1947), the term “‘motion 
sickness” is used to include sea- 
sickness, air sickness, train sickness 
and car sickness, for there is now 
general agreement that these con- 
ditions have a close relationship to 
each other in etiology and fundi- 
mental character. His survey of 
developments during recent years 
in the therapy of motion sickness 
indicates that scopolamine hydro- 


bromide is an efficient agent for 
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the prevention and treatment of 
this condition. However, for use 
in motion sickness, the partially 
detoxicated aminoxide of this salt 
appears to possess distinct advan- 
tages. The therapeutic potentiali- 
ties of this salt, scopolamine amin- 
oxide hydrobromide, are identical 
with those of the alkaloid from 
which it is derived, but the toxicity 
of the aminoxide is far less than 
that of the parent substance. In 
addition, its duration of action is 
much briefer, which is a desirable 
characteristic in the treatment of 
conditions like motion sickness. 
Pherefore, because of lower toxicity, 
high effectiveness and shorter dura- 
tion of action, Damrau feels that 
scopolamine aminoxide hydrobro- 
mide is superior to scopolamine 
hydrobromide for the therapy of 


motion sickness. 


Ethyl Carbamate and Prostatic 
Cancer 

The antiandrogenic treatment of 
prostatic cancer is not completely satis- 
factory, since remission of the disease 
was less than five years in duration in 
80 per cent of the cases so treated. 
Because of this, C. Huggins, Sung Ting 
Yu and R. Jones, Jr. (Science 106:147, 
1917) have investigated many possible 
chemotherapeutic agents in patients 
in Whom relapse has occurred after en- 
docrine control. However, they have 
found only one agent that is effective 
in ameliorating the disease when it 
has become androgen-independent and 
widespread. This agent is ethyl car- 
bamate (urethane). Observations were 
made on four patients with prostatic 
cancer to determine the effects and 
Ethyl 


carbamate was found to be a toxic 


mode of action of this agent. 


drug which causes inhibition of some 
cases of prostatic cancer. In three 
patients with widespread cancer, there 
has been a considerable regression of 
the primary tumor, relief of pain, and 
improved sense of well-being, and a 
significant decrease of the acid phos- 
phatase of the serum. One patient, at 
first showing improvement, died at the 
end of 33 days, after being given an 
average daily dose of 9 Grms. of ethyl 
carbamate. The drug must be admin- 
istered with great caution and a white 
cell count must be made at frequent 
intervals. It is not considered safe to 
continue ethyl carbamate when the 
leucocyte count is less than 4,000 per 
cubic mm. or when nausea or vomiting 
occur. 
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Industry’s Books 


Occupat onal Diseases Of The Skin, by 
Louis Schwartz, M.D., Medical Di- 
rector, United States Public Health 
Service, Louis Tulipan, M.D., Clinical 
Professor of Dermatology and Syphil- 
ology, New York University, and 
Samuel M. Peck, B.S., M.D., Derma- 
tologist, Mt. Sinai Hospital, New 
York, Second Ed., 964 pp., Illus., 
Lea & Febiger, Phila., $12.50. 

This work supplies the need for de- 
tailed and systematized knowledge of 
industrial dermatology. It describes the 
pertinent industrial processes and chem- 
icals employed in this country, furnishes 
the background on which the actual 
dermatosis develops and assists in the 
determination of the possible irritants 
to which a worker may be exposed. The 
subject matter is arranged by trades, 
occupations and professions as well as 
by the causative agents, which makes it 
easy for the reader to find quickly the 
probable etiological irritant in the given 
trade or industry. The simple and brief 
descriptions of the industrial processes 
themselves are valuable to everyone 
who is interested in health hazards in 
industry. The second edition also de- 
scribes those new chemicals and new 
methods of manufacture, many of them 
developed during the war, which are so 
rapidly and constantly being evolved. 
Of particular interest to this trade is the 
chapter XXI on cosmetics, pages 
314-335. 

The Guarantee of Annual Wages, by 
\. D. H. Kaplan, 269 pp., The 
Brookings Institution, Washington, 
$3.50. 

This study is primarily concerned 
with current proposals which would 
start with the guarantee of substantially 
full-time pay rolls as overhead, in the 
expectation that, by having to meet 
these guarantees, industry would find 
ways to stabilize production and give 
greater security at higher levels of 
employment. It considers the problems 
with which business would be confronted 
to meet this obligation—the impact on 
total employment, on competitive prac- 
tices, and on business fluctuations that 
make for insecurity. It also indicates 
some of the supplementary measures 
which would be required to give reality 
to the guarantees, 
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Epitome of the Pharmacopoeia of the 
United States and the National Formu 
lary, Issued Under the Direction and 
Supervision of the Council on Phar- 
macy and Chemistry of the American 
Medical Association, 8th Ed., 238 pp.. 
J. B. Lippincott Co., Phila., $2. 

The first edition of the Epitome of the 
Pharmacopoeia of the United States 
and the National Formulary appeared 
in 1916. The present (eighth) edition 
follows the general plan of the previous 
editions and includes the drugs found in 
these two official compendiums (U.S.P. 
XIIL and N.F. VIID). Descriptions of 
the official items are epitomized to con- 
tain the following information: Official 
titles, synonyms, brief definitions, con- 
cise descriptions of the physical proper- 
ties, actions, uses and dosage. The 
dosage statements are taken from the 
Pharmacopoeia and the National For- 
mulary and give average adult doses. 
In some instances further suggestions 
concerning dosage have been added. 
Those items that are believed to be of 
doubtful or no therapeutic value are 
commented on adversely. 


Pharmaco-Therapeutic Notebook, by H. 
W. Tomski, Member of the Pharma- 
ceutical Society, 280 pp., Williams & 
Wilkins Co., Baltimore, $4.50 
This book has been written to help 

the pharmacist in the collection of essen- 


tial notes on the various aspects. of 


pharmaceutical practice. Although pri- 
marily written from the pharmacist’s 
point of view, these summarized and 
classified notes should aid the medical 
student in his studies and should help 
the busy general practitioner in the 
selection of the most efficient, the most 
appropriate and the least toxic remedy. 


Cushny’s Pharmacology and Therapeutics, 
Revised by Arthur Grollman, A.B., 
Ph.D., M.D., Professor of Medicine 
and Pharmacology, The Southwestern 
Medical College; and Donald Slaugh- 
ter, B.S., M.D., Dean of the Medical 
School, University of South Dakota, 
Thirteenth Ed., 868 pages, Illus., 
Lea & Febiger, Phila., Cloth, $8.50. 
The Thirteenth Ed. of this classic 

work has been re-edited by two well 

qualified successors to the eminent 
pharmacologists who have revised the 
four previous editions. Like their pred- 
ecessors the present editors have suc- 
ceeded in maintaining not merely the 
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severly critical spirit and the rigorously 
scientific basis of the original work but 
much of the text as well. Pharma- 
cology, during recent years, has under- 
gone notable advances, particularly in 
the fields of chemotherapy, endocrin- 
ology, and the vitamins. The editors 
have incorporated into the present 
edition these changes while retaining 
those features which characterized the 
original “Cushny.”” It has been their 
purpose to prepare a textbook for the 
student and practitioner of medicine 
rather than a compendium of pharma- 
cological know ledge. Some of the older 
material on the effect of drugs on 
isolated organs or the anesthetized 
animal, which formed the mainstay of 
classical pharmacology, has been de- 
leted in favor of the more practical 
therapeutics of modern medicine. Only 
by emphasis on the scientific basis of 
therapeutics can modern pharmacology 
assume the important role in the medical 
curriculum which it merits. This new 
edition has incorporated a discussion of 
the important drugs which have been 
introduced into medicine during the 
past five years. They include the 
newer sulfonamide derivatives, penicil- 
lin, streptomycin and other antibiotics 
and folic acid. These and other drugs 
are making their first appearance in a 
textbook of pharmacology in the thir- 
teenth edition of this work. 


Colloid Science, A Symposium, Con- 
tributors: E. K. Rideal, A. E. Alexan- 
der, D. D. Eley, P. Johnson, F. 
Eirich, R. F. Tucket, J. H. Schulman, 
M. P. Perutz, G. S. Adair, G. B. B. M. 
Sutherland, and R. R. Smith, 208 pp., 
Chemical Publishing Co., Brooklyn, 
$6.00. 

Based on a postgraduate course spon- 
sored by the Department of Colloid 
Science, Cambridge University, under 
the auspices of the Royal Institute of 
Chemistry, this book deals with disperse 
systems and gives interpretations of 
phenomena encountered in surface films 
and interfaces. Phases and phase 
changes in monolayers, miltilayers, 
emulsion stability, absorbed films at the 
solid-liquid interface, electrical double 
layer, structure of micelles, electro- 
phoresis, fat metabolism, membrane 
equilibrium, identification of bonds and 
structural units by infra-red spectra are 
among the important topics discussed 
in this volume. 
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Perfumer’s Shelf 


New Sources of Nerolidol and 
Farnesol 

Nerolidol, an aliphatic sesquiterpene 
alcohol (C,;H2.0), was discovered in 
essential oil of neroli in 1902. The struc- 
ture and synthesis of this alcohol were 
described by Ruzicka in 1923. This 
worker demonstrated that nerolidol and 
farnesol, an alcohol discovered in 1904 in 
essential oil of ambrette seed, show a 
relationship of structure of the same kind 
as that which exists between linalol and 
geraniol (or nerol). 

The synthesis of nerolidol and the 
transformation of nerolidol into farnesol 
are respectively analogous to the syn- 
thesis of linaolol and the isomerization of 
linalol into geraniol (or nerol). This syn- 
thesis has been developed industrially. 
Starting with dihydropseudoionone ob- 
tained from linalol or geraniol, which is 
geranylacetone, the product is condensed 
with acetylene and the acetylene car- 
binol obtained is partially hydrogenated 
into nerolidol. 

These two alcohols, nerolidol and 
farnesol have been discovered in a large 
number of natural products; they are 
frequently found in association, but most 
distillates contain only small percen- 
tages. Up to a few years ago, however, 
the most important sources were still the 
Ruzicka method of synthesis and its 
variants, costly operations resulting in 
racemic nerolidol, whilst the natural 
product is optically active. 

In recent years, an essential oil of 
Brazilian origin, called oil of Cabreuva, 
has been placed on the market in great 
tonnage. Y.-R. Naves (Perfumery @ 
Essent. Oil Record 38:191, 1947) has 
found that the batches of Cabreuva oil 
which he has handled contain about 80 
per cent d-nerolidol and about 2.5 per 
cent farnesol. An essential oi] commer- 
cialized for 20 years or so, extracted 
from a Brazilian tree similar to those 
from which Cabreuva oils are obtained, 
Red Wood (Pao Vermelho) oil is also 
very rich in nerolidol. These “sesquiter- 
pene”’ oils are in all respects very similar 
to rosewood oils. Cabreuva oils contain 
nerolidol, farnesol, and a bisabolol, rose- 
wood oils contain in corresponding pro- 
portions, linalol, geraniol (and nerol), 
z-terpineol, which are the  terpene 
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analogues of these three constituents 
Nerolidol must therefore be plac ed in the 
category of easily isolated constituents 
and economically obtainable. One may 
look forward to a technical development 
in the chemistry and utilization of ali- 
pathic sesquiterpene products, equiva- 
lent to that of linalol geraniol nerol and 
their derivatives. Moreover, the disposal 
of nerolidol makes it possible to obtain 
cheaply various products necessary for 
the synthesis of many dietetic and phar- 
maceutical products of the vitamin type. 

The trees from which these oils are 
obtained are found in tropical forests, 
notably in the Province of Rio de 
Janeiro. Both Myrocarpus fastigiatus 
Allem. and Myrocarpus frondosus Allem. 
are commonly called Cabreuva, Cabure- 
iba, Cabriuva, Cabureicica and Cabu- 
reigba, as are more rarely various allied 
species. They are large trees 12 to 15 
meters in height, whose wood is much 
used for the construction of houses and 
ships. By means of incisions an aromatic 
balsam similar to the balsams of Tolu 
and Peru is extracted from the tree. 
This is utilized in native medicine to heal 
wounds and ulcers. Its use is said to 
obviate scars. 

In this same group of sophoreae, 
leguminosaepapilionaceae, b c ] ones 
Vyrospermum erythrorylon Allem. or 
Pao Vermelho (red wood) also found in 
the Province of Rio de Janeiro, a mag- 
nificent tree, odoriferous from root to 
leaves and of which the wood, a beautiful 
red, is used in both cabinetmaking and 
in the construction of houses and ships. 
The balsam (Oleo pardo=brown oil) is 
agreeably aromatic and for this reason is 
sometimes preferred to the balsam of 
“Pao balsamo” par excellence: Balsam 
of Peru. 

Naves has carefully studied the com- 
position of nerolidol isolated from 
Cabreuva oil, using for comparison nero- 
lidol extracted from oil of petitgrain and 
nerolidol prepared synthetically from 
geranylacetone. His findings are pub- 
lished elsewhere. 


Physics of Odor 

In a brief discussion on the physics of 
odor in the British Medical Journal 
(2:81, 1947) it is stated that there is a 
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general belief that material particles of 


odoriferous substances must come into 
contact with the olfactory reesptors and 
that the actual stimulation is due to 
some chemical action Phere can be no 
douLt that the odoriferous substar ix 
carried in the air, but very small weights 
of such substance may scent a rocm for 
years without apparent loss of weight 
Threshold concentrations have been 
measured for some substances, but 
naturally the threshold varies for differ 
ent individuals and in the same individ 
val from time to time, but the follow 
ing threshold concentrations are given 
skatol, 3 x 10 synthetic musk, 1 y 
10-°°; mercaptan, 3 x LO © in air 
(w/w). The loss of weight of a substance 
required to give these concentrations in 
usual surroundings, say a room, al- 
though exceedingly minute is neverthe- 


less calculable. 


Spices in Medicine 

In a very interesting article in the 
fustralasian Journal of Pharmacy (28:- 
100, 1947) it is noted that spices of all 
kinds have always attracted the atten- 
tion of medicine and pharmacology, 
even in primitive times. Books about 
pharmacology and therapeutics in our 
libraries still contain a large number of 
spices, though many of them are used 
only in folk medicine and for proper 
preparation of food. In the early days, 
following the Crusades, spices were 
more appreciated than gold and jewels 
Since then, spices have changed from 
objects of luxury to necessities of every- 
day use. 

In the days before refrigeration, 
spices were essential to prevent the 
spoiling of meat or to overcome the 
taste and odor of meat that had become 
“over-ripe.”” Today, even though they 
do not contain nutritive values, spices 
have become important to the diet. In 
some cases, as in salt-free diets for kid- 
ney conditions and other ailments, 
spices are indispensable for imparting 
palatability to foods. Spices stimulate 
the flow of gastric juices and thus con- 
tribute to the digestibility of foods. Cer- 
tain aromatic plants have a distinctly 
antiseptic action; they are effectual in 
diminishing fermentation in stomach 
and intestines. Others stimulate the 
appetite by arousing the salivary and 
gastric glands, the secretion of both liver 
and pancreas, and of the entire intestinal 
system, to increased activity. Cinna- 
mon and cloves are the most representa- 
tive of the aromatics, which are able to 
stimulate the glands of secretion. 
Thyme and fennel have a germ-killing 
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action besides The efficacy of aromat 
ics is destroyed in part when they are 
used in king. Heat may rob them of 


part of their virtues. Pepper, paprika, 
eavenne, horseradish, mustard are stim- 
ulating substances, which are able to 
increase the natural appetite. Aromati 
spices, such as pimento, anise, cinnamon, 
cloves, ginger, nutmeg, and coriander 
are employed chiefly to flavor foods 
In pharmacology tinctures of such 
spices are used chiefly to give flavor 
and color, and to stimulate the secre- 
tion of the stomach. 

Cinnamon, one of the oldest known 
spices, was used by the Chinese as far 
back as 2700 B.C. From there it was 
imported to Egypt around 1600 B.C. 
Cinnamon has a reputation in folk medi- 
cine as a cure for colds. On _ spice 
wharves workers handling cinnamon are 
said to be exceptionally free from chest 
troubles 


Nutmeg was commonly used in the 
old days to treat insomnia. One 
crushed nutmeg was used to brew a 
pint of tea; a small cupful of which was 
taken before going to bed. Although 
saffron is now used chiefly as a coloring 
agent for foods, it held an important 
place in medicine in medieval times and 
for long afterwards. In the eighteenth 
century, saffron was recommended as a 
remedy for colic in infants. Greek and 
Arabic physicians found that saffron, 
in large doses, is a kind of hypnotic. 
Homeopathy uses saffron for severe 
bleeding from the nose, uterus and 
bladder. 

Vanilla, considered one of the finest 
and most popular of all spices since its 
introduction to Europe by the Spanish 
conquerers of Mexico, was also used as 
a medicament in former times. It 
played a long-lasting part in the treat- 
ment of hysteria and hypochondria as 
well as in other nervous disorders. It 
was valued as an aphrodisiac. It was 
also used as a carminative; providing a 
sensation of warmth in the gullet, ac- 
companied by a sense of well-being, 
increased appetite and relief from 
stomach troubles. Today, vanilla and 
its derivatives are used chiefly in medi- 
cine to conceal nauseous odors and 
tastes. 

Fennel seeds, as well as the oil dis- 
tilled from the seeds, are used as car- 
minatives. Fennel oil was an important 
ingredient of a formerly popular eye 
wash. Ginger was once famous as an 
aphrodisiac and some people expect re- 
lief for headache, toothache and stomach 


ache from its use. 
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In modern medicine, mustard is used 
internally and externally. A mixture of 
mustard and warm water is a convenient 
emetic in emergencies, in cases of poison- 
ing. Larger doses produce violent irrita- 
tion of stomach and bowels, with vomit- 
ing, purging and pain in the abdomen. 
Externally mustard is used as liniment 
or plaster or mustard paper. Black 
mustard contains a glucoside, Sinigrin, 
and the ferment, Myrosin, which pro- 
duces volatile oil in presence of water. 
Plaster and similar preparations are 
powerful skin irritants; they are used for 
neuritis, neuralgia, rheumatic pain and 
similar complaints. Mustard poultice, 
in which powdered mustard is sprinkled 
on an ordinary poultice, is popular in 
folk medicine. Spiritus Sinapis is a 2 
per cent. solution of mustard oil in 
alcohol, rubbed into the skin for rheu- 
matic and neuralgic pain. A mustard 
bath is used for stopping a beginning 
cold, relieving painful menstruation, 
relieving nervous tension, etc. 

Peppermint was a widely used medic- 
inal material. A tea from the leaves of 
peppermint is very popular, particularly 
in folk medicine. Wild mint was used 
as a carminative by the American 
Indians. In times when cholera ravaged 
the unhappy continents, it was a wel- 
come beverage to replac e the lost liquid 
without harm to the sensitive digestive 
organs. Menthol, obtained from oil of 
peppermint, is of course an important 
ingredient of many modern medical 


preparat ions. 


Japanese Studies on Essential Oils 

\ number of studies made by Japanese 
investigators on various essential oils 
and related products are now becoming 
available and are being abstracted in 
American publications. For example, in 


the Journal of the Chemical Society of 


Japan (through Chem. Abstr. 41:3776, 
1947) Tsutomi Naito has reported on the 
constituents of the volatile oil from the 
leaf of Cinnamonum camphora var. 
qlaucesens. This oil, he found, consists 
of 34 per cent /linalool and a small 
amount of d-alpha-pinene, camphene, 
dipentene, para-cymene, cineole,  dl- 
alpha-terpineol, geraniol, safrole, cam- 
phor, and beta-caryophyllene. 

In the same journal (through Chem. 
lbsir. 11:3586, 1947) Noboru Hasebe 


presented a study of the essential oil of 


Ledum palustre L. in Saghalien. In his 
investigations, 720 Gm. of the essential 
oil was obtained by the steam distilla- 
tion of 100 kg. of the leaves of the plant 
He found that the oil consists of a large 
amount of para-cymene, a terpene alco- 
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hol (C,9H,,;OH), geraniol acetate, geran 
iol formate, a bicyclic sesquiterpene 
(C,;H.,), and a small amount of ledol 
(C,s5H.,0 


Main Aldehyde of Sweet Orange 


Essence 


In studies on the aldehydes present 
in the essence of sweet oranges from 
French Guinea, L. Benezet and G. Igo- 
len (Bull. soc. chim., 1946, p. 359 
found that n-octanol is the main alde- 
hyde. It is generally present in an 
amount ranging from 75 to 80 per cent 
Other aldehydes present in this essence 
are nonylaldehyde, decylaldehyde, and 
citral. 


Essential Oil of Phebalium Beckleri 


In studies on the essential oils from 
the Queensland flora, S. E. Wright 
( Univ. Queensland Papers, Dept. Chem. 
1:No. 26) investigated the essential oil 
of Phebalium beckleri. In his work, the 
leaves and terminal branches of the 
plant were subjected to steam distilla- 
tion, and 0.15 per cent of a pleasant- 
smelling volatile oil was obtained. This 
oil, when washed with 5 per cent sodium 
carbonate and 5 per cent sodium hy- 
droxide, dried over anhydrous sodium 
sulfate and distilled at 2 mm. pressure, 
yielded six fractions. Fraction 1, boiling 
at 27°C., consisted principally of pinene 
Fraction 2, boiling at 33 to 35°C., con- 
tained pinene and ocemine. Fractions 
3 through 6 consisted of sesquiterpenes 
and sesquiterpene alcohols, and boiled 
at 75 to 78°C.,84 to 87°C., 100 to 110°C, 
respectively. The pinene content totaled 


apocoximately 60per cent of the oil. 


Oil of Cedrus Atlantica 

According to J. Vandoni and P. Gov- 
inelli (Rev. ital. essenge, profumi, piante 
offic., olii vegetali, saponi 29:120, 1947, 
through Chem. Absir. 41:5261, 1947), the 
deterpenated essential oil of Cedrus 
allantica has a saponification number of 
1.6 and an acetyl number of 69.7. By 
catalytic hydrogenation, the atlantone 
is transformed into hexahydroatlantone, 
tetrahydro-alpha-atlantol, and dihy- 
dro-gamma-atlantone, and the acetyl 
number becomes 53.12. The hydro- 
genated product is colorless and does 
not react with alkalies. It is suggested 
that atlantone acetate may be substi- 
tuted for vetiveryl acetate in the manu- 
facture of perfumes. Cedryl acetate 
obtained by acetylation of deterpenated 
cedarwood oil, has better properties 
than those possessed by the raw oil for 


the preparation of perfumes. 
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Abreast of The Markets 





Essential Oil Prices Lose Ground Again But 


More Stability Predicted. Mint Oils Unsettled. 


\ tabulation of the general list of 


essential oil prices shows that the 


majority of the oils continued to lose 
ground. 

Buyers are still confining their pur- 
chases to quantities sufficient to meet 
present requirements. Some dealers are 
of the opinion that the decline from the 
abnormally high prices of many items 
caused by wartime shortages in evidence 
the past several months is nearing an 
end. 

frade sources report that shippers at 
primary sources are beginning to ignore 
bids for replacement oils, especially 
where lower prices are quoted. 

Essential oil imports in June declined 
10 percent from May arrivals. Receipts 
of foreign oils during the first 6 months 
of this year totaled 3,060,142 pounds, 
down 17 percent from the comparable 
1916 period. 


Mint Oils Unsettled 


In commenting on the situation in 
mint oils, in which there is a consider- 
able amount of interest at this time, the 
start of new crop distillation, it is 
pointed out, has already caused a 
moderate decline in oil peppermint 
prices and a substantial one in oil spear- 
mint. Peppermint oil is reported as 
being very firm at the slightly lower 
levels established and holders of spear- 
mint are beginning to resist attempts for 
still lower prices. 

Present prospects for mint oil pro- 
duction in 1947 are about 4 percent be- 
low the August 1 indications, it was 
announced by the Bureau of Agricul- 
tural Economics. The bureau estimated 
the combined production of peppermint 
and spearmint oils at 2,034,000 pounds, 
about 26 percent above the 1946 pro- 
duction of 1,620,000 pounds, and 63 per- 
cent above the 1936-15 average of 
1,245,000 pounds. 

Peppermint oil production, on the 
basis of September 1 indicated yields, is 
expected to total 1,624,000 pounds, from 
Indiana 615,000; 
Michigan 256,000; Oregon, 525,000: and 
Washington 238,000. 


the following states: 


No figures were 
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supplied for California and Ohio this 
year because there is only one grower in 
these states. Last year production in 
Indiana amounted to 450,000 pounds; 
Michigan 266,000; California 16,000; 
Oregon 395,000; and Washington 206,- 
000 pounds. 

Production of spearmint oil is esti- 
mated at 410,000 pounds. Production is 
reported from each state as follows: 
Indiana 280,000 pounds, as compared 
to 204,000 pounds last year, and Mich- 
igan 130,000 pounds, as compared to 
82,000 pounds last year. No figures 
were supplied from California. 


Dillweed Oil Firm 


Dillweed oil is expected to be con- 
siderably below normal as to supply be- 
cause of the difficulties with the crop. 
The early crop was struck by unfavor- 
able weather and the later plantings 
were also affected, with the result that 
the crop is about 40 percent below what 
it should be. This situation was ex- 
pected to have its influence on prices 
although dealers reported that as yet the 
range was unchanged. A strong market 
is expected for the product, however, 
and it was thought to be only a matter 
Some 
quarters reported that attempts were 


of time before prices go up. 


made to ease the poor yield by import- 
ing the oil from Europe. This was the 
first time this had been done since the 
war and while importers here were 
pleased to note that the oil was of high 
quality and arrived in good quantity, 
the cost of bringing it into the country 
was so high that it could not compete 
favorably against the American product. 


Madagascar's Essential Oil 
Production and Exports 

Madagascar’s production of clove oil 
during 1947 was recently estimated at 30 
metric tons and the export surplus, 30 
through 


metric tons. From January 





®@ Prices quoted in this section 
were current on the first of this 
month, 
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April 1917, exports totaled 171 metric 
tons, in comparison with 331 metric 
tons during the entire year 1916 

The area planted to cloves during 
1947 was estimated at 20,000 hectares, 
or 5,000 hectares less than in the preced- 
ing year. 

Production of oil of ylang-ylang dur- 
ing 1947 was recently estimated at 22 
tons, the 1947 export surplus 
Exports 


metric 
to that amount. 
metric tons during the first 4 


amountin 
totaled 8. 
months, in comparison with 56 metric 


rtd 
® 
0 


tons during the entire year 1946 

The area under cultivation in ylang- 
ylang during this year was recently 
placed at 1,500 hectares, compared with 
1,800 hectares in 1946. 

Exports of essential oils from Mada- 
gascar to the United States during 
January through April 1947 were as 
follows: clove oil 1,717 kilograms, lemon- 
grass oil 88 kilograms; ylang-ylang 83 
kilograms; and other essential oils 5 
kilograms. 

\Madagascar’s production of lemon- 
grass oil during 1947 was recently esti- 
mated at 30 metric tons. The estimated 
export surplus for 1947 also was 30 
metric tons. During the first 4 months 
of 1947, exports of the oil amounted to 
8.8 metric tons, as compared with 45 
metric tons for the entire year 1946. 

The area under lemongrass cultiva- 
tion during 1947 was placed at 8,000 
hectares, or 2,000 hectares less than the 
1946 total. 


Production of Essential Oils, Spain 

Production of orange, eucalyptus, and 
other essential oils in Spain is again up 
to prewar levels, reports the British 
press. 

Arrivals of essential oils into the 
United States from Spain during the 
first half of 1947 were as follows (official 
U.S. statistics): 

Cade 3,563 pounds, valued at $1,520; 
eucalyptus 8,960 pounds, $8,485; fennel 
1,102 pounds, $2,707; juniper 11,534 
pounds, $4,511; lavender 6,111 pounds, 
$13.961: spike lavender 106,263 pounds, 
$189,523; 
$1,289; pennyroyal 1,102 pounds, $3,- 
$29; rosemary 474 pounds, $1,278; rue 
1,543 pounds, $6,109; sage 500 pounds, 
$728; and thyme 6,859 pounds, $15,660. 


orange-flower 39 pounds, 
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without filtering ... 
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Alcohol Production Up But Future Position Clouded 
By Raw Material Situation. Bromides, Menthol Higher. 


Considerable price activity developed 
in the market for pharmaceutical chem- 
icals during the period under review 
Bromides came to the fore when lead- 
ing producers advanced prices. Borax, 
natural menthol, silver bullion and de- 
rivatives, and stearic acid, were higher 
Various seasonal items such as cod liver 
oil were more active and reflected a 
generally firm position for commodities 
now approac hing the more active con- 
suming period., Mercury continued a 


weak sister 


Alcohol Output Rises 

Production of ethyl alcohol totaled 
26,832,989 
month of July, the Alcohol Tax Unit, 
Treasury Department reported. 


proof gallons during the 


The figure is 3,040,589 proof gallons 
greater than the June figure and more 
than 9,000,000 gallons greater than 
July, 1946, the department reported. 

July figures showed a gain of more 
than 4,000,000 wine gallons in the use of 
blackstrap molasses as a raw material 
for the basic solvent. A total of 14,- 
154,442 gallons of blackstrap was con- 
sumed by industria} alcohol plants, 
compared to 10,267,807 gallons in June. 
The figure substantiates the trend in 
alcohol manufacture toward the greater 
use of molasses because of the record 
high corn prices and the prospects of a 


sh« rt corn cre »p. 


alcohol showed a slight decline from 
11,678,010 wine gallons in June to 11,- 


With- 


drawals showed a proportionate rise 


388,961 wine gallons in July. 


from 11,237,421 wine gallons in June to 
11,875,779 wine gallons in July. 

Stocks of industrial ethyl alcohol in 
bonded warehouses maintained a com- 
paratively level trend. Total stocks in 
July were reported at 25,699,247 proof 
gallons, compared to a June figure of 
25,341,018. 
however, stocks represent a sharp de- 
cline July, 1946, total stocks reached 
34,245,018 proof gallons. 


Ephedrine Tight 


An unusually heavy seasonal demand 


Compared to July, 1946, 


for synthetic ephedrine has placed pro- 
ducers in a back order position. Produc- 
tion of the salts namely alkaloid, sul- 
phate and hydrochloride is virtually all 
sold for the balance of the year. The 
alkaloid is used in oil solutions for local 
application to mucous membranes, 
while the sulphate is employed in the 
treatment of asthma, hay fever, and 
emphysema. Prior to the war the 
major source of ephedrine was from the 
herb ephedra vulgaris. Largest quanti 
ties of the herb were secured from 
Shensi Province in China. Between 300 
to 500 tons of the herb were available at 
Tientsin each year and imports into the 
United States ran in excess of 450,000 


pounds annually with a value of around 


Some small lots of ephedra herb are 
available on spot but current prices are 
three to four times higher than the pre 
war prices of around 3c to 4c per pound. 


Bromides Up 


Major bromides, namely soda, potash 
and ammonia, have been advanced 3c 
per pound because of increasing costs. 
The new prices to contract consumers 
became effective October Ist, while the 
higher spot prices became effective 
when announced. Bromides are used in 
chemicals, in 


photography, organic 


medicine and engraving. Ammonium 
bromide is quoted up to 3le per pound 
in 450 pound barrels, and 32c per pound 


in 100 pound drums. 


Olive Oil Firm 

Reports of increased Italian olive oil 
production and statements calling atten- 
tion to an easing of the Mediterranean 
olive oil supply situation attracted con- 
siderable attention in spot olive oil 
circles. 

However, there was no special easing 
of the price basis here, with sellers quot- 
ing Spanish oil at $6.20 to $6.30, drums, 
duty paid. There were also reports that 
this steadiness was attributed largely to 
the light stocks and the fact that there 
can be no improvement until after the 
first of the year. New crop Spanish 
olive oil offers will be available in that 
country then, and some interests feel 
that there may be a change in the atti- 
tude toward exports from there by that 


Production of specially denatured $30,000. time. 
50 Raw Materials—Weighted Price Index. 1926=100. 
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The price index of fifty commodities for September declined fractionally from 162.9 to 162.6. 
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AMERCHOL L-101 


A LIQUID CHOLESTEROL EMULSIFIER 
PROVIDING UNUSUAL SKIN BENEFITS 


NON-IONIC CHOLESTEROL in its 


most active and efficient form. 


e Emollient, completely stable. 


e For oil-in-water and water-in-oil 
creams, ointments and lotions. 


AMERCHOL L-101 is one of many new 
Amerchols manufactured from specially 
processed Cholesterol and other sterols 
and will help you improve your products. 


Our research laboratories are available to 
you tor advice and information. 


AMERICAN CHOLESTEROL PRODUCTS 


Incorporated 
MILLTOWN, NEW JERSEY 
Sales Office—40 Exchange Place— New York 5, N. Y. 








ARABIC 
standardization TRAGACANTH 
KARAYA 


WHOLE GUM—Cleaned and _ repacked 
before shipment. 


POWDERED GRADES—Standardized by 


milling under strict laboratory control. 


GRAIN GUMS—Graded to uniformity 


and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


All Powdered Gums Standardized by Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 13 
Represented in Chicago by A. C, Drury & Co., Inc. 
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UP 
Arabic Gum, Powd. lk 
Sorts 1 x 

\tropine, alkaloid 20 
Sulfate 15 

Buchu leaves 3 

Cocoa butter 15« 

Ipecac root 5c 

Jalap root 2c 

Menthol nat. 55« 

Paptin pure powd. 25 

Potassium bromide 3 

Sandalwood oil Mysore 25 

Silver nitrate le oz. 

Sodium bromide 2 

Theobromine alkaloid 50 


DOWN 
Balsam, Peru L0« 

Tolu 45« 
Benzoin gum Sumatra 5c 
Bois de Rose 
Burdock root 3 
Cajuput oil 5« 


sraz. 50c 


Cananga oi] Rect. $2.65 


SEPTEMBER PRICE CHANGES 


Cantharides Chinese $1.75 

Cassia oil redist. 25« 

Citronella oil, Ceylon 15 
Java 25: 

Clove oil 5« 

Cubebs oil 75« 

Dandelion root 3« 

Eugenol By 

Fennel oil 70c 

Gamboge gum 55« 

Geraniol 10c 


Geranium Bourbon $1.5 
Goldenseal root 1x 
Hemlock oil 10 
Hydroxycitronellal 25« 
Indol 50 

Lavender oil 50 
Lavender Spike oil 25« 
Manna small 5 
Mercury 33 

Methyl cinnamate 7: 
Oleoresin capsicum 10 
Pine needle oil 40 
Rose oil Bulg. $2 


Rue oil 25« 

Saffron Valencia $1 
Safrol x 

Senega root 75c 
Spearmint oi} $1.25 
Spruce oil 10e 
Stearic acid TP 5) 


Tragacanth gum No. 


l5c 

















15 Medicinal Chemicals—Weighted Price Index. 1926=100. 
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The medicinals index advanced slightly from 167.7 to 168.6 


Menthol and 


Potassium Bromide were up; mercury declined to 381 


15 Botanicals—Weighted Price Index. 1926=100. 
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The botanicals index declined from 285.3 to 284.9. Balsam Tolu dropped 
from $3.45 to $3. 
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Mercury Competitive 

Foreign competition by a two-nation 
mercury cartel has brought the domestic 
industry to “the verge of extinction,” a 
told 
Williston, vice president and 


Congressional subcommittee 


Ss. H 


general manager of the Cordero Mining 


Was 


Co., Nevada mercury producer, testified 
that an [talian-Spanish cartel, controll- 
ing most of the foreign mercury produc- 
tion, was dumping the metal on the 
market at New York prices 
Williston said he 
and other witnesses, including Herbert 
Witt of Oregon and Idaho, and Worthen 
Bradley and Gordon Guld of California, 


domestic 


below domestic cost 


comprised 98 percent of the operators of 
the nation’s mercury mines. 

Output of mercury dropped seven 
percent during the second quarter of 
this year to a total production of 5,700 
flasks, the Bureau of Mines reported. 
Production during the first quarter of 
the year totaled 6,100 flasks. 

Production, the bureau reported, con- 
tinued well above prewar levels but im- 
ports fell to the lowest level since the 
third quarter of 1941. 

Consumption also declined but was 
substantially above domestic produc- 
tion although not in excess of produc- 
tion plus imports. 

Spanish interests in an effort to re- 
capture her share of the United States 
market, 


lowering prices for imported material, 


mercury have been steadily 
industry observers state. 

If they can get the price down to a 
level where they are underselling United 
States mines, industry observers point 
out, Spain hopes for a large export gain. 

This trend is born out by steadying 
declining prices which have accrued 
during the past eighteen months. In 
January 1946 mercury was selling for 
$103.82 per flask at New York. In June 
of this year it sold for $84.74 per flask 
while the present price is $81 per flask. 

In May Mercuric Europe reduced its 
export price of mercury by $14.50 to the 
basis of $65 at Spanish or Italian ports. 
The British price was likewise reduced. 

Consumption of mercury during the 
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QUININE SULPHATE 
USP 


Aveiletle for immediate ship- 
ment from NEW York stocks 
without government allocation 


or restriction on use. 


R. W. GREEFF & CO., INC. 
10 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
TRIBUNE TOWER, CHICAGO, ILLINOIS 





PRIVATE FORMULA 


Tablets anaCapsules 


BY THE THOUSANDS --- 
OR BY THE MILLIONS 


Over 30 years’ experience 
enables us to render vou 





prompt, accurate, and de- 
pendable service in the 
manufacture of your tablets 
and hard shell capsules. 
Our central location expe- 
dites delivery to any point 
in the country. Furnished 
bulk or packaged. 
* 
Vitamin Tablets and 
Capsules — Tablets — 
Ointments— Powders 
* 
We Invite 
Your Inquiries 


td 
= Standard Pharmacal Co. 
ol wee GE EGE UCR O) 
PRIVATE FORMULA MANUFACTURERS 


847-853 W. JACKSON BLVD CHICAGO 7, ILL 





GUNNING 
=< "3 “GUNNING 
aot GUNNING : 







Manufacturers of 


Aromatic 
Chemicals 


and 


Perfume 
Compounds 





Unnin and Unnin inc. 


601 WEST 26th STREET, NEW YORK 1, N. Y. 
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FINE MEDICINAL CHEMICALS 


DIIODOHYDROXYQUINOLINE 
N. N. R. 1947 
Amebacide 


AMPHETAMINE 





Hydrochloride 
Phosphate 


DESOXY EPHEDRINE 
Base 
Hydrochloride 


Spot or Contract Delivery 
Prices, Samples on Request 


Plant & Laboratory: Lodi, N. J. 


B. L. LEMKE & 


CQ., INC: 


if (ONT, nitSl 
250 West Broadway New York 13, N. Y. 
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(pl » June, 1947 period totaled 7,800 
flasks, the bureau reported, while im- 
port totaled 1,084 flasks. The import 
figure is in sharp contrast with the 4,190 
flasks brought into this country during 
the January to March, 1947 period. 

Stocks in metals reserve at the end of 
June totaled 19,900 flasks, while con- 
sumers and dealers held 18,200 flasks 
and produc ers 2,087 flasks. Total stocks 
were approximately the same for the 
second quarter as during January to 
March period, the bureau said. 


Glycerin Firm 

\ good demand is noted for glycerin 
for the account of foreign and domestic 
buyers. Some exporters, while having a 
license, are reported endeavoring to 
cover here on their ability to complete 
exchange arrangements later on. 

Statistically it is of interest to note 
the current stocks of crude glycerin on 
hand July 31, 1947, amounting to 48,- 
767,000 pounds, were only 53 percent of 
what they were on July 31, 1944, the 
heaviest production year in the history 
of the industry, when the output 
amounted to 199,835,000 pounds of 
which 102,130,000 pounds had _ been 


produced in the first six months of that 
vear. If production in 1944 continued 
at the same rate as in the first half of the 
period, the year’s output would hav: 
reached 204,260,000 pounds. Under the 
circumstances some trade factors be- 
lieve that this year’s trend in output 
will be all probability follow the 1944 
pattern by declining in the closing 
months. 

\ factor to consider in predicting the 
future trend of glycerin prices is the fact 
that synthetic glycerin production is 
only several months away. It is quite 
likely that major refiners will endeavor 
to keep prices down in anticipation of 
greater competitive conditions that 
may arise as the result of a decided in- 


crease in the available supply. 


Streptomycin 

Streptomycin production in August 
totaled 873,449 grams, the Office of 
Domestic Commerce reported. Exports 
up to 400,000 grams will be authorized 
during September, the Department of 
Commerce said. The export quota was 
set after consideration of prospective 
production, and of domestic distribu- 


tion and inventory situations. 


15 Essential Oils—Weighted Price Index. 1926—100. 
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The essential oils index declined from 121.3 to 117.8. Bois de rose, Cassia, Citron- 
ella, Clove, Lavender, and Rose were lower. Sandalwood advanced slightly. 


25 Cosmetic Raw Materials—Unweighted Price index. 1926—100. 
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The cosmetic raw materials index advanced sharply from 96.9 to 125.3. Borax, 
menthol, stearic acid, and gum Tragacanth were all materially higher. 


October ’47: 61, 4 


Drug and Cosmetic Industry 


Menthol Higher 


Natural menthol came in for a wider 
and more active consuming request and 
by the close of the trading period quota- 
tions had risen to a range of from $8.75 
to 99.00. per pound Opinion differed as 
to the future of the market, some think- 
ing the advance would continue while 
others felt that after a period of higher 
levels, quotations would sink and seek 
stabilization around $8.00 per pound. 


Rose Oil Situation 

\ government monopoly, under na- 
tional control, has taken over the entire 
rose oil industry in Bulgaria, which is 
the world’s largest producer of this oil. 
Purchase and sale may be conducted 
only by the government and although 
many of the twenty four large distilling 
plants are nominally owned by in- 
dividuals, they are actually under gov- 
ernment direction according to United 
States government information. 

Rose oil production in 1946 was re- 
ported at only 794 kilograms, or about 
one-fifth of the 1939 output. The 
amount produced this year is expected 
to be even lower. Frost and drought in 
the spring of this year contributed to 
the decline and some reliable sources 
predict a total production of only 500 to 
600 kilograms for the entire year. 

During the war there was little activ- 
ity in the rose oil industry. The war- 
time policy caused a shift of production 
from roses to food and medicinal crops. 
From 1941 to 1943, rose oil exports were 
prohibited, and limitations were placed 
on the amount of oil an individual could 
purchase domestically. In 1946 the 
total hectarage was 2,810, as compared 
with the 1939 figure of 6,338 hectares. 

Prices of the oil, in terms of the Bul- 
garian leva, have increased tremendous- 
ly during the last few year, although 
the value of the leva has, of course, de- 
clined with the increased costs of living 
and production. The competition 
brought about by synthetics, as well as 
the existence of large stocks of the oil, 
have tended to produce an unfavorable 
yutlook for the industry. Of the entire 
hectarage in 1946, only 46 hectares were 
in newly planted bushes, compared with 
108 hectares in 1939. Although some 
increase in planting has taken place, it is 
still not sufficient to match the rate of 
abandonment of old gardens. 

While rose oil has been considered 
almost a Bulgarian monopoly, some 
offerings have been made by Turkey and 
the U.S.S.R. This development, in the 
Caucasus and Crimean regions of the 
U.S.S.R. was aided by the export of rose 
bushes from Bulgaria. 
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When Shaving Cream 


Costs Are Mounting 


You Need 





VEEGUM is being widely used 
to obtain a whiter, smoother 
product containing less fats and 
a higher water content. 


Literature and samples available on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 
230 PARK AVENUE, NEW YORK 17,N. Y. 












EXPORT 





EXPORT 


ANETHOL N. F. 


PURE, ODOR“AND FLAVOR OF, OIL OF ANISE 


“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 


FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 
AND PURITY CLOSELY CORRESPOND TO THOSE OF 
THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTED GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


3 

ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 

VITAMINS e HORMONES 

















FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5821 New York 17, N. Y. 
Cable Address: BENDIX CHEM 






























GUMS 


ARABIC-Sorts, Granular, Powder 
KARAYA-Powder 
LOCUST BEAN-Powder 


TRAGACANTH-All Grades, Whole, 
Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Emulsifier 

Stabilizing Agent 

Thickening Agent 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 





FINE 


AROMATIC 
CHEMICALS 


ESSENTIAL OILS 
nd 


a 
COMPOUNDS 


- ow Ve, es eae 


GENERAL DRUG COMPAN} 


‘ag 125 Barclay St., New York 7, N. Y. 





9 S. Clinton Street, Chicago 6 
1019 Elliott Street, W., Windsor, Ont. 

















AROMATICS DIVISION 
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Your Trade-Mark Record 


Continued from page 517 


OBAY—VI—H—508,614 

The Pharma-Craft Corp., New York, N. ¥ 

Ser. Sept. 6, 1946 D. U. July 31, 1946 
ODOLOST—VI—D—510,191 

Lee Nusbaum (Pennsylvania Engineering Co.), Phila., Pa. 

Ser. Oct. 3, 1946 D. U. Sept. 18, 1946 
OROSET—IV—M—508,810 

Onyx Oil & Chemical Co., Jersey City, N. J 

Ser. Sept. 10, 1946 D. U. Aug. 7, 1946 


p-40— V|—M—499,072 
Plant Products Corp., Blue Point, N. ¥ 
Sel Mar 27, 1946 D. | Feb 23, 1945 
PENETROIL—VI—M—467, 166 
Plough, Inc., Memphis, Tenn. 
Ser. Feb. 4, 1944 D. U. Jan. 1, 1914 
PEN NSALT—VI—T— 509,532 
The Pennsylvania Salt Manufacturing Co., Philadelphia, Pa. 
Ser. Sept. 21, 1946 D. U. Apr. 22, 1946 
PEST-B-GON—V1—T—490,738 
California Spray-Chemical Corp., Wilmington, Del 
Ser. Oct. 30, 1945 D. U. July 27, 1933 
PIERRE DUNE—VI—BC— 505,012 
Edmond Rosens, Paris, France 
Ser. July 2, 1946 D. U. May 31, 1939 
Reg. 431,151 July 8, 1947 
PITS—VI—CDE—496,887 
Command. Vennootschap Chem. Fab. Rids, Ijmuiden, Holland 
Ser. Feb. 19, 1946 D. U. Nov. 29, 1940 
PLAY (with des VI—C— 507.863 
Louis A. Stearn (Las), Los Angeles, Calif. 
Ser. Aug. 22, 1946 D. U. Mar. 15, 1946 
POMPADOU R—VI—C—475,781 
John T. Stanley Co., Inc., New York, N. ¥ 
Ser. Oct. 27, 1944 D. U. Nov. 1, 1941 
POND’S (with des V1I—C—-480,378 
Pond's Extract Co., New York, N. Y. 
Ser. Mar. 1, 1945 D. U. Aug. 18, 1941 
POST OFFICE RED—VI—CE—508,777 
Avon Products, Inc., New York, N. Y. 
Ser. Sept. 10, 1946 D. U. May 10, 1946 
POUTING—VI— BC—508,421 
Kay Daumit, assignor to Kathryn, Inc., Chicago, Ill. 
Ser. Sept. 3, 1946 D. U. July 24, 1945 


PRIMABSOLU E—VI—M—8511,905 


S. A. Des Etabl. Roure-Bertrand Fils Et. Justin Dupont, Paris, 


France 
Ser. Nov. 1, 1946 D. U. May 24, 1923 


QUINOTINE—VI—TM—508,231 
Monsanto Chemical Co , St Louis, Mo, 
Ser. Aug. 29, 1946 D. U. Aug. 10, 1946 

Ql EAL with des.) VI CS—505,501 
Lenni Labs., Philadelphia, Pa 
Ser. July 12, 1946 D. U. May 15, 1946 

QUTIN—VI—T—509,924 
Cutin Labs., Cranford, N. J 
Ser. Sept. 28, 1946 D. U. Aug. 12, 1945 


R (with des VI—B—506,843 
Soc. D’Etudes Et D’Exp De La Parfum. De Luxe, Paris, F: 
Ser. Aug. 3, 1946 D. U. March 1943 
RATTAN—IV—AI—508,002 
Sherman Perr, Newark, N. J. 
Ser. Aug. 24, 1946 D. U. June 29, 1946 
RATTAN—VI—BCDI—508,001 
Sherman Perr, Newark, N. J 
Ser. Aug. 24, 1946 D. U. June 29, 1946 
RECORD—(with des. VI—BCHK—491,428 
Durite Corp., Detroit, Mich 
Ser. Nov. 8, 1945 D. U. Oct. 15, 1945 
REVE FLEURI—VI—B—481,435 
Saenz, Briones & Cia., Buenos Aires, Argentina 
Ser. Mar. 28, 1945 D. U. Oct. 13, 1931 
R¢ ILLICKING VI—BC—508,419 
Kay Daumit, assignor to Kathryn, Inc., Chicago, III 
Ser. Sept. 3, 1946 D. 1 July 24, 1945 
RUDELLES—VI—M—486,504 
Rudelle Labs., Chicago, Il 
Ser. July 30, 1945 D. I 1918 


SANTOTINE—VI—T—505,974 
Monsanto Chemical Co., St. Louis, Mo. 
Ser. July 20, 1946 D. U. July 10, 1946 
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SECO—1IV—M—498, 863 

Seco Produc ts Co . Toledo, Ohio 

Ser. Mar. 23, 1946 D. U. January 1946 
SHAVE ’N SHOWER—VI—BCDFHIK—492.716 

La Mode Chez Tappe, Inc New York, N 

Ser. Dec. 5, 1945 D. U. Oct 25, 1945 

Reg. 430,845 June 24, 1947 
SILANEAL—VI—M—503,980 

Dow Corning Corp., Midland, Mich 

Ser. June 15, 1946 D. U. February, 1945 
SKIL—V1I—T—500,072 

Gallowhur Che mical Corp Ne \ York, N \ 

Ser Apr 12, 1946 D. U. Jan. 23. 1946 
SMOOSH—IV—AM—507,151 

Smoosh Mig Co ° Los Ange le s, Calif 

Ser. Aug. 9, 1946 D. U. July 15, 1946 
SPRITZ VI T 195,553 

Monarch Chemical Co., New Orleans, La 

Ser. Jan. 28, 1946, D. U. Oct. 8, 1945 
SPRUCE—VI—C—496,747 

Allen B WwW risk V Co . Chicago, Ill 

Ser. Feb. 16, 1946 D. I June 1942 

Reg. 431,134 July 8, 1947 
STARLAC—VI—E—508,080 

Wm. R. Whittaker Co., Ltd.. Los Angeles, Calif 

Ser. Aug. 26, 1946 D. U. Aug. 20, 1946 
STORY BOOK RED—VI—CI 510,758 

Avon Products, Inc., New York, N. ¥ 

Ser. Oct 12. 1946 D I Sept 19. 1946 
STYLE KING—VI—ABDI—486,750 

S. Buchsbaum & Co., Chicago, Ill 

Ser. Aug. 6, 1945 D. U. Mar. 2, 1943 
SULFO-LO—VI M 199,931 

Wharton Pharmacal Co., Gadsden, Ala 

Ser Apr 9, 1946 D. U. June 3, 1935 
SU PER-TEX—V1I—T—507,158 

Tex Products, Inc.,Newark, N. J 

Ser. Aug. 9, 1946 D. U. July 12. 1946 
SWEL—IV—AM— 508,338 

Swel Products Co., Salt Lake City, Utah 

Ser. Aug. 30, 1946 D. U. July 7, 1946 


TENDRE ACCORD—VI—BC—510,543 

Robert Leurent Parfumer, 8. A. R. L., Paris, France 

Ser. Oct. 9, 1946 D. U. July 26, 1944 
THIOVANOL—VI—M—495,461 

Evans Chemetics Inc., New York, N. Y. 

Ser. Jan. 26, 1946 D. U. Aug. 9, 1945 
THREE CHEERS—VI—M—512,493 

Elgin Labs., Inc., New York, N. ¥ 

Ser. Nov. 13, 1946 D. U. June IS, 1946 
TOBISAL—V1—T—502,764 

The New York Quinine And Chemical Works, Inc., Brooklyn, 

N. Y. : 

Ser. May 25, 1946 D. | May 7, 1946 
TRANSGLO—1IV—M—-507,041 

Calgon, Inc., Pittsburgh, Pa 

Ser. Aug. 8, 1946 D. U. Aug. 2, 1946 
TRISANITE—IV—M— 507,687 

Oakite Products, Inc., New York, N. Y. 

Ser. Aug. 20, 1946 D. U. July 31, 1946 
TRUINE TEST TELL—VI—CH—506,668 

Mamie Lampkin Jones, Atlanta, Ga 

Ser. Aug. 1, 1946 D. U. Aug. 9, 1946 
TUMBLIN TIM—IV—M—508,279 

General Shoe Corp . Nashv ille, Tenn. 

Ser. Aug. 30, 1946 D. U. Feb. 14, 1946 


VIC-CHAR—VI—H—A511,915 
Vic-Char Chemical Co., Minneapolis, Minn. 
Ser. Nov. 1, 1946 D. U. July 1. 1925 
VITAMOL— VI—C—511,555 
Inter-Hamol 8. A. Zurich, Switzerland 
Ser. Oct. 26, 1946 D. U. 1935 


W DB-50—V1—T—492,513 
The Pennsy ivania Salt Mig Co., Philadelphia, Pa 
Ser. Dee. 1, 1945 D. U. July 26, 1945 
W.L.G.—IV—M—-507,872 
Wyandotte Chemical Corp., Wyandotte, Mich 
Ser. Aug. 22, 1946 D. U. Mar. 8, 1938 
WESTERNER—VI—1—509,114 
M. C. Wentz (M. C. Wentz Co.), Pasadena, Calif, 
Ser. Sept. 14, 1946 D. U. Aug. 26, 1946 
WESTWARD HO—VI—I—509,117 
M.C. Wentz (M. C. Wentz Co.), Pasadena, Calif. 
Ser. Sept. 14, 1946 D. U. Aug. 26, 1946 
WHITEMARK—VI—H—509,119 
Peter G. White, (Whitemark Drug Co.), New York, N. Y. 
Ser. Sept. 14, 1946 D. U. Aug. 28, 1946 
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WHITE TAR—VI—M-—503,579 
Koppers Company, Inc., Kearny, N é. 
Ser. June 10, 1946 D. U. 1918 
WINGZOL—IV—AM—503, 107 
Nolan C. Lovell (The Wingzol Soap Co.), Birmingham, Ala. 
Ser. May 31, 1946 D. U. July 1930 


YOUTHCRAFT— VI—A—501,676 
John W. Murphy (Murphy Labs.), Upper Darby, Pa. 
Ser. May 8, 1946 D. U. April 1944 


ZALBEN—VI—T—508,968 
Boyle and Co., Los Angeles, Calif. 
Ser. Sept. 13, 1946 D. U. June 6, 1940 





The Trade-Marks listed here are dated July 29, 1947 
through August 12, 1947 inclusive. 











ACNOMEL—VI—M-—510,449 
Smith, Kline & French Labs., Philadelphia, Pa. 
Ser. Oct. 8, 1946 D. U. Sept. 11, 1946 
ARDENA CELLULAR CREAM—VI—C—484,994 
Elizabeth Arden Sales Corp., New York, mm. as 
Ser. June 25, 1945 D. U. July 12, 1938 
Reg. 431,994 Aug. 12, 1947 
AVEU—VI—ABC—508,859 
Roger & Gallet, New York, N. Y. 
Ser. Sept. 11, 1946 D. U. Aug. 30, 1946 


BABYSU DS—IV—M—506,716 

R. F. Willey (Georgie Porgie Co.), Council Bluffs, Lowa 

Ser. Aug. 1, 1946 D. U. Feb. 20, 1946 

Reg. 431,701 July 29, 1947 
BEGUINE—IV—AI—510,781 

Golden Arrow Toiletries, New York, N. Y. 

Ser. Oct. 12, 1946 D. U. Oct. 1, 1946 
BEST DRESS—VI—C—493,597 

Richard Hudnut, New York, N. Y. 

Ser. Dee. 20, 1945 D. U. Nov. 16, 1945 
BIROME—VI—ABCE—508,643 

Biro, Meyne & Biro, Inc., New York, N. Y. 

Ser. Sept. 7, 1946 D. U. Sept. 3, 1946 
BRINSE—VI—M—515,859 

Bricide Corp., Chicago, Ill. 

Ser. Jan. 17, 1947 D. U. Jan. 10, 1947 


CACHUCHA—VI—BC—509, 209 

G. Rene Duval (Parfums Volnay), Suresnes, Fr. 

Ser. Sept. 17, 1946 D. U. May 1937 
CHAL-YON—VI—T—514,327 

Chal-Yon Corp. (Christie & Albion), Boston, Mass. 

Ser. Dec. 16, 1946 D. U. April 1946 
CHEMI-TROLL—VI—T—508,030 

Chemi-Troll Prod., Gibsonburg, Ohio 

Ser. Aug. 26, 1946 D. U. Jan. 15, 1946 
CLAIROXIDE—VI—M—508,798 

Clairol Inc., Stamford, Conn. 

Ser. Sept. 10, 1946 D. U. June 1944 
CLOUDSTONE—VI—ABCE—515,251 

Associated Prod., Inc., Chicago, Ill 

Ser. Jan. 4, 1947 D. U. Nov. 27, 1946 
COLOR CLUSTER—VI—CE—505,794 

Avon Products, Inc., New York, N. Y. 

Ser. July 18, 1946 D. U. Apr. 10, 1946 

Reg. 432,035 Aug. 12, 1947 


DXI (with des.)—IV—-M—509,998 

J. O. Safford (Safford Co.), Tryon, N. C. 

Ser. Sept. 30, 1946 D. U. August 1945 
DECOLLETE—VI—BC—506,897 

Rolley, Inc., San Francisco, Calif. 

Ser. Aug. 5, 1946 D. U. Nov. 2, 1945 
DERMYCIN—VI—T—514,326 

Chal-Yon Corp., Boston, Mass. 

Ser. Dec. 16, 1946 D. U. Sept. 21, 1946 
DEXLAVE—IV—M—506,463 

H. O. Mattos (Michael’s Hair Prod. Co.), Brooklyn, N. Y 

Ser. July 29, 1946 D. U. Apr. 6, 1946 
DIVOBAN—VI—T—514,528 

The Diversey Corp., Chicago, Ill 

Ser. Dec. 19, 1946 D. U. Nov. 26, 1946 
DONNA LYNN—VI—C—502,610 

Advertising Arts Corp., New York, N. Y. 

Ser. May 23, 1946 D. U. May 9, 1946 

Reg. 432,019 Aug. 12, 1947 
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DOUBLE DARE—VI—B—500,960 

Kay Daumit (Kathryn, Inc.), Chicago, III 

Ser. Apr. 26, 1946 D. U. Jan. 10, 1942 
DUEL—VI—BC—-518,388 

Leonid de Lesinskis, New York, N. Y. 

Ser. Mar. 3, 1947 D. U. Jan. 10, 1946 
DURASET—VI—M—513,673 

Monsanto Chemical Company, St. Louis, Mo 

Ser. Dec. 4, 1946 D. U. Oct. 10, 1946 


KASYDO—VI—-H—407,809 

Easydo, Inc., Chicago, Ill 

Ser. Aug. 22, 1946 D. U. Aug. 12, 1946 
ESSELIP—VI—M—511,511 

Sharp & Dohme, Inc., Philadelphia, Pa 

Ser. Oct. 25, 1946 D. U. Oct. 10,1946 
ETERNAL TRIANGLE—VI—B—475,300 

Louis J. Misuraca, Glendale, Calif. 

Ser. Oct. 13, 1944 D. U. Sept. 22, 1944 
EYE-Q—VI—C—494,813 

Joseph A. Buttny (The JAB Co.), Chicago, Ill 

Ser. Jan. 16, 1946 D. U. Dee. 7, 1945 


HANDORMON—VI—C— 511,270 
Elysee Cosmetic Mfg. Co., San Francisco, Calif 
Ser. Oct. 22, 1946 D. U. June 1943 


LOSEC—VI—F—507,058 
losee Products, Inc., New Brunswick, N. J. 
Ser. Aug. 8, 1946 D. U. Aug. 2, 1946 


JEUX D’AMOUR—VI—B—509,400 
J. Crespin & M. Laurens-Frings & Cie. (Zofaly), Paris, Fr. 
Ser. Sept. 20, 1946 D. U. Apr. 30, 1946 


KALUK—IV—M—506, 533] 
Herbert M. Koehler (Kaluk Prod. Co.), Rocuester, N. Y. 
Ser. July 30, 1946 D. U. June 1936 
KAMENOL—IV—A—509,427 
Kamen Soap Products Co., New York, N. Y. 
Ser. Sept. 20, 1946 D. U. Sept. 1, 1946 
KRY-Q-CIDE C—VI—T—493,692 
The Pennsylvania Salt Mfg. Co., Philadelphia, Pa. 
Ser. Dec. 21, 1945 D. U. Feb. 20, 1945 


LADY STANLEY—VI—C—505,776 

Stanley Home Prod. Inc., Westfield, Mass. 

Ser. July 17, 1946 D. U. June 3, 1946 

Reg. 431,797 Aug. 5, 1947 
LEISURE—IV—A—509,087 

Fred J. Frederick (Frederick Soap & Chemical Co.), Los 

Angeles, Calif. 

Ser. Sept. 14, 1946 D. U. Mar. 15, 1946 
LITTLE SHAVER—VI—DKI—502,276 

Lillian Cooper Cosmetics, Ltd., New York, N. ¥ 

Ser. May 17, 1946 D. U. May 1, 1946 
LORD CALVERT (with des VI—I—506,816 

Irresistible, Inc., New York, N. _. 

Ser. Aug. 3, 1946 D. U. June 5, 1946 
LUSTRAY—VI—H—514,043 

Iris Beauty Prod., Brooklyn, N. Y. 

Ser. Dee. 11, 1946 D. U. July 31, 1946 


MADDENING—VI—BCEFH—513,876 
Consolidated Cosmetics, Chicago, Il. 
Ser. Dec. 7, 1946 D. U. Nov. 16, 1946 
MARTHA LEE (with des.) —VI—BC—504, 186 
Martha Lee, Inc., Waco, Tex. 
Ser. June 19, 1946 D. U. Apr. 19, 1946 
Reg. 432,029 Aug. 12, 1947 
MARTHA LEE (with des VI—C—504, 187 
Martha Lee, Inc., Waco, Tex. 
Ser. June 19, 1946 D. U. Apr. 19, 1946 
Reg. 432,030 Aug. 12, 1947 
MARTHA LEE (with des VI—C— 504,565 
Martha Lee, Inc., Waco, Tex. 
Ser. June 25, 1946 D. U. Apr. 19, 1946 
Reg. 432,031 Aug. 12, 1947 
MARTIN’S 4 L’s (with des VI—H—505,973 
Martin Beauty Products Co., New York, N. ¥ 
Ser. July 20, 1946 D. U. Apr. 9, 1946 
Reg. 432,036 Aug. 12, 1947 
MAYFAIR—VI—BC—4S81,650 
Saenz, Briones & Cia., Buenos Aires, Arg. 
Ser. Apr. 2, 1945 D. U. Nov. 28, 1940 
MECHANIX—IV—A—486,817 
Walter E. Schultz (The Schultz Labs.), Boone, Iowa 
Ser. Aug. 6, 1945 D. U. Apr. 14, 1944 
Reg. 431,995 Aug. 12, 1947 
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MORR—V1I—C—95, 681 U-2—VI—D—515.189 


M r Chemical Co., Chi igo, Ill MeDonough Lewy, Inc . Ck veland, Ohio 
] 30, 1946 D. U. Jan. 15, 1946 Ser. Jan. 2, 1947 D. U. Nov. 27, 1946 
Reg. 432,003 Aug. 12, 1947 
VICTORIAN KEEPSAKE—VI—B—4S81,267 

NEON RED—VI—CE—515,027 Bonwit Teller, Inc., New York, N. ¥ 
| ss Company, Chicago, Il Ser. Mar. 24, 1945 D. U. Nov. 28, 1944 
Ser. Dec. 30, 1946 D. U. March 1944 VOIX DE FRANCE—VI—BC—509,819 

Biro, Meyne & Biro, Inc., New York, N. ¥ 

PALMOLIVE—VI—H—501, 564 Ser. Sept. 27, 1946 D. U. Sept. 10, 1946 
Colgate-Palmolive-Peet Co., Jersey City, N. J. VOIX DE LA FORET—VI—BC—510,060 
Ser. Sept. 23, 1946 D. | Aug. 13, 1946 Biro, Meyne & Biro, In , New York, N. ¥ 

PERFUMOR—VI—M—498,822 Ser. Oct. 2, 1946 D. U. Sept. 10, 1946 
BIC Manufacturing Corp., New York, N. ¥ VOIX DE PARIS—VI—BC—509,821 
Ser. Mar. 23, 1946 D. U. Mar. 18, 1946 Biro, Meyne & Biro, Inc., New York, N. ¥ 
Reg. 432,008 Aug. 12, 1947 Ser. Sept. 27, 1946 D. U. Sept. 10, 1946 

PURSIZE—IV—M—-509, 171 VOIX DU CIEL—VI—BC—510,059 
Soil Off Mfg. Co.. Glendale, Cali Biro, Meyne & Biro, Inc... New York, N. ¥ 
Ser. Sept. 18, 1946 D. U. July 1, 1946 Ser. Oct. 2, 1946 D. U. Sept. 10, 1946 

VOIX DU COEUR—VI—BC—510,058 

REFRESCO—VI—k 304,380 ; ae Biro, Meyne & Biro, Inc., New York, N. ¥ 
Dominick J. Nicoletti (The Refresco Co.), New Rochelle, N. ¥ Ser. Oct. 2, 1946 D. U. Sept. 10, 1946 
Ser. June 21, 1946 D. U. Nov. 10, 1945 

ROU-SEI—VI—C—496, 167 WAYKEN—VI—C—512,489 
Rose Sacie Sataloff Rou-Sei Cosnx tics), Ne \ York, N 4 De arborn Supply Co _ Chicago, Ill 
Ser. Feb. 7, 1946 D. U. Feb. 21, 1945 Ser. Nov. 13, 1946 D. U. June 1946 

ss ; : WETHERHOLT—VI—AB—490,729 

SALLY STAUFFER—VI—ABCE—508,318 Wetherholt’s Perfume Co., Chicago, Ill 

B. H. Stauffer B. H. Stauffer Research Lab.), Los Angeles, Ser. Oct. 20, 1945 D. I Sept 16, 1941 
Calit Reg. 432,000 Aug. 12, 1947 

Ser. Aug. 30, 1946 D. U. Jan. 22, 1946 

Reg. 432,047 Aug. 12, 1947 XANDRA—VI—ABM—482, 532 

SANITOR—VI—T—508, 764 : Maurice Handman (Maurella Prod.), New York, N. Y. 
West Disinfecting Co., Long Island City, N. Y. Ser. Apr. 24, 1945 D. U. Jan. 1, 1937 
Ser. Sept. 9, 1946 D. U. 1912 

SECRET GARDEN—VI—B—516,576 YOLANDE—VI—B—498 624 
Helena Rubinstein, Ine., New York, N. } Genesee Trading Co.. Inc. New York, N y 
Ser. Jan. 29, 1947 D. U. Dec. 20, 1946 Ser. Mar. 20, 1946 D. U. Feb. 7, 1946 

SERMAIZE—VI—B—507,840 , 

Parfums Verlayne, 8. A. R. L., Paris, Fr ZEEP—IV—A—509.863 
Sel Aug 22, 1946 D. | . Mar. 15, 1945 The Minnesota Chemical Co., St. Paul, Minn 

SHIP-SHAPE I\ M 509,942 e z Ser Sept 27, 1946 D I Apr 1. 1946 
Maurice King (King Prods. Co.), Brooklyn, N. ¥ ZY LIU M-VI—T—506.788 
Ser. Sept. 28, 1946 D. U. July 1946 Tykor Prods. Inc., New York, N. Y 

SIX-TWELVE—VI—T—506,419 Ser. Aug. 2. 1946 D. 1 ) 7, 1945 
Carbide & Carbon Chemicals Corp., New York, N. ¥ ba S Sees mee OF, Oe 
Ser. July 29, 1946 D. U. July 13, 1946 1199—VI—B—491.252 

SOROLENE—IV—M— 508,809 Dermetics, Inc., New York, N. ¥ 
Onyx Oil & Chemical Co., Jersey City, N. J. Ser. Nov. 8. 1945 D. U. Oct. 13. 1945 
Ser. Sept. 10, 1946 D. U. Aug. 7, 1946 : 

SPLIT-SECON D—IV—M-—510, 101 The following unregistered mark has been submitted by the 
The Morton 8. Pine Co., Cleveland, Ohio owners thereof for publication in this column: 
Ser. Oct. 2, 1946 D. U. Nov. 20, 1945 SHANGHAI—VI—ABCH 

SPRINT Vi I 510,911 : ; Lentheric, Inc., New York, N. ¥ 
Whitehall Pharmacal Co., New York, N. ¥ D. U. June 5, 1937 


Ser. Oct. 15, 1946 D. U. July 12, 1946 

STANLEY (with des VI—K—498, 463 
Stanley Home Products, Inc., Westfield, Mass. 
Ser. Mar. 18, 1946 D. U. October 1944 





_Reg $31,786 Aug. 5, 1947 The Trade-Marks listed here are dated August 19, 1947 
STYLE—VI—B—514,756 through September 16, 1947 inclusive. 








Etablissements Rigaud, Inc., New York, N. ¥ 
Ser. Dec. 24, 1946 D. U. Dee. 20, 1946 
SULKA—VI—H—-4s87, 135 





Joubert Cie., Ine., New York, N. ¥ 10-2-1 —VI—E—3517,208 

Ser. Aug. 14. 1945 D. U. May 18. 1945 Edward M. Spitz (Te-Riff Co.), Los Angeles, Calit 

Reg. 431,996 Aug. 12, 1947 Ser. Feb. 8, 1947 D. U. Jan. 21, 1947 
SUPERTONE—VI—T— 515,655 308—V1—H—512,435 

California Spray-Chemical Corp., Wilmington, Del Locke Chemical Company, Baltimore, Md 

Ser. Jan. 13, 1947 D. U. Nov. 27, 1946 Ser. Nov. 12, 1946 D. U. 1926 
SURE FIRE RED—VI—CE—509,687 622—VI—T—511,320 

Avon Prods., Inc... New York, N. ¥ Dodge & Olcott, Inc., New York, N. Y. 

Ser. Sept. 25, 1946 D. U. Sept. 3, 1946 Ser. Oct. 23, 1946 D. U. July 9, 1946 
SURGA-HAN—IV—M—499,411 

Hillyard Chemical Co., St Joseph, Mo AE RO-PED—VI r—512,224 

Ser. Apr. 1, 1946 D. U. March 1945 Aero-Ped Limited, London, England 
SURPRISE—VI—BC—510,763 Ser. Nov. 8, 1946 D. U. 1939 

Consolidated Cosmetics, Chicago, Ill AFTER HOURS—VI—B—501,009 

Ser. Oct. 12, 1946 D. U. Sept. 21, 1946 Nettie Rosenstein, Inc., New York, N. ¥ 
SYLVIOLA—VI—M—515, 163 Ser. Apr. 26, 1946 D. U. Apr. 23, 1946 

The Dow Chemical Co., Midland, Mich ALL’N 1—VI—A—521,799 

Ser. Jan. 2, 1947 D. U. Dee. 18, 1946 Continental Soap Corp., Chicago, Ill 
' Ser. May 3, 1947, D. U. Dee. 21, 1946 
TEC—VI—M—506,847 ALMA RAYI VI—BC—501,949 

Tennessee Eastman Corp., Kingsport, Tenn Alma Raye Cosmetic Co., Los Angeles, Calif 

Ser. Aug. 3, 1946 D. U. Jan. 1, 1933 Ser. May 13, 1946 D. U. October 1944 
THALL’S—VI—M—507,759 Reg. 432,159 Aug. 19, 1947 

David Thall (Thall’s Home Remedies), Manchester, N. H AMAMI (and des VI—H—507,843 

Ser. Aug. 21, 1946 D. U. Jan. 15, 1929 Prichard & Constance Amami) Ine., Bloomfield, N. J 

Reg. 432,044 Aug. 12, 1947 Ser. Aug. 22, 1946 D. U. Jan. 2, 1927 
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AMOCO 


ANAITIS 


ANGELIN 


Ser. Feb. 


APICAN- 


Ser. Dee. 


B-G-O—VI 


BASICOL 


Ser. Mar. 
BEN-GAY 
Bengue, | 


BI-SALIN 


Meyer Se 


BLADEX 


Gerald M 
Ser. Aug. 


Ser. Jan 


Ser. Nov 


Ser. Sept 


BREVOSOI 


Ser. Feb 


BRIGHT 8 


BU DASAL 
Ser. Dec 


546 


AMBADUST 
Kay Daumit, Inc. 
Ser. Nov. 9, 1946 D. U. Mar. 1, 


ATLANTIS 


BERCO—YV 


BLING—IV 


IV 


Vi 


EK 





M—514,3§ 


BC— 508 


WD 


,262 


VI—C—512,324 
Kathryn, Inc.), Chicago, Ill 


1946 


The American Oil Co., Baltimore, Md. 
Ser. Dec. 17, 1946 D. U. July 2, 1946 


517,134 


Dee 


14 


VI—H—516,954 


Marian Chamblis, Chicago, II. 


5, 1947 D. U. Dee. 1, 
M— 524,601 


VI 


AC—513,7 


The Drugs Product Co., Ine., Passaic, N. 
Ser. June 21, 1947 D. U. Apr. 1, 1947 
AQUAPELANT—VI—M 


, 1946 


1945 


522,045 


74 


5, 1946 D. U. Mar. 21, 1940 


BB FOR TTT 
Hal Collins Company, Dallas, Tex. 
Ser. Feb. 3, 1947 D. U 

T. 

Beeman’s Laboratory, Inc., Atlanta, Ga. 

Ser. July 30, 1946 D. U. Jan. 22, 1931 


VI 


25 
VI 

ne 

I 


VI 
gal 


VI 


Shell Oil Co., 
Ser. May 16, 1947 D. U. Mar 
M—507,879 


Baxter (The Remagin Co.), Baltimore, 


23, 


BLUE NOTE 
Hermione, Inc., Glendale, Calif. 


and des. 


506,496 


VI—B—513,121 
Le Sonier, Inc., Boston, Mass. 
Ser. Nov. 23, 1946 D. U. 


VI 


M—508,594 


1932 


VI—D—510,617 


i New York, N. \ 


VI—M— 519,549 


1947 D. U. 


1938 
FMT—524,289 


K—501,872 
ib.), Chicago, Ill 
11, 1946 


Bi-Salin L: 


T—522,4§ 


Ser. May LO, 1946 D. U. Feb 
Reg. 432,735 Sept. 9, 1947 


a) 


, Union City, N. J 
Ser. June 17, 1947 D. U. Apr. 7, 
T—504,658 
Berwyn Chemical Co., Inc., Berwyn, Pa 
Ser. June 27, 1946 D. U. Nov 


» 


{—516,813 


October 1945 


Fritzsche Brothers, Inc., New York, N. Y. 
Ser. Sept. 6, 1946 D. U. July 26, 1946 
BATEAU IVRE—VI—BC 
S. A. Renaud Paris, 1817, France 
Ser. May 2, 1947 D. U. Dee. 4, 
BE A LADY 
John Rubel (John Rubel Co 
Ser. Oct. 10, 1946 D. U. August 1946 
BEAUTY BLUSH—VI—C 
Michel Gourland 


521,762 


1940 


511,323 
Gourland Pro.), New York, N. ¥ 
Ser. Oct. 23, 1946 D. U. June 11, 1946 
BELLASPRO 
Van Pelt & Brown, Inc., Richmond, Va 


1922 


0, 1945 


Inc., San Francisco, Calif 


1946 D. U. 


Nov 


2”, 


9 


VI—B—515,662 


13, 1947 D. U 


17, 


Reg. 432,929 Sept 


—V 


AIL 
The A & P Tea Co., New York, N. Y 
Ser. Oct. 17, 1 


VI 


10 


BODY AND SOUL—VI 
Consolidated Cosmetics, Chicago, III. 
8, 1946 D. U. Oct 
BRECK BRILLIANT—V 
John H Breck, Ine ‘: Springfield, Mass 


1946 D. | 


"I—M—52t 


Dee. 
BCI 


1, 
I 


9° 


“0, 


1947 


1, 1945 


1946 
512,242 
1946 
509, 196 


December 1941 


16, 1947 


),469 


Mar 
Al 


97 


ai, 


3C 


Professional Drugs, Ine., New York, N. Y. 
Ser. Apr. 10, 1947 D. | 
BRIGHT DISGUISE—VI 
Coty, Ine., New York, N. Zz. 
5, 1 


1947 
516,960 


47 D. U. Jan. 24, 1947 
511,016 


VI—M 


946 D.U 


Feb 


T—513,965 


1946 D. U 


Oct. 


16, 1946 


Budasal Co., McGregor, Minn 
16, 


1946 


Biro, Meyne «& Biro, Inc., New York, N 7. 
Ser. Aug. 30, 1946 D. U. Aug. 8, 1946 
ANGEL CHOIR—VI—B 
Richard Hudnut, New York, N. Y. 
Ser. Feb. 7, 1947 D. U. 


J. 


Ansbacher-Siegle Corp., Staten Island, N. Y. 
Ser. May 7, 1947 D. U. Jan. 14, 1947 
ARTRA—VI 
Schering Corporation, Bloomfield, N. J. 





Md 





BUZAWAY—VI—BT—513,409 : 
Geo. H. Gould Co., Louisville, Ky : 
Ser. Nov. 29, 1946 D. U. July 18, 1919 ; 


C-500—V I—T—523,368 
Central Paint & Varnish Works, Inc., New York, N. Y 
Ser. June 2, 1947 D. U. Jan. 15, 1947 
CANTATE—VI—B—514,598 
Etablissements Rigaud, Inc., New York, N. Y 
Ser. Dee. 20, 1946 D. U. Dee. 12, 1946 
CASPOMA—VI—H—515,623 
The Knox Company, Los Angeles, Calif. 
Ser. Jan. 11, 1947 D. U. Mar. 25, 1946 
CERTAINLY RED—VI—CE—508, 128 
Revlon Products Corp., New York, N. Y 
Ser. Aug. 27, 1946 D. U. July 16, 1946 
CHAINE D’OR—VI—BC—514, 196 
Grenoville, Societe Anony me, Asnieres, France 
Ser. Dee. 13, 1946 D. U. 1938 
CHANT D’ESPOIR—VI—BC—511,000 
Biro, Meyne & Biro, Ine., New York, N. Y 
Ser. Oct. 17, 1946 D. U. Oct. 2, 1946 
CHANT D’ETOILE—VI—BC—510,999 
Biro, Meyne & Biro, Ince., New York, N. Y 
Ser. Oct. 17, 1946 D. U. Oct. 2, 1946 
CHANT DE PARIS—VI—BC—511,001 
Biro, Meyne & Biro, Inec., New York, N. ¥ 


Ser. Oct. 17, 1946 D. U. Oct. 2, 1946 
CHANT DU CIEL—VI—BC—511,002 
Biro, Meyne «& Biro, Ine ‘ New York, N y 


Ser. Oct. 17, 1946 D. U. Oct. 2, 1946 
CHARMANKA—VI—BC—518,899—and des 

Leonid de Lescinskis, New York, N. Y 

Ser. Mar. 12, 1947 D. U. Nov. 6, 1946 
CHECK—VI—D—505,535 

Theodore Paul (Ariel Cosmetics), New York, N. ¥ 

Ser. July 12, 1946 D. U. June 15, 1946 

Reg. 432,324 August 26, 1947 
CHECKERBERRY—VI—C—-509,332 

Botany Worsted Mills, Passaic, N. J 

Ser Sept. 19, 1946 D. U. Sept. 8, 1946 
CHIQUITA—VI—B—512,228 

Celia Asch (Fad Beauty Prods. Co.), New York, N. Y 

Ser. Nov. 8, 1946 D. U. Aug. 20, 1946 
CHOU-CHOU—VI—BC—509, 192 

Biro, Meyne & Biro, Inc., New York, N. Y 

Ser. Sept. 17, 1946 D. U. Sept. 10, 1946 
COBTOX—VI—T— 512,641 

R \ Cobb, Houston, Texas 

Ser. Nov. 15, 1946 D. I Nov 7, 1946 
COLONY OF CHARM (and des VI—ACEGH—489, 204 

Colony of Charm Products Co., Kansas City, Mo 

Ser. Oct. 1, 1945 D. U. Apr. 20, 1945 
COLORMETICS—V I—C— 513,726 

Dermeties, Inc., New York, N. Y 

Ser. Dec. 5, 1946 D. U. Feb. 19, 1946 
CONTRABAN D—VI—C— 512,335 

Lehn & Fink Prods. Corp., Bloomfield, N. J 

Ser. Nov. 9, 1946 D. U. Oct. 15, 1946 
COQUILLAGE—VI—ABCH—-512,898 

Coty, Inc., New York, N. Y. 

Ser. Nov. 20, 1946 D. U. Nov. 14, 1946 
COTILLION CLASSIC—VI—C—506,085 

Avon Products, Inc., New York, N. Y. 

Ser. July 23, 1946 D. U. Apr. 10, 1946 
COUNTESS DOROTHY DI FRASSO—VI—E—493,281 

Filomena Renzi, New York, N. Y 

Ser. Dee. 14, 1945 D. U. Dee. 1, 1945 

Reg. 432,711 Sept. 9, 1947 
CUPIDS DELIGHT—(and des.)—V1I—B—504,493 

The Andrew Jergens Company, Cincinnati, Ohio 

Ser. June 24, 1946 D. U. May 18, 1946 


(To be continued) 





VOMENCLATURE: Will vou tell us if there is any 
difference in the following chemicals: Salicylamide, Shirlan, 
Salicylanilide. Chicago. 

Salicylamide is o-hydroxybenzamide, which is used for 
purposes similar to salicylic acid. Shirlan is a textile fungicide; 
I do not know its composition. Salicylanilide, also known 
under the name “‘Salifebrin,” is composed of salicylic acid and 
acetanilid and is used as an antipyritic. 
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| Delay No Longer! 
| Write Today 
| for 
| 
| 
| 


ABBory 
Qe, 





QUOTATIONS AND SAMPLES 


of fine 





~~ LANOLINS 


| ANESTHETICS 
Procaine Hydrochloride ...Procaine Base ...Benzocaine... 


Procaine Borate... Butyl p-aminobenzoate 


AND | 
ABSORPTION BASES | |) === 
Acrifiavine Hydrochloride ...Acrifiavine Neutral... 


Proflavine Sulfate 


| Interesting booklets on Lanolin and Absorption HYPNOTICS 
| Bases offered without charge. Samples supplied on Phenoborbital... Phenobarbital Sodium 
| request. ALKALOIDS AND DRUG EXTRACTIVES 


Ephedrine ...Lobeline Sulfate ...Podophyliin 


WRITE, PHONE OR CABLE 
For Quotations Address: 


Dept. S. F. CHEMICAL SALES DEPARTMENT 


THE LANAETEX PRODUCTS, INC. 


151-157 THIRD AVENUE - ELIZABETH, N. J. 
Telephone: Elizabeth 2-7568 Cable: Lanaetex | 


ABBOTT LABORATORIES 


NORTH CHICAGO LLINOTS 




















WE SPECIALIZE IN SUPPLYING 


AVAILABILITIES H 0 R M 0 hy E S 


Calcium lodobehenate, U.S.P. XIII 


Calcium Levulinate, N.N.R. in bulk to the ethical, 


Calcium Camphosulfonate, medicinal 


Calcium-O-lodoxybenzoate, medicinal pharmaceutical and 


Albumin Tannate, U.S.P. XI ° 
cosmetic trades. 
Menadione, U.S,P. XIII 


Methenamine Anhydromethylenecitrate, 
N.N.R. (Syn. Helmitol 


Dimethyl]! Benzyl Lauryl Ammonium 


Chloride QUOTATIONS 


Cetyl Dimethyl! Benzyl Ammonium Chloride 


UPON REQUEST 


We also manufacture special! products in large or 
small quantities for clients upon request. 


Ask for catalog and technical data sheet on our 


quaternary. 


FINE ORGANICS, Ine. 


211 E. 19th St. New York 3, N. Y. INTRAMED Co., inc. 


Cable Address: MOLCHEM 


Plants at Lodi, N. J. and Black Lick, Pa. 1860 BROADWAY, NEW YORK 23, N. y. 
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Good News at Laat! 


THE NEW THIRD EDITION OF 
MODERN COSMETICS Is: READY 


MODERN COSMETICS, published by the Drug & Cosmetic Industry, was the first 
book on the formulation and manufacturing procedure of cosmetics to be published 
in America. It was an immediate success. In two previous editions eight thousand 
copies were sold in America and in forty-two foreign countries. 


The Second Edition ofp MODERN COSMETICS has been out of print for three years. 
During that time we have received more than a thousand inquiries for this work. But 
rather than bring out a hurry-up job to meet the urgent demand we decided to wait. 


E.. G. Thomssen, B.S., A.M., Ph.D., Chemical Consultant, Author of “Soap Making 
Manual,’ “Modern Soap Making,” and well-known contributor to technical literature, 
was engaged to completely rewrite this new Third Edition—to bring to it all the new 
developments of the past ten years in manufacturing instructions, materials, and 
formulas 


To those who have made MODERN COSMETICS their handbook we say—this 
new edition will be infinitely more useful to you, because of the scope of new material, 
new tested formulas, and the correction and modernization of the procedure in 
formulation 


Chemist, factory manager, perfumer, owner—anyone interested in cosmetics will 
find MODERN COSMETICS a valuable help in business. It is a technical book, 
filled with formulas, procedure, manufacturing practices, yet so clearly and simply 
written that even one not connected with the industry can understand its text. 


The most experienced chemist or factory manager will find in its wealth of informa- 
tion, useful methods new to him. The inexperienced man or woman who wants a clear 
understanding of the industry, wants to know something about how cosmetics are 
made, who is working on a small scale with the handicap of little experience or knowl- 
edge, will find the book easy to understand, a great help and guide. 


lo those who wish to procure MODERN COSMETICS, to the newcomers in the in- 
dustry, we say—here is a book that, because of its completeness, the simple and easily 
followed instructions, the clearness with which every problem and every phase of 
cosmetic manufacture is discussed, the authority of a standard work, is well worth its 
weight in gold to you. For withit, you have a firm, thorough understanding of cosmetic 
manufacturing. 


MODERN COSMETICS 


By E. G. Thomssen, B.S., A.M., Ph.D 
Third Edition 
644 pages (70 Chapters). Price $8 postpaid. 


DRUG & COSMETIC INDUSTRY 
101 W. 3ist St. New,York 1, N. Y. 
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READERS’ QUESTIONS 


HAIR PREPARATIONS: I should like a 
formula and information on the compounding of 
a strictly vegetable hair oil. I wish to avoid 
entirely, the use of mineral oil. I believe that 
such a product should contain some castor oil or 


some olive oil or both. Do other vegetable oils 





lend themselves to this kind of usage? Could a 
combination of vege lable oils be succe ssfully 
emulsified inlo a cream type of hair dressing? If so, how would 


vou suggest going aboul making such a product. Lincoln. 


\ strictly vegetable hair oil can be made along the following 


lines: 

Olive oil 15.00 
Sweet almond oil 18.95 
Castor oil 5.00 
Parahydroxybenzoic acid ester 0.05 
Perfume 1.00 


Dissolve the parahydroxybenzoic acid ester and the perfume 
in the aleohol; then mix in the sweet almond oil. Mix the 
olive and castor oils and add the sweet almond oil mixture. 
Allow to stand for three days and filter. 

\ cream type of hair dressing can be made with an emulsi- 
fier, like diglycol stearate, as follows: 


Diglycol stearate 10 parts 
Castor oil 20 
Almond oil 0 «8 
Water 70 “ 


Perfume sufficient 


Preservative sufficient 


ISOPROPYL BACK RUB: Some 
time ago, I do nol recall whether it was 
wd in your publication or in the Journal 
of the American Medical Association, 
, I saw a formula for a rather simple 
IA back rub made with isopropyl alcohol. 
Could you supply this formula? Are 
there any legal restrictions on isopropyl 
alcohol, such as those for grain alcohol? Brooklyn. 

The formula for a back or athlete rub which you want has 
been published on several occasions both in the J.A.M.A, and 

Drug ¢ Cosmetic Industry. This preparation consists of: 


Isopropyl! alcohol. 25.0 CC, 


Glycerine 10.0 ** 
Acetic acid (4°7) 3.5 “ 
Water, to make 100.0 ** 


Massage preparations based upon isopropyl alcohol are free 
if governmental restrictions. Several rulings have been made 
which serve to distinguish and overcome confusion between 
massages made with isopropyl alcohol and ethyl alcohol. The 
Food and Drug Administration recommends that the label 
should bear the phrase “Isopropyl Alcohol Rubbing Com- 
pound” rather than the phrase “Isopropyl Rubbing Alcohol 


Compound 
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HAND LOTIONS AND CREAMS: 
We are planning to manufacture and 
market a hand cream and lotion for a 
specialized group. For our own particular 
merchandising purposes, this formula 
should include a California plant oil such 





as perhaps avacado oil or some similar 
local vegetable oil. Any suggestion along this line will be ap- 
preciated. Covina. 

A hand lotion containing avacado oil can be made along 
the following lines: 


Quince seed mucilage 5.0 parts 


Karaya mucilage $6 * 
Lanolin absorption base 5.0 * 
Cetyl alcohol 36 * 
Avacado oil ! ; 35 © 
Glycerine ina ; 28 * 
ei ok dun Nala Naa e nek ee eee’ 8.0 * 
Distilled water. iio else ikaee'ate ariel 70.0 * 
INNS «i'n. 6 tas candewededenbaakbeaneue os. = 
Perfume SP er erie ee sufficient 


\ hand cream containing a vegetable oil, in which you 
could use avacado oil or any other vegetable oil, can be pre- 
pared along the following lines: 


Absorption base. er (teed eesonta 10.0 
Lanolin seine ene ae ale oe. 
Vegetable oil oe caaakawn) ee 
Cetyl alcohol 3.0 
Water . alain 52.0 


The oil and fat ingredients, including the lanolin and absorp- 
tion base, are melted together and allowed to cool to about 
40° C. Water at this same temperature is added to the oils a 
little at a time, stirring thoroughly after each addition until 
the water is thoroughly incorporated. 


SMELLING SALTS: I have checked 
through several sources, but I have not 
been able to find a formula for making 
smelling salts. I am_ particularly 
interested in the type which comes in the 
form cubes and is packaged in boltles. 
Any information you can give me con- 
cerning formulation, packaging and the 
like will be greatly appreciated. Milwaukee. 





Smelling salts such as you wish consist of ammonium car- 
bonate cubes which should be available from your regular 
supplier. In order to perfume these products, a suitable per- 
fume compound dissolved in alcohol may be sprayed on the 
cubes. Of course the perfume selected should be one stable in 
the presence of ammonia. Some products consists of glass 
beads over which perfumed ammonia has been poured. The 
essential requirements of the package is that an air tight 
closure be used, and glass stoppered bottles are especially 
suitable for packaging smelling salts. The bottles should be 
small and compact. 
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ammonium thioglycolate 
by STANTON 


PRODUCTION IN TONNAGE.... 
PURITY BY THE OUNCE 


THE ELABORATE PRODUCTION AND LABORA- 
TORY CONTROLS WE HAVE SET UP AFTER 
YEARS OF PAINSTAKING EFFORT ARE RE- 
FLECTED IN A THIOGLYCOLATE OF UNSUR- 
PASSED QUALITY. 

THESE SAFEGUARDS GUARANTEE YOUR 
FINISHED SOLUTIONS TO BE WATER WHITE, 
CRYSTAL CLEAR AND FREE OF DAMAGING 
IMPURITIES AT ALL TIMES. 


OUR NEW NON-IONIC EMULSIFIER “STANTOL” IS 
RECOMMENDED AS A CREAMING AGENT. IT IS THE 
MOST EFFECTIVE AND STABLE EMULSION FOR 
AMMONIUM THIOGLYCOLATE NOW AVAILABLE, AND 
IMPARTS A SNOW WHITE, CREAMY APPEARANCE TO 
COLD WAVE SOLUTIONS. 


Write for details and samples. 





| \ ' ‘ 
STAI 






Stanton laboratories, inc. 


Philadelphia 27, Pa. 


(factory and main office) 


227 Krams Avenue 
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Peptic Ulcer 


Continued from page 468 


tions on raw fruits and vegetables, it is common prac- 
tice to provide additional quantities of ascorbic 
acid.2”2* A recent study?’ has revealed that many 
patients with peptic ulcers have a totally inadequate 
dietary intake, particularly of ascorbic acid. The im- 
portance of ascorbic acid in nutrition and wound heal- 
ing therefore makes it advisable that ulcer patients 
have adequate amounts of vitamin C included in their 
diets. 

The frequent feeding of food with a high protein 
content is of value for at least two reasons. First, it 
maintains the nutrition of the patient. Second, it 
neutralizes the acid gastric juice. It is common prac- 
tice to combine frequent feedings with active antacid 
therapy, according to the principles first laid down by 
Sippy? in 1915. His regimen of three small meals daily, 
a mixture of milk and cream every hour on the hour, 
and antacid powders every hour on the half hour, is 
well known to every physician. In their original form 
Sippy antacid mixtures consisted of two powder mix- 
tures. Powder I contained 0.6 Gm. each of magnesium 
oxide and sodium bicarbonate. Powder II consisted of 
0.6 Gm. of bismuth subcarbonate and 2.0 to 3.0 Gm. of 
sodium bicarbonate. The powders were given al- 
ternately. 

Because of certain disadvantages of the Sippy 
regimen, particularly the danger of alkalosis from the 
absorbable antacids?! many modifications in this 
method have been used, particularly with regard to the 
type of antacid employed2*2* Many doctors have 
found that diet alone, using the between-meals milk 
feedings, is often effective for controlling the symp- 
toms. Nonetheless, antacids remain important if there 
are such factors as hyperacidity, hypersecretion, in- 
tractable symptoms, and poor response to dietary 
measures. 

The type of antacid used to control gastric acidity is 
very important and many compounds and preparations 
have been used.2° To simplify their discussion, Parson* 
divides antacids into four general groups. The first 
group, the alkaline antacids, are the oldest types and 
are represented chiefly by sodium bicarbonate, as in the 
Sippy powders. Such preparations are effective, but 
they are absorbable and alkalosis frequently develops 
from their use. In some cases, there is a marked 
rebound of gastric acidity after a transient neutraliza- 
tion. They also alkalize the urine and this may favor 
kidney stone formation. For these reasons the absorb- 
able antacids are not as widely used as formerly. None- 
theless, for quick relief in single instances of ulcer pain, 
sodium bicarbonate remains a most effective agent. 

The second group, the neutral antacids, are repre- 
sented by tribasic calcium phosphate and tribasic mag- 
nesium phosphate. They are easily administered in 
capsules or in water, provide a prolonged neutralizing 
effect, are relatively non-toxic, have no undue consti- 
pating or laxative effects and are not absorbable. They 
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have proved very satisfactory for prolonged therapy. 

The third group comprises the aluminum compounds 
such as colloidal aluminum hydroxide and aluminum 
phosphate. Aluminum hydroxide preparations have 
been extensively studied and many favorable reports 
Colloidal 


non-absorbable and 


on theu efficacy have been published? 
aluminum hydroxide is non-toxic, 
neutral. In addition to its efficient antacid action, it 
also produces an astringent and demulcent effect. How- 
ever, this material may cause constipation in weak, 
elderly or severely ill patients. This tendency maybe 
combatted by adding heavy magnesium oxide and cal- 
cium carbonate to the evening dose of aluminum 
hydroxide gel“! A combination of colloidal aluminum 
hydroxide gel and magnesium hydroxide has also been 
found to avoid this disadvantage. It is said®? that such 
a combination controls ulcer pain and heartburn with 
smaller and less frequent doses than are required with 
aluminum hydroxide gel alone. The preparation can be 
continued for a long time without danger of acid re- 
bound, alkalosis or aggravation of constipation. 
Aluminum hydroxide is also employed in the con- 
tinuous drip method of therapy.*** This procedure 
has been found to be of great service in the treatment 


of intractable cases of peptic ulcer and in some cases of 


massive hemorrhage.?* 
Reports on the effectiveness and advantages of alu- 
minum phosphate gel in the treatment of peptic ulcers 


have also been published. In one such study,** it was 


found that this compound produces prompt relief of 


ulcer pain, had an excellent effect on appetite and 
return of strength, and was much less constipating than 
aluminum hydroxide gel. 

Parson's fourth group of antacids is represented by 
magnesium trisilicate. The white tasteless compound 
is conveniently administered in tablet form or as a 
liquid suspension of the powder. Very effective as an 
absorbent, and providing prolonged antacid action, the 
drug is reported to be completely innocuous by mouth. 
In the stomach the drug forms a local adherent coating 
on the crater of an ulcer, thus permitting antacid 
action to be localized for more effective results.* 
Recently a combination of magnesium trisilicate, alu- 
minum hydroxide and purified gastric mucin has been 
placed on the market in the form of a flavored, palatable 
tablet. The product is claimed to produce prompt 
relief coats the ulcer lesion and promotes healing. 

Gastric mucin, obtained from hog stomach, has been 
used as an effective antacid, but its taste and odor have 
been major disadvantages in its wider employment. 
Today it is classed as a useful adjuvant to other forms 
of peptic ulcer therapy.* 

Despite the introduction of many new antacids, 
remains a favorite with a 
‘ Indeed, in the 
“Calcium carbonate has probably 


calcium carbonate (chalk 
number of gastroenterologists. 
opinion of Travell,2 
proved to be the most effective single antacid.” She 
leeis that, despite certain disadvantages such as a 
tendency to constipate, it seems to best fit the descrip- 


tion of an ideal antacid. In patients who are consti- 
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@ Beehive Brand Beeswax is 100% pure ® a. A 
uniform in texture, and white in color. Sele@ted 
from the finest grades of crude beeswax; it 
carefully tested for purity and uniformity be- 
fore it is accepted and refined. After thorough 
processing and clarifying, it is sun-bleached to 

a high degree of whiteness. 


@ Uniformity of Beehive Brand Beeswax will 
keep your product always up to the high 
standard you set for it. The quality and uni- 
formity never change. It is free from adulter- 
ants and imperfections of any kind. 
And back of every tablet of Beehive 
Brand Beeswax stands the repue 
tation of the manufacturer. 


Write Dept.D-10 today for com- 
plete information. 


WILL G BAUMER CANDLE CO., INC. 
Established 1855 


Buckley Road, Syracuse, New York 
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pated a mixture of calcium carbonate and magnesium 


oxide may be more satisfactory than the calcium salt 


alone. Such a combination, flavored with a little oil of 


peppermint is used by Weintraub?¢ in the ambulatory 
treatment of peptic ulcer. A somewhat similar prepara- 
tion is recommended hy Driscoll and Aaron.* This 


consists of: 


Bismuth subnitrate 30 
Light magnesium oxide o. = 
Prepared chalk. . 60 


One teaspoonful of this powder in a quarter of a glass 
of water is taken three hours after the main meal. 

Synthetic ion-exchange resins (Amberlite IR-4) 
have recently appeared as promising antacids for the 
treatment of peptic ulcer. Reports **3’ on the use of 
these resins indicate that they are non-toxic and that 
they offer antacid action as effective as or superior to 
the preparations commonly prescribed. When em- 
ployed in the proper mesh size and in suitable doses, 
these exchange resins act quickly without acid rebounds, 
do not disturb the mineral balance and do not cause 
diarrhea or constipation. 

During the last few years considerable attention has 
been given to the use of amino acid preparations or 
protein hydrolysates in the treatment of peptic ulcer. 
Particularly important is the work done by Co Tui and 
his associates. In previous investigations they**** had 
demonstrated that patients with gastric or duodenal 
ulcer are usually in a state of protein depletion. Since 
treatment with a high caloric and high amino acid mix- 
ture was found to have a favorable effect following 
gastrectomy, it was decided to try a similar course of 
therapy in the preoperative care of peptic ulcer cases.* 
Under such a regimen, most of the patients became 
free of pain and distress within 24 to 48 hours. An 
increase in strength and body weight was accompanied 
by rapid healing of the ulcer. 

These impressive results led to further trials on a 
larger series of cases... Treatment consisted of protein 
hydrolysate along with a carbohydrate (Dextri-Mal- 
tose). The intensive treatment is given in place of all 
food and is continued until the patient is pain-free for 
two weeks; after which treatment is gradually tapered 
off. In this group only 16 patients or almost 10 per 
cent failed to respond. One frequent untoward re- 
action was diarrhea. This was usually painless and 
easily controlled. 

In discussing the possible means by which the pro- 
tein hydrolysates caused prompt stoppage of pain and 
general inprovement, Co Tui said, “But whatever the 
cause of the prompt remission, we are dealing with a 
therapeutic substance which not only neutralizes the 
acid, relieves the stomach of digestive effort, but also 
furnishes the body with a rich source of nutriment with 
which body repair, including the healing of the ulcer, 
can take place.” He stressed, however, that the prompt 
and dramatic remission may give a false sense of secur- 
ity which would be dangerous if it led to discontinuance 
of treatment. He also is of the opinion that this type of 
therapy should be given only to intractable cases, at 
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least until its value had been definitely established. 
Many other investigators*?-** have tested the efficacy 
of amino acid or protein hydrolysate therapy, and good 


results have been obtained in many cases. Evaluation 


of the method is still going on. The current status of 


the treatment is perhaps indicated in the statement by 
Hodges,” after a trial on 26 patients. In his opinion 
protein hydrolysate may become a useful adjunct to 
the management of peptic ulcer but, as now employed, 
it will not be a panacea. 

There are those who believe that the endocrine 
glands play a role in the causation of peptic ulcer and 
that hormone preparations have a place in its therapy. 
Varying degrees of success have been obtained with the 
use of parathyroid extract,* posterior pituitary ex- 
tract*®? and desoxycorticosterone acetate.°° 

Hormones from the gastrointestinal tract may also 
play an important role in the therapy of peptic ulcer. 
Interest in such compounds dates back to 1902, when 
Bayliss and Starling® discovered secretin. Since then, a 
number of other materials produced by the mucosa 
of the alimentary tract have been isolated and stud- 
ied»? At present, major interest is being centered 
about enterogastrone,>? sometimes called the peptic 
ulcer hormone. 

As explained by Ivy," * 
research on this substance, enterogastrone designates 


55 who is doing considerable 


the chalone or hormonal agents which are responsible, 
in part at least, for the inhibition of gastric secretion 
and motility when adequate amounts of fat or sugar 
are ingested. Enterogastrone was purified and an 
assay method developed in 1937.°° Later, Hands and 
his associates’? ** reported that experimentally pro- 
duced ulcers could be prevented with enterogastrone. 
In 1944, Ivy** published the results obtained with this 
hormone in the prevention of recurrent ulcers in 32 
patients. Although favorable results were obtained, he 
felt at that time that enterogastrone therapy did not 
provide as rapid and complete relief as strict ulcer 
management. 

In his latest report,’ covering 58 patients receiving 
enterogastrone injections, good results were also ob- 
tained. An oral preparation made from the intestinal 
mucosa is being tried, but no data is yet available. Ivy 
still feels that no conclusions are warranted at present 
but that the findings are sufficiently encouraging to 
show that this method of attack on the problem of pre- 
venting peptic ulcer recurrence is worth further study. 

In addition to enterogastrone from the intestinal 
mucosa, a similarly-acting substance has been ex- 
tracted from urine. Sometimes referred to as urogas- 
trone or G. S. D. (gastric secretory depressant), this 
substance also offers protection and resistance against 
the development of peptic ulcers.*® In work done by 
Sandweiss and his co-workers, the results of treatment 
with the urine extract were similar to those obtained 
with diet and alkalies. However, a more liberal diet 
was allowed and the extract-treated cases had less 
tendency toward relapses. 

In Europe, peptic ulcers have been treated with ex- 
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FICATIONS 


Almost water-white 
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FLAVOR: Bland 
DELIVERY: Immediate 


Here's the No. 1 ingredient for your fine 
sun-tan preparations: —WH&C sesame oil re- 
fined to better than the new U.S.P. speci- 
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Call, write, or wire today forsamples. Ample 
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tracts of stomach and small intestine. The stomach 
extract is used for treating gastric ulcer and the in- 
testinal extract is given against duodenal ulcers. Out of 
54 cases treated with these products, 44 showed good 
results as gauged by disappearance of symptoms and 
dimunition of the ulcer niche. Also interesting are 
Morrison’s® findings on the disappearance of peptic 
ulcer following feeding of gastric juice removed from 
normal subjects. Having obtained good results, this 
worker feels that a “protective principle” is elaborated 
within the gastric and duodenal mucous membranes 
and is secreted into the gastric juice. This principle 
may be lacking or impaired in ulcer patients, but it can 
be fed to them, causing the ulcers and symptoms to 
disappear. 

A new angle of attack on peptic ulcers is offered in 
the use of synthetic detergents or surface active agents 
to inhibit the action of pepsin. It has long been known 
that pepsin as well as acid plays an important part 
the etiology of gastric ulcer. Experimental studies* 
have shown that more severe ulcers are produced with 
acid and pepsin than with acid alone. Although con- 
siderable experimental work*-7° has been done with 
sodium alkyl sulfate and sodium dodecyl! sulfate, the 
findings are somewhat conflicting and further study 
seems needed. There are indications, however, that 
such compounds may prove useful, not only for depress- 
ing peptic activity, but also for stimulating mucus 
secretion, which is essential in the protective mechan- 
ism of the stomach.”! 

Peptic ulser, as such, is not a surgical disease. 
Ulcer therapy is principally medical; surgery being 
employed because of complications rather than because 
of the lesion itself. However, there are situations where 
surgical intervention is definitely indicated. Among 
these indications are perforation, stenosis (stricture), 
hourglass deformity, malignant degeneration, and cases 
where the ulcer fails to heal or recurs frequently under 
medical care.*2! Surgery does not mean, however, 
that the patient will remain free of ulcers. Such people 
must be told that, despite their operation, that an ulcer 
can recur and that they must continue to maintain care- 


ful living and eating habits. 
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Ambergris in Pertume Extracts 
Continued from page 460 

opening of a capacity of 10 to 12 liters. To this powder, 
8 liters of alcohol at 96° is added. This mixture is left 
for 8 days and should be stirred from time to time. The 
liquid is then poured into another container and a fresh 
lot of 8 liters of alcohol is poured over the ambergris. 
After 8 days, the alcohol is again poured off and so on 
for five successive washings of 8 liters each. The 40 
liters are then combined in one container, filtered, and 
left to age in a warm place for at least six months. This 
is of major importance. 

The settlement which is left is treated with 10 liters 
of alcohol and is left in this state until the day a new 
tincture is prepared. The alcohol left in the container 
will represent the first washing in the new operation. 
After the settlement has been exhausted it is left to dry 
for a while, it is ground and placed in metal boxes and 
can be used in sachet powders or in powder containing 
musk. To obtain a good result in the preparation of an 
extract, it is necessary to use 30 to 80 cc. of tincture to 
each liter of extract. How to use the tincture of amber- 
gris is a delicate part of the subject, one that is the most 
difficult to express in a concrete way with mere words. 
In order to understand the part which ambergris will 
play in a perfume, we should choose a good extract 
which has had a deserving success and we should study 
it with complete attention. To do this, a few drops 
should be poured on a blotter. Allow the alcohol to 
evaporate and inhale the perfume. At that time, we 
experience complex sensations which do not seem to 
act in the same way on the olfactory organs. First of 
all, we perceived a note which is formed by all the vola- 
tile constituents; aldehydes and ethers, which gives the 
departing freshness. After that, the extract unfolds. 


Uctober ’47: 61, 4 














MMON 
¢ ENTS. 


Poor Herbert Hoover. Both sides are giving him the 
greatest pasting since Hitler hung wallpaper And 
confidentially, it sticks 


His long-memories critics insist, among other things, 
that Herbert's farm program was worse then Henry 
Wallace's. But history supports Hoover. No one did 
more for the apple business since William Tell 


Every adult knows the housing situation in Hoover's 
administration was better than today’s. Any landlord 
will tell you there were plenty of empty apartments in 
1931 

e 

Even after the Wall Street crash there was great 

building going on. There must have been, else where 


would Prosperity have found so many Corners around 


which to hide? 
— 


Those were the unhurried days when Hoover was 
promising a chicken in every pot that nobody had left 


The sage of Palo Alto is the most misunderstood 
statesman of our times It even took his successor 
nearly four terms to figure out what Herb had done in 
only one 

e 


But calling those lean days “horrible” is a gross 
exaggeration. Ask the survivors 


Our eyes filled with tears recently when we saw a 
newspaper photograph of our only living ex-President 
What courage! At least, what a gut 


- 
How well the Cosmetic Industry remembers those 


good old days of Rugged Individualism: 


Every Yale man an errand boy; every salesman a 


poor relative 


KELTON 


Cosmetic Company 
230 West 17th Street 763 So. Los Angeles Street 
New York 11, N. Y. Los Angeles 14, Calif. 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 


Fadler, 
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It is the medium which has to be agreeable, delicate. 
pleasant, distinguished, sweet and powerful. Finally 
behind this medium, you can find the base note which 
can be compared to the background of a picture or to 
the lower chords of a musical harmony. Isolated, this 
note would be deprived of charm, but as an accompani- 
ment it puts in value all the other portions of the com- 
position. In fact, if we follow in the same manner the 
evaporation of a solution of jasmin, absolutely pure, at 
1 or | per cent, we will find again the three parts men- 
tioned above. In other words, in the beginning a fresh 
portion will be released that which is due to fatty alde- 
hydes, the full series of ethers of benzyl alcohol and its 
its equivalents, of linelol ethers and its derivatives, after 
that a medium which is formed by the linelol and 
eugenol and their equivalents, the aromatic aldehydes, 
jasmone and the full series of more or less well-known 
elements give the whole unequaled delicacy. Finally, a 
powerful base which is composed by the phenols and the 
indolent products. This consists of an amalgamation of 
bodies that the flower secretes or eliminates in the form 
of gaseous products which have the mission of either 
attracting pollen-carrying insects or insuring the 
evacuation of non-assimilated products. In this com- 
plex, harmony of products so different in their origin 
and their function, nature has succeeded in creating one 
of the sweetest, most complete and noblest perfumes 
known. This harmony forms a construction of inimi- 
table delicacy and of wonderful blending, The perfumer 
who intends to make a new composition will have to be 
inspired by these principles and apply them with the 
modesty that becomes all those who have studied the 
work of nature and who have meditated upon its per- 
fection. 

In the particular case which we are discussing, we 
will show how this construction will be built and the 
important part the ambergris will play. Let us take 
first of all two or three chosen specialties which are 
outstanding amongst the perfumes in vogue and which 
are not incompatible. Let us seek through a judicious 
dosage to obtain a new note agreeable and controlled. 
Let us add synthetic flower perfume well-chosen and 
well-dosed: cassis, lily of the valley and lilac, then the 
mass of products which constitutes the base, hydroxy- 
citronellal, ionone, linelol, eugenol, styrax, etc. Let us 
add the proper quantity of natural flower essences 
absolute: jasmine, orange, rose, cassis, according to the 
note of the composition. All these elements giving a 
floral harmony forming with the initial note a perfume 
recalling a natural production. To obtain a sweet odor 
in the flask of an agreeable touch at the beginning of the 
evaporation, we will use bergamot natural or terpeneless, 
lemon, orange terpeneless, benzyl acetate, synthetic 
jasmine, fatty aldehydes which will have to be used 
with a lot of discretion. After that, we will create the 
binding with the bases by a sort of counter-song which 
will reinforce the floral note. We will take the three old 
standards: santal, vertivert, patchouly which we will 
ally with the products which we judge necessary for the 
good tone of the preparation. The base will contain 
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tincture of musk, civet and castoreum if necessary. 
Ambrette and ketone musk and fixed products such as 
heliotropine, vanillin and coumarin are also used to con- 
form with the note chosen. At that moment if we study 
the liquid carefully on several blotters at different 
stages of evaporation, we will note that in spite of our 
efforts, the different elements tend to evaporate suc- 
cessively. If the note of the perfume is not stabilized, 
we will detect the elements which seem to dominate. 
We will reduce the dosage. When everything is stabi- 
lized we will start to add tincture of ambergris at the rate 
of 3 per cent which we will thenincrease to8or 10 percent. 
We will note without effort that all the elements used 
will now take a definite place. 

The base which we have so much admired in the solu- 
tion of jasmine will be recognized thanks to the presence 
of ambergris. To resume, let us say that the perfumers 
are not sufficiently interested in ambergris because they 
have been offered a variety of mediocre quality or be- 
cause the tincture has been used in reduced quantities. 
Let them choose with care, the quality of ambergris, 
let them prepare correct tinctures and utilize them in 
sufficient quantities and they will then note that the 
extracts which they create will have a base, a finish, a 
distinction that no other product could give them. 





Selecting Detail Men 
(Continued from page 465 


they feel that conditions are intolerable in the company 


for which they are working. So there is a fair amount of 


turnover in detail men in all companies, although a 
real effort is made to keep this turnover at a minimum. 

Pharmaceutical manufacturers have to be particular 
about the type of men which they employ for detailing 
for the same reason that any company has to be partic- 
ular about the salesmen which it sends into the field: 
these men give to the doctors the only impression which 
they are apt to get as to the type of personnel of the 
company in question. A certain impression of the com- 
pany reaches the doctor through the products which 
they make, through the type of packaging used, through 
the type of advertising, both in journals and by direct 
mail, but they are purely impersonal. The detail man 
is one who gives the doctor the personal touch of the 
company, and this is extremely important. How the 
man appears, how he is trained, how he acts with res- 
pect to the doctors upon whom he calls—all these 
things are quite apt to react favorably or unfavorably 
upon the doctor with respect to the people running the 
company whose products he is prescribing or is being 
urged to prescribe. And in his mind, unconsciously or 
consciously, from these men the doctor might be more 
favorably, or less favorably inclined, toward the prod- 
ucts of the manufacturer whom the detail man repre- 
sents. 

These are some of the reasons why pharmaceutical 
manufacturers must give so much attention to their 
detail staffs. The successful pharmaceutical manufac- 
turers are the ones that have detail staffs which are 
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effective in a high degree. If one would study the 
success which certain pharmaceutical manufacturers 
have in outstripping many other pharmaceutical manu- 
facturers in the introduction of a new product which 
many manufacturers introduce at practically the same 
time, one could learn which companies have the most 
effective detail staffs. Then if one could learn the 
methods of selecting and training detail men employed 
by these successful companies, one would be in a good 
position to emulate these companies in this important 
phase of the pharmaceutical business. 





Cosmetics Are Big Business 
Continued from page 455 
more specific cases of individual products, it is not 
always easy to apply statistical norms to such an in- 
tricate pattern as is the picture puzzle of a nation’s 
human existence. 

Take skin lotions for an example. Near 70,000,000 
packages of hand lotions were sold in the early days of 
the war and that does not take in a probable 35,000,000 
packages of border products for which no reliable 
statistics were available at that time. Who can measure 
the amount of good derived from their existence by 
housewives, office workers and, later during the war, by 
the millions of women factory workers who were at- 
tracted to the use of skin lotions and skin creams by the 
professional beauty hazards to which they found them- 
selves exposed? 

Skin cream sales amounted to $90,000,000 in 1946, 
according to the finding of this magazine. In 194], 
when the War Production Board took an interest in 
activities of the cosmetic and other industries, 263 
firms made 2,123,000 gallons of hand lotions alone and 
143 others reported a production of 134,000,000 pounds 
of cleansing creams. A total of 473 firms packaged 86 
million packages of creams. 

To turn out this stream of skin aids in liquid and 
cream form, the cosmetic industry must draw upon 
nearly a dozen other industries, some of minor im- 
portance, some dwarfing cosmetics. The list of pur- 
chases includes jars, bottles, caps, textiles, paper, al- 
cohol, glycerine, waxes, mineral oils, acids of various 
description, salts, perfume essences, etc., and the ship- 
ping of the world is kept busy as foreign countries are 
filling part of these varied needs. 

Using materials of top quality, because of the nature 
of its products, the cosmetic industry is proving itself 
a good customer for the industries from which it buys. 
However, while the raw material costs of the industry 
have risen in recent years, in some cases as much as 400 
per cent, retail prices have remained comparatively 
low. 

It must be taken into consideration, in this respect, 
that the retail sales price of a product is determined not 
only by its cost to the seller, but even more by the degree 
by which it answers or fits itself to the living problems 
of the consumer. There is a long journey from the 
purely cosmetic utility of the average face cream of the 
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. . . . > . 
1918 period, for an example, to the wide variety | of 


economic uses for which cream specialties are now made 


avail ible ° 


Less directly demonstrable than the straight con- | 


tribution made by the cosmetic industry to national 


income, by way of its wage payments and wage-making | 


energies, is that intangible, but nevertheless just as 
very definite aid, that it renders to millions of income 
earners Whom it assists in keeping profitably employed 
by making them look younger than their years. How 
much of the millions of dollars, spent each year for 
hair dyes and similar aids, are in the nature of job per- 
manency insurance, nobody can say of course with cer- 
tainty. ‘No one doubts that it is large and that it pays 
heavy dividends to over-age workers who as the result 
of their purchases keep themselves in circulation. 
Similarly, facial cosmetics, lipsticks etc. playing their 
utilitarian “face saving” role, beside their purely cos- 
metic uses, save hundreds of thousands of wage and 
salary earning hours to the national economy, while, at 
the same time, giving employment to wage earners with- 
in the cosmetic industry. 

Exports of cosmetics have risen substantially with 
the return of peace. Witness exports of manicure prepa- 
rations of $1,003,000 in 1946 ($369,000), rouges, face 
powders, lipsticks at $4,188,000 ($1,804,000) hair prepa- 
rations $3,923,000 ($587,000), skin preparations 
$886,000 ($384,000), for an example. (The figures in 
brackets represent prewar export values). 

Admittedly, high as these figures are, they are only 
a small part of the industry's production and could be 
easily spared without affecting the income of its workers 
and others depending upon its prosperity. Face powder 
production, for an example, amounted to $72,000,000 
in 1946, only 2.5 per cent of which went abroad. Of the 
annual output of manicure articles of $22,000,000 ex- 
port claimed 4.5 per cent. However, exports of such 
an article of intimate use as is the cosmetic product im- 
plies more than a mere business transaction. It consti- 
tutes, in a closer sense, the acceptance of American liv- 
ing standards by new sections of the world and, for this 
reason, is well worth the effort as it makes a useful pace 
maker for other more utilitarian American industrial 
materials and products. 





Parenteral Drug Enforcement 


Continued from page 457 


the assays. Sooner or later the product would be faulty 
and escape detection because the assay was not suffi- 
ciently comprehensive. 

The intangibles in control systems are increasingly 
attracting the attention of management and regulatory 
officials. As you know, the new drug sections of the 
Food, Drug, and Cosmetic Act require manufacturers 
to submit a full statement both of the manufacturing 
procedures to which the drug is subjected and of the 
control systems and methods used to acquire assurance 
that each successive batch of the new drug is of the 
identical composition as that described in the applica- 
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tion. We have encountered instances where the new 
drug applications were apparently prepared on a more 
or less theoretical basis. Perhaps at the time of sub- 
mission the manufacturing operations were in a pilot 
stage. The application, on the other hand, would de- 
scribe the procedures as though full commercial produc- 
tion were in effect. This raises not only the very real 
probability that such new drug applications may be in- 
valid but also the possibility that in the transition from 
the pilot to the commercial production stage the iden- 
tity of the drug may differ from that described. 

A review of the control plans of many firms leaves 
nothing to be desired. Some inspections have shown 
that the plan is not necessarily adhered to. Probably, 
when the plan was orginally put into operation, it was 
actually carried out as was contemplated. As time 
passed changes in personnel had occurred, changes in 
duties had taken place, and the natural disposition of 
many people to take short-cuts had manifested itself. 
This is why Food and Drug inspectors when making 
inspections of parenteral and other drug firms not only 
obtain the flow sheet, the master control plan, and 
specimens of the records involved but also personally 
observe and follow through a sufficient number of 
batches in production, as well as some which have been 
completed, to assure themselves that through inadvert- 
ence, or Otherwise, actual practices do not deviate from 
the plan. 

Perhaps the most important intangible in a control 
program is the caliber, ability and personal characteris- 
tics of the individuals who have the responsibility of 
carrying it into effect. 

Continuous attention to a control system and a 
reappraisal of its completeness at frequent intervals 
are essential to prevent backsliding. 

We have reluctantly reached the conclusion that at 
least during our lifetime there will always be instances 
where errors of a serious nature are made and dangerous 
drugs are distributed widely before the error is detected. 

An increasing number of drug firms have apparently 
reached the conclusion that it is a wise policy to notify 
the Food and Drug Administration when errors of this 
sort occur. We have participated in removing from the 
market a great many drugs after such incidents have 
taken place. It is our view, and it is supported by ex- 
perience, that drug firms alone cannot do as complete 
and rapid a job of removing dangerous products from 
the market as can be done if they communicate the 
facts promptly to the enforcement officials. Time after 
time we have found dangerous products remaining on 
the shelves of various types of outlets after the dealer 
had received a communication from the manufacturer 
asking him to return the merchandise. There have been 
many instances where injuries have been prevented 
through the systematic visits of Federal inspectors and 
cooperating state and city officials. 

The Administration learns of dangerous or potentially 
dangerous drugs, which have escaped detection, before 
shipment in interstate commerce in two ways. Many 
of these incidents, as we have stated, are reported to us 
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by the manufacturers themselves just as soon as they 
learn the facts. Others are uncovered through the 
thorough investigation of all complaints received either 
directly by the Food and Drug Administration or 
through reports made to cooperating state and city 
officials. 

We are well aware of the fact that just because a 
complaint is made about a particular article it does not 
mean that the medicine is at fault. We investigate 
several thousand complaints each year. They cover 
almost every conceivable item subject to the terms of 
the Food, Drug, and Cosmetic Act. The percentage of 
the complaints shown by careful investigation to be 
groundless is very high. There are, however, enough 
cases where the complaint is justified to warrant the 
expenditure of the extensive time and effort required to 
investigate all of them. 

We sincerely hope that the present disposition of 
leaders in the drug industry to make known to us 
promptly facts concerning defective drugs which have 
been distributed will be continued and that firms which 
regard such incidents as highly confidential matters, to 
be hushed up as much as possible, will change their 
views. 

In recent years many articles have been written 
dealing with control systems, control records, and with 
almost all phases of plant control. We do not believe 
that comparable articles have dealt with the subject of 
the handling of complaints from physicians or their 
patients. 

Wide variations exist between different firms in their 
handling of complaints. Some firms have established 
procedures which are designed to deal very promptly 
and very thoroughly with all complaints which, if valid, 
would suggest that an undetected error in manufactur- 
ing may have been made or that the product may be 
dangerous for some other reason. 

These firms refer the complaints promptly to their 
competent medical staffs and steps are taken at once to 
re-examine the reserve stock of that particular control 
and of other related batches. Competent individuals 
determine what, if any, further information from the 
prescribing physician is needed. Their filing systems 
are such as to disclose immediately whether or not 
more than one complaint has been received with respect 
to a particular article or batch. All other steps which 
ingenuity has devised are taken to determine promptly 
whether or not the product is at fault. 

We have, however, learned that other firms have re- 
plied to valid complaints with communications which 
approach form letters. They have no procedure which 
results in the complaints being considered by competent 
physicians, or other technically trained individuals 
capable of determining the further steps which should 
be taken, to ascertain the validity of the complaint as 
promptly as possible. 

In spite of the fact that the Food and Drug Adminis- 
tration, and I assume ali drug manufacturers, are con- 
stantly receiving complaints which are not sound, we 
believe it is necessary in the protection of the public 
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health that all complaints be considered by persons 


competent to evaluate them, and that all supplemental 
information necessary to determine the facts be 
obtained. 

Finally, we give the larger percentage of our time and 
facilities to the investigation of those relatively fey 
firms and individuals whose records disclose that they 
are quite likely to violate the law either through de- 
liberation, ignorance, or carelessness. This obviously 
protects both the public and the honest, careful in- 
formed manufacturer who otherwise would be at a 
competitive disadvantage. 


Expansion of the Industry 


Continued from page 461 


and classes of people who now use cosmetics in a big 
way and ina real way. Also the gains have come about 
in large measure through the creation of many new 
types of cosmetic preparations which have found 
definite places in the market. The extension of users of 
cosmetics to much larger numbers and classes of people 
was caused by the increased employment brought about 
by the war. Many women who never before held steady 
positions in which they gained self-confidence and a 
feeling of pride, became constant users of cosmetics 
when they became consistent wage earners. Anyone 
who lives in a large city in which there is a large colored 
population can see for himself how the members of the 
colored race have turned to cosmetics. It is said that 
the largest retail business—perhaps excepting foou 
stores—in Harlem, the colored district of New York, is 
that of the beauty shops. This is a clear indication of 
the way in which cosmetics have taken hold with groups 
of people who formerly were very small users of cos- 
metics. 

Therefore, cosmetic manufacturers have a much 
broader base upon which to build for the future than 
they had before the war brought about this increase. 
And if they build upon this base in the same manner in 
which they built upon the much smaller base which re- 
sulted after World War I, there is no way of predicting 
the probably dizzy heights which might be reached. In 
other words, the future of the cosmetic branch of this 
industry looks bright indeed and manufacturers should 
prepare themselves for this bright future so that they 
will be able to get their rightful share of it. 

It was natural that the sharp increases in demand for 
the products of cosmetic manufacturers during the wat 
years should bring into the industry a large nwmber of 
new manufacturers and distributors, some good and 
some bad. It is among these newer manufacturers that 
one would expect to find the weaker manufacturers who 
would be hard pressed in a falling off in the sales of cos- 
metics for a comparatively short period of time. And 
even though they were not hard pressed financially in 
such a period, they would be the first to lose confidence 
in the future of the industry and an attempt to unload. 
It is also quite natural that many of these newer manu- 
facturers should suffer to an undue extent in a period of 
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recession in the industry due to the fact that the older 
and more firmly established manufacturers should 
return closer to their normal positions in the industry 
as they are able to obtain raw materials and other sup- 
plies and turn out goods to meet whatever volume is 
demanded of them. After all, the newer manufacturers 
who entered the industry during the war, were, in the 
main, only able to sell their goods because of the fact 
that the old established manufacturers were curtailed 
by government order in the amount of critical materials 
which they could use. 

As might be expected, many of these newer manu- 
facturers are manned by people with plenty of ex- 
perience in the industry and their products have been, 
and will continue to be well received. So not all of these 
newer manufacturers will fall by the wayside even 
though there is a recession in the sales volume of cos- 
metics. Of course many of these newer manufacturers 
over-extended themselves during the war years, and 
when the curtailment of inventories by retailers during 
the first months of this year caused sales by manufactur- 
ers to decline sharply, they were sorely pressed in a 
financial way even though the products of many of them 
were still selling and were well received by the public. 

The fear now expressed by many manufacturers is 
that the extremely high prices of food in particular, and 
of clothing and many other things, will curtail buying of 
many things that would otherwise move in large 
volume. The first thing that people must do to exist is 
to eat. Also they must be clothed. Cosmetics are quite 
properly considered a necessity, but if the family budget 
will not allow the extent of purchasing of these products 
due to the sharp increases in food and other vital things, 
then the amount of money spent for cosmetics must be 
curtailed. This might well mean that many people who 
formerly bought cosmetics in the middle or higher 
priced range, will buy cosmetics selling at lower levels. 
If this is to be the case, then the dollar volume of the 
industry might decline, but not the number of units 
sold. However, those who have been buying the lower- 
priced preparations will also have to curtail their 
purchases of cosmetics and the only way in which they 
can economize is to use less. 

However, the situation which exists today with re- 
gard to prices cannot be of lasting duration. While, at 
the moment, the future is not clear and no one can 
forecast accurately when food prices will break, a 
change is certain at some time, whether it be a year, or 
two years, or longer in the future. And when this break 
does come, the amount of money spent for food will 
resume its former relative position in the family budget 
and money to be spent for cosmetics and other things 
will once again be available in proper amount. When 
this time comes, a real upsurge in the volume of cos- 
metics sold can be anticipated. Since under present 
conditions of high food prices the volume of the cos- 
metics is still more than double what it was before the 
war—even though there has been a slight decline in 


volume this year—a release of money through lower 
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ALGALOID 


(Pure Extract of Carrageen) 


Exceptionally High Viscosity 


Adaptable as a Stabilizer 
or Emulsifier in Shampoos, 
Hand Creams, Cosmetics 


Write for samples 
and compare 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON CHICAGO CLEVELAND _ ST. LOUIS 
177 State 61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 














BUYING GERMICIDAL AGENTS 
for use in Beauty Parlor or Barber Shop Products? 
INVESTIGATE 
HYAMINE 10-X 


DRUG PURITY 
CARLOAD AVAILABILITY 








If you're making antiseptic products or sanitizing 
agents for use in beauty or barber shops, start with 
HYAMINE 10-X as the active ingredient! 

HYAMINE 10-X meets pharmaceutical standards of 
quality and purity, yet is available in carloads lots. 
HYAMINE 10-X is colorless ...Odorless... Deodorizing. 
HYAMINE 10-X is non-corrosive... safe to use on 
metal, plastics or rubber. 

This quaternary ammonium germicide is effective 
and safe in antiseptic shampoos and in general pur- 
pose germicidal solutions. 

Start your germicidal products on the road to bigger 
sales . . . get the full facts on HYAMINE 10-X today! 





HYAMINE és 4 trade-mark, Reg. U. S. Pat. Off. 


ROHM & HAAS COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA 


Manufacturers of Chemicals inciuding Plastics Synthetic Insecticides 
Fungicides Enzymes Detergents Germicides Chemicals tor 
the Leather, Textile, Ceramic, Rubber, Paper, Petroleum, and other industries 
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POLAK & SCHWARZ, INC. 


667 Washington St. New York 14, N. Y. 


Perfume Bases 
Compositions and Specialties 
Essential Oils Flower Oils 
Terpeneless Oils Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 




















GUMS 


TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


IMPORT MUrray Hill 3-8646 EXPORT 

















LIPSTICK @ SANITARY LIPSTICK 
@ STYPTIC PENCILS e 
SUPPOSITORIES @ MASCARA 





PROGRESSIVE MACHINE WORKS 


137 West 22nd St., New York 11, N. Y. 





ROUGE e COMPACT POWDER 


also 
PUNCHES FOR TABLETS 








Cetyl, Oleyl. 
Stearyl 


YF a fatty 
: = Cahalorercdttty 


data sheets: LINN 0. nanureenane 
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prices for food and other things at some time in the 


future will then bring about new high figures in cos- 


metic sales volume. 





Predicting Consumer Acceptance 
(Continued from page 469 

warm reds, the form qualities of the card stressing cir- 
cularity, enclosing and encompassing shapes, round 
edges, no sharp angles, and no elongated objects dis- 
turbing the circularity of the design. Acceptable sym- 
bols of warmth and protectiveness most often were 
such designs as flowers, baskets, firesides, open door- 
ways, lighted windows, although the actual layout of 
the card, combining these elements and forms, had to be 
carefully planned. The mere presence of blue color, 
circular shapes and flowers, for erample, did not insure 
an acceplable Mother's card, although each one of these 
factors was important. 

“The Sister idea of virginal innocence was_ best 
symbolized through the occasional pinks but predomi- 
nant white. Harsh reds and other bright colors were 
resisted. Flowers used must be of the light, small spring 
flower type, not roses (unless white) or orchids. Only 
certain symbols of simplicity or innocence seemed 
appropriate—angels, small children, cupids, young 
animals—and only in certain juxtapositions. In general 
the design should be light and fleeting in impression. 

“In the Father cards, the study predicted dark 
colors, rough and angular designs, rough and _ virile 
subjects as most appropriate—which they were. Reds, 
dark greens, browns, tans, were suggested colors. 
Angularity and masses of form broken by elongated 
objects seemed appropriate. Outdoor scenes and scenes 
of men’s paraphernalia (predominantly phallic—i.e., 
ties, pens and pencils, trains) were chosen most often, 
as our formulations predicted.” 

To explore the patterns of belief, the Thematic 
Apperception Test was used, a refinement of the ink- 
blot test used by psychiatrists. The subjects were 
asked to give their interpretations of the somewhat 
hazy illustrations. This disclosed the private desires of 
the greeting card buyers, and thus provided the answer 
to why certain cards were chosen over others. The same 
principles apply exactly to all sorts of cosmetic packages 
and advertising appeal, the researchers point out. 

The principles of this study were tested through 
Warner’s and Henry’s predictions on an entire year’s 
production of greeting cards. A battery of 871 female 
judges, under carefully controlled conditions, were 
shown the cards, with the result that those designated 
in advance by Warner and Henry as “‘acceptable” were 
chosen seven to one over those designated “unaccept- 
able.” 

All the investigators require in making a report on a 
consumer product are samples of the package or con- 
tainer, pictures of their intended use, advertising copy 
and illustrations, and their report should give an accu- 
rate prediction on consumer acceptance. 

As a result of the study, Gartner and Bender has 


October ’47: 61, 4 











cir- 
ind 
lis- 

Ih- 


at 





successfully expanded its production of recommended 
cards and curtailed manufacture of cards which vio- 
lated the social and psychological principles. 

Social Research, Inc., is located at 1525 East 53rd 
Street, Chicago, with Dr. Burleigh B. Gardner as execu- 
tive director. A Hollywood office also is being opened, 
to be managed by Frances Farmer Wilder, former presi- 
dent of the Association of Women Broadcasters, and 
until recently CBS consultant on daytime programs. 


READERS’ QUESTIONS 


1FTER-S HAVE LOTION: I am going 
into the production of an after-shave lotion. 
I want something which will contain a high 
proportion of alcohol, some glycerine, color- 
ing and perfume. If it is at all possible, I 
would like to use denatured alcohol. Will 
)this require a permil? Can you give me 





| » sources of supply for coloring and perfuming 
agents? Hastings. 

An after-shave lotion made according to your requirements 
can be prepared with about five per cent of glycerine, up to 
about 60 per cent of alcohol and the rest water, perfume and 
color being added to suit. The use of alcohol, denatured or 
not, requires a permit from the government. In this connec- 
tion I should like to point out that some specially denatured 
alcohols are made up with perfuming agents. Sources of 
supply for color and perfumes are available in the advertising 
pages of our publication. 


CAMPHOR CREAM: I am interested in 
producing a camphor cream as a cosmetic. I 
should like to have a cream which has a cleansing 
and emollient effect in which the action of 
camphor will be an added asset. New York. 





As you are probably aware, camphor oint 
ments are described in both the ‘National 
Formulary” and the “Pharmaceutical Recipe Book.’ These 
might be modified to meet your requirements. However, I 
think you will get better results and a better product by in- 
corporating camphor in a good emollient cream of the emul- 
sion type. The camphor should be dissolved in the hot, oily 
phase of the emulsion. 


HENNA RINSE: For some time 
I have been buying a prepared henna 
rinse and since I use a lot of the product 
I think I could do better if I made it 
myself. Could you give me a fairly 
simple formula? Swampscott. 

The following is a standard method 
for making a henna rinse: 


Henna leaves (coarsely 





ground) 10.00 per cent 
Alcohol a* « 
Water..... —- = 
Perfume.... sa * « 


Boil the water and when it is boiling violently add the 
henna leaves, shut off the heat and allow the mixture to stand 
for four hours. Run it through a strainer to remove the 
leaves and add the alcohol and perfume. 
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Fine (hemicals_Q— 


PHARMACEUTICAL 
CHEMICALS 
AMINOACETIC ACID OXYQUINOLIN 
AMINOPHYLLINE SULPHATE 


BENZOCAINE POTASSIUM OXYQUIN- 
OLIN SULPHATE 


CHINIOFON (YATREN) 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN PHENOBARBITAL 
8-HYDROXYQUINOLIN CALCIUM 
1\ODOXYQUINOLIN PHENOBARBITAL 

meg ete Re TETRA-IODO-PHENOL 
EO GHCPHEN PHTHALEIN SODIUM 
OXYQUINOLIN 

BENZOATE THEOPHYLLINE 

INTERMEDIATES 

BENZYL CYANIDE ETHYL CYANOACETATE 


DIETHYL MALONATE PHENYL ACETIC ACID 
8-HYDROXYQUINOLIN-5-SULPHONIC ACID 


AROMATIC and 
FLAVORING CHEMICALS 
DIACETYL 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 











ar rar 


RS 
¢ 


@ TESTOSTERONE 
@ PROGESTERONE 


AQUEOUS SUSPENSION 
INFORMATION 
UPON REQUEST 


New Low Prices 


HEMA DRUG CO., inc. 
Manufacturers of rare chemicals 
_., 66-38 CLINTON AVE. MASPETH. NEW YORK. 
. . 


Tel. NEWTOWN 8.2110 
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Professional 


Service 


Classified 





Machinery for Sale 








33 N. STATE ST. 


THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 


foods, drugs and cosmetics since 1893. 
CHICAGO, ILL. 





FOR SALE: 1—Fitzpatrick Style D Comminutor; 
4—Rotex Sifters; 1—Karl Kiefer Vari-Visco Filler; 
17—Stokes Single and Rotary Tablet Machines 
from 144” to 249”; 10-12” Belt Conveyors, 10’ to 
50’; 6—1000 Powder Mixers; 8—Stainless Steel 
Kettles, 60, 80, 100, 150, 300 gal.; 12—Stainless 
Steel Tanks, 100 to 1500 gal.; Powder and Liquid 
Filling Machines; Burt, World, National Can and 
Bottle Labelers; Filters; Pumps; ete. Complete 
bulletin on request. We buy your surplus equip- 
ment. Brill Equipment Company, 225 West 34th 
Street, New York 1, N. Y. 








H. A. Sum, Ph.D. 


Proprietary Medicines 


Lab's: 16 East 34th St. 


E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 


Pormerly Experts for U. 8S. Dept. of Agriculture 
Analyses Made 


_ Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Special Formulas 

Pyrethrum, Rotenone and other 
Organic Insecticides 

New York, N. Y. 

Telephone MUrray Hill 3-6368 


FILLER MACHINE 4 Piston Filler; Powder 
Mixers, Day and Howe 200 to 5000 lb. capacity; 3 
Stokes & Smith Model GI Universal Powder Fillers 
6 Stokes “F’’ Single Punch, late style Tablet 
Machines; 5 Colton No. 2 Rotary Tablet Ma- 
chines; Agitators, Granulators, Conveyors, Stain- 
less Steel Tanks, Jacketed Kettles, etc 
latest Bulletin for complete listings The Ma- 
chinery & Equipment Corp., 533 West Broadway 
N. ¥ 


New York 12 





2 GENUINE Barnstead Gas-Heated Stills GMH- 
10 (each 10 gal. per hour capacity) for hard water 
service. One has low-water floatless type electric 
gas cut-off. These stills replaced by larger equip- 
ment. Both in good working condition. No delay 
can ship immediately. One Still with electric gas 
cut-off $490.00. One Still without electric gas cut- 


ff $400.00. (F.O.B., St. Paul, Minn 











Consult 


Z. H. POLACHEK 


Reg. Patent Attorney 


1234 BROADWAY (At 31st) 


New York I, N. Y. 


Phone: LO. 5-3088 











Labeling _ 


GEORGE W. PEGG, PH. C. 


ConsvULTANT 


Deugs — Cosmetics — Industrial Alcohol 


Flavoring Extracts 

Formulas -- Processes 

152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7-3066 


Washington Address: 2121 Virgima Ave., N.W 
Washington 7, D. C. c/o Dr. George W. Hoover 














*ARLINCO RESEARCH LABORATORY, INC. 


Research, Formulation and 
Application to the Industry. 
Ethical Pharmaceuticals, 
Drugs, Cosmetics and 
Perfumery. 


333 W. 52nd St., New York 19, N. Y. 
Circle 6-7924 


# A-R-L-inco means: Applied Research Laboratory, Incorp. 


FOR SALI Pony Labelrite, late model AC 
motor, excellent condition, used for labeling 
Amplus and Vials, reasonable price. Metropolitan 
Laboratories, Inc., 874 Broadway, New York 3, 


N. ¥ 





FOR SALI 12—Sperry & Shriver 30”, 32”, 36” 
& 42” Iron Filter Presses; 2—Sperry 18” sq. Lead 
Filter Presses; Devine No. 3 Vac. Shelf Dryer 
Elec. Heated; Knapp Can Labeler; Manton Gaulin 
Type 300 & Marco 200 Stainless Steel Homo- 
genizers; Baker Perkins Jack. Mixers, 100, 50, 20 & 
9 gals. Sharples No. 5A Stainless Oil Centrifuges; 


Tolhurst Centrifugals 20’, 26’’, 30” & 40’; Day 50 
100, 200, 400, 600, 1000 & 2000 Ib. Powder Mixers; 
2—Stokes RD 4 Rotary Tablet Machines 1-3/16” 
also 1%" & 1” dia. Colton No. 2 Rotary 54”; Stokes 
& Day Powder Fillers; Stokes High Vacuum 
Pumps; New 40 gal. Pony Mixers; New Stainless 
Steel Tanks 100 to 1000 gals.; Stainless Steel, 
Alum. & Copper Jacketed Kettles, 40 to 375 gals.; 
New Portable Electric Agitators 4 to 2 HP; 9 to 
250 gal. single 7 double arm, heavy duty, horiz. 
Mixers; Paste, Powder & Liquid Mixers; Kettles & 
Tanks; Grinders; Crushers & Pulverizers; Sifters & 
Screens; Stills & Columns; Filters & Filter Presses; 
Dryers; Pumps, Water Stills; Blowers. We buy 
surplus equipment. Stein Equipment Co., 90 West 


Street, New York 6, New York. 














MARKET RESEARCH 
on Chemical Products 


BJORKSTEN RESEARCH LABORATORIES 
185 North Wabash Avenue 
Chicago 1, Illinois 
ANDover 1726 














Member Soc. Cos. Chem, 
DR. H. SALFIELD 
Consulting Laboratory 
for the Manufacture of 
Cosmetics and Pharmaceuticals 
9Valley Road White Plains, N. Y. 
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EQUIPMENT FOR SALE—Kiefer 24 spout and 
U, 8S. 22 spout Vacuum Fillers; Alsop and Scientific 
hand vacuum Fillers; U. 8. 8 spout Siphon Filler 
Resina Std. Single Head Capper; U. 38. single head 
Capping Machine; World and McDonald Straight- 
away front and back Labelers; World Rotary 
Labeler; 6” Label Pasters; Republic Flexmaster 
Filter; Sperry Filter Press; U. 8. Multiple Dis 
Drum Filters; Tanks. This is a partial list, send us 
your requirements. Seifert Machinery Co., 1433 


17 N. 12th St., Phila. 22, Pa 





Machinery Wanted 





HIGHEST PRICES PAID FOR GOOD EQUIP- 
MENT, FIRST MACHINERY CORPORA- 
TION, 157 Hudson St., New York 13, N. Y. 


Drug and Cosmetic Industry 


Machinery Wanted 





GET MORE FOR YOUR SURPLUS EQUI 
MENT: List it with our bureau and sell directly 
the next user. 50,000 manufacturers get our offering 
regularly. They need such units as Fillers, Mixe 
Labelers, Tablet Machines, Pharmaceutical Equi; 
ment, or what have you to sell. For quicker acti 
and better price, send full details and your price t 
Equipment Finders Bureau, 6 Hubert St. New 
New York 13, N. Y. 





WANTED:A good used Viscolizer or homogenize 
Give size, make, price, and idit 


con n first lette 
Box 0-8, DRUG & COSMETIC INDUSTRY 





rUBE FILLING and closing machines wanted 
Helozon Chemical Corp., 234 Marion St., Brook 
33, N 





Help Wanted 





COSMETIC PRODUCTION-MANAGER: Lead 
ing perfume and cosmetic manufacturer wit! 


national distribution requires experienced produ 


tion manager. Unusual opportunit rman with 
proper qualifications. Write in confidence, stating 
experience, education, et Box 0-4, DRUG & 


COSMETIC INDUSTRY 





COSMETIC FACTORY MANAGER: Leading 
national manufacturer New York plant First 
letter must contain full resume of proven abilit 
experience all phases purchasing, production plan 
ning, cost reduction, efficient layout systems. Ex 
cellent opportunity for conscientious resourcefu 
man. State age, education, salary requirements 
Replies held strictly confidentia Box 0-6, DRUG 
& COSMETIC INDUSTRY 





Situations Wanted 





MEDICAL DETAIL TRAINEE, age 26, Jewist 


N. Y. C. Area; B. A. in sociology equivalent B.S 
in premedical, M.A. in psycholog Graduate 
student in Pharmacology Particular propensit 
for dealing with professional personnel, drive ca 


available immediately. Box 0-i, DRUG & COS 


METIC INDUSTRY. 





COST ACCOUNTANT—Biological and Pharma 
ceuticals—systems installed—modernized—exer 
tive ability, middle aged—25 years experience 


Box 0-2, DRUG & COSMETIC INDUSTRY 





REGISTERED PHARMACIST and Graduate 
Chemist, 27 years experience, Pharmaceutical Ir 

dustry and Liquor Industry, development and pro 
duction, desires suitable connection, with or with 
out financial investment, with medium sized drug 
or chemical concern, with good reputation and 
established ethical and/or proprietary products 


Box 0-5, DRUG & COSMETIC INDUSTRY 





Business Opportunities 





EXCELLENT QUALITY, ultra-white cleansing 
cold cream, 4 oz. opals, 6c per jar; 4 oz. clears—13c, 
1 pound clears 37¢ per jar. J. Thompson, 1566 | 


18th St., Cleveland 14, Ohio 





WANTED: Responsible organization is sole 
distributor for Beauty Treatment Line 
United States and Canada. Write giving fullest 
particulars of trade connections nd territ 


coverage to cosmetics Box 0-3, DRUG & COS 


METIC INDUSTRY. 








t 
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Or 














{8-14 33rd Street 


FOOD RESEARCH 
LABORATORIES, INC. 


Pure B. Hawk, Px.D., President 
Bernarp L. Oser, Px.D., Director 


RESEARCH # ANALYSES # CONSULTATION 


Biological, Nutritional, Toxicological Studies 
for the 
Food, Drug and Allied Industries 
Long Island City, New York 


Write for descriptive brochure—mentioning this publication 


CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 





























BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100", 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 
TERPIN HYDRATE U.S.P. 


Booklet describing ‘‘Seydel”’ fine chemicals 


available on request. 


SEYDEL CHEMICAL COMPANY 


Established 1904 JERSEY CITY 2, .N.J3. Cabie Address “SIZOL” 














ALL GRADES OF 


REFINED GLYCERINE 





| REFINERIES LOCATED AT 
* Brooklyn, N.Y. 

* Jeffersonville, Ind. 
* Jersey City, N. J. 

* Berkeley, Calif. 

* Kansas City, Kans. 


U.S.P. 8B. P. 
YELLOW DISTILLED 
HIGH GRAVITY 
DYNAMITE 














COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY 2, NEW JERSEY 











Aromatie Chemicals 
FOR PERFUMERY AND FLAVORS 








Isopropyl Quinoline Ethyl! Anthranilate 


Isobutyl Quinoline Butyl Anthranilate 
Tertiary Butyl Quinoline Buty! Betanaphthol 


Skatol 











FAIRMOUNT CHEMICAL CO., INC. 


600 Ferry Street Newark 5, N. J. 












) MASCARD | ie 
| SUPPOSITORIES Go 
Y STYPTIC PENCILS DUGE 7 
. COMPACT POWDER 


7 Wait por | 
A.CAVALLA, inc. 163 Wesr IB Srrerr, NEW YORK, I, NY. 


a 
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: | 
Reg. U.S. and Foreign Countries 


assoress 5 TIMES ITs 
WEIGHT OF WATER 






THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaltz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW YORK I, N.Y 








@ PURE WHITE 
@ ExTRA QUALITY 
@ ABSOLUTELY PURE 


@ABovEU.S.P. 
STANDARDS 


Samples will gladly be sent 
on request —at no obligation. 


po) 


THEODOR LEONHARD WAX CO., INC. 


Serving The Trade For 95 Years 





HALEDON, PATERSON NEW JERSEY 
Western Distributor: A.C. Drury & Co., 219 E. North Water St., Chicago, 11, Il. 
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( INDUSTR 
Qu ALIT 


Y CITES NEED FOR 
y-CONTROLLED 


There’s a new day coming—sure as you're born. New 


products, new processes, new developments are in the 


making 


with highest quality basic materials figuring 


prominently in the finished results. 


the past 
All Witco products are quality-controlled ... all are 


And heavily counted upon by industry—now as in 


is the broad line of Witco basic materials, 


continually refined and improved whenever possible 


by constant research and pilot plant activities. All are 


made to furnish something of fundamental importance 


to the character of an end-product. 


scoeecteaR: SRA ANN RARINR NN seh. 


Let Witco help get your products off to the best 


possible start in the competitive era ahead. Request 


literature and samples. 


WITCO CHEMICAL PRODUCTS FOR THE DRUG & COSMETIC INDUSTRY 
MAGNESIUM CARBONATE, USP - STEARATES, USP - MAGNESIUM OXIDE, USP - ZINC OXIDE, USP - STEARIC ACID 


WITCO CHEMICAL COMPANY 


MANUFACTURERS AND EXPORTERS 


295 MADISON AVENUE - NEW YORK 17, NEW YORK 


BOSTON « CHICAGO « DETROIT « CLEVELAND » AKRON « LOS ANGELES 


SAN FRANCISCO ° 


LONDON AND MANCHESTER, ENGLAND 





ADVERTISING INDEX 


Abbott Laboratories 547 
Advanced Cosmetics, Inc 437 
Albek, Inc., Albert 536 
Alsop Engineering Corp 511 
Aluminum Company of America..Insert facing 472 
Aluminum Seal Co Insert between 476-477 
American Cholesterol Products, Inc 538 
American Cyanamid Company 
nsert facing 504; 517 

Anchor-Hocking Glass Corp..Insert facing 480; 484 
Andresen, J 538 
Armstrong Cork Co..Insert facing 473; bet. 476-477 
Aromatic Products, Inc Insert facing 521 
Atlas Powder Co.. . 438 
Avon Allied Products, Inc Aas 
Baker & Adamson Insert facing 433 
Baker Chemical Co., J. T Insert facing 492 
Bendix Chemical Corp 542 
Benzol Products Co... 565 
Bernardin Bottle Cap Co 487 
Braun Company, W 500 
Bridgeport Metal Goods Mfg. Co 482 
Broder Industries, Inc 484 
Brown Bag Filling Machine Co 516 
Bush Aromatics, Inc 552 
Bush & Co., W. J 536 
Calco Chemical Division 446 
Calif. Fruit Growers Exchange 

Insert Facing 429; S61 
Carbide & Carbon Chem. Corp..Insert bet. 436-437 
Carr-Lowrey Glass Co 478 
Cavalla, Inc., A 567 
Chaleyer, Inc., Ph 445 
Chem-Arom Co., The 536 
Chemical Industries Exposition 
Chemical & Process Machinery Corp 
Chrystal & Co., Charles B 
Coby Glass Products Co 
Colgate-Palmolive-Peet Co 
Colton Co., Arthur 
Commercial Solvents Corp 
Crown Cork & Seal Co 
Dallal & Co., D.S 
Danco, Inc., Gerard J 
Devold Oil Co., Inc., Peder 
Diagraph-Bradley Stencil Machine Corp 
Dodue & Olcott, Inc Insert between 432-433 
Dow Chemical Co Insert facing 524 
Dreyer, Inc., P. R 426 
Drew & Co., Inc.. E. I 440 
Duche & Sons, Inc., T. M 563 
duPont de Nemours & Co., E. I Insert facing 444 
Durlin Corp Insert facing 425 
Economic Machinery Co 515 
Enjay Company, Inc 519 
Eppenbach, Inc 513 
Ertel Engineering Corp 501 
Essential Aromatics Corp 439 
Ever Ready Label Corp Sil 
Exact Weight Scale Co 514 
Fairmount Chemical Co., Inc 567 
Felton Chemical Co., Inc Insert facing 520 


Filter Paper Co 
Fine Organics, Inc 
Firmenich & Co Cover 4 
Florasynth Labs 434 
Food Research Laboratories, Inc 567 
French, Inc., Benj 530 
Fritzsche Bros . Insert between 532-533 
Gardner-Richardson Co nsert facing 485 
Glass Industries, Inc Insert facing 476 
General Drug Co 542 
Gesell, Inc., R 500 
Givaudan-Delawanna, Inc..Insert bet. 424-425: 500 
Goldschmidt Chem. Corp... Insert between 436-437 
Greff & Co., R. W 540 
Gunning & Gunning 540 
Hagerty Bros. & Co 514 
Hema Drug Co., Inc 565 
Heyden Chemical Corp Insert facing 436 
Hoffmann-LaRoche, Inc 534 
Hooker Electrochemical Co 
Hopkins & Company, J. | 
Hormann & Co., F.R 

Horn, John 

Huisking & Co., Inc., Chas. | 
Industrial Chemical Sales 
Inland Alkaloid Co 
Interstate Color Co., Inc 
Intramed Co., Inc 

Jelly & Co., Walter H 
Kachurin Drug Co 

Katz & Co., Dr. Alexander 
Kelton Cosmetics Co 

Kessler Chemical Co 

Kiefer Machine Co., Karl 
Kimble Glass 
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Insert facing 508 
Insert facing 509 
Kohnstamm & Co., H Insert facing 445 
Kolmar Laboratories Insert facing 448 
Koster-Keunen Mfg. Co., Inc 530 
Kraft Foods Co 490 
Lanatex Products Sales Company 547 
Lemke & Co., B. I 540 
Leonhard Wax Co., Theodor 568 
Lowe Paper Company 483 
Lueders & Co., George Insert between 436-437 
Lusteroid Container Co 486 
Magnus, Mabee & Reynard, Inc 442 
Mallinckrodt Chemical Wks Insert facing 449 
Mantrose Corp., The 528 
Merck & Co., Inc 435 
Metal-Glass Products Co 510 
Michel & Company, Inc., M 564 
Modern Cosmetics 548 
Monsanto Chemical Co 

Insert facing 481; Bet. 436-437 
Moutet, J. Henri 558 
National Aniline & Chemical Co..Insert facing 424 
National Can Co 477 
Naugatuck Aromatics 433 
Neumann, Buslee & Wolfe, Inc 536 
New England Collapsible Tube Co 421 
New Jersey Machine Corp Insert facing 505 
New Jersey Zinc Co 559 
N. Y. Quinine & Chemical Works 430 
Norda Essential Oil & Chemical Co 
Insert facing 432 


Norton Laboratories, Inc... Insert between 436-437 
Orbis Products Corp Insert facing 516 
Owens-Illinois Glass Co Insert facing 477 
Oxzyn Company 498 
Paisley Products, Inc 48] 
Palm Fechteler Co 500 
Parento Co., Compagnie 
Paris Cosmetics, Inc 
Parsons Imports, M. W 
Penick & Co., S$. B Insert between 432-433 
Pennsylvania Glass Products Co., Inc 480 
Pennsylvania Refining Co Insert facing 437 
Pfaltz & Bauer Co., Inc 567 
Pfizer & Co., Inc., Chas 
Plaskon Division (Libbey-Owens-F ord 
Polak & Schwarz, Inc 
Potdevin Machine Co 
Powell & Co., Inc., John 
Prentiss & Co., 
Progressive Machine Works 
Purocaine 
Richford Corp 
Robert, Inc., Henri 
Robinson Wagner Co 425 
Rohm & Haas Company Sod 
Ross, Co., H . 509 
Roure-Dupont, Inc Insert facing 525 
Santoine Company of America, Inc 523 
Schimmel & Co., Inc 44% 
Seeley & Co., Inc Sol 
Seydel Chemical Co 567 
Sheffield Farms Co., Inc 443 
Solvay Sales Corp Insert facing 493 
Sonneborn Sons, Inc 432 
Standard Cap & Molding 485 
Standard Oil Co. (Indiana 423 
Standard Pharmacal Co 540 
Stanton Laboratories, Inc 550 
Stokes Machine Co., F. J 
Stokes & Smith Co 
Strong, Cobb & Co., Inc 
Sturge Ltd., John & I Insert between 448-449 
Summit Chem. Products Corp.. Insert bet 
Swindell Bros., Inc 
Synfleur Scientific Labs., Inc Insert 
Syntomatic Corp 
Thurston & Braidich 
Tombarel Products Corp 
Ungerer & Co., Inc 
Union Carbide & Carbon Corp 

S. Automatic Box Machy ( 
U. S. Bottlers Machinery Co 
U. S. Industrial Chemicals, Inc 
van-Ameringen-Haebler, Inc 428-429 
Vanderbilt Co., R. T 542 
Van Dyk & Co rt facing 428 
Verley & Co., Albert t ween 440-441 
War Assets Administration 441 
Welch, Holme & Clark, Inc 554 
Wigton-Abbott Corporation 512 
Will & Baumer Candle Co 551 
Witco Chemical Co 508 
Wolf & Co., Jacques 542 
Zimmerman Incorporated, W. F.... 447 


526 








